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SPEAKING OF 


‘OTHER day a man walked 

into the M. C. Motch jewelry 
store in Covington, Ky., and asked 
for his watch, which he had left for 
repairs. 

The salesman dutifully checked 
over the records, then returned with 
a puzzled frown. There didn’t seem 
to be any record of it, he murmered 
apologetically, just how long ago 
had it been brought in? 

“Oh, about ten years ago,” said 
the customer, grinning like a 
Cheshire. “Just inquired about it 







1S IT ba 
READY ? ‘ 





more in the way of a joke. You 
probably don’t have it any more.” 
After he’d brought it in, he ex- 
plained, he had moved to California. 

Hot to the challenge, the sales- 
man dived into the archives—came 
up panting but triumphant. He had 
the watch, a large, old-fashioned 
pocket model. 

“You made a slight error in cal- 
culation, mister,” he said. ‘This 
watch was brought in nearly 22 
years ago.” 

He wound the watch, and it ran 
perfectly. 
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ESTER B. PRATT, 67, Lima, 

Ohio, jeweler, is his city’s No. 

1 candidate for home front sup- 
porter. 

He is helping by over-topping his 

scheduled production of jewel-tipped 

shafts as thin as a sewing machine 
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needle which have to be turned to 
an accuracy of five ten-thousands of 
an inch according to Army Ordnance 
specifications. 

His one-man jewelry shop is an 
unusual war plant where he fre- 
quently keeps customers waiting for 
watch repairs while he works at his 
lathe, turning the shafts for volt- 
age regulators that keep bombers’ 
instruments accurate. 

The regulators are assembled at 
one of the city’s factories before be- 
ing turned to the adept jeweler. 


o 
PR TATRIATED by the liner 
Gripsholm, Frank Smith, 


Seattle, owes a big debt to wrist 
watches—which helped himself, his 
wife and his father keep their lives 
while prisoners of the Japs in China. 

When the Japs overran that part 
of Asia, Smith and his family were 
confined to Kowloon, across the bay 
from Hong Kong. Food being scarce, 
Smith proceeded to do business with 
the invaders. 

”I sold one Jap soldier 
watches, and he wore them all at 
one time,” the American recounted, 
adding that he got hold of many 
more watches from Chinese mer- 
chants who were eager to sell be- 
fore their wares could be confiscated. 

“T held them until prices jumped 
many times the purchase price, and 
then sold. I contrived to get others. 
Often I’d buy from one Jap and 
sell at higher prices to another. Once 
I restored to one soldier, at many 
times the cost, the very watch I’d 
previously bought from him.” 

Even with this enterprise, the 
Smith family suffered from lack of 
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food. They applied a year in ad- 
vance to make the trip back to 
America on the mercy liner. 


© 
OW a jewelry catalog helped 


overcome nostalgia, when it 
reached an American outfit stationed 
in a lonely South Pacific outpost is 
told by an Army doctor. 

Wrote Dr. Roscoe Faulkner of 
Batesville, Miss.: 

“For weeks and weeks I had no 
mail—except for one thing. It 
trailed me from camp to camp in 
the States, then to Australia, and 
on to several South Pacific island 
bases, finally catching up with me. 

“What do you think it was?—a 
Brodnax catalog! I was so glad to 
get it that I read it from cover to 
cover, then the other fellows with 





me read it, then when it was prac- 
tically worn out we gave it to the 
natives. And they laughed and 
pointed and made great to-do over 
the pictures of jewelry.” 

This something from home that 
reminded the boys of their old 


civilian life was published by 
George T. Brodnax, Memphis, 
Tenn., jewelers. 


© > 
USTOMERS of Elmer A. Col- 


lins, retail jeweler in Spring- 
field, Ill., will soon need no guide- 
post to lead them to his store—they 
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The fellows who courted the pen business for year 
ran short....dand jewelers who, in pre-war day; 
played ‘‘second fiddle’’ suddenly got calls they 
never got before .... ‘ 


The war caused a pen shortage. 
Calls that would have gone to stores that normally did 
the big fountain pen jobs in pre-war days, suddenly 
started coming your way. Weren’t your eyes 
opened when you saw what the fountain pen business can be? 
But you can’t pay all the attention to diamonds 
and watches and expect to get big 
pen business. The mark-up is there. The demand is there. 
So plan ahead, Mr. Jeweler, and after 
the war use the initiative that made you known as the 
most progressive merchants in America. You should, be... 
you can be... the leading pen dealer. 
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The Parker Pen Compa 
JANESVILLE, WISCONSIN 4 
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will be drawn by an odor pungent 
and vivid. 

It all started when Mr. Collins 
tenderly wrapped the last two 
onions in his possession—and as far 
as he knew, the last two onions in 

eld—and locked them in his 
gfe. To Mr. Collins, who likes his 
hamburgers with, they were rare 
and precious as his diamonds. 

Well, you know these things get 
around. First thing he knew, the 
story was in the local newspaper, 
and’then other papers around the 
gountry picked it up and printed it. 

Then it happened! 

Throughout the nation sympa- 
thetic hearts throbbed in onion-lov- 
ing bosoms. And in the American 
tradition, the sympathizers put their 
warm, generous feelings into action. 
Jeweler Collins’ mailbox was soon 
overflowing with odorous orbs. Gifts 
of onions came rolling in first class 
mail—special delivery—insured ! 


Samples of the many friendly 
letters that accompanied this bon- 
anza: ; 

“You are still 


JOE JEWELER IN UNIFORM 
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in the land of. 





plenty. ‘he general store manager 
on my route has had onions on sale 
all winter, and reasonable, too. He 
said you could buy all you want any 
time down here.” 

“I felt so sorry . . . I am send- 
ing you a few onions for your din- 
ner. We keep our onions in our 
cellar and don’t have to keep them 
in a vault.” 

“We are mailing to you under 
separate cover 12 western Nebraska- 
grown onions, no charge.” 


o 


AVE you any curious, antique 

or historic watches? If so, 
show them to a reporter and the 
newspaper may feature a “story” 
with pictures of you and your time- 
pieces. 

A case in point is the huge amount 
of publicity won for Harry W. 
Yaseen, Chicago Heights Jeweler, 
when the Chicago Tribune devoted 
almost a full page of pictures and 
a column of text to Jeweler Yaseen’s 
hobby of collecting watches during 
the last 40 years. 





"He had them rhodium plated, Sir." 


Besides picturing Mr. Yaseen 
standing between two panels hung 
with antique watches, the lay-out 
showed closeups of a dozen espe- 
cially intricate, unusually decorated 
pieces from his group of 200 time- 
pieces, assembled from curio shops, 
auctions and family effects. 

Selected by the Tribune photog- 
rapher and reporter as noteworthy 
were a Father Time repeater, a, 
scarab pendant watch in three colors, 
a Russian mandolin watch, an 
English porcelain watch, an elab- 
orate chatelaine hung from a porce- 
lain pin and dating from about 1600, 
a Turkish timepiece with Arabic in- 
scriptions, and a jewel-encrusted 
gold watch 250 years old. 

Many other horological treasures 
in Mr. Yaseen’s possession were 
either pictured or described. 

Memo to jewelers: Interesting 
watches are news to the newspapers, 
and you don’t need 200—or even 20 
—as the basis for u “story” packed 
with reader-interest. 
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NCE upon a time there was a 
Chinese sage who offered the 
opinion that one picture is worth 
10,000 words. Now along comes 
the J. M. McEntee & Sons jewelry 
store, in Tulsa, Okla., and shows us 
that the theory can work two ways. 
In a recent advertisement the 
McEntee firm simply reversed the 
old saying— based its message on 
words without pictures to arouse 
reader interest. The ad, which filled 
a quarter page, was headed “What? 
A Jewelry Ad Without a Cut!” The 
copy explained why: 

“This ad is not intended to sell 
you anything. Hence, the usual 
watch, diamond ring, and other cuts 
are omitted. No salesman expects 
to make a sale every time he makes 
a call. Sometimes he doesn’t even 
open up his sample cases, but con- 
tents himself with ‘visiting.’ 

“So, this is just a friendly ‘visit.’ 
In making this ‘call,’ we hope we 
will find many of our old customers 
‘in,’ and that we will meet and make 
a few new friends.” 

The easiest way to make money, 


the firm opined, is to make friends.’ 


Many of its most valuable customers, 
it declared, hadn’t spent a dollar in 
the store for a year or more, simply 
because they hadn't been in the mar- 
ket for jewelry store merchandise.’ 
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Ww: PURCHASERS come flocking to 


your store, after the war? 


You can be sure of a lot of them—if you plan 
now to feature 1847 Rogers Bros? beautiful 
silverplate patterns—Adoration, First Love, 
and Eternally Yours. 


Women all over the country — brides of 
the last two years, fiancées, homemakers— 
are planning to own “America’s finest silver- 


[G47 


NA I Ver 


ROGERS 


heres how to make 
it come out right / 


plate.” They love its sterling-like appear- 
ance—the distinctive designs. 


And we’re constantly reminding this vast 
market that 1847 Rogers Bros. will be made 
again, when victory is won. Ih fact... 


1847 Rogers Bros.’ consumer-advertis- 
ing expenditure for 1944 (on the air and 
in Life Magazine) will be more than 
three times greater than in 1942! 


BROS. 
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This year's Father's Day poster features 
Service dads; has a powerful tie-in with 
the Fifth War Loan starting June 10. 


“Certificate”? plan is suggested 
so soldiers with APO addresses 


ean be giftees on June 18 


HE Service Dad is top kick in this year’s Father's 
Day celebration—and that goes for dads in service 
on the home front as well as with the armed forces. 

Slogan for Father’s Day, which is June 18, is “The 
Strongest of Bonds—Your Dad and Your Country!” 
Tae National:Father’s Day Council suggests that not 
only do War Bonds make a good gift for Pop, but every 
father can help the war effort immeasurably by buying 
4 Bond himself on Father’s Day. 

A city-wide program to build up Father’s Day in local 
communities has been prepared by the Council, with ‘a 
prize of $200:in: War Bonds going to the local Father's 
‘Day committee that puts on the best Father’s Day pro- 
gram. Committees should send an outline of the activi- 
ties, with photographs or other exhibits, to the Council’s 
offices at 9 E. 41st St., New York 17, not later than 
June 30. 

Backing the Bond theme is the colorful poster shown 
here. The poster is available in three sizes—22” by 28” 





FOR May, 1944 


oe 


Sending Gifts 


Overseas for 


of 


Father’s Day 





This ad mat, 
available for use 
over your signa- 
ture, explains 
how Mom and 
the kids can send 
a Father's Day 
gift to Overseas 
Pop, in compli- 
ancewithp.o.rules. 


at $1, 11” by 14” at 40 cents, and 38” by 50” at $4. 
The work of Herbert Bohnet, widely known artist, the 
posters can be had by ordering from the Service Depart- 
ment of the National Father’s Day Council, 175 Varick 
St., New York 14. A coniplete sales aid kit, containing 
a poster, two display cards, two streamers and two pen- 


sity (Please turn to page 128) 


97 





Come on in, the shopping's fine—says the bright, clean, 
all-glass entrance of the Shaw Jewelry Co., Dallas, Tex. 


Tomorrow-Styled Jewelry Stores 
Are Now in the Planning Stage 


Two-thirds of America’s hetter-rated jewelry stores 
will make some major improvement after the war, JC-K survey shows; 
nearly half of these are drawing blueprints for new fronts 


WO jewelry stores out of every three in 194X, 

will be richer in allure, more efficient for selling. 
“X”’ indicates Victory-year, or whenever the War Pro- 
duction Board says go-ahead to store construction and 
remodeling. 

This broad picture of how America’s retail jewelers 
are looking towards the future, and confidently planning 
their part in it, comes from a coast-to-coast survey just 
completed by THE JEWELERS’ CIRCULAR-KEY- 
STONE, under the title “Our Store’s Plans for Better 
Post-War Selling.” 

Because of the survey’s size and breadth, because 
careful and detailed answers were tabulated from 
jewelers in 30 states, because their sales range from 
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$25,000 a year to $250,000 and more—the facts 
figures of the survey apply equally well to “Fifth 
nue” and “Main Street” jewelers. 

So here, boiled down to a few short paragraphs, 
how better-rated American jewelers plan to imp \ 
their establishments: 4 
4 Complete new store—10 per cent of jewelry stores 
4 Entire new front—30 per cent. 

4 New display windows—27 per cent. 

4 New signs, including electric—28 per cent. 
4 Complete interior remodeling—16 per cent. 
4 New lighting system—387 per cent. 

4 New floor or wall cases—34 per cent. 

4 New floor covering—31 per cent. 


THE JEWELERS’ CIRCULAR-KEYSTOM 











4 New safes or vaults—2 per cent. 

4 Air conditioning—32 per cent. 

4 New watch repair equipment—10 per cent. 

4 New engravers’ equipment—3 per cent. 

4 New gem identification equipment—11 per cent. 

A large proportion of jewelry stores were made over 
shortly before the War Production Board in effect put 
a stop to construction, or remodeling two years ago, 
with its Order L-41, and therefore are among the one- 
third not planning renovations or improvements for the 
immediate post-war period. However, many such re- 
cently-modernized stores will be further vitalized when- 
eer WPB permits, according to survey replies. 

Paying for these improvements won’t depend on find- 
ing a pot of gold at the end of a rainbow. The rainbow 
isthe time between now and Victory—but most jewelers 
already have their “pot of gold”; they got it from 
several years of record-breaking volume, and a lot of 
it is salted away in Victory Bonds, ready for invest- 
ment in property and construction when the day comes. 

This, the first article in a series outlining (1) what 
post-war store plans are uppermost in jewelers’ minds 
and (2) what product changes manufacturers expect, 
deals with post-war store fronts, an improvement now 
contemplated by three jewelry store owners out of every 
ten. Future articles will concern lighting, air-condition- 
ing, floor coverings, equipment and interior layout. 


WATCH FOR MANUFACTURERS’ OFFERINGS 


“Wait and see’ is the attitude of some jewelers who 
have both cash and plans for new fronts. They want to 
find what various manufacturers will offer during later 
stages of the conversion period, also with an’ eye to 
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The glass door is good psychology. It cuts down “entrance resis- 
tance" to a minimum. This is Marks Bros. Jewelers, Chicago. 


price stabilization after the first flurry of hurried buy- 
ing. 

An Iowa jeweler, with plans for everything new, 
says he’ll buy “within a year” after materials are avail- 
able. His new front will have to wait “until prices are 

(Please turn to page 165) 


Day or night, the Cararra glass 
front of Gray's Credit Jewelers, 
Tulsa, Okla., has plenty of eye- 
appeal. After dark, it's illuminated 
by high - intensity fluorescence. 











In spite of hollowware shortages, the jeweler is still wedding headquar- 
ters. Display idea: A curving ramp leading up to an enlarged wed- 
ding invitation; pose rings and gifts on ramp and circular platforms. 


B 4 C . ET out the pick and shovel! These are days for 
oy & in All p>. digging—digging deeper! No, I don’t mean dig 
ging in your jeans for more money to buy Bonds and 

pay taxes, because you're already doing that, but doing 

some mental digging on your merchandising and prome 


ia Ch a * tional plans. 
Bri es oo0se Originality always pays dividends, but in ordinary 


years, the calendar pretty well determines the outline 
of our merchandising programs and we can get alow 
with the old tried-and-true ideas. Come June and W 


Own Rings Now automatically turn on the wedding and graduation pret 
‘ 





entations. Too automatically, maybe, but we get awaj 
with it. This year, though, we had better hesitate befor 
we put last year’s program in this year’s mill. It maj 


Needed this spring: New ideas jam the works! 
Qi Wedding promotions, traditionally, mean wedding atl 


for wedding and graduation engagement rings, stationery and silver wedding gifts 
We may stand all right this year on the ring situatio 


promotions: here are some! though we may need to alter our customary methods. 
* The home-town boys are mostly a good many miles awéf 

4 and any such purchases will have to be made long-dis 

tance or be selected by the ‘lucky girl. Maintain, # 

by VIRGINIA DIXON possible, your contacts with the families of these bo 
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and their girls. If you are near a camp or have many 
visiting service men, key your displays to their interest. 

Perhaps last year you had a fair selection of silver 
wedding gifts. This year, in all probability, you have 
not, But that doesn’t mean there should be no wedding 
gift displays. It does mean a different kind and an 
important kind. Don’t let your customers lose their 
habit of thinking of the jewelry store as the headquar- 
ters for wedding plans and wedding gift purchases. 
Other stores won’t have silver either, but all of you have 


A beneath - the - seas 
setting for pearls. 
Mermaid silhouette, 
shell-shaped stands, 
and—for an extra flair 
of tropical waters— 
preserved sea fans. 


High school gradua- | 
tions are more impor- | 
tant than college com- 
mencements this year. 
ternate school col- 
ors on the inverted V 
formations; fasten gift 
suggestions to them. 
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other things that will make more than acceptable gifts 
and if you don’t promote yours as such, your customers 
may get out of the habit of looking to you for these gifts. 

Stress your gift displays a little more than usual. 
Select your merchandise carefully—dig a bit for ideas 
for presents that will be particularly welcome to to- 
day’s “marrying in haste, living in a suitcase” brides. 


If you have kept this idea in mind in doing your buying, 
you are that much ahead of the game, but be sure, if 
(Please turn to page 130) 
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Two reminders . .. and then a more pointed requey 


These Six Letters Spark Cash 


From “Won't Pay” Aeeounts 


“SV E don’t believe in being a good fellow.” 


Sounds like some amateur merchandising man 
talking, but nothing could be farther from the truth. 
The fact is that this philosophy is the basis of business 
conduct for Robert’s, one of New Orleans’, largest and 
most successful. credit jewelry stores, located at 1018 
Canal St. 

“Let me explain what we mean by not believing in 
being a good fellow,” says A. Robert Rittenberg, one 
of the owners. “Naturally we try to treat the customer 
right; but there is one thing that we never loge sight of 
and that we never let the customer forget--and that 
is that he simply must pay his bills or at least the ones 
he owes to us. 

“This idea of being overly easy with a credit cus- 
tomer is all wrong. Credit selling is a business proposi- 
tion with us. We agree to deliver to the customer a 
certain piece of merchandise which is, in every way, 
what we represent it to be. The customer, on the other 
hand, agrees’ to pay for it according to a fixed and agreed 
schedule. If our merchandise is not what we represent 
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by STEPHEN P. LATHROP 


it to be you can bet your last dollar the customer will 
call us on it. Why shouldn’t we call the customer if he 
doesn’t keep his end of the bargain?” 

And “call them” is exactly what Robert’s does. The 
store has two methods of calling a customer who is not 
living up to his agreement on his payments. One is the 
phone and the other is by letter, either form letter ora 
personally written one. If these two methods do not 
get results then a collector calls. But whether they use 
a phone or a letter or whether a collector calls, there 
is no good fellow business mixed up with it. Everything 
is strictly business with a tendency toward the hard: 
boiled side if necessary. Robert’s claim that you cannot 
be a good fellow when the other fellow doesn’t make 
good on his promise to pay you what he owes you and 
when he promised to pay. 

The phone is .used about as frequently as letters. 
Preferably the purchaser is called on the phone at his 
place of employment because this has been found to be 
more effective in pepping up payments, since most per 
ple are pretty well aware that their employers do not 
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Sterner tones in letters 4 and 5... repossession follows No. 6 


look with favor upon employees who do not pay their 
bills. Generally a single call at the place where a cus- 
tomer works results in payments being promptly met 
from then on. | 

Where the debtor cannot be reached by phone in this 
way, he is sent a series of form letters with his or her 
name and address filled in. These letters are brief, and 
tight to the point. There is no pussy footing and no 
back slapping in any of them. A new letter is sent 
every few days for a month or until the bill is paid, 
each letter being a little bit stronger than the preced- 
ing one. 

If no payment or arrangement has been made by the 
end of 30 days, a collector is sent to see the customer, 
and there is no back-slapping on those calls either. 
Everything is on the basis of “why haven’t you paid us 
the money that you owe us and that you promised to 
pay us?” In short, the customer is always put on the 
defense and kept on the defensive. 

But Robert’s are in business for more than a day and 
realize that even the man who isn’t a good payer today 
may sometimes become a good credit customer of to- 
morrow. Therefore, while their whole process of making 
collections tolerates no evasion, Robert’s knows when to 
stop so as to avoid senseless damage to good will in 
those cases where it becomes evident that the customer 
simply cannot pay. In such a case, he is told that it is 
not the intention of Robert’s to burden him with pay- 
ments which he is now unable to meet, and therefore 
that they are ready and willing to take back the mer- 
chandise he had purchased and either lay it away until 
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TO A RICH MAN" 


REFER AN HONEST 
Bae ; + is still 


In spite of our many letters your accoun 
n 


in arrears. 






y hope that you will not compel us to 


| 
We sincere+ a? 


enforce payment of your 


tive. 
attention to this matter is impere 


Your prompt 






ly» 
Yours very tru 
ROBERT’ 






CREDIT MANAGER. 


Reobert’s don’t back-slap in 
their businesslike collections, 
but tactful methods take 


the sting out of repossessions 


such time as he can resume payments, or, if the article 
is in good condition, return the full amount paid. 

In short, Robert’s while firm in enforcing agreements, * 
are not deliberately destroying business or good will. 
They want all the business that they can get—but it 
must be on a business basis. When that basis is de- 
stroyed, the management believes in ending the rela- 
tionship until such time as it can be re-established on a 
sound foundation. In almost every instance this offer to 
take back the merchandise, either for a layaway or for 
a refund of the entire amount paid, results in the cus- 
tomer accepting the offer with a feeling of appreciation, 
and very frequently in his choosing the layaway and 
resuming payments fairly soon. The suggestion that 
the store has no desire to burden a customer with finan- 
cial responsibilities that he cannot take care of at the 
time almost invariably takes the sting out of a repos- 
session. 

Of course, Robert’s insistent collection policy gets 
under the skins of some customers—as for instance the 

(Please turn to page 132) 
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Who Said “Junk Jewelry”? 


Today’s top-grade fashion jewelry has definite intrinsic value 
—plus high style linked to newest costume design; 
here’s a market the department store will get, if you miss it? 
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FACING PAGE 

@ Pear! spray pin in pink gold-plated sterling, with matching ear- 
rings, typifies Ralph De Rosa's quality line. @ The “daisy” set, 
created 


by Nettie Rosenstein Accessories, effectively combines 
thinestones and hand-painted white enamel on sterling with simu- 
carnelian or jade. @ Marcel Boucher's streamlined “angel 
ih" is one of the more striking lapel pieces in his high-styled 
tion. @ Napier's reputation for tailored jewelry is enhanced 
by @ series of gold-plated sterling bracelets. 


HELOW 
@ Extremely modern in feeling is Castlecliff's yellow gold-plated 
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sterling pin and matching earrings with rhinestone "stars" for 
accent. @ Trifari is offering a stunning animal series combining 
crystal and rhinestones as illustrated by the chanticleer pin. Three 
basic earrings match the.entire group,,..@ Hattie. Carnegie pre- 
sents a fashion nécklace designed by Michael Paul to follow the 
graceful necklite: of her new evening gowns. It is sterling silver 
with pendant stones in all colors. @ The exotic bird pin reveals the 
excellen#éraffsmanship in the Coro-Craft line. Rhinestones, enamel 
and brilliant’stone eyes combine with yellow gold plate -on sterling 
to form one of Coro's best sellers. @ Monet is showing an intricate 
bracelet and matching earrings, available in“yellow gold plate on 
sterling or a lively and interesting :combinatiogrof pink and yellow 
gold finish. / 








Spent on + 20% 


These and other alarm clocks, repaired by S. 
Judson Mealy, will help get war workers up on time. 


T takes workers to turn out, the vital stutf needed 

for war; it takes alarm clocks to get the workers 
up on time. And, as every jeweler knows, the supply 
of new alarm clocks is a now-you-see-’em, now-you-don’t 
proposition. 

S. Judson Mealy, president of the Tri-State Jewelers 
Association (Maryland, Delaware and District of Col- 
umbia), saw war workers take over his city like Grant 
took Richmond, and worried over having to tell them, 
“Sorry, not an alarm in stock.” 

Somewhere, though, were broken-down alarms, in 
various states of disrepair, doing nobody any good. 
Here, Mr. Mealy reflected, was a wartime service he 
could do: Somehow find where the old alarm ‘clocks 
were gathering dust, buy them for what they were 
worth, repair them economically, and then sell them 
to war workers at actual cost. 

Getting the old alarms, at first, was a matter of cus- 
tomer contacts. Mr. Mealy acquired some from patrons, 
others from patrons’ friends, to whom he wrote an 
appeal to patriotism, suggesting that through him a 
useless alarm clock could be restored to service and 
helpfulness in the war effort. 


Going farther afield, a few weeks ago he began ad- 
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a war worker buys a regonditioned alarm clock he often 









He Buys | 
Old Alarms; 


Then Fixes 
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And sells them at cost Wi 
to war workers, cot 
as a patriotic service CO! 
to help the war effort the 
Ap 
of 
by CARL WOLF to 
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of : 


vertising in a small, one-column space on the last page 
of the Baltimore Sun. The ad says: 

“Old Alarm Clocks Wanted. Have you any old alarm 
clocks not in use? I will buy them for what they are 
worth, recondition the clocks, and see that they get 
into the hands of defense workers, where they are sorely 
needed for exactly what the clocks cost me. Do your 
part to help our workers get on their job on time and 
bring in your clocks.” 

He pays 50 cents to $1 for them. 

Then comes the problem of fixing what’s wrong. Some 
are sent to the manufacturers who made them in the 
first place. Others Mr. Mealy and his staff repair, often 
using parts salvaged from clocks pronounéed beyond 
repair. iy 

Anyhow, the cost for restoting averages $1.50 t 
$2.50—not counting the hours the repair men .work of 
them—and Mr. Mealy sells the rehabilitated jobs 
$3 to $3.50, including tax (never higher). Thus whet 
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gets it at less than costy* 

Between 15 and 20 war workers a month are enabled 
to purchase a getter-upper at the Mealy store, through 
the ingenious, patriotic and unselfish plan of servict 
(Please turn to page 138) 
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New York “Times” features 
longines programs five . 
fmes in a single week. 





The Longines Symphonette, with Mishel Piastro as 
conductor, offers radio listeners the finest in music 
played by a group of the world's finest musicians. 
These programs are sponsored by the Longines- 
Witnauer Watch Company over radio stations from 
coast to coast. The position of this program as q radio 
concert is well illustrated by the reduced section from 
the Radio Page of the New York Times for Sunday, 
April 16th, when each of the five Longines concerts 
of the week was listed in full in the radio feature sec- 
tion. This established Longines-Wittnauer radio series 
isgiving welcome relaxation and pleasure to millions 
of music-loving people every week. 


LONGINES-WITTNAUER WATCH CO. Inc. Ff 





980 Fifth Avenue, New York, N. Y. xo L 


TT ug fT o e >ArTA NALNBeemme 
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n 
10:30-11 P. M., WOR 
j directea by Mishel 
gic violinist : 
Hungarian Dance 


e Man 
n 


Serenade 





You are invited to listen to the 
Longines concerts of “The World’s 
Most Honored Music” ... See your 
local newspaper for station and 
time. 
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There are no bare spots 
in these cases. That's 
because Sidney Margu- 
lis (below) and Mrs. 
Margulis (right) «don't 
want customers to’ think 
the selection is second- 
best because somebody 
has beaten them to it. 


OU can’t put all sections of the public into one 

mold; its economic background, its tastes, its buy- 
ing habits are different from city to city and even from 
block to block. 

Some jewelry stores would draw a blank if they relied 
on subtle display of a few chosen pieces in windows and 
cases; if they lavished attention on tricky themes for 
display; if they empjasized art and exclusiveness, in- 
stead of the mass desire to see merchandise. 

One store that shows its public “the mostest in the 
quickest time”—and finds that the way to profit—is Sid- 
ney’s Jewel Shop, at 10 W. Chelten Ave., Philadelphia. 

Here are some operational pointers for the manage- 
ment of such a jewelry business, as outlined by Sidney 
Margulis: 

“By giving attention to seemingly unimportant little 
factors regarding show cases and jewelry displays, we 
are handling a greater volume of customers than ever 
before and without the appearance of being rushed or 
overcrowded with customers. 

“We've found that completely stocked show cases and 
quick-seeing conditions help the customer to select the 
department tc fill his needs immediately as he enters the 
shop. High-intensity lighting also avoids floundering 
and searching around for items customers seek. 
“Whenever a sale is made from a case, the item is 
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Light and Sight: Best 
Salesmen in This Store 


Well-filled show cases and high-intensity lighting 
sometimes work better than more subtle methods 


by L. ALBERTSON 


_tion which customers enjoy. 















SASTRY SalI st 
pat Sa isi 





ase 


Fs. 










immediately replaced from other stock or items are 
re-spaced on racks or shelves so that a customer won't Th 


think his selection is second-best because some one beat 
him to it. Fully-stocked cases provide the variety of selec- a 
{ 


When an item is brought | 444 
out of stock from other sources customers often feel that } (40, 
there are more items which they would like to see before 
making a final decision. Replacing burned out lamps in 
the individual illuminated cases as soon as they are 
unserviceable is another of our unwritten laws because § Lig 
they handicap quick seeing and rapid selection.” ste 
Another important little technique at Sidney’s, is 
maintenance of clean case tops. A slightly damp chamois 
cloth is always available for clearing smudges and finger 
prints from case tops or wall case fronts. It prevents 
distortion in the appearance of jewelry items whet 
viewed through foggy or smeared glass. This is espe 
cially important on rainy or damp days when custome! 
are apt to place moist gloves or handbags on the casei 
while selecting their purchase. Of course, the cases att 
never cleaned while a customer is present at a specifié 
counter or case. t 
* “Study and care in arranging the location of display) 
in the store are time-savers in making sales,” Mr. Mat 
gulis continued. “Our repair department is nearest t#§ ©” 
(Please turn to page 162) 
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“Lighter Owners want ‘um...You sell ‘um 
Heap Best Flints’, Fuel, Wicks” 


RONSON WICKS 


Aa gine age extra-length. Scientifically made for 
full capillary action—light quickly and burn evenly. 

1 wick, with Inserter, in envelope. Retail 10¢. Self-selling display card 
holds 24 envelopes of wicks. 


RONSON SERVICER 


A convenient kit of all necessary Accessories to keep 


RONSON & REDSKIN* ‘FLINTS’ 


, | The distinctive ““REDSKIN” —— is a guarantee of 
. | high quality, extra-length, tempered hardness, showers 
of sure-fire sparks, freedom from powdering. 
, 3in an envelope. Retail 10¢, Counter display card holds 24 envelopes 

of ‘flints’ or 18 of ‘flints’ and 6 of wicks. Also packed in Glass Vials 


[| | (40, 100 and 200 ‘fints’) especially for Servicemen going overseas. 
Also in slide-drawer, safe-deposit ‘‘Five-Flinter.” Retail 15¢. Counter 





display board holds 24 ‘‘Five-Flinters.” 


: RONSONOL FUEL 


| Lights instantly, lasts longer and burns with a clean, 


a lighter in first-class working order for a long time. 
Contains one 4-oz. bottle of RONSONOL, three extra-length RONSON*® 
REDSKIN ‘Flints’; RONSON Wick with inserter; RONSON Spark Wheel 
Cleaning Brush; general instruction book. Retail 50¢ complete. 


steady flame. Pleasingly scented, too. In demand where- 
ever lighters are used. 
Four fluid ounces in bottle. Retail 25¢. 


War-time production necessitates that orders for RONSON 
Accessories be placed in advance. Mail yours today or write for 
complete.information. Art Metal Works, Inc., Newark 2, N. J. 


“Trade Mark Registered 










Make Your Dollars Fight see Buy War Bonds 






"PRESS... it’ 
RELEASE. .. it’s out! 
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LIFE, SATURDAY EVENING POST, COLLIER'S, ESQUIRE, CLICK, OUR 
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RINGS 
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BRACELETS 
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REMOVED FROM sTocK 
cost RETO NO ARTICLE 


Roy W. Johnston, Waldorf-Astoria jeweler, uses a sheet like this as a daily count of goods set with diamonds 


and precious stones. Front (below) shows goods "in" 


and "out"; the back furnishes an inventory which 


should equal the “new balance" shown at lower right of that side. Sheet's actual size: 12!'/2" x 8!/". 


Can Costly Jewelry Go AWOL? 


if so, this reeord spots losses 
at once, and helps you recover 


ander jewelers’ block insuranee 


by ROY W. JOHNSTON 


OME 15 years ago a store in which I had an interest 
suffered a loss of an important diamond ring, clev- 

erly purloined by a substantial appearing individual wao 
had been asking for prices and information. The loss 
was discovered before the end of the day and a check 
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of the ring stock determined the particular ring 
had been taken. 

Some time previously we had established the 
of taking a daily count of our diamond merchandise, 
it was not recorded in any systematic way, and 
consisted of a count in the morning; adding and 
tracting the day’s transactions, and a count at the 
of the day. I reiterate, this record was not, 
but was merely some figure jotted down on slips | 
scratch paper, which were destroyed after the 
check was made. 

At that time, jewelers’ block insurance policies 
a very broad coverage, about the only form of 
against which the jeweler was not protected being 

(Please turn to page 126) 
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ith every Arnstein diamond you buy goes something which you cannot 1 
; i 
. see or touch but which adds worth without measure... the good faith of the merchant who 1h 
7 
| sells it. A sound consideration for the needs of the jeweler, large or small ...a lively interest i 


in his growth... integrity and experience in the judgment and selection of stones... these are 





| the things which make up the invisible insurance with which, for almost sixty years, we have 


protected our customers and for which they pay no premium. 
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How Diaménds Help Us Win 


“2, 


Part IlI—Diamond Rock-Drilling Bits 
“il, . : 


oe 


by DORUS VAN ITALLIE, President, 
J. K. Smit & Sons, Inc., New York 


IAMONDS do some of their most important work 

in chewing their way through other minerals in 
the earth. This use is not new. It was first employed 
by Leschot in blasting for the Mont Cenis tunnel in 
1863. Yet use for new purposes and improvements in 
method have made news even in recent years. 

Diamond drilling now speeds up the mining operations 
that are so vital to the war effort. Diamond core bits are 
used to cut out small sections of deeply buried rocks and 
bring them to the surface for study in prospecting for 
new sources of minerals, a work of great significance in 
post-war planning. Core bits are also used by engineers 
on construction jobs, such as Boulder Dam, to test the 
quality of concrete after it has been poured and hard- 
ened at great depth, and for similar purposes, while non- 
coring bits are used in drilling holes for grouting—filling 
crevices in the foundation rock. 

The developments of greatest interest to diamond men, 
however, are those in the manufacture of the bits them- 
selves. 


SMALLER STONES, BETTER BITS 


On the Mont Cenis tunnel, Leschot used relatively 
large diamonds and this practice was continued during 
the late 1920’s, first with Brazilian carbons, later with 
bortz from South Africa, West Africa and Brazil. 

In 1928, J. K. Smit & Sons introduced small drilling 
bortz in the United States and Canada. The price of 
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For bla:t hole d 

the pilot bit (left) ; 
the concave bit {¢ 
ter) have proved m 
successful. The core 
(right) is for expla 
tion drilling. Dia 
mounted in such 
weigh 16 to 60 per ex 


carbons at this time reached a peak of $150 to $175 9 
carat, and the use of large bortz had not become ve 
common. 

The change to small drilling bortz started a series@ 
revolutionary developments in the diamond drilling ted 
nique. Bits which formerly had been set with 4 tot 
stones now had to be set with 100 to 200 stones. Hane 
setting was still practiced in a few mines in Canada if 
quite a number of years with these small stones, perhap 
more because of the labor situation than for techni 
reasons. Various methods of mechanical setting of bits 
were, however, gradually developed and have now almost 
completely replaced handsetting. Mechanical setting 
euts down costs and has also made possible many itr 
provements in the quality of bits—closer tolerances of 
dimensions, more consistent and mathematically caletr 
lated distribution of diamonds and, finally, the use of 4 
more abrasion-resistant matrix in the bit. In abrasive 
formations, this gives an increased bit life and lowet 
drilling costs. 

The introduction of small drilling bortz also allowed 
the use of higher rotating speeds which made possible 
the construction of smaller, lighter-weight drilling m& 
chines. All these factors, more or less evolving from 
each other, helped to increase drilling speeds and lowé 
drilling costs. The most remarkable consequence theredl 
has been the rap'd development during the last few 

(Please turn to page 154) 
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Cin diamond set in our jewelry is cut in our own 


modern Cutting Factory 


Specialists in the cutting of Square and Emerald Cut Diamonds 


H.& J. BLITS” 


Diamond Cutters 
64 WEST 48th STREET NTA a de): ae an ee 
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EWELS of the Renaissance were intricate works of art, lavishly set with gems. Banks were 

unreliable, so owners converted vast fortunes into jewels—portable securities, combining ca- 
bochon and table-cut stones of every hue, multi-colored enamel and elaborately chased and ré- 
pousséd gold. Literal copies of Renaissance jewelry, however, would have only limited interest 
today, but in this plate Sol P. Kaufman, jewel stylist with studios at 562 Fifth Ave., New York, 
has chosen certain still-popular Renaissance themes for a series of up-to-the-minute designs. Ror- 
rowed from Celini and his era are the scroll, the acanthus leaf, the horn of plenty and the idea of 
using rubies with round and pear-shaped pearls, especially when the latter have a pendant effect. 


a F 
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Knights in armor, tilting cap-a-pied in their tournaments; 
artists now world famous, working at their easels, gracious 
ladies; deep in court intrigue and hiding great loves and 
great hates behind their jewels,—this was the Renaissance. 


Pearls then were favorite among the jewels these ladies wore, 
and pearls now are still the choice of fashion. 


Here at Nathan is a representative stock of Pearls, the June 
birthstone, as well as all precious, semi-precious and syn- 
thetic stones. Whatever you need, consult Stone Headquarters, 


S. NATHAN & CO. INC. : 


Stone Headquarters & 610 Fifth Avenue, New York 20, N. Y. 
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Mining 


Where 


by FREDERICK H. POUGH, Ph. D., 
Curator of Geology and Mineralogy, 
American Museum of Natural History 


ROM the standpoint of quantity, amethyst and 

citrine, the two most important crystallized quartz 

gems, with agate probably outweigh many times all the 
other gem stones together. 

Amethysts are found in numerous Brazilian localities 
and with entirely different origins. In the south, in Rio 
Grande do Sul there is a large plateau of balsaltic rock 
extending from the Uruguay border up into the state of 
Santa Catherina. Gas bubbles formed in this rock as it 
cooled and left amygdular cavities which were subse- 
quently lined with zealites,; quartz crystals, many of 
them amethystine, and with layers of agate. The man- 
ner of formation of these latter two valuable deposits is 
identical, though agate is not recovered commercially 
from the same workings as the amethyst. 


BEST AMETHYST -A VELVET PURPLE 


Amethyst from Minas Geraes and Espirito Santo has 
an entirely different origin, being found in veins and in 
pegmatite dikes, much as the other gems. On the Rio 
Preto and Rio Pardo in Espirito Santo fine large crystals 
are found loose in the soil; but they are not as desirable 
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The large amount of 
; hand labor, ‘ 
| at this tantalum 
/ mine, is typical gf 
Brazilian qua 
operations. Mag 
pieces of beryl 
been recovered 
the pegmatite 
some gem stones | 
have been produced 


Brazilian Gemstones; 
and How They Do It 


for gem purposes as some others. The best known ame 
thyst source is Brejinha Mine in Baia, an ancient work) 
ings long famous for its large and pure stones. This H 
still a third form of occurrence, for the crystals ling) 
cavities in a rather friable white sandstone, and some! 
single points may be six inches or so across. Before the” 
development of the mine, waterworn pebbles were known” 
which originated with the erosion of similar formations. 

The experienced dealer in amethysts can tell from the 
appearance of a parcel where the stones were mined.” 
That is not to say that one locality may not resemble” 


née | 








another in some of its stones, but there are certain char 
acteristics of the different localities by which the stones” 
can be recognized even after cutting. : 
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More than 500 lapidaries dre said to be at work in Belo Horizont@ 
rapidly growing capital of Minas Geraes and the center of f 
state's gem cutting industry. Both photos were made by the a 
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3 etailers will find that this new case 
most befittingly presents the charm and beauty 
| of Gemstone Rings .. . These Rings combine the finest 
| of genuine stones brought direct. from world- 
| wide sources, set in mountings of outstanding beauty. 
| Rings—in cases—on hand for immediate delivery. 


| 














Brazilians, too, confuse “citrine’’ with “topaz” in their speech; 


citrine’s yellow color may be its own, or the result of burning 


amethyst or smoky quartz, Dr. Frederick H. Pough points out 


in his third outstanding article about Brazil’s gem industry 


The most desirable amethysts in the present market 
are considered to be those from Brejinha. The rough is 
comparatively large and uniformly colored. Many are 
river gravels with a sort of skin hiding the clear interior. 
The best have a deep velvet purple hue. Commonly 
they are cut to size; 4 to 13 carats, or 8 x 10 to 13 x 18 
mm., with a low proportion of the small sizes now selling 
for about 1214 milreis (or to be up to date on Brazilian 
currency, “cruzeiros,” and a cruzeiro is roughly five 
cents, depending upon the arbitrary exchange rate 
imposed by the Bank of Brazil and varying with dif- 
ferent products) per carat. Larger sizes are priced as 
follows: 15 to 25 carats at 19 cruzeiros per carat; 25 
to 40 carats at 25 cruzeiros; 40 to 60 carats at 30 cruze- 
iros; 60 carats up at 35 to 40 cruzeiros per carat. 


GEODES YIELD SMALL CRYSTALS 


Next in poularity are the far smaller Rio Grande do 
Sul amethysts, which come in relatively small crystals 
in geodes, or fragmented crusts, in or weathered from 
amygdules in basalt. A geode is a hollow, crystal-lined 
boulder. The crusts are compact masses of amethyst 
points, and are split apart into the individual crystals 
right at the mines. They are often deep in color, but are 
usually irregular and frequently show clouds. There are 
several localities which the local experts can distinguish 
by appearance, though at Rio de Janeiro all Rio Grande 
do Sul amethysts are grouped in one class. Soledade, 
just north of the center of the state, is one locality, the 
best region here is known as the Arroyo Fao Foreque- 
tinha. Nearby, at Lagao, richly colored waterworn 
stones are found. Palmeiras, another Rio Grande do 
Sul locality, has lighter, clearer stones, but often they 
contain small, platy, ‘goethite crystal inclusions which 
are locally known, very appropriately, as “mosquitoes.” 
The fresh crystals have a higher luster, but the color 
is usually more irregular. 

The small sizes of the amethyst crystals from the 
geodes means that most of the Rio Grande do Sul 
material is used as small stones and cut to definite sizes. 
Four to 8 carat stones, that is, 8 x 10, 10 x 12 and 12 x 14 
mm. with most of the stones the smallest size, sell for 10 
to 13 cruzeiros a carat. The prices of ovals are the 
same. Unsized stones 10 to 20 carats are 20 cruzeiros, 
and the rare 20 to 40 carat stones cost 30 cruzeiros a 
carat. 

Next in demand are the large loose crystals, usually 
with many flaws and inclusions but often with a fine 
color, found in the soils around the Rio Pardo and Rio 
Preto in the state of Espirito Santo which borders on 
Minas Geraes to the east. Because of their irregularity, 
and comparative rarity—in other words the lack of a 
standardized raw material—they are rarely cut to size. 
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Five to 20 carat stones sell for about 10 cruzeirog” 
carat, and 20 to 40 carats at 15 to 20 cruzeiros a car 
Lowest in popularity are light-colored large and um 
formly tinted stones which are found as river-wo 
pebbles at Xique Xique, Bahia. The principal mine whigh 
produced these stones is now said to be exhausted by 
neighboring properties are still supplying material, h ; 
stones are clean and range from almost white or pale 
lilac to a medium shade, and have never had the pope 
larity of the deeper colored stones, in spite of their um 
form coloration. Sized stones 4 to 13 catats or 8 x 10) 
13 x 18, with the preponderance in the smaller sizes, s¢ 
for around 6 to 10 cruzeiros a carat. Larger stones 154 
25 carats are 14 cruzeiros; 25 to 40 carats are 18 em 
zeiros, and bigger than 40 carats sell from about % 
cruzeiros a carat. . 


BURNED AMETHYST “TOPAZ” 

In speaking of the citrines and burned ancthaa W 
naturally meet many of the same localities. This materi 
is almost universally termed topaz in Brazil, and it 


doubtedly would be even more difficult to eradicate t 


use of this term than it would be in the United States 
America. The Brazilians use both terms, citrine a 
topaz, always saying, for example, “topaz of Rio Grai 


do Sul,” for the burned amethyst of that state. 4 


Many jewelers do not know that it is burned amethys 
and will assure you that it is a natural color in peri 
good faith. An investigation was made of this point, 
attempt to discover if any naturally brown or yell 
quartz crystals are ever found in the geodes of 
Grande do Sul, and it can be positively said that the 
no such thing as naturally occurring “topaz” of 
Grande do Sul. An interesting sidelight on this fact ¥ 
discovered; sometimes brown crystal crusts are fo 
near the surface and which show no trace of the viol 
color. However, further investigation revealed that thest 
specimens were ones which had lain near the surface: | 
the ground and had been affected by a forest fire. Ont 
dealer offered “unburned topaz” and it is probable that 
this is what he meant. Experiments with these speck 
mens have shown that further heating and cooling im 
proves their color, apparently the forest fires have only 
commenced the job and haven’t brought out the quality 
of the thoroughly treated product. 








Citrine is applied to much of the Baia material, some 
of which is natural citrine, of a fine yellow color without 
heating or any treatment. Some is burned smoky quart 
and some is burned amethyst. In general, the mor 
orange the stone the more likely it is to be called ‘ ‘topaa! 
by the Brazilians. . 4 

The most desirable citrine is that which has been m 

(Please turn to page 122) ; 
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OUTSTANDING MAGAZINE ADVERTISEMENTS 
THAT BUILD DIAMOND RING SALES... 
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A—featuring the “Bride of 
Yesteryear,’ this half-page 
advertisement from the 
March 6 issue of Life 
magazine carries the 
theme—GiVE YOUR WIFE 
NOW THE RING YOU 
PROMISED LONG AGO. 
B—the unusual and eye- 
catching illustration in this 
ad appearing in the April 
issue of Esquire helps to 
put the Keepsake sales 
message across at a 
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keyed 
readers” 


Azove are a few examples of Keepsake’s effective 
and continuous schedule of national magazine advertis- 
ing. Appearing in outstanding magazines such as Life, 
Esquire, Mademoiselle, Good Housekeeping, Charm and 
Glamour, these ads carry the Keepsake sales messages 
to 243,100,000 people in the Spring campaign. From Fall 
1939 through Spring 1944, 290 Keepsake advertisements 
will have appeared in 28 different magazines reaching a 
readership of 1,759,250,000 . . . including many active 
diamond ring prospects in your own trading area. 


A. H. POND CO., INC. * 2145S. Warren St. * SYRACUSE 2, N. Y. 
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This graceful clip design was exhibited 
by K. David, who took second honors. 


HOWN here are just a few of the original and 
graceful designs which delighted the crowds that 
thronged Mechanics Institute, New York City, last 
month at the annual exhibition of student work. They 
were executed by students in the Institute’s jewelry 
design class, taught by designer Christian A. Jakobb. 
As in previous years, prizes were awarded to students 
who, during the the past season, have shown the greatest 
advancement: in effort and capability. Three medals 
were offered by the Medallic Art Co.—gold, silver, and 
bronze. Winners were Vincent Luca, Frank Devenish, 
and Irving Lefkowitz. First, second and third honors 
were to F. Frank, K. David, J. D. Thomas. Drawing 


attention was an exhibit of reproductions of the world’s 
fabulous diamonds, shown by William Barthman, 174 
Broadway. 






Diamonds highlight this attention-getting 
bird pin, designed by Vincent Luca, who 
was awarded the first prize gold medal. 
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Student Designers 
Win Awards at Exhibj 





This engaging lapel ornament is the design 
of Frank Devenish, winner of the silver medal. 





Irving Lefkowitz, who won the bronze medal, originated 
this broach designed for diamonds, rubies and sapphires. 





* 
. 


A bracelet in gold and diamonds is the design of J. D. 
Thomas, who won third honors at the exhibition. 
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MINING BRAZILIAN GEMSTONES 
(From page 118) 


from Rio Grande do Sul amethyst. Unfortunately, how- . 


cruzeiros, and 35 to 200 carats at 18 cruzeiros, 

price on these has fallen since November, 1943.) 
Another citrine locality not encountered in amethy 

is in the state of Goiaz, near Anapolis. Here are fg 


ever, the size limitation we marked in those amethyst#s @ crystals in alluvium and waterworn river gravels, } 


even more detrimental here, for large citrines are more 
popular than small ones. The Soledade stones are small, 
often spotty, but very rich in color. The Palmeiras ma- 
terial is distinctly yellower and paler in color. The 


’ Lago stones can be distinguished by the fact that they 


assume a greenish cast not noted in the other two locali- 
ties. Most of these small stones are cut to definite sizes, 
4 to 10 carats at 13 cruzeiros a carat; only a little higher 
than comparable amethysts. Unsized stones run as fol- 
lows: 10 to 15 carats, 15 cruzeiros; 15 to 25 carats, 30 
cruzeiros; 25 to 60 carats, 30 to 80 cruzeiros. The sup- 
ply of this material is not abundant and it is not always 
easy to obtain stones. 


OTHER CITRINE FROM SMOKY QUARTZ 


The common and widely sold citrine is a naturally 
smoky quartz burned yellow, from Campo Bello in Minas 
Geraes. It can be supplied in all sizes and in.many hues, 
light yellow to orange. A cognac color is considered the 
best. Many lapidaries are working almost exclusively on 
this material, though the market should be approaching 
saturation. Evenly colored stones can be supplied in 


any size desired for the crystals in which it is found are. 


very large. Sized stones 4 to 18 carats, or 8 x 10 to 13 x 
18 mm., sell at 10 cruzeiros a carat. Unsized stones 
13 to 25 carats at 12 cruzeiros; 25 to 35 carats at 15 


a natural citrine which requires no burning. They g 
a splotchy coloration, varying from yellow to redd 
and though, on the whole, rare, they are found in almg 
any size. No stones cut to size are on the market, 19) 
20 carat stones sell for about 15 cruzeiros, and 20 to 
carats, and more, for about 18 cruzeiros. ’ 
The high quality Brejinha, Baia, amethyst does ng} 
burn to citrine, but that of Xique Xique does, and igs 
in desirability on our list. It is one of the common 
rines that one often sees, with the same uniform color! 
tion as the amethysts. Like them, all the stones are lig 
in color, ranging from very pale yellow to cognac colgm! 
Large flawless stones can, of course, be supplied in aj 
tint. Sized, 4 to 13 carat stones sell at 6 to 9 cruzeirg 
unsized, 15 to 25 carats at 12 cruzeiros; 25 to 40 ca 
at 16 cruzeiros, and above 40 carats at 20 cruzeiros, ~ 


FINE PRECIOUS TOPAZ IS RARE 


Discussion of brown precious topaz has purposely h e 
delayed until this point, in order to bring out more 
strongly the contrast between this gem and the golden 
quartzes just mentioned. Practically all of the fn 
topazes come from Brazil, from deposits in the vicinity 
of Ouro Preto, more or less in the center of the stategt 
Minas Geraes. Two topaz-bearing belts are known there, 
one 15 km. long and a second parallel belt 5 km. to the 
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north, 9 km. long. Numerous small deposits have been 
worked in these areas, but the production is very low and 
fine gems are uncommon. Occasionally one will see un- 
usual sherry to pinkish orange stones, but they are rarer 
than the common light yellow crystals, and much more 
desirable. The topaz crystals are long and slender, and 
most are badly flawed by little cracks running parallel to 
the elongation rather than at right angles to it and in the 
direction of the cleavage. This is the only district for 
gem stones, and the best mine is near Rodrigo Silva and 
known as the Boa Vista Mine. However, similar topaz 
has been found at a number of other Brazilian localities. 
The occurrence is reminiscent of the Schneckenstein, 
Germany, deposits, where a granitic rock has been al- 
tered by a fluorine gas impregnation, and though many 
other explanations of the gem occurrence have been ad- 
vanced, this seems very likely. In the museums there are 
specimens of very similar crystals from Brumado in 
Baia, and Caxambi, Arrasuahy, Theophilo Ottoni and 
Lafaiete in Minas Geraes. It is possible that gem ma- 
terial may come at any time from some of these occur- 
rences; fine pink stones have been found at a manganese 
mine. 


SAPPHIRE AND RUBY INDICATIONS 

One other interesting museum gem might be men- 
tioned, for with the spread of settlements more gems 
may come from Brazil. This was the display of a few 
pebbles of fine, deep-colored sapphire from near Leo- 
poldina, Goiaz. With these were some ruby crystals and 
some red spinels. Gem corundum and spinel were also 


noted from the Rio Coxim, in the Matto Grosso, and 4 
Rio Piuma in Espirito Santo. Apparently no organized: 
attempt to recover these gems has been made as yet, hy 
the presence of specimens in the collections, which gw 
not notably complete, indicates that there may, and yey | 
probably will, some day be a new and important Brg 
zilian gem coming from the state of Goiaz. 4 
Another, completely undeveloped gem material whig 
may some day be of some importance is chrysopra 
Large and well-colored specimens of this material, for 
ing veins an inch or more thick, were seen that had begq” 
collected at the site of the new nickel development ft 
Tocantins in Goiaz. With work on this project being ag | 
tively pushed it seems very probable that large quanti 
ties of this attractive light ‘green stone will have som 
economic importance at no very distant future date. 
is only one of many such inexpensive gem materials th 7 
are likely to join Brazil’s gem list with the developma 
of the cutting industry. Local hematite and local py 
can be used, local jasper and carnelian, and even loa 
cutting of the agate, loom in horizon as probable furthe 
steps in Brazil’s climb to greater importance in the fs 
ily of nations through the development of 2 
industry. 


is 


AGATE MINING HALTS 
The once-thriving agate industry seems to be at a 
practical standstill now. Since the domestic agate really 
requires dyeing to make it attractive, and since that was }) 
a German monopoly, there has been little demand for it }_ 
since the start of the war. There seems to have been ng| 
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attempt on the part of the natives to go into this field, 
and it still remains a German trade secret. Glib sales- 
men will assure prospective customers that the beauti- 
fully colored and delicately carved agate bowls are a do- 
mestic product, but until one can visit a shop and see 
them being made, it would seem wisest to take such as- 
surances with considerable reservations. 

There are many regions of Brazil that are still little 
known in areas that have produced gem stones, so we can 
expect the country to continue as a rich, perhaps the 
richest, source of fine stones for many years to come. 
However, with so many factors involved, it is impossible 
to predict the place of Brazil in world market; it remains 
to be seen whether or not its cutting industry and its 
economy can withstand the competition that it will face 
from the rest of the world after the war. Today, every- 
thing is fine, and the demand exceeds the supply, tomor- 
row may give another story. For variety and wealth of 
raw material, Brazil will be hard to beat, but in thinking 
of the future of the nation it might be borne in mind that 
richness in gems and pegmatites is not a favorable sign 
for other and more practical forms of minerals, like 
copper ore or coal. 


The writer is indebted to Sr. Curt Schiller, of Rio de 
Janeiro, and Sr. Moacyr J. Simon, of Porto Alegre, for 
some of the information in this article, to the latter for 
the Rio Grande do Sul locality descriptions, and to the 
former for the prices given. 


Next month: How Brazilians use heat treatment to improve 
the color of certain gem stones. 





CAN COSTLY JEWELRY GO AWOL? 
(From page 110) 

type classed as “disappearances.” -As a salesman wag 
so definite in his recollection of tiis particular ring hay 
ing been in stock and having been shown, we felt confe 
dent that our policy protected us from loss and we made 
our claim for the amount involved. 

Following the adjuster’s investigation, and his jn 
quiries regarding records of our daily check of stock 
which unfortunately were not in available record form, 
we received word that our claim had been denied on th 
basis that we iad no records to show that the loss hag 
occurred on the particular day it was discovered as migg. 
ing and therefore that it came under the head of “mys. 


terious disappearance,” and so was not covered by the) 


policy. 

That taught me a lesson, and from that day to this, 
I have made a daily stock check of every valuable item) 
in the store as much a part of my business records all 
my purchase ledger. Other jewelers might find the same. 
system helpful, and perhaps would like to see the form) 
that we use. (It can be altered or modified, of course} 
to conform to the individual requirements of different) 
stores.) It is reproduced here in reduced size as a refer) 
ence for the explanation of its use. The size of the) 
actual sheet is 814 inches high, by 13 inches wide. 

First, as far as our store is concerned, we use this 
record only for goods set with diamonds or other pre 
cious stones, but it can be utilized equally well for any’ 
other items of value such as watches, gold bracelets, ete 
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We have a large stock of Precious Stones, — 
mounted and unmounted from which to make 
your selection. Let us cooperate with you on 
your special calls. 


We are in the market for Diamond Jewelry 
and can offer good prices on any small or 
large pieces which your customer may de- 
sire to dispose of. 


JEROME RICHHEIMER 


608 Fifth Ave. New York 20, N. Y. 
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I do not recommend, however, that low-priced goods 
such as costume jewelry and the like be included because 
their value is not sufficiently great to warrant this extra 
precaution to guard against the possible loss of a piece, 
And if too many items were included the system might 
become cumbersome. 

On the front of the sheet all of the items added ty 
stock are entered just as soon as they are received, and 
those removed from stock by sales or by returns to cop. 
signors are likewise immediately noted. At the end of 
the day, the totals of these changes are then entered in 
the summary on the reverse of the sheet. 

This summary, of course, is not an individual descrip- 
tion or listing of each piece—only the total number of 
items in each classification—the identifications being 
taken care of on the front of the sheet. 

Then each night, after these entries are made, the 
actual stock is counted as it is removed from the cases, 

Each column in the space headed “‘Location”’ refers tg 
some specific spot in the store. For example, 1 and 2 
could be the display windows; 4, 5 and 6, the diamond 
show cases; 7, the reserve trays; 8, the safe; and so on, 
More columns can, of course, be added to the form if 
needed to fit the requirements of a larger store. Ina 
matter of less than five minutes a total count is made, 
which must check with the reconciliation. If the count in 
any classification does not agree with the reconciliation, 
a physical check of the pieces in that group is made to 
determine the actual article that must be accounted for, 


After everything is in order, the sheet is then filed in 
a loose-leaf binder where it is kept as a permanent rec- 


ord of each day’s receipts and deliveries. 

After a trial period of several years the practicabilit 
of this daily check seems thoroughly proven. I ka 
that in my case it permits me to terminate my day wit 
the satisfaction of knowing that my stock is all account 
for, and that I have complete permanent records 
proof to substantiate my: claim for insurance if a k 
should occur. 


GIVING TO OVERSEA DADS 
(From page 97) 


nants, all incorporating the official Father’s Day post 
picture in full color, costs $2.25. 7 
A new trick this year is a four-page merchandi 
folder, with merchandise items illustrated in full 
to be printed with the store’s name and distribut 
through the mail or over the counter. 4 
Many Dads will be overseas this June 18, andy 
Council has a special plan for them. 
Shown here is an ad for use in your local newspaf 
Mats of this, as well as other ads, may be obtained & 
from the Council. “Send a V-Mail Gift Certificate) 
Oversea Dad” is the heading. Copy reminds your @ 
tomers that gifts can’t be sent to soldiers overseas un 
the sender has a written request from the soldier—@# 
gest they send Dad a V-mail letter with blanks for 
to fill in the Father’s Dad gifts he’d like to receive. 
Other sales aids designed to remind your customer 
honor Dad on June 18 are cards, streamers, stick 
ribbons to be worn by store employees, wrapping Pp 
price cards, etc.—all available at cost from the Couné 
Service Department. 


THE JEWELERS’ CIRCULAR-KEYSTOM 


i 








; 














Light 


d to 
and 
con- 
d of 
d in 


rip- 
r of 


the 
Ses, 
's to 
id 2 
ond 
On, 
n if 


ade, 
it in 


on} Cutting Works: 


e to 
for, 








64 West 48th Street 23 Holborn Viaduet 





Established 1866 







608 Fifth Avenue, New York 20, N. Y. 


London 

















By FOR May, 1944 





Fancy Cut Diamonds 


Matched Pairs and Single Fancies in all sizes our 
specialty. We also carry a large stock of Mellee, 
Marquises, Emerald Cuts and Round Diamonds. 
Call on us for your needs. 


We wish to notify the trade that we buy 
estates consisting of diamond mounted 
platinum and gold jewelry and colored stones. 
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BRIDES CHOOsE OWN RINGS, NOW 
(From page 101) 


you have, that you display this merchandise with just 
as much thought as you gave to your silver displays. 


“HIGH SCHOOL CROWD” INTERESTS 


As for graduations, with college schedules speeded 
up to meet wartime education plans, it may occur to 
you that graduation windows are pointless this June. 
Not at all—but they should be a different kind. High 
school graduations still come in June and the “high 
school crowd” is a group worth reckoning with these days. 
They have always been one of your most important 
groups of potential customers and under present-day 
conditions you may find them no longer potential, but 
actual customers. 

The wedding display suggested in the accompanying 
sketch is intended to convey the idea of variety to suit 
every need for the wedding. A curved ramp slants 
from the window background down to the floor, bearing 
gift suggestions graduated in scale of size and price. 
The ramp curves toward a group of circular platforms 
on which wedding and engagement rings are shown— 
also in graduated size—and price. An enlarged wedding 
invitation is placed against the background at the top 
of the ramp. 

The copy appears on a paper ribbon scroll pinned 
to the background—‘Blank’s (Store Name) for the 
Wedding—Modest Rings or Magnificent—Small Gifts 
or Large.” Artificial flowers are scattered on the back- 








ground and clustered at the base ur the elevations, 

The ramp can be cut from composition board, painted 
white or covered in fabric and raised from the floor by 
a cleat fastened to the background wall of the window 
at the desired height. The degree of the slant and the 
proportions of the curve will depend on your own win- 
dow size, but the slant must, of course, be reasonably 
low or some provision made for keeping the merchan- 
dise in place. Small brads can be driven in the board 
against which the merchandise can rest. A rough tex- 
tured fabric will have a tendency to hold things in place 
better than a smooth painted surface. Tops of the 
elevations should match the ramp. 

Sides of the elevations and background may be soft 
blue or rose depending on the colors in your merchan- 
dise. Color selected should either match or contrast 
with the predominating color in the merchandise. The 
invitation can be hand-lettered on bristol board or a 
positive photostat enlargement can be made of one of 
your wedding paper samples. 

The graduation display features the school colors of 
your local high school. Strips of composition board 
or heavy cardboard, five or six inches wide, covered 
with ribbon or fabric in the school colors are placed 
so that they extend in “V” formation from the top of 
the window background to the front of a step elevation 
extending the length of the window. The colors are al- 
ternated. Merchandise items are pinned to these strips, 
Oversize diplomas made from heavy drawing paper 
rolled up and tied in groups of three with bows of the 
school colors are attached to the window background. 
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Dpenilobiltiy Koliability : 


Are very essential qualities to be possessed by your merchandise source of 
supply at all times, but more so right now than ever before. 
expect these qualities of your store and you can maintain them by making 

Benj. Allen & Co., who have served the jewelers of this country for nearly 


Your customers 


Our experience during these years has familiarized us with the reliable 
producers and importers of jewelry store merchandise. 
stantly in the market securing every available product and our facilities 

for bringing these items together for redistribution to you is unsurpassed. 


Our buyers are con- 


Whatever your requirement of merchandise is send us your order. 


BENJ. ALLEN & CO., INC. 


FOR EFFICIENT SERVICE AT ALL TIMES 
Silversmiths Bldg. 


CHICAGO 3, ILLINOIS — 
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Wadsworth is heavily engaged in many- 
sided war work. But our steady produc- 

® tion of Military Watch Cases and our 
constant designing of the precious metal 
cases for the future are preserving the 
at of fine watch case development. 


FoR May, 1944 


When a Graduation Gift Watch does not 
perform satisfactorily, the disappointment 
is deep, in direct proportion to the pride 
with which this very special gift was given 
and received. . 

Maybe the case, chosen for style alone, 
was not properly fitted to the movement. 
Perhaps it leaked dust. Maybe the case- 
maker lacked metal handling skill. 

But what gets the blame? Probably not 
the case, for to all but the exceptional 


..- your watch movement may get 
the blame if the case gives trouble 


customer, a watch is a unit—one thing, 
not two. 

So the watchmaker whose name is on 
the dial, or the jeweler who sold the watch, 
gets the blame. And especially if the 
watch was bought to mark with lasting 
beauty the milestone. of graduation—good 
will is lost. 

That is why famous watchmakers, and 
fine jewelers, choose Wadsworth Cases 
with confidence. 


WADSWORTH 





Other merchandise is shown on the floor of the window. 
If you have several schools whose favor you wish to 
hold, cover the strips so that each school’s colors ap- 
pear on a single strip and alternate these strips. Back- 
ground colors will of course be determined by the school 
colors shown. If more than one school is featured, the 
background had better be dark gray or black, because 
this tends to harmonize a group of bright colors. 

A mermaid furnishes the central motif for the birth- 
stone display for June, the gem being, of course, the 
pearl. The mermaid is painted in silhouette form on 
a background poster. The pearls (both necklaces and 
rings should be featured) are shown on shell-shaped 
stands. These are made of cardboard covered in silk 
or velvet in shades of pink and rose—flattering color 
for pearls. Preserved sea fans add further to the under- 
sea effect. The copy is lettered on a shell-shaped card 
—“Pearls—Birth Gem for June—Bewitching gift of 
lustrous beauty.” An actual necklace and earring can 
be attached te the nfermaid poster. Background should 
be in shades of green or blue-green. The green and 
rose shades should of course be selected to harmonize. 
The sea fans. can be obtained from some of the display 
supply houses quite inexpensively. James A. Cole, 235 
Fourth Avenue, New York 3, carries them in natural 
and pastel tones. 


THESE LETTERS SPARK CASH 
(From page 1038) 


elderly man who stormed angrily into the store one day 
recently with a collection letter he had just received. 








He posted himself in the middle of the aisle and pro- 
ceeded to read the letter at the top of his voice for th 
benefit of everybody in the store at the time. When }. 
had let off some of his surplus steam, Mr. Rittenbe 
stepped up to him, and reminded him that both partie 
must keep their promises in any agreement. There was 
no attempt to soothe the customer with excuses or apolo. 
gies—just a statement of a straightforward busines 
attitude based upon the principle that when a custome 
bought a piece of merchandise, he was expected to pay 
for it on the schedule to which he had agreed. The olf 
gentleman saw the point, paid the bill and—believe jt 
or not—went out of the store a friend. It is doubtfyj 
whether the good fellow policy pursued by so many 
credit. jewelers would: have been able to get any money 
out of the old chap although it might have placated him 
by letting him think that the store would be lenient from 
then on if he failed to meet his future payments 
promptly, and thus created further headaches for the 
store. 

In making credit sales, Robert’s of course observes 
the Government regulations as to the terms that can be 
given on instalment sales. However, when the terms ar 
being arranged with a customer, instead of notifying 
him that he must pay a minimum of so much a week, 
they first ask him what he can afford to pay. Fre 
quently the customer will offer to pay more than the 
minimum stipulated by the regulation which, of course, 
is just that much to the good. 

And what’s the result of all this rather hard-boiled 


credit policy? Does it work out? Well, rather. Last 























17-23 John Street 


AMETHYSTS. 
TOPAZ 





ANTHONY MasTALON! & Co. 


Importers of Precious and Semi-Precious Stones 


CULTURED PEARLS 
SHELL CAMEOS 


New England Rep., ARTHUR LESSER, 76 Dorrance St,, Providence 3, R. IL 


New York 7, N. Y. 


AQUAMARINES 
SYNTHETIC STONES 
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July, for example—and July is ordinarily a slow month 
for collections because there are scores of summertime 
avenues open for money spending—Robert’s collected 
exactly 29 per cent of the total outstanding balance on 
their books. Nor is this at all unusual—month in and 
month out, Robert’s collects about 30 per cent of their 
total, which means that they turn their accounts about 
three and a half times a year. And, while we are not 

rmitted to disclose the exact figure, the percentage 
that has to be charged off is astonishingly low for a 
credit store operation. 

“But that’s not the whole story,” says Mr. Rittenberg. 
“We have found that the quicker a customer gets one 
piece of merchandise paid for, the quicker he becomes 
a prospect for something else. This being the case we 
make it a point to keep our collections coming in as 
promised not only to get our money, but to speed up 
our business by helping the customer get ready for some- 
thing else. It is a continuous chain of events, collections 
and more collections and then another sale followed by 
collections and more collections and so on.” 


ENDING "BAD WORDS" IN JEWELRY ADS 


Some of the commonest sins of advertising, so far as 
jewelry and diamonds are concerned, are shown by the 
Jewelers Vigilance Committee in a review of its last 
year's complaints. 

Sin No. 1—in point of frequency—seems to be 
describing gold electroplated items as being “plated 
with 24 karat gold.” Variations include: “24 Kt rose 
gold plating,’ “24 Kt gold plated,” “guaranteed 24K 


Call on us 
for the unusual 


Fine diamond mounted jewelry... 
newest designs . . . obtained by 
fortunate purchases... Now avail- 
able to responsible accounts on 
To supply your 


calls. 


consignment... 
requirements on special 
6 “a2: 
Bracelets...Clips...Rings...Brooches 
-Watches...Charms...Necklaces 
.. Tiaras... Precious Stones, Loose 
or Mounted... 


PHONE...WRITE... 
WIRE... 


plate,” “24K pink gold finish” and “18 Kt gold finished 
sterling.” In all cases brought to the Committee’s atten- 
tion, merchants were told the Federal Trade Commis- 
sion’s ruling condemning the use of the karat mark fer 
gold electroplated articles, and the advertisers agreed 
to eliminate the karat mark from future advertising. 
Next oftenest short-coming was the phrase “perfect” 
for flawed diamonds, often in connection with exaggera- 
tion of the weight of the stone. Many of these cases 
occurred in New York and resulted in stiff fines, ranging 
from $50 to $500, after inspection by the Bureau of 
Weights and Measures disproved the claims of top 
quality. ' 
“Certified” or “certified perfect’” diamonds were ad- 
vertising phrases used by a chain store, a Pacific Coast 
dealer, and a department store. The Jewelers Vigilance 
Committee cited the ruling of the Federal Trade Com- 
mission that such a term is improper unless there has 
been actual examination and certification by an outside 
disinterested, competent expert, and the advertigers 
promised to end further claims of this nature. 


Those old phony catchwords “perfect cut” and “per- 
fectly cut” seem to still be getting a play, in spite of 
years of educational work against them. A national ad- 
vertiser was the offender in one case; a midwest depart- 
ment ‘store in another. Both were shown the Federal 
Trade Commission’s trade practice rules which con- 
demn language of this sort because of its capacity to 
mislead, and gave assurance against future offenses. The 
former also agreed to discontinue claims that certain 
ring mountings are hand made. 
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BLUE STAR SAPPHIRE 


BRACELET 
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TWAT DALY ULV 


551 FIFTH AVENUE 


PHONES: VANDERBILT 3-0457-8 


NEW YORK CITY 
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Bie en es a 


“Solid gold” in trade practice means fine gold—24 resentative Halleck, “is a threat to the quality of every. 
karat gold. Yet retail advertisers in an Eastern city thing we eat, everything we wear and everything going 


were using “solid gold” to describe jewelry, the local into the home. iy 
Better Business Bureau told the Jewelers Vigilance Representative Halleck is a member of the Boren. gm 
Committee. The Committee chairman interviewed the Halleck subcommittee of the House which held hearings Zh 
head of the largest of these advertisers, and all have on OPA proposals to institute a system under whic, ‘ 
agreed to use the term “karat gold” instead. Similarly, some products would be classified as A, B or C, | 
a retail jeweler in Washington advertised “solid gold” “TI believe I speak for millions of other American ¢op. . 
wedding bands until the Committee called his attention sumers,” he added, “when I say that I prefer not to liye kat 
to the Commercial Standard defining such gold as fine under an economy in which any governmental agency em 
gold. whatever may tell me what I may wear and eat ang 
Scores of other complaints were acted upon by the otherwise consume. g 
Jewelers Vigilance Committee, of which G. H. Niemeyer “Under rationing I am willing, of course, to be told 


is chairman and Byron L. Shinn is counsel. Its 1943 how much. But I object—and most strenuously—} }, 
record of continued watchfulness and speedy, intelligent being told what and of what grade.” re} 
action provided further proof of the Committee’s guard- Businessmen appearing before the special congres-} {yi 
ianship of jewelry trade reputation and best interests. sional committee, he said, told the committee that if they ex] 
4 - were to grade the quality of their goods downward to} tra 
TRADE-MARKS VS. GRADE LABELING arbitrary federal standards, then “common honesty and} ' 
Defending preservation of brand names and trade- 4 decent regard for their responsibilities to the public} pr 
mark as essential to our American economy, Rep. will demand of them that they throw their trade-marks me 





Charles A. Halleck (R., Ind.) declared in a radio talk out the window.” tre 
that if “doctoring” of our economic system is necessary In recent years, he added, he has seen attacks at] it 
it should be postponed until the war is won—and then American economy in the same two spots, the trade-mark} th 
achieved through constitutional methods. and advertising. 

He deplored efforts to force standardized grading “And why always at those same two spots? Because} tal 
through Congress as the first step in an organized plan the mentalities behind these forces have been shrewd] ©! 
to undermine “the social and economic system .,. under enough to realize that if they could obliterate the trade} a 
which this nation has grown great.” mark and strangle the advertising of that mark, they 

“This insidious campaign to destroy the benefits of could close the door to the opportunity for profit by crip-] of 
our system of brand names and trade-marks,” said Rep- pling the whole economic system.” in; 
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of Distinction ~ 

in a Wide Range ~ 
of Prices. 
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Effective Easter window used by Hyde Jewelry Co., Flushing, L. ‘I. 
Inspiration: A design by Virginia Dixon in the March JC-K; com- 
Pare this photo with drawing on page 95 of that number. Sug- 
Gestion: Study Miss Dixon's sketches in this and succeeding issues; 
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BUSINESS PRESSES FOR OPA REFORMS 


Come June 30, the Office of Price Administration will 


ive @ last gasp and expire, unless Congress extends 


its life another 12 months by renewing the Emergency ' 
Price Control Act of 1942. 

Right now OPA is getting an overhauling from Con- 

ss—the purpose is to see how effective OPA has 
heen in keeping down the cost of living, checking up on 
how efficiently it functions, and see where the squeaks 
are, preparatory to launching the agency on another 
ear. 

The attitude of business towards OPA has been well 
expressed in a comprehensive and unbiased report made 
by the Chamber of Commerce of the United States. The 
report was compiled by the Chamber’s Domestic Dis- 
tribution Department Committee, and is based on actual 
experiences of businessmen, plus the recommendations of 
trade associations and local business groups. 

The committee’s report recommends renewal of the 
Price Control Act, but is not “giving a blanket endorse- 
ment to all provisions of the act nor to all the adminis- 
trative procedures inaugurated by the OPA.” In fact, 
it has some solid suggestions to make. Following are 
the most important recommendations made in the report: 

1) OPA should be required to consult with represen- 
tative industry committees before drafting regulations. 
OPA’s past practice, the report said, was, in many 
cases, to ask industry’s advice and then ignore it. 

2) OPA hasn’t confined itself strictly to the business 
of keeping down prices, is a chief complaint. Accord- 
ing to the law that gave it being, the report reminds, 
OPA is not to “compel changes in the business prac- 








it'll make your window-planning an easier job. 
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Our complete stocks of loose and mounted 


diamonds in rings and jewelry are unex- 


celled in quality and value. 


DENVER CHICAGO 


Steel Bidg. P.O. Box !, CHICAGO 90 


WRITE US YOUR WANTS 


DETROIT 
Michigan Bidg. 





"BUY FROM BECKEN—AND GET THE BEST" 
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tices, cost practices or methods, or means or aid to dis. 
tribution, in any industry.” 

However, the committee contends, OPA in many in. 
stances has poked its finger in the industrial pie ang 
stirred it into a hash. 

An example of bungling that could have been avoide 
by consulting business is the famous rayon hosiery orde 
quoted in the report. Many stores made a practice of 
grouping together in cooperative buying groups to bene 
fit from the advantages granted on large orders. OPA 
arranged these stores in an arbitrary classification of 
manufacturers’ customers—the result was that the 
newlyrclassified stores found themselves on their own, 
unable to buy rayon hosiery as part of a large 
They had to buy individually, and they had to pay 
higher prices. 





Because of conditions 
which we have no control we 
are not able to guarantee deliv- 
ery of all models of ALTON 
watches. However, all ALTON 
watch orders will receive our best attention, 
and we will supply whatever possible. 


over 





Often OPA’s attempt to keep prices down had cangej 
prices to actually jump, the committee said. For jp 
stance, in some cases a retail merchant was not allowed 
to sell merchandise at a price higher than that at whigh 
he sold similar merchandise at a given time. If he 
made a specialty of women’s house dresses at $2.98 he 
had to stick to $2.98 house dresses. 

“While the intent of the regulation was to assure 
consumers stability of prices for this type of merchan- 
dise—important as a cost-of-living item in many wage 
earners’ families—the regulation lost sight of the fact 
that ... many manufacturers of house dresses could mp 
longer produce dresses at a cost which would permit 
retailers to sell them at $2.98, with the result that te 
tailers specializing in low-price dresses were unable to 
purchase them at all.” 

Nothing prevents these retailers’ customers from go 
ing to higher-priced stores and buying higher-priced 
dresses, however. 

3) Price ceilings should be based on legitimate mark 
ups rather than juggled arbitrarily or set according t 


We urge our customers and friends to be 
patient with us during this uncertain period, 
until we are again able to fill all orders com- 
pletely and promptly as in years gone by. 


W. & G. DIAMOND RINGS AND SETS 





Matched set in 14K, yellow gold. 
Solitaire has two side diamonds and 
.10 Carat center diamond. Wedding 
ring has three fine diamonds. 


Grade —_ 
A 
D843—Set—Retail.. .$97.50 $1 o0.30 
Keystone Price .... 78.00 87.60 
D844—Solitaire— 

BOE | wocdscsser -90 75.90 
Keystone Price .... 51.00 60.60 
D&45—-Wedding Ring 

Tipacetens cows 35.40 
Keystone PUPP <..068 | caus 28.20 


Matched set in 14K, yellow gold. 
Solitaire has .05 Carat center dia- 
mond. Wedding ring has three fine 
diamonds. 


Grade Grade 

A AA 

D879—Set—Retail oe $77.40 

Keystone Price .... 57.00 61.80 
a * eet 

MED Sonie's dsciets 37.50 43.50 

A Price .... 30.00 34.80 

D88i—Wedding 
Ring—Retail .... .... 35.40 
Keystone Price .... .... 28.20 


Prices and quality of W. & G, Diamond 
Rings and Sets are the same as in 1943— 
no advance in price, no reduction in quality. 


SEND FOR THE W&G DIAMOND CATALOGUE 
FOR READY REFERENCE 
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base-date overall prices. 

In some instances, the report said, OPA has raised 
manufacturers’ ceilings but required retailers to maint 
tain the same maximum price and absorb the los 
“Through such action the OPA has set itself up asa 
judge of the adequacy of the margins of retailers .., 
If . . . Congress has not intended to place in the hands 
of the Price Administrator the power to pass judgment 
on the adequacy of profits of business enterprises, the 
law should be made specific on this point.” 

Often the result of squeezing the retailer is to fort 
him to discontinue low-priced lines, and thereby forte 
the consumer to buy similar articles at considerablj 
higher prices, the report stated. ‘The ultimate result 
may be clearly inflationary in character—results antag 
nistic to the intent and purpose of the price contrdl 
law.” : 

4) Badly needed is a complete revamping of the 
method of appealing for relief under an OPA r 
The method of review of individual appeal cases by 
OPA should be speeded up, the report said. Sug 
is a special appeals board, with appeals from decisiom 
of this board carried to the regular courts, and na 








Emergency Court of Appeals. All the courts should be 
open to any aggrieved citizen, the committee stated 
emphatically. 
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VAN DAM DIAMOND CORP. 


| FORMERLY 
| The Original House of 


Lucien Grunzwel 





EDUARD VA 
DIAMONDS : ahaa —_ 


” Cutters of the Finest 
Blue White 
DIAMONDS 


ROCKEFELLER CENTER 
630 FIFTH AVENUE 
NEW YORK CITY 


1819 BROADWAY 
NEW YOBh CITY. 
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5) Competition doesn’t cease under wartime condi- 
tions, and competition is a fairly localized matter, with 
each retailer competing for the trade of people in his 
immediate locality. So why not localize price control 
by setting up community price panels? the report 
queries. Local price boards could be expected to be as 
diligent and fair as rationing and draft boards have 
proved to be, the committee contends. 

“The committee believes it to be of the utmost impor- 
tance to our economy and to the welfare of our country 
that the troublesome questions which are involved in the 
extension of this act be approached in a statesmanlike 
manner by businessmen, by the public, and by the Con- 
gress,” the report concluded. ‘“Irritational, special-in- 
terest, or shortsighted action could lead to consequences 
impeding or delaying the war. Action leading to any 
such consequences must be avoided.” 


SEVERAL LARGE CITIES already boast “Unit a 
Week Way” stores. These china establishments offer a 
choice of three easy payment plans: one, the “Take 
Away Plan,” suggests that the customer divide a dinner 
set into units, usually three parts, pay 57c. a unit and 
take it with her at the time of purchase; two, “Accom- 
modation Plan,” is one whereby the store holds the units 
until a complete set is paid for and then delivers it free 
anywhere under 50 miles; payment is made in person or 
by mail; and three, “Outright Purchase,” whereby there 
is immediate free delivery. All wares shown are open 
stock. 





FINE JEWELS... 
MODERATELY PRICED 











655 - 5TH AVE. 





HE BUYS OLD ALARM CLOCKS 
(From page 106) 


outlined above. When the supply runs low—as it does 
most of the time—it means more checking of customer 
files, more telephone calls, more letter writing, more 
advertising, to locate another supply of out-of-commis. 
sion alarms. 

Obviously, in dollars and cents this repair activity 
has been far from profitable. Yet it has improved the 
relationship between store and customer, planted a feel- 
ing of communal effort for a common cause, and built 
unmeasured prestige and good-will. 

Of the latter, Mr. Mealy said: 

“T feel that indirectly my alarm clock campaign has 
been no ‘false alarm’ in any sense of the word as a 
builder of good-will. While I haven’t made any money, 
my name has been kept constantly before the men and 
women of this city and they know I tried my best to 
help the war effort in my own way. 

“Yes, this has benefited me, too, because it has estab- 
lished good-will and brings people into the store; they 
are reminded of the alarm clock need for defense work- 
ers and what we’re doing brings them close. We have 
been able to help save man hours of work by aiding 
war workers to get to their plant on time, in a peace 
ful, unhurried frame of mind, conducive to better out- 
put.” 

After all, this activity has been directed by the heart 
and a fine social conscience in war-time. Ask the psy- 
chologists if emotional appeal doesn’t win everytime! 















, Distinctively 
styled, finely made in 14 kat 
sold—with Diamonds and Orien 


hubies. 


GEORGE J. KISLER 


NEW YORK 22, Ni 
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GETTING WINDOW-GLANCERS ‘TO OBSERVE 


Most people see; few observe. Even in “seeing,” they 
does are apt to give only a second or two of attention to a 
met | vindow display—so if you want to make them actually 
hore | observe the window and its contents = ‘ll need some- 
mis thing striking for bait. 

Old, but stiil effective, is the idea that “every win- 
Vity | dow’s a stage.” Such a window display doesn’t need a 
the lot of either time or money, in its preparation. 

eel Ideas for windows tying merchandising in with patri- 
be otic motives abound everywhere. Birthday gifts could 
include birthdays of the various branches of the services. 
Anniversaries could be advertised the same way. 

has One merchant borrowed souvenirs from service men 


‘$47 home on furlough and filled a large window with Jap 
ny; | knives and’guns, Australian guns and money, pictures 
-" and trinkets taken from dead Japs, ete. This window 
te js a modern Pied Piper for all the school kids. And 
it is a natural for a jewelry store. 
a: What about information concerning military wed- 
dings? Is the double ring ceremony common in your 
tk | rea? Does the best man have to be in the service? 


Can a private be best man for a captain? ‘Those an- 
8 | swers and many more important ones could be answered 





| by a dramatic window display. 
Bs: ‘What about industrial diamonds? They are used as 
dies for drawing filaments and as cutting, trueing and 
an drilling tools in an amazing number of war production 
pé operations. A window showing rough, unmounted indus- 
: trial diamonds, tools mounted with diamonds and bonded 
~ | diamond dust, and pictures of their uses in manufactur- 
ing would be packed with interest—especially if, in con- 
trast, you showed a series of gem diamonds as well. 
What of synthetic corundum (ruby and sapphire)? 
4 This material is now made for the first time in the U. S. 
2 Borrow one or two “boules,”’ some slabbed sections and 


also some finished jewel bearings as used in airplane 
meters, dials, etc. On a card, explain how the synthetic 
stones are made, cut and used. Elsewhere in the win- 
dow, display jewelry set with synthetic ruby or sap- 
phire, and with natural stones of the same variety. Tell 
how tests can distinguish natural corundum from the 
synthetic; show, by prices, value contrasts. 

How about the wedding customs of our Allies? There 
is a whole series of windows and they would all be 
interesting, for many American boys will wed misses in 
other United Nations. 

And don’t forget to use your windows to help War 
Bond and blood bank campaigns! 

Make your windows up-to-date. Don’t be like the 
merchant who displayed a lone coal stove in his window. 
What a difference a sign like, “Keep the Home Fires 
Burning,” would have made. 

Don’t let yours go out! 


Ir you’p LiKE to give your toy wares an exciting send- 
§ off, achieve pieces big enough for youngsters to get into 
Wie 8=6and get a local movie house to let the kiddies sit in them 
‘in the lobby. By each child-size vehicle—simulated tank, 
Jeep, gun cars, ete.—have a sign giving actual price of a 
real-size piece of military equipment with a legend re- 
minding readers it takes regular war bond purchases to 
provide these for victory. 
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The work of the Lapidary has always required 
the skill of experts. That’s why you should 
seek the services of an established and reliable 
firm, with a background of experience. 


For cutting, engraving, encrusting, 
drilling, or any special orders, consult 


NATHAN 
Lapidaries, Inc. 


New York 7, N. Y. 








71 Nassau Street * 





















CHARLES DVORKIN & CO. 


WHOLESALE JEWELERS & SUPPLIES 
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AFTER MAY Ist WE WILL 
BE LOCATED IN OUR NEW 
AND LARGER QUARTERS 















ROOM 616 
5 SO. WABASH AVE. 
CHICAGO 3, ILLINOIS 















CHARLES DVORKIN & CO. 










IDEAS... 


HIS ought not to be done until you've talked it over 

with personnel directors of war plants in your vi- 
cinity. After you've discovered which types of jewelry 
plants permit under safety rules, then set up a window 
with this streamer, “Leading a double life?” showing at 
one side day-time accessories for the hard working 
woman and at the other night-time allure. A window 
card might say “Pick-ups for patriotic split person- 
alities !” 


COMING UP ... three holdidays on which, with a 
slight change of the numerals involved, you could use the 
same display. The streamer or big placard should read, 
““$000,000,000 Worth—a Lot of Confidence But Not 
Enough.” Explanatory copy should detail that since the 
war your customers have purchased such and such 
amount of War Bonds and Stamps and that is a lot of 
money but there is urgent need of bigger and better buy- 
ing in these commodities. Urge customers to buy Stamps 
and Bonds at your store now. For May 17, “I Am an 
American Day,’ your smaller window card could say, 
“Today’s the Day to Prove It!” For May 30, Decora- 
tion Day, a card might read, ““Prove You Remember and 
Are Grateful.” For June 14, Flag Day, your message 
might be, “So That It May Always Wave!” Other than 
the large and small signs, all your window needs is a me- 
chanical arrangement of Bond certificates and Stamp 
Books. 


* * x 


DO YOU SOMETIMES wonder if your store ig } 
ing “tone” when you sell costume jewelry? D’Almadg 
San Francisco, intersperses artwares in its windows , 
playing clips and pins and each lends a feeling of tg 
to the other. * *& 7 


FASHION TIP TO YOU and your customers | 
Macy’s words, “All eyes are on the back of your heg 
Tricks no end can be done with a net plus. ” a 
show one of the new colored nets with clips, bows, fig 
ers and urge your customers to accept, spike or erg 
their tresses by tucking these fancies onto the back, 
their nets. ite: 


ARE YOU REMEMBERING that a third-class 
man may be a first-class credit risk in his home toy 
and are you therefore checking home references? 


+¢ + 


IF YOU ARE THINKING of going on the air, ¥ 
might care for a program that’s frankly sentimental. | 
could be called, “Songs for Heroes” and features recor 
in response to letters. The public is invited to tell in 
words or less about a recording which has special sen 
mental significance for the person writing and for 
person in service and why the piece is being requeste 
Letters are judged for promptness, neatness, original 
and interest and may be reworded for use on the pr 
gram. Do offer a gift to each one whose letter is select 
and also promise to send two cartons of the preferrg 
brand of cigarettes to the serviceman involved. Do 
commercial copy to a minimum. 








SO GAY AND OK SO PRACTICAL 


“Bonnie Plaid Knit Kit” $4 
Gay plaid taffeta kit full of the fir 
est knitting needles. ¥ 


Jewel” —$5 
IBaby’s own jewel case. Others in 
leather and crushed velvet from 
$5 to $10. 


* It's lots of fun to give practical gifts 
that are glamourized the Barbara 
Bates way. Gifts such as these show 
good sense and flatter feminine fancy, 
especially when they bear the quality 
label of this famous name— 


Barbara Cates 


of C. J. BATES & Son 


366 Fifth Avenue, New York 1, N. Y. 
Factory at Chester, Conn. 


ee a} 9 $10 

All leather jewel case in graciov \ 
proportions and exquisite work 

ship. All prices 


“Dadies’ bhoice” — $7.50 


Complete Manicure Kit in the 
Barbara Bates manner. Blue or wine, 
plus 20% tax. 


BiSACSiG OG BAGO SSC Sisewe 
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“Era Watches on 


ARTHUR BAUER U. S. Representative 


AVAILABLE 
FOR 


IMMEDIATE 


DELIVERY 


In sterling gold- 
plated with pin at- 
tachment or flat. 


Special order work 
solicited 


WASHINGTON 
EMBLEM COMPANY 


74 CLIFFORD STREET 
PROVIDENCE, RHODE ISLAND 


FOR May, 1944 


ERA WATCH Co i 


@.RUEFLI-FLURY & C2 BIENNE 


Time the World Over’’ 
48 West 48th Street, New York, 19, N. Y. 


MARCASITE EARRINGS 
in Sterling Silver 


No. 37, $6.00 per pr. No. 38, $6.75 per pr. 


Genuine hand set Marcasite earrings in 
Sterling Silver — executed in beautiful 
designs with an exceptionally fine fin- 
ish—fitted with sturdy screw backs. 
Made by expert craftsmen 
Large stock on hand 


Order now for prompt delivery 


DAVID SCHURIN CO. 


Novelty Jewelry 


9 MAIDEN LANE NEW YORK 7. N. Y. 














A Grecian stone, presumably 
with which gems were 


. smyris. 
emery, 
polished. 

snailed hook. Type of fastening for 
inner end of mainspring, in which 
the hook is formed by milling out 
one side of barrel arbor eccentri- 
cally, leaving the hook standing; 
this to avoid malformation of the 
spring-end when the mainspring is 
fully wound up. 

snailing. Giving steel wheels, circu- 
lar caps, etc., a grained finish con- 
sisting of slightly curved lines 
radiating from the center; by using 
an abrasive lap on a rotary pivot- 
polisher or traverse grinder, apply- 
ing one corner of the lap to the 
work, to avoid grinding in oppos- 
ing curves. 

snap. The exposed catch on locking- 
spring of a hunting watch case. 

* snap-on dial. Watch dial fastened to 
lower plate by a ring of thin metal 
surrounding edge of dial and 
pressed or sprung over recessed 
edge of plate. 

snap-ring. See SPRING RING. 

snarling iron. A metal 
that is turned down at 
end, which is 
secured in a 
vice and turned 
up at the other 
end. The up- 
ward end is in- 
serted inside of 
a hollow 
article such as 
a pitcher and 
blows with a 
hammer are 
struck on the 
iron near the 
vice. The other 
end rebounds 
and serves to 
raise or “boss” out the design on 
the piece of hollow ware. This 
process is known as repoussé. 

snips. See SHEARS. 

snuff box. A pocket receptacle for 
carrying snuff, with a hinge and 
cover; frequently richly chased. 

snuffers and tray. A small scissor- 
like contrivance, mounted on three 
small feet, for snuffing or trim- 
ming a candle; usually on a tray 
about ten inches lone; used in 
America as early as 1750. 

soaking. In heating steel for harden- 
ing, keeping it a short while at the 
heat chosen for quenching, to as- 


bar 
one 


Snarling Iron, shown 
(above) in use. 
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sure uniformity of heat through- 
out the’piece before it is quenched. 
See HARDENING; STEEL. 

soapstone, Steatite, but generally a 
massive variety, slightly harder be- 
cause of impurities, and widely 
used in sinks, table tops, etc. 

Sobrisky opal. Opal from Death Val- 
ley, Calif. 

socondium. A Greek medicinal stone 
of unknown nature, mentioned by 
the younger Michael Psellus in a 
notable Byzantine lapidary of the 
XI Century. The properties were 
unknown to him; it is merely men- 
tioned in passing. 

sodalite. A mineral of the lapis lazuli 
group, with hiuynite and noselite. 
It often occurs pure in silica-poor 
rocks and sometimes has a fine 
light bluish color which make it 
suitable for use as a substitute for 
lapis lazuli in decorative objects. 
It is never transparent, and gen- 
erally is variable in color, R.I. 1.49; 
H. 5.5-6; S.G. 2.14-2.30. 

soft-collar pin. A device for holding 
down ‘in place the tabs of shirt- 
collars; a bar-pin with spring-clips 
at each end to grip the tabs; when 
made of precious metals it is an 
item of jewelry store merchandise. 

soft enamel. See ENAMELING. 

soft-soldering. Soldering metal 
pieces together with any solder 
that melts at a relatively low de- 
gree of heat; at less than a red 
heat. 

solar time. See APPARENT 
TIME; MEAN SOLAR TIME. 

soldered emerald. ‘‘Emeraude 
soudée.” Fancy name for an 
emerald triplet of white and green 
glass. 

soldering. Uniting pieces of metal by 
melting between them another kind 
of metal. See HARD SOLDERING; 
SOFT SOLDERING. 

soldering clamps. Adjustable device 
for holding together pieces to be 
joined by soldering. 

soldering tweezers. Tweezers for 
holding. work of any kind while 
heating it, for soldering, harden- 
ing, etc., usually having jaws that 
may be clamped on work. 

solders. Metal alloys prepared for 
use in soldering. A general classi- 
fication is into soft solders and 
hard solders. Soft solders are 
mainly alloys of lead and tin; 
these with bismuth added melt at 
the lowest heat; lead and tin in 
eoual parts (the commonest soft 


SOLAR 





solder) or with more lead thg 
tin, melt at highest heat for sq 
solder. Hard solders are alloys’ 
gold, silver, or brass, and m 
when the work is brought to a 
heat; and make the strongest join 
See SOLDERING. 4 
soldier’s stone. Amethyst. 
solenoid. A coil of insulated wi 
wound on a tube to form a holla 
coil; this with an alternating cur 
rent of electricity flowing throughi 
makes a demagnetizer for watches 
tools, etc., when these are passe 
through the solenoid. e 
solid gold. Fine or 24 karat gold; 
is misleading to call gold of lessi 
fineness “solid gold.” 

Solomon’s gem. A paste which 
green in incident light, but red 
transmitted light. 4 

solitaire. French ‘word meanif 
“alone,” applied in jewelry—esp 
cially finger rings—to the moun 
ing of a single diamond or othe 
stone. Many engagement rings am 
thus mounted; the ring itself i 
also called a solitaire. 

Somondoco mine. One of the 
portant emerald mines of Colombiay 
rediscovered after being lost since 
Spanish days, and distinct from the’ 
Muzo mine. The source of many 
fine gem stones. 

sonnerie. In a Swiss complicated 
watch, means striking time as a 
clock strikes, without operating” 
repeater-slide. See REPEATER. q 

Sonstadt’s solution. Thoult’s solution, 

sorige. Mentioned in a _ medicinal | 
lapidary written in 1243 as a green” 
stone brought from the earthly 
paradise by a river through India 
and the great desert; and “good? 
for gout.” 

souffe dish. A dish similar to @ 
vegetable dish, with a cover, some- 
times divided, and fitted into an 
under dish for hot water. 

soup spoon. A spoon with a round 
bowl for individual use when soup 
is served in plates. 

soup tureen. A large table appoint- 
ment, made in both oval and round 


Soup Tureen 
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TODAY’S BRIDE places a far greater importance on her 
Wedding Silver than ever before. To her, exquisite Sterling 
is the one lasting symbol of home and gracious living to 
which she bravely looks forward. This finer discrimination 
quite naturally brings a greater demand for Lunt Sterling 
than ever before. We are doing our best to see that each 
LunT distributor promptly receives his rightful share of 
our limited production. For your kind patience and 


friendly understanding we are extremely grateful. 


AMERICAN VICTORIAN MODERN VICTORIAN 


; | 
e WA bhreryniles 


GREENFIELD «© MASSACHUSETTS 
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shape, with handles at either end, 
used when it was the custom to 
serve soup at the table. 

sourdine. A pin through the edge of 
the case of a striking watch, which 
can be pressed in by a finger to 
silence the gong, and then the 
hammer strokes are felt by the 
finger instead of being heard. 

South African jade. Misnomer for a 
compact fine-grained green variety 
of grossularite garnet from Buf- 
felsfontein, Transvaal. Associated 
with black chromite, it often con- 
tains bands of that material, and it 
is used in decorative objects like 
ashtrays, small boxes, etc. 

Southern Cross diamond. A_ rose 
colored diamond, weighing 118 
carats reported to have been found 
in the Abacte River, Minas Geraes, 
Brazil, in June, 1929. 

Southern Cross. A famous pearl, said 
to have been bought for the Vati- 
can collection, at a cost of $185,000. 

souvenir watch. Class of watches 
with features of case or movement 
designed to commemorate an event 
or the life of a noted person; such 
as watches made in France about 
1800-1815, decorated with portraits 
of Napoleon 1. 

sovereign’s head. Head in profile of 
the reigning king or queen of 
England, required to be stamped 
on all gold and silver articles as- 
sayed in England from 1734 to 
1890, to denote the payment of 
duty by the maker to-the crown. 

spade hand. Watch or clock hand 
with pointer formed like a spade 
on a playing-card. 

spandrels. Corners of a square clock- 
dial that are 
outside the 
numeral- 
circle; or any 
ornaments 
placed in 
such corners. 

Spanish citrine. 
Citrine from 
Spain. 

Spanish emerald. Fine quality em- 
erald, an old term of no validity to- 
day since no emerald has _ been 
found in Spain and presumably re- 
fers to the Colombian gems shipped 
to Spain at the time of the Con- 
quest. 


Spanish lazulite. Cordierite. 


Spanish topaz. Citrine; see MADEIRA 
TOPAZ, 


spar, spar ornaments. Decorative ob- 
jects made of fluorspar; spar in 
common usage is any transparent, 
cleavable, crystalline material with 
a high luster; calc spar, fluor spar, 
heavy spar, etc. 

specific gravity. A property of any 
substance, its weight in relation to 
an equal volume of distilled water 








Spandrel (indicated 
by arrow) 
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at 4° C.; abbreviated to S. G. It 
is one of the most important prop- 
erties to aid in the determination 
of a gem. 

specific gravity bottle. PYCNOMETER. 


specimen. Gemol. A stone of unusual 


quality, a unique piece. 
spectroscope. An instrument which 
breaks the transmitted light up 
into a spectrum. It can be used in 
the identification of gem stones by 


Spectroscope 


comparison of the absorption in 
different color bands in unknown 
gems, with the absorption,in known 
stones. 

specular hematite or specular iron. 
Black brilliant hematite, often en- 
graved into an intaglio and used in 
signet rings. It gives a red streak 
on a streak plate and can thus be 
told from an imitation with a 
pressed image, even when very 
similar in appearance. Hematite 
is the most important ore of iron, 
but is.most commonly soft and red, 
rather than hard and black. S. G. 
4.95-5.16; H. 6%. 

speculum. Medieval name for the 
crystal ball used in divination. 

sperm oil. A lubricating liquid, chem- 
ically a liquid wax, derived from 
the blubber in the head of the 
sperm whale. The better grades of 
sperm oil are especially resistant 
to evaporation, and excellent for 
lubricating watchmakers’ and jew- 
elers’ lathes and for use on oil- 
stones. 

spessartite (spess’ar-tite). A man- 
ganese aluminum garnet of a 
brownish-red to orange-brown or 
yellow-brown hue. R.I. 1.79-1.81; 
S.G. 4.12-4.20; H. 7%. Uncommon 
and very rare in gems of any size, 
which is the only reason they are 
not in wider use and better known. 
Sometimes found in the gem 
gravels of Ceylon, 6 and 12 carat 
stones are considered exceptional. 
Flawed but well-colored stones of 
some size were found at Amelia 
Courthouse, Virginia. 

sphaerite (sfair’ite). Kernelless or 
hollow pearls, filled with water or 
air. Presumably small thin-layered 
pearls are meant by this term, for 
Schossmacher-Bauer speaks of 
pearls being formed around a 
sphaerite kernel; and says that 
they are very rare. It is likewise 
the name of a phosphate mineral, 
with no gem significance. 

sphaerolite (sfair’o-lite). A nephrite 
texture, sometimes observed under 
the microscope, of fine radiating 
spheres of slender needles. 


fi 


sphaerulite. A term which has beg, 
used for an obsidian with small jp. 
cluded spheres of radiating crys. 
tallites. 

sphalerite (sfal’er-ite). Sulphide of 
zinc, the principal ore of tha 
metal. It sometimes occurs jy 
transparent gemmy yellow igo. 
metric crystals, is very heavy 
(S.G. 4) and has a high refractiy 
index (2.37). Specimens frog 
Spain have been cut as a gem: 
when well cut and polished it rp 
sembles a canary diamond; but itis 
too soft and too cleavable to hay 
any real gem value. Its colo 
ranges from white through yg. 
lows, reds and browns to black, 

sphene (sfeen). The now internation. 
ally acepted name for the calciyy 
titanium silicate formerly know 
in this country as titanite. It is, 
common mineral in some ingeoys 
rocks, in which it forms small 
brown crystals, and _ sometime 
forms in metamorphic limestoneg, 
schists and gneisses. In Switzep. 
land and the Austrian Tyrol it oe 
curs in fine clear yellow crystals 
and has been cut as a gem. Only 
its rarity prevents far greater pop. 
ularity, for its high refractive ip. 
dex and strong dispersion make it 
one of the most attractive of al 
gems. H, 5-5%, S.G., 3.5; RI 
1.90 and 2.03. Exceedingly rare, it 
is in great demand for collectors, 

spherical hairspring. Form of bal 
ance spring in which the coils no 
only increase in diameter gradu 
ally from each terminal, but ap 
proach each other from above ani 
below, the spring thus approxi 
mating the shape of a sphere. 

sphragides. A Plinian gem, a jasper, 
used as a signet stone and consid 
ered especially good for that pur 
pose. 

spinach jade. Nephrite. 

spinel (spin-ell’). An important gem 
mineral, a magnesium aluminate 
It crystallizes in the isometric sys 
tem, usually in octahedrons, and is 
often twinned into flattened trian 
gular plates. This type of twinning 
is common in diamonds (macles) 
and is known as_ spinel twit 
ning. It is hard (8), heavy (3.5 t 
4.1) and fairly high in its refrae- 
tive index (1.72). Red is a. comma 
color (see BALAS RUBY); it is al 
green, blue, brown, violet and black 
Its properties vary considerably 
with the composition and color. 4 
fine gem stone, but overshadowel 
by the corundum gems with whith 
it is common associated. Ceylom 
ite, pleonaste, rubicelle, chlor 
spinel, almandine-spinel, picotit® 
gahnite and spinel-ruby are 
names which have been given #@ 
this mineral. It is a common syt 
thetic stone, taking light blue all 
other colorations unlike the sy® 
thetic corundum (“synthetic aqu ; 
marine” or “synthetic zircons” @ 
often synthetic spinel) but con 
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Ox EACH YEAR, for over an active 
sit century, our sterling has been the classic 

good-family silver...for its authentic 
. design, its masterly craftsmanship. 
< Your clientele, through you, 
- have learned to say, “Lucky the girl 


born to Gorham family silver 
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and the sterling way of doing things.” 
On those patterns limitedly 7 
produced today you have our word 
you can match-and-add postwar, when 
Gorham returns full-time to 

making cutitenylananin sterling. . 


God speed the day! 
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a higher proportion of alumina 
than the natural stone. The syn- 
thetic gems have anomalous double 
refraction, and a R.I. of 1.73. 
spinning. One of the most common 
methods employed in the manufac- 
ture of metal ware, including sil- 
ver hollowware. It is done on a 
high-speed lathe. A disk of metal 
is placed against a wooden chuck 
or mould and both are revolved at 
high speed. The workman with a 
simple tool, which he guides on the 
lathe rest, causes the metal to fold 
over the chuck, thus producing a 
vessel of like shape; this process 
is used in making bodies of tea and 
coffee pots, bowls and the like. 
spinthariscope. A small instrument 
constructed by Crookes for the ob- 
servation of fluorescence of a pow- 


dered substance under radium 
emanations. 

spinthére (spin-thair’). A greenish 
sphene, 


spiral. 1. A plane curve traced by a 
point that moves around a fixed 
center and continually increases its 
distance from the center. 2. French 
for hairspring of any form. See 
HELIX. “a 3 

spiral fluting. Fluted work which sug- 
gests continuity of "3 
pattern by arrang- 
ing the flutes as 
spiral. 

spit-stick. A graver of 
knife-edge form, 
specially prepared 
for  bright-cutting 
pearl-settings. The 
top of the graver is 
ground down to half 
its original height; 
the sides are slightly 
rounded, then highly 
polished on 4/0 emery paper, or on 
a boxwood lap with fine diamond 





Spiral 
Fluting 


A 


powder, 

splayed base. The out-turned flaring 
but squat base moulding and neck, 
supporting an object such as a 
coffee pot, cup or bowl. 


splinter. Thin slivers of diamond, less. 


than a carat in weight, splints. 

split brilliant. A name which has been 
applied to brilliants (diamonds) 
cut from a perfect octahedron by 
sawing it in two at the center. 
Also, a modified, 42-facet brilliant, 
a cutting perhaps used on some 
small stones. 

split chuck. Self-centering “wire” 
chuck of American’ type watch- 
maker’s lathe. 

split facets. Another term for the 
half, cross, skew or skill facets. 

split-ring. An item of jewelry find- 
ings, for attaching objects to be 
worn on chains, etc., resembling a 
plain ring but split horizontally 
so another ring or link may be con- 
nected with it by separating the 
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split halves and turning them until 
they meet again with the link in- 
side the split ring. 

split-seconds. Chronograph or timer 
watch with 
two sweep-sec- 
onds hands 
that can be op- 
erated in turn, 
to time two 
successive hap- 
penings, as the 
finish of the 
first and sec- 
ond horses in a 
race, 

split stones. 
diamond 





Split-Seconds 
A Timer 
classification term, 
synonym for cleavage. 
spodumene (spod’ u-meen). A lithium 
aluminum silicate, found in com- 


the 


lithium-bearing pegmatite 
dikes, associated with rubellite, 
topaz, beryl, etc. First found in 
gemmy crystals, lilac to pink in 
color, at Pala, California, 
named kunzite. Subsequently found 
in Madagascar and Brazil. A rich 
green, chromium pigmented variety 
is known as hiddenite. Other colors 
include’ yellow, pale green, and 
white. It crystallizes in slender 
crystals in the monoclinic system, 
has a good prismatic cleavage and 
has its best color along the verti- 
cal axis. Careful cutting, with the 
table at right angles to this axis is 
essential for the best results. Its 
hardness is 6% to 7; S.G., 3.8 to 
3.20; and R.I., about 1.67. 


sporadic design. A design, for ex- 
ample of an antique clock case, 
that is different from what is cus- 
tomary in the period when made. 
A clock made in 1700 with case of 
design popularized by Thomas 
Sheraton a century later, is said 
to be of sporadic design. 


sport watch. Anglo-Swiss term for 
chronograph or timer watch with 
start-stop-and-flyback sweep sec- 
ond hands, used for timing athletic 
‘contests, etc. 

spotted stones. A mine classification 
of diamonds; crystals containing 
spots which must be removed. 

spotting. See PEARLING. 


plex, 


‘spout cup. A small plain covered cup 


a 


with a curved tube like a spout. 
For invalid’s use in bed. 

spread. The width of a stone at the 
girdle. 

spread brilliant. A diamond the width 
of which is excessive, in relation to 
the depth. 

spreader. See BUTTER SPREADER, 

spreading-tool. A special punch-and- 
die tool for enlarging the diameter 
of gear wheels. 

spring-detent. Type of detent in a 

. chronometer escapement, in which 
the locking and unlocking move- 
ments are under control of a thin 
flat steel spring that is part of the 
detent; differentiated from the 
“pivoted detent,” which turns on a 





and * 


’ gquaré shape. A form in which square 





pivoted arbor on which is a smajj 
spiral spring that controls jt, 
movements. 

spring-drive. Class of clocks in which 
motive power is provided by wing. 
ing a mainspring, differentiate 
from weight-driven clocks. 

springing. The work of the specialig, 
who fits and adjusts watch bal. 
ance springs. 

spring-pin. A hollow rod, with plu. 
ger at each end, normally presgeg 
outward by a coiled spring inside 
the tube, to form pivots engaging 
in holes in lugs on a wrist-wateh 
case, forming with the lugs a bail 
to attach strap or similar part of, 
bracelet to the case. 

spring-ring. An item of jewelry find. 
ings, for attaching charms, medals, 
etc., to be worn on ° 
chains; comprising -a 
circular tube enclosing 
a coiled spring that 
presses on the inner end 
of a curved wire par- 
tially projecting from 
the tube to complete its 
circle, which may be 
opened by pressing on 
a small finger-piece on the wire, 

sprung-over. Arrangement in design- 
ing watches in which the hair 
spring lies above the balance arms; 
differentiated from sprung-under § 
watches with hairsprings located 
under the balance arms. 

square. 1. Part of any arbor ina 
timepiece to which a key is applied 
to turn the arbor, as in winding or 
setting. 2. A metal instrument 
with one bar at a right angle to 
another, for testing squareness of 
work. 8. Part of winding stem on 
which clutch or bevel pinions fit in 
square holes. 

square cut. A fancy diamond shape,s 
square stone. Also used on large 
size stones of various sorts, if the 
rough is so shaped that the best 
recovery will be made with sucha 
stone. 

square cut brilliant. A‘ 34-facet bril- 
liant stone developed from the 1% 
facet single cut by truncating each 
of its edges with a double-cut facet. 

square hexagon. A gem shape, a reg- 
ular six-sided figure, in distinction 
from the slender pointed 0 





Spring- 
ring 





















hexagon and the oblong 
blunt hexagon. 





with 2 





gemstones are cut, 
step facets. 

square hook. Form of fastening of 
outer end of mainspring to inside 
of barrel that is of advantage for 
use in marine chronometers. I 
comprises a rectangular block of 
steel riveted to the spring and fit 
ting and engaging angularly in & 
rectangular hole in the barrel 



















This is the 41st instalment of A Jew 
elers’ Dictionary, a comprehensive glor 
sary of terms used in the jewelry, watch | 
making, engraving and refining 
tries. 
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Hords a Porhrait of Profit for You! 


With word and picture Watson’s advertising in LIFE 
paints an arresting portrait of the qualities of Watson 
Sterling . . ; a portrait of profit for you. 

Persuasive copy helps pre-sell your customers, brings 
thénito your store. Interesting pictures give them a pre- 
view of truly fine Modern Silver . . . silver which draws 
its decorative motifs from an authentic background of 
Old Masterpieces. Together they create a desire which 
can only be satisfied by purchasing Watson Sterling. 

Success of these messages has been attested by wide- 
spread praise from dealers for this attention-getting, 


profit-making campaign. It will pay you to make thé 
most of it by starting your custoniers with Watson Ster- 
ling now. They will appreciate owning even a little 
silver of everlasting beauty... and they will return 
after the war for much more. Se 

Meanwhile, although we have necessarily restricted 
production of sterling, your requests are being handled 
under an equitable allotment plan...and our high 
standard of workmanship has not changed in the slight- 
est. The Watson Company, 854 Watson Park, Attle- 
boro, Massachusetts. 


Harling? 





ODERN SILVER WITH THE BEAUTY OF OLD MASTERPIECES 
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Puzzled About the Higher Tax? 
Your Answers May Be Here 


Brief, simply-worded poster is suggested for use if you don’t 
show the 20 per cent tax on tags; radio announcements 
must state amount or per cent of tax, when prices are quoted 


F the volume of queries that have been received by 
Tue Jewevers’ Cirncutar-Keystone during the past 
month is any indication, many jewelers are still con- 
fused and uncertain about the details of the new tax 
and the methods they are allowed to use in handling it. 
To help clear up these doubts, we are presenting this 
explanation of some of the more commonly misunder- 
stood points and the answers to the specific questions 
that have been asked most frequently. Frankly, some 
of this repeats material previously published, but be- 
cause so many people still appear to be in doubt on some 
of these things, this reiteration and emphasis seems 
necessary. 

The questions’ which jewelers have been asking fall 
into two general classes. One has to do with the subject 
of what is and what is not taxable; the other with the 
methods which he is required to use in notifying his cus- 
tomer of the tax. 

Because any change brings new and unfamiliar prob- 
lems, many of the questions in the first category refer, 
as might be expected, to the group of items which has 
just been added to the list on which the retail tax 
applies—namely, luggage and similar articles. 

Many jewelers seem to be under the impression that 
this new class of taxable articles is “leather goods.” 
This is not the case. The tax is levied on “luggage, ete.,” 
and except for brief cases (where the tax applies only 
to those made of leather or imitation leather) it makes 
no difference what the article is made of—it is subject 
to the tax. 

Conversely, many kinds of leather goods are not in- 
cluded in the tax. It does not.apply, for example, to 


leather desk sets, picture frames, leather-covered boxes. 


for table or desk use, and so on. 

The test is whether the item is designed for carrying 
clothing, toilet articles, and personal belongings—for 
example a lady’s handbag, a man’s wallet or billfold, or 
a key case—as well as the things more commonly 
thought of as “luggage,” such as suitcases, kit bags, 
trunks, sample cases, etc. 

The complete list of items that are taxable under this 
definition is repeated herewith: 


(1) Trunks, valises, traveling bags, suitcases, satchels, 


overnight bags, hat boxes for use by travelers, beach 


bags, bathing suit bags, brief cases made of leather or 
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imitation leather, and salesmen’s sample and disp , 


cases. 
an} Purses, handbags, pocketbooks, wallets, billfc 
card, pass, and key cases. 

mm) Toilet cases and other cases, bags, and kits (wi 
out regard to size, shape, construction, or material 
which made) for use in carrying toilet articles or art 
of wearing apparel. 


Rather surprisingly, quite a few recent question 
on matters that were decided over two years 
connection with the original jewelry tax. 

Examples: 

Q.—Are watch repairs taxable? Answer: No,w 
the repair includes supplying a complete new move 


L) 


or case. (In the latter event, there is a tax on the 


of the case or movement, but not on the charge 


labor.) 
Q.—Is the charge for engraving an article sul 
to tax? Answer: No, not if the engraving char 


shown as a separate item on the sales slip and inv 


Q.—Are watch bands taxable? 
unless they are made of or fitted with precious 1 
or “an imitation thereof.” 
fabric band with a plastic buckle is not taxable; 
the buckle is gold or silver, or gold or silver plate 
band is subject to tax. 


In short, the answers not only to the above bi 
all other questions having to do with the taxabilit 


this, that, or the other transaction is that the 
this point remain exactly the same as those under 


Answer: No, 


For instance, a lea her 


you have been doing business for over two years 


with which you should be thoroughly familiar by 
The only changes are the addition of luggage (whi 
fully described above), and the removal from 


- list of silver-plated flatware. 


The other group of ‘questions concerns the m 
which the retailer is required to use in stating 
to the consumer. 


On this subject it is OPA which 


written the rules, using as its authority the fact? 


the increased tax results in an increased pric 
seeming increase in price—to the public. 


Because there is no rise in the tax on watches s¢ 


for $65 and less, or alarm clocks at $5 or less, # 


OPA rules do not apply to these classes of g 
Neither do they apply to diamonds, rubies, sapph 


_ emeralds or pearls,;or-to.jewelry set.with-any of- h 


because all such items are specifically exempted ff 
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Style leadership of ''Sterling by Whiting" has been traditional 
for more than a century . . . is lent lustre by these glorious 
creations from the hands of Whiting master craftsmen. Full 


acceptance by discriminating hostesses has already been amply 


‘demonstrated .. . will be further expanded and enhanced by 


extensive advertising during 1944 in carefully selected media. 





cermin eS 


‘LS asked a stranger to 


AT LEAST, the Lieutenant was a stranger to 
me... though he’s Joe’s best friend in the Air 


Corps. 


Joe asked him to please look me up...asked 
him just four days ago. The Lieutenant saw Joe 
four days ago... and it's been ten months since I did. 


Ten months. We'd been married a much 
shorter time than that, when Joe went over- 
seas. 


I can’t remember what he looks like, though 
] know every feature by heart. | can’t remem- 
ber the sound of his voice. 


The one thing that hasn't changed is the 
feeling I have about him. 


The Lieutenant seemed to understand all 
this. And as he talked, it was almost like see- 


ing Joe again. Joe, laughing. Joe, waving as he 
climbed into his plane. Joe... sitting across 
the table from me... 


That last part must seem pretty far away to 
him. But maybe it won't when the Lieutenant 
gets back. 


He'll tell Joe how the old walnut pipe rack 
stands waiting. How the hanging ivy has grown. 
How I draw the curtains and light the candles 
when I set our International Sterling out... 


You see, the sterling was Joe’s present to 
me —a place-setting for our first month's 
anniversary, and one for our second, (The 
rest will come from War Bonds, later.) To 
keep me company, Joe said. To remind me, 
the way something real and lovely can, that 
some day we'll have the sort of life that goes 
with it. 


dinner boright 


INTERNATIONAL is working full spet 
war production and makingless sterling, 
jeweler may not have all the pieces ye ay 


But no American complains abo 
ages. He knows that until victory Is 
lets are more important than butter 


So buy more War Bonds with your mit 
earmark some of them for International 
after the war. International gives you the | 
satisfaction of knowing... . A 


—that your sterling was made by the 
foremost silver house. . . : 


—that your pattern was designed by 
national craftsmen whose predecessors 
creating spoons of coin silver 100 year 


—that pieces created by these craftsmel 
been exhibited in leading art museums} 


\ Copyright 1944, International Silver Om 





E nontrol. Therefore, on all such articles, the jew- 
} may follow whatever method of pricing and tax 
ion he chooses—just as he did under the former 


‘jaw. 
On all other taxable goods, OPA procedure must be 
served. It is as follows: 
he retailer may quote his prices on either the tax- 
juded basis, (as most jewelers have been doing in 
past) or, he may state the net prices and show the 
Kas an additional charge. 
nder method number one, price tags may read either 
rice $120” without mentioning the tax, or “Price $120 
uding 20 per cent tax.”” However, if the percent- 
e of tax is not shown on the tag, then the merchant 
post in his store, a “visible and readable notice” 
t the prices of such and such commodities include 
of 20 per cent. 
Tn the next column is suggested a brief and simple 
ding for such notices in conformity with the require- 


era 


ent: of the regulation. 
a the tags show the tax, the sign is not required. 
"the sign method is used, the tax need not be men- 
ned on the tags. 
"When the tax-included method of pricing is used, the 
wreentage of tax (or the amount of the tax in dollars 
d cents) must be stated in all advertising and printed 
Mutter either in connection with each item individually, 
or by a blanket notice on each page listing the articles 
whose prices include the 20 per cent tax. 
The same rule applies to radio announcements. That 





NOTICE 


The prices of the following ar- 
ticles offered for sale in this store 
include a Federal Excise Tax of 
20%. 

All articles of jewelry 

Billfolds 

Brief cases (leather or imitation 

leather) 

Card cases 

Clocks (except alarm clocks sell- 

ing for $5 or less) 

Fountain pens 

Handbags 

Key cases 

Lighters 

Luggage 

Pocket books and purses 

Silverware (except silver-plated 

flatware) 

Wallets 

Watches (selling for more than 











is, the amount or percentage of the tax included in the 
price must be stated in all announcements in which “tax- 
included” prices are quoted. 

Also, the tax must be revealed on all sales slips, in- 
voices, and/or other written memoranda covering the 
sale. 

Note that in all cases, either the percentage of tax 
or its amount in dollars and cents must be stated. It is 
not enough to say merely ““Tax included.” 





An easy name to remember! 


That’s International Sterling! 


Your customers remember it because: 


e « » They read ads like this one from our award-win- 
ning campaign in Life! Read it yourself ...see why 
more and more women think “International” 
when they think “Sterling”! 


e « « They listen to Silver Theatre . . . International’s 
half-hour radio show of original plays, featuring 
best-known Hollywood stars. Tune in yourself: 
Sundays, 6:00 P.M., EWT, CBS. 


INTERNATIONAL SILVER CO., Meriden, Conn. 


FOR May, 1944 











The same general rules apply if you quote net prices 
on your goods and show the tax as a separate item. On 
price tags you must either say “Price $100” or “Price 
$100, plus 20 per cent tax” or “Price $100 plus $20 
tax.” If the tags show only “Price $100” then you must 
post a notice in the store listing the items subject to the 
20 per cent tax and stating the percentage of tax to be 


added to the net prices shown on the tags. If the tax 
is shown on the tags themselves it is not necessary to 
post the sign in addition. 

Invoices and sales slips must also state the amount 
of the tax and not merely say “Plus tax” or “Tax 
additional.” 

The question has been raised as to whether merchants 
who elect to use the tax-included method of quoting 
prices may later switch to the procedure of showing the 
tax separately and vice versa where those who may 
start quoting the tax separately may later shift to the 
tax-included method. 

According to an article published in the New York 
Times, last month, the retailer is “frozen” to whatever 
system he originally selects. OPA, however, denies 
that this will necessarily be the case, stating that the 
question is now under consideration, and that some 
flexibility may be allowed. 

However, no decision had been reached at the time 
that this issue went to press. 





FROM JEWELRY—TO RADIO CRYSTALS 


A firm of retail jewelers in Griffin, Ga., is producing 
quartz crystal oscillators for the United Nations—those 





“mighty midget” hearts that set the frequency for radi 
transmitters used on dozens of fronts by the Air Co 
the Infantry, the Mechanized Cavalry, the Tank Corps 
and other Army units. 

The jewelers are Dr. T. H. Wynne and his sons 
M. D. Wynne and Dr. T. H. Wynne, Jr. Besides thei 
jewelry store, the family had operated an optical plant 
manufacturing lenses, and it was the skills and technics 
learned in the latter operation that emboldened then 
to experiment with quartz crystals when the War Pro. 
duction Board sent out an S.O.S. for precision radig 
oscillators. 

A small, trial contract, in November, 1942, started 
the Wynne’s in the production of SCR-299 radio crys. 
tals, which, wafer-thin, vibrate like a tuning fork ang 
thus keep messages on specified wave-lengths. Hard 
work? Headaches? Special problems? Yes. 

But they mastered the intricate work so successfully 
that today the Piezo Crystal Division of the Wynne 
Precision Co. furnishes employment to 100 persons. In. 
cidentally, there’s a popular idea that the South has , 
serious vitamin deficiency in its lack of skilled labor— 
but the Wynne’s recruited and trained their two shifts 
locally. 





MORE CALIFORNIA JEWELERS 
The number of jewelry outlets in California gained 
by 26 during 1943, says the Department of Commerce, 
It is interesting to note that jewelry was one of nine 
business classifications, out of 46, to show a net increase 
for the year. 











FIDDLE THREA 











Consistent national advertising plus Sterling flatware 
of distinguished design and superb craftsmanship 
has brought lasting recognition to FRANK W. SMITH. 



















For the time being, we are making only two of our 
loveliest patterns — FIDDLE THREAD and EDWARD VII. 
These exquisitely wrought pieces have proved to be 

extremely popular with your customers. 


Just as soon as conditions permit, we shall again 
offer other Smith patterns with the same skilled 
craftsmanship that has made them a joy to own. An 
expanded national advertising campaign will support 
the entire line. 





In the meantime, have you plenty of our illustrated 
folders on hand? They can create for you now orders 
for the future. Please write us for a supply. 


FRANK W. SMITH, INC. 
GARDNER, MASS.. 


SILVERSMITHS FOR OVER HALF A CENTURY 
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I. 


Ir you have an order on our 
books we expect to make deliv- 
eries about as promised. If you 
are entitled to an allocation, based 
upon past experience, send along 
your order, and we will make the 
earliest possible delivery. 


What can I expeet 


from Manehester 





daring the next 


few months ? 








2. 


STAINLEsS steel blades are in 
production. As soon as they are 
received, we shall process all or- 


ders with stainless blades. 








3. 


WE are continuing to produce 
limited quantities of hollowware 
—Baby Cups, Spoons and Sets, 
Goblets, Bowls, ete.—items that 
require a minimum of precious 
manpower. 





4. 


Au 23 Manchester flatware pat- 
terns remain in production. Man- 
chester quality and workmanship 
are up to pre-war standards—han- 
dles are welded — finish is the 
finest. 


MANCHESTER 





me For May, 1944 
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HOW DIAMONDS HELP US WIN 
(From page 112) 
years of blast-hole diamond drilling, which is now used 
regularly in at least forty mines in the United States and 
Canada. In a number of mines it has completely re- 
placed the use of pneumatic drills in stoping operations. 


THE BIT IS THE KEY TO COST 


The drill bit is of vital importance in the economy of 
any diamond drilling operation. The bit itself, includ- 
ing both diamond and setting charges, represent in most 
cases from 30% to 50% of the total cost of the drilling. 
Moreover, the quality of the bit determines to a large 
extent the drilling speed and thereby affects labor cost, 
which is the second major item of expense. 

It may seem to be fairly simple to set a number 
of diamonds in the end of a drill bit, and perhaps it was 
so in earlier days. But today the drill bits are not always 
nursed by competent diamond drillers, and they cannot 
be repaired when a diamond or two get loose. The bit 
is attached to the end of a fast rotating rod driven by a 
powerful machine, which is often run by a miner whose 
main object is to achieve the greatest possible depth of 
hole per machine shift. The bit, therefore, has to be 


made so that it can withstand abuse and give high drill- 
ing speed at « low cost per foot. 

The ideal bit should drill satisfactorily in all kinds of 
formations, should have long life, and be worn out com- 
pletely so as to avoid the expensive and troublesome sal- 
vaging and resetting of diamonds. It was thought for a 
while that the impregnated bit would meet these require- 





ments, and considerable efforts were made to produce 
such a bit with a one-eighth-inch to one-quarter-ing} 
layer of crushed diamonds set in sintered powdered 
metal on the face of the bit. Bits of this type have met 
with success in a few cases (for instance, in the irop 
ores in northern Minnesota), but it has not been and jt 
may never be possible to find a metallic matrix which 
will wear away at the right rate in formations of widely 
different character, thereby allowing worn diamond par- 
ticles to be torn out and new sharp edges to appear. 4 
bit set with solid diamonds is more applicable to various 
conditions. Set with high quality diamonds of size 16 ty 
60 per carat in a hard, abrasion-resistant matrix, it may 
be used almost universally. 


PICK THE BIT TO FIT THE JOB 


If the drilling costs have to be kept at a minimum, a 
careful consideration of the most economical bit for 
existing drilling conditions may, however, be well worth 
while. 


The size of the bit used in exploration drilling is de. 
termined by the size of core necessary to give proper 
information about the penetrated formations and also by 
the final depth to which the hole has to be drilled. Ip’ 
blast hole drilling, the tendency was first to use a small 
drill in order to obtain higher drilling speed and lower 
drilling cost per foot. However, it has lately been found 
in a number of mines that cheaper mining cost per ton 
of ore has been obtained, using a larger drill size. The 
smallest size presently used in blast hole drilling is 114. 















Golden-hued Dirilyte flatware and centerpiece makes 
a lovely partnership with dcsert-hued pottery and 
tawny chrysanthemums. 


olden-hued 
irilyte 





inch O.D. The most usual size is 114-inch O.D., and in 


“Where Can I Buy I 
after the War?” 


That question is asked us in letter after 
letter by people eager for brilliant golden-” 
hued Dirilyte flatware and hollow-ware.” 
The writers are specific. They want” 
prices. They want names of stores that_ 
will sell Dirilyte after the war. They want’ 
it “to go with their gold-rimmed crystal 
or their “English china” or because “it’s” 
so interesting” or because “it will be new 
in their town.” In other words, Dirilyte” 
has everything—beauty, colorfulness,’ 
durability, quality, newness—that most” 
appeals to American homemakers. To- 
rhare in this postwar business, write to? 7 





AMERICAN ART ALLOYS INC., Kokomo, Ind. 7 
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ON IDEAS! 


Deep as we are in war work, the peacetime Household 





Hollow-ware you liked so well is never wholly out of our 
mind. We've continued to design and re-design these 
pieces, and to make plans for incorporating suggestions 
that have come from you—our customers—and our 
field men, as well as new twists we've learned while 
working on orders for Uncle Sam. 








We don’t know when these ideas will 
materialize into Household Hollow-ware 
pieces to delight you and your customers 
with their gleaming beauty. But when they 
do, you'll see what we mean when we 





say: “There’s no priority on ideas!” y | | 


4 








SYRACUSE, NEW YORK 


FOR May, 1944 








some cases 2-inch and,even 3-inch drills have been 
used. 

The shape of the coring bit has been changed con- 
siderably. In the days of hand-setting, the bit was made 
with a flat face and sharp corners. A few years ago, 
the semi-circular face was most popular in the United 
States. Recently a flat face with rounded corners is 
finding wider and wider acceptance. Various designs 
are, however, still preferred by different consumers. As 
this makes it necessary for the manufacturer to carry a 
large variety of molds and fixtures, it would be desirable 
if one standard design could finally be accepted. 

Probably over 90% of all blast-hole drilling is done 
with non-coring bits. Many different designs have been 
tried, and two have gradually proven themselves to be 
the most successful—the concave bit and the pilot bit. 
The concave bit is fastest and cheapest in soft forma- 
tions and is preferred wherever conditions allow its use. 
In harder formations, it causes vibration and deviation 
of the bore hole and the pilot bit has to be resorted to. 
The coring bit is used only in extremely hard rocks, such 
as the iron ore in the Oliver Mine in Minnesota. The 
flat face with rounded corners has gradually proved 
itself on both coring and non-coring bits. 


WHAT STONES? WHAT SETTING? 


It has been demonstrated in practice that a bit set 
with a large number of small diamonds cuts faster than 
a bit set with fewer large diamonds. Two extensive 
independent tests made with small standard bits set with 
100 stones gave 58% and 54%, respectively, higher cut- 
ting speed than when the bit was set with 40 diamonds. 


At present the large majority of bits are set with dig. 
monds varying in size from 16 to 60 to the carat, Jp 
softer, very abrasive formations, it has in some cases 
been found preferable to use still larger diamonds, such 
as 4 to 10 to the carat; whereas in hard fine-grained 
formations producing a small amount of cuttings which 
do not act abrasively on the matrix of the bit, diamonds 
as small as 100 to 125 per carat give higher cutting 
speed provided the bit is not crowded with a too large 
number of diamonds. 

In the cast type of bit, which is most widely used 
under average drilling conditions, the matrix is relatively 
hard, measuring 20 to 40 Rockwell C, but it is not very 
abrasion-resistant. Under many conditions this is ap 
advantage, as the matrix gradually wears away, making 
the diamonds protrude as they wear, thereby keeping the 
bit sharp and free-cutting. In formations producing 4 
large amount of coarse, hard and abrasive cuttings which 
cause rapid wear of the matrix of the bit, the powdered 
metal bit is preferred. Its matrix has a hardness varyi 
from 20 to 60 Rockwell C, and is also tough and of high 
abrasion resistance. Under average conditions these bits 
are, however, less free-cutting than cast bits. 

It seems that a bit set with Brazilian or South Afri- 
can diamonds of best quality should give the highest 
footage in any formation, even though a bit set with dia- 
monds of cheaper quality may give a lower cost per foot, 
This is, however, not always the case. In extremely 
hard rock, a bit may stop cutting while it still looks 
practically unused, the matrix not being worn and the 
diamonds still looking unworn to the naked eye. In such 

(Please turn to page 168) 
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THE AMERICAN PLATINUM WORKS 


Precious Metals Since 1875 


N.J.R.R. AVE. AT OLIVER ST., NEWARK, N. J. 
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Building Good Will... 


We take this opportunity of thanking you for 
your business and hope for the continuation of 
the GOOD WILL we have so firmly estab- 


lished over a period of years. 








Dunkirk 


‘TRADE & B MARK 


A Popular Priced Sterling and Plated Line of Quality 

















GOLD RECOVERY & REFINING CORP. 
53 WEST 47th STREET, N. Y. C. 





BACK THE ATTACK - BUY MORE WAR BONDS 





THEY°’RE NEW 








@ These scatterpins from Jay Kel Jewelry Co., 307 
Fifth Ave., New York, reflect the demand for pins that 
can be worn in groups of three or more. Gold-plated 
sterling, some stone-set, they retail at $1 to $3 each. 


@ Hand-deco- 

rated ''pansy'' 

pins in quality 

porcelain come Pe . j 

in three sizes to : |  @Christened “Persian Gulf" quality by their makers, Mar- 
scatter_on the a oy vella Pearls, 383 Fifth Ave., New York, this fine single strand 
lapel. Large and of simulated pearls retails at $25. Marvella's "Indian Ocean" 
= eo $4 c e4 = 2 grade of simulated pearls sells at $13.50 a single strand. 
ala each, : P 

small size at $2. 

Earrings to match 

at $4 a pair. Dal- 

sheim Accessor- 

“jes, 389 Fifth 


Ave., New York. oe 8 — @ Earrings dee 
signed by Walter 


Lampl, 608 Fifth’ 
Ave., New Ye 
20, for the 
vival of th 
pierced ear 
; : oe ; trend. Fashioned 
e Jewel case of / in 10 karat gold,” 
fine genuine 4 the flower ear 
leather, with rings retail at 
gold-tooled fast- ee Q about $15.50 a 
ener and crushed pair, and the 
velvet and ivory bowknots $21.50. 
satin lining, ex- 
clusively made by 
Barbara Bates, 
366 Fifth Ave., 
New York |, to 
retail at $10. 


@These ‘‘Lucky | @ Cala lily spray 
Heart’’ pins come ‘ pin by Winey Crea- 
in four styles, wish ,. tions, made of gold- 
bone, horseshoe, . plated sterling silver 
laurel wreath and i set with colored 
four-leaf clover, two = : navette stones. H. 
of which are shown Weinreich Co., Inc., 
here. Gold on ster- oe E 1321 Arch St., Phila. 
ling, selling at $2 : 

each. R. M. Jordan 

& Co., Providence. 


@ Time is precious. Here @} 
17-jewel movement is con 
tained in a 14 karat yellow 
gold case, set with oriental’ 
rubies and diamonds. O 
of a kind, it retails for about 
$500 and is made by George 
J. Kisler, 655 Fifth Ave., N. 
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Can You Help Me? 


My Display Problem Is: 








by VIRGINIA DIXON 
_ Readers’ questions about window and inside-store display 
will be answered in this department each month by Miss Vir- 
ginia Dixon, one of America’s topnotch display experts whose 
talents have been brought to a focus on the jewelry field. 
Miss Dizon is already well known to JC-K readers as the 
author of many stand-out articles on jewelry store dispvay. 
EXICAN FLAVOR—We have just put in a line 
of Mexican silverware and jewelry. Can you tell 
us where we can get display props to give this merchan- 
dise the proper atmosphere? (E. T. Co.) 
Answer—Garrison-Wagner Co., 1627 Locust St., St. 
Louis 8, Mo. features a line of Pan-American display 
materials including colorful straw mats, Mexican beach 
hats, and other straw and bamboo novelties. W. L. 
Stensgaard & Associates, Chicago, have a selection of 
Mexican and Latin-American display decorations from 
Walt Disney designs. These include sculptured papier 
mache novelties, bowls, plates, colorful fruits and 
“Comura” designs—silk screen designs on heavy paper 
stock—of Pan-American scenes in bright colors. James 
A. Cole Co., 285 4th Ave., New York 3, have tropical 
gourd strings, Mexican straw matting and natural green 


palm leaves. 
























 Seesnrnagl G PROPS—Where can I get fine coloreg 
pebbles or saw dust for sprinkling on the floor of , 
(C. D.) 


Answer—tThe display department of the Natio 
Sawdust Co., 65 N. 6th St., Brooklyn, carries w 
flakes, chips, shredded fibre, crystal sand, stones, 
and tanbark in all standard colors. It will send eg 
logue and free samples. Edward C. Ballou Co., 
Varick St., New York 13, has crystal beads, diam 
dust and glass tinsels in silver, gold, red, blue, gr 
and black. The tinsel can be applied to surfaces 
the diamond dust and beads can be sprinkled over 
or other display spot. 









window or around bases of fixtures? 





APIER MACHE SCROLLS—Where can we obtain 
papier mache scrolls for window display pur 
poses? (A. J.) 


Answer—Papier mache scrolls are hard to get be 
cause of the paper shortage, except through special 
order which is rather expensive. James A. Cole Co, 
285 4th Ave., New York 38, offer display stands in, 
scroll design made of a composition called plastique, and 
W. L. Stensgaard & Associates, 346 N. Justine Aye, 
Chicago, have Baroque frames of birch wood carved in 
scroll design. Either of these might answer your pur 
pose. 


ISPLAY BACKGROUND—Where can we obtail 
background panels like those in the enclosed illus. 
trations? (E. R.) 












































YOUR BUSINESS NAME! 


If you’ve been proud of your business name, you dont give up that pride 
even when you sell the business. You're fussier about “whom” you sell 
to, concerned about what “he” plans-to-do-with it afterward. 





The name and reputation of Gordon Brothers speak for themselves, we 
think. And our wide specialization means not one, but several possibili- 
ties for every stock we buy. Liquidation is but one possibility. Continuing 
as a going business is another (as we are at present doing with Udall 
& Ballou, New York, and Van Heusen Charles, Albany). Sometimes we 
turn the business over to others to run. Other times we may distribute the 
stock among our many outlets. 


As buying specialists, we’re not only ready to buy, but to buy in a 
manner in keeping with the character of the particular business. A good 
point to keep in mind, if and when you may decide to retire. 


(OLDEST AND LARGEST CASH BUYERS 


OF JEWELRY STORES AND STOCKS 


Mlways a reliable offer, usually the highest one. 18 Province Street, Boston - CAPitol 1728 
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CLEAN-UP TIME 


when you gather u 
all a pStar old P 


GOLD - SILUER-PLATINUM 
filled cases, plated, 
bench sweeps, polishings 
es 


You GetCrsn 


based on the actual 

values contained in 

your accumulation 
Lg 


Smart JEWELERS 


Know THAT IT PAYS 
TO SHIP ccxrect TO 


REFINERS 
MANUFACTURERS 


SS EAST 
WASHINCTON ST CHICAG 


Putzacus Melek 


| play World. 


| the city marked on the face. On the back should be writ 





Answer—The panels are structural bends of te 
pered masonite, distributed by W. L. Stensgaarg 
Associates, 346 N. Justine Ave., Chicago. They comes 
8 and 12-foot lengths in several widths and a yaya 
of curves. If you send them a plan of your wings 
with dimensions, they will suggest without charge a by 
ground set-up. The bends are available cut and mites 
to fit the plan, ready to install without any carpentry 
work at all. 





—_—__——_———_ 


PRIZES FOR WAR BOND WINDOW DISPLAYS 


Retail store windows will carry special Fifth Wy 
Loan displays during the $16 billion drive, June 1 
to July 8. Outstanding windows will be selected jp, 
a contest sponsored by the National Association of Djs. 
play Industries, in cooperation with the magazine Djy. 


Prizes totaling $3,000 in War Bonds are to be awarded 
to victorious stores. The prize money will in turn 
passed on to the persons selected by the stores as having 
made the greatest contribution to the creation and ip. 
stallation of the Fifth War Loan display. 

There will be two divisions of contest awards. The 
first will be made to stores in cities of 100,000 popula 
tion, or more; the second to those in towns of less than 
100,000 population. Winners in. both divisions wil 
receive indentical rewards. The first prize in each wil 
be a $500 War Bond; second prize, $300 War Bond; 
third prize, $200 War Bond; fourth prize, $100 War 
Bond, and eight additional $50 War Bond prizes. 

To participate, a store must devote a window entirely 
to the Fifth War Loan display. It should then submit 
an 8 x 10 photograph, with the name of the store and 


ten the name of the person selected by the store 
receive any award, as well as the date and length of 
time the Fifth War Loan display was carried. ‘ 

Photographs must be mailed not later than July 2 
to the War Bond Display Contest, care of Display 
World, 1209 Sycamore St., Cincinnati, Ohio. 





LIGHT AND SIGHT: BEST SALESMEN 
(From page 108) 


the entrance so that those who dash in to leave or pick 
up repair items need not weave among other customers 
who are intent on making a selection of diamonds @ 
costume jewelry.” 
Years ago Mr. Margulis was informed that jewelers 
show windows need high backgrounds “because cus 
tomers don’t want to be seen making their purchases. 
But when he opened his shop in the Germantown distri¢t 
he believed that such an adage was worn out and that ti 
present generation gave no heed to it whatever. ME 
Margulis can cite many instances where customers ha 
entered his store and bought jewelry after seeing a GiA}) 
play in a wall case from in front of his show window, 
In addition to providing quick seeing-ability for thet 
customers the sales, staff at Sidney’s have made it 
habit to take a personal interest in each custome 
wants. Thus only one customer is served at a time, 
there is no switching back and forth between depa 
ments. 
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GET YOUR SHARE OF POSTWAR TRADE with 

a handsome new store front and interior 

. . done in Pittsburgh Glass. The appearance 

Start planning NOW-so yours will be one of the first stores of this Ponca City, Okla. store shows how 
Pittsburgh Glass could make your store 


° onus ar ° more attractive to customers. William R. 
modernized when building restrictions are lifted Buhern: Aichleces. 


25 


& 3s 


STORE interior made smart — up during this period of restricted _— Pittsburgh Glass agaifi . . . yours 
and attractive with Pittsburgh construction. Merchants will be will be among the first to get done! 
Glass—and an eye-catching Pitts-- eager to make up for lost time . «. to See your architect to assure a well- 
burgh front—that’s the combination __ bring their stores up-to-date in a planned, economical store design. 
which will attract new customers, hurry, inside and out, so they'll get | Our experts will gladly cooperate 
build sales volume, widen your trad- a head-start on postwar competition. with him. 
ing area, boost profits. Thousands And that’s why you should start Don’t wait! Send the coupon to- 
of merchants have proved this be- _ planning your new store today. Ap- _ day for our free book showing actual 
yond question. prove a design for your new store facts, figures and photographs of 
That’s why a large backlog of store — front and’ interior now. And when __ many store modernization jobs done 
modernization work has been built | we can start modernizing stores with — with Pittsburgh Glass. 


PUTSBURCH * slandh fot Zualily Class and aint 





h Plate Glass Company 
piece at Building, Pittsburgh 19, Pa. 


i illus- 
ease send me, without objigation, your 
he booklet on store modernization. 


ee 


FoR May, 1944 
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After taking stock you undoubtedly will FOR HONEST RETUR NS 
find odds and ends in 44 


jamin «spelt roat SWEEPS 


. new, used, inactive or obsolete F | N G S 


eecae SCRAP 


for any amount you have on hand. GOLD PLATIN UM 


Send them to us for our offer. 





JOSEPH B. COOPER & SON 


We will pay express charges both ways, 
if necessary. 


References: Jewelers Board of Trade Refiners & 


JULIUS GOODMAN & SON a i METALS 


77 Madison Ave. 
OFFICE: 


Memphis Tennessee FACTORY: 26 JOHN STREET, 
Julius Goodman Joseph A. Goodman BROOKLYN, N. Y. NEW YORK CITY 

















“THE vical si TO SUCCESS” | ws 


A STANDARD OF ACCURACY 
SINCE 1886 


WATCHWORK 
JEWELRY 
BRADLEY POLYTECHNIC INSTITUTE _ ‘ 
SCHOOL OF HOROLOGY j 
Dept C. Peoria, Il 


Remember... 


Chelsea’s job for war is the 
same as Chelsea’s job for 
peace—making accurate time- 
pieces; the kind of fine, high- 
quality clocks you'll want to 
sell when this war is won. 











BUY 
ANOTHER BOND 


TODAY! Four aoscletinnd oa for all watehes, clocks and delleate precision In 
are produced bythe Nye laboratories. These oils are considered the‘ 
quality i most craftsmen, who have learned they ean gy BE upea ’ 
unvarying grades and oo results obtained from them. ee ns 
controlled from ‘fish finish” ». = American { 
“quality in a bottle” ‘vees you ask materials supplier voller ter we . 


CHELSEA CLOCK COMPANY new wororo" NYE i . 


’ 340 EVERETT AVE., CHELSEA 50, MASSACHUSETTS re ae 
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JEWELRY STORE FRONTS, POST-WAR | 
(From page 99) 





‘sted—costs now are crazy,” says an Ohio owner, 
TF gho recently remodeled an office at a cost of $1000, 
‘JF phich was “two or three times the price it would have 
Wjcen in 1938.” 

But most jewelers say “right after materials become 
srailable” they'll lose no time in ordering the new front, 
new display windows and new signs they’ve been plan- 

during the last two years. Many have the figure 
precisely budgeted: $1800 says A. T. Nuebergall of 
Bend, Ore.; $2500, Brodsky & Goodsite of Sioux City, 
In; $1200 to $1500, Sterling Jewelry Co. of Spring- 


feld, Ohio. 


M NEW SIGNS FOR THE TIMES 

Expenditures of $1000 to $1500 for outside electric 
IN signs, mostly Neon, will not be exceptional. Here the 
trend may be toward the subtle, and away from the 
| faming scarlet and green. Say Rogers Jewelers, who 
} will spend $1000 for new signs at their Allentown, Pa., 
8 sore, will rebuild their Parkersburg, W. Va., store at 
| a cost of $12,000, and will move their Norristown unit 

§ ito larger quarters for another $12,000 investment: 
“We expect a vast improvement in the signs. Time- 
payment jewelers will add new dignity to their methods 
f and the appearance of their stores will conform. Regu- 





7, |} lation W has taught credit jewelers that the old methods . 


ry if of operation will be neither desirable nor successful in 
the postwar era. 
“Our signs will conform with the new dignities of our 
” T business. Brightness will be used for interiors, rathet 
# than exteriors. The vivid colors now used in fluorescent 
signs will give way to a more suffused light, which will 
} be just as efficient, or more so.” 
“Bureaucrats” will be rationing construction materi- 
+} als long after the war—and this will be both necessary 
and a symptom of good times, predicts Alan J. Blumen- 
reich, of the Royal Diamond & Watch Co., Inc., New 
Brunswick, N. J. 
| “Thousands of jewelers will want to modernize their 
stores and fronts after the war,” says Mr. Blumenreich. 
4 “But there will be tens of thousands of clothing stores, 
bakeries, shoe stores, and hundreds of other trades that 
a will have plenty of ready cash to make alterations. 

5 “Let's say the war will be over by Jan. 1, 1946. Do 
myou think the store front industry is large enough to 
ndle the whole country’s demands. The answer is 
definitely No. That’s why I say the Government will 
have to step in and ration these alterations — and, 
: brother, as long as we have rationing of commodities 
e will have good times such as no living person has 
ver seen !”” 
® Some innovations Jeweler Blumenreich sees in his 
‘Bitystal ball: “Window cases that will be direct and 
‘Prdirect parts of the selling floor, on wheels, that will 
sie put into the store windows. Separate lighting units 
Hor each department, turned off or on by photo-electric 
yes, as customers or salespeople come within range.” 































STOPPING POWER"—FRONT'S JOB 


® The first step in getting a customer inside a shop is 
» attract him with an inviting, well designed, modern 
ore. And when he is inside he should find himself 
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*2 to °6 RETAIL 


Each of these sparkling Earrings 
is an outstanding creation... Avail- 
able in brilliantly cut white rhine- 
stones or assorted colors. If you 
desire a selection write today, so 


that we can give you the bes? 


possible assortment. 








Win EY 


















H. WEINREICH CO., INC. 


1321 ARCH ST., PHILADELPHIA 7, PA. 
347 FIFTH AVE, NEW YORK CITY 


Kansas City, Mo Dallas, Texas Miami 














in an up-to-date establishment in keeping with the 
exterior. The store on the same street that looks dull 
and shabby may be just as worthy of the shopper’s 
consideration, but this store will miss a loé of trade 
simply by not inviting it. 

Jewelry store owners have long been aware of the 
“stopping power” of a store of modern design and con- 
structed of modern materials. They know a jewelry 
store needs a front and an interior that does justice to 
its reputation. And they know that people have become 
conscious of modern stores, that they have come to 
regard merchandise and the method of its display with 
a more critical eye. Before the war, jewelry stores were 
among the pioneers and leaders in presenting fine exam- 
ples of attractive, ultra-modern establishments, both 
inside and out. 

With the coming of the war this trend towards mod- 
ernization came to a standstill, due to building restric- 
tions, and the scarcity of materials and labor. But that 
store owners are laying plans now for the post-war 
modernization of their shops, is revealed by the flood 
of inquiries received by manufacturers of construction 
materials and supplies which are well known and have 
been widely used in the store remodeling field. 

Technicians of one such producer, the Pittsburgh 
Plate Glass Co., who have spent years in study and 
research on the modernization of stores, advise mer- 
chants to plan now and budget money for the day when 
they can modernize their shops. Advantages of plan- 
ning at once are that architects and designers have more 
time to devote to individual problems now than they 
will have when peace comes, and, very important, mer- 





chants Will avoid the rush which is bound to attend the 
lifting of building restrictions. 

Glass has played a very important part in store moj. 
ernization in the past. It is expected to play an eyp 
more important part in the future. There were 
examples of the striking use of glass in jewelry stor 
before the war. These stores, jewels in themse} 
were of Carrara structural glass in a selection of og 
in combination with metal sash, bars and mouldi in 
bronze or aluminum finishes. These materials offer gu 
a range of color and variety of material that every stg, 
can be completely individual. 

The post-war jewelry shop, say the technicians, yi 
have quietness of form and color, and express simplicj 
and refinement to compare with the quality merchandiy 
displayed and sold in the store. The front may wy 
Carrara glass as a dignified setting for large areas 
plate glass windows, either in rectangles or ovals. 

The window display area will have a low backing 
or no backing at all, so that the shopper may see dire. 
ly into the store. The doors of the shop will bea 
integral part of the store front. They will be of plik 
glass, without cross sash of any kind to interrupt th 
smooth, polished surface of the glass. These clear play 
glass doors, specially treated to make them resistant 
impact and shock, also offer the passerby a view of th 
interior. 

With this definite trend of — up” a shop} 
the view from the street, sometimes making the entix 
store a show window, it is obvious that the inside of: 
store should be in harmony with its handsome, moden 
interior. Modernization limited to the exterior, say th 























Thinking About Retiring ? 
WE WILL BUY YOUR BUSINESS INTACT FOR SPOT CASH 


THIS IS your opportunity to sell your store, lock stock and barrel and be free 
from all worries. We are investing capital to expand our organization and are 
interested in buying going businesses for additional outlets. SPOT CASH 
AWAITS YOU upon acceptance of our offer which will be a fair and just one. 


SIXTY-FOUR YEARS of reliability as one of the east's leading jewelers is your 
assurance you can deal with the utmost confidence. Names of firms recently 
purchased will be readily furnished who will attest to the fairness and integrity 
of our dealings. Ask your bank for reference. 


WRITE—WIRE—PHONE MARKET 3-2987 Ask for Mr. Busch or Mr. Sargent. 
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Pittsburgh technicians, will be not more than 50 per 
cent as effective as the shop that is opened up and 
reveals the interior as appealing and modern as the 


front. 
WuILDING FOR SELLING 


Store fronts will be more effective salesmen than ever 
before, predicts. Murray M. Pearlstein, JC-K’s modern- 
jzation consultant. The post-war jewelry store front 
will quit with tradition; instead will be of maximum 
ysefulness in (1) stopping, (2) bringing them in. Store- 
Designer Pearlstein forecasts: 

“Structural glass will be the favorite material for 
bulkhead, valance, column and sign fascia covering. 
Marble and porcelain metal will also be used, but in 
lesser degree. In store front design, the merchandise 
display will predominate, and it will be the job of the 
whole front to enhance the display. 

“As an example of the latter, it is practically certain 
that store front windows will not reflect light. Great 
improvements have been made in the manufacture of 
plate glass, and reflections will be ended through appli- 
cation of a liquid chemical not yet on the market.” 

In addition, the windows will have the benefit of 
high-intensity lighting without being “hot boxes,” as 
in the past. This cool brightness will be the result of 
cold light, in which progress is being made, and which 
Mr. Pearlstein anticipates will eventually eliminate oven- 
like conditions in jewelers’ display windows. 

“Shape and design of moldings for plate glass, awn- 
ing box, etc., will have many new features of stream- 
lining, appearance and durability. The metal indus- 





try’s great progress in new alloys of stainless steel, 
aluminum, brass and bronze are now giving the Armed 
Forces the finest and most durable weapons and equip- 
ment in the world. Many of these alloys will have civil- 
ian uses after the war, and store front metals will be 
among them. 


AWNINGS THAT CAN'T BURN 


“Awning material will be available in woven fiber 
glass, with a wide range of hues and patterns. Easily 
cleaned, these awnings will have a fresh appearance and 
long life, and, best of all, can’t be set afire through 
the carelessness of smokers on upper floors. 

“Plastic will be used with terrazzo and other masonic 
types of flooring in the vestibules of store fronts, mak- 
ing for more resillient, lasting floors. Little, if any- 
thing, has been released pertaining to the use of plas- 
tics for store front material, although the Armed Forces 
are using types that withstand exposure to all sorts 
of climatic conditions.” 

Summarizes Designer Pearlstein: “With all the im- 
provements made in the manufacture of materials— 
those of which we know, and the great many of which we 
don’t know enough to discuss, jewelry store fronts 
of tomorrow will be far ‘superior in design, construction 
and function to those of pre-war origin.” 





LIKE TO GET a little excitement into a showcase or 
window? Here’s the recipe: take one black vase and 
drape bugle bead necklaces cascading from its mouth. 
Bullocks, Los Angeles, did it so that the necklaces looked 
like water. 
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Unusual Opportunity 
WATCH SALESMAN 


Nationally known watch company—one of the foremost 
in the industry—has an opening for a top-notch salesman. 
Territory covers parts of Tennessee, West Virginia and 


Kentucky. 


Salesman with thorough watch or jewelry experience has 
an unusual opportunity with an outstanding concern. 


Write Box “E5241” Care Jewelers’ Circular-Keystone 


* 
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BORNEO DIAMOND CUTTERS USE OLD WAYS 


When Jap soldiers pushed their way through the 
tiger-infested jungles of Borneo and reached the town 
of Martapura, they were surprised to see thickset 
Malays squatting beside diamond-cutting wheels, says 
Eric Rosenthal in The Diamond News § The South 
African Watchmaker § Jeweller. 

Using methods 1000 years old, the cutters “sit in their 
houses, roofed with palm leaves, contemplatively turning 
the treadles of their wheels as they feed the precious 
crystals against the cutting discs. From morn ng to night 
they remain at their task, sitting cross-legged upon the 
hard ground and regulating the speed of rotation with 
the aid of a primitive-looking, but not inaccurate, de- 
vice consisting of nothing more than a wooden stick.” 

Symmetry and accuracy take a secondary place in the 
eyes of the local workers, Mr. Rosenthal points out, add- 
ing that the main principle is that of removing as little 
as possible of the precious substance of the gem. “There 
are still plenty of Orientals who approve of this view, 
and while this remains the case Martapura will always 
have customers.” 

Besides this center, there are cutters on the islands of 
Ngabang, in the Sultanate of Pontianak, and even in 

- Soerabaya, the great naval base of the Dutch East 
Indies, where a few dozen native polishers made a fairly 
good living in normal times. 

Most of the Borneo diamonds come from gravel beds 
four to six feet thick on river terraces in the western 
part of the island, near the Landak River. The Malay 
and Chinese prospectors have sunk thousands of small 


shafts in the jungle, using baskets for their “mag 
ery,” each paying one guilder monthly as his ligg 


More than 8000 are said to have been licensed, buf! | 


the most part are rewarded by finding only small stg 


in exceptionally few cases as large as five carats, 


HOW DIAMONDS HELP US WIN 


(From page 156) . zt 


cases, it is possible with a magnifying glass to detes 
small polished surface on each diamond. A lower qualiy 


of diamonds may last longer, as they chip and break. 
thereby producing new sharp edges which mean 
tinued life for the bit. 

To obtain the lowest possible drilling cost, it is ¢ 
tial to know the conditions and to pick the right bit 
them. This is best achieved through an intimate com 
between manufacturer and user. Much may be gg 
if the manufacturer closely studies the character of 
used bits before salvaging the diamonds, keeping a 
ord of type and amount of wear on every bit. Still; 
may be gained, however, if the manufacturer 
the opportunity to study the actual performance of 
bits. 


ry 


HOW MANY FULL-LENGTH MIRRORS ig 


you in your store? More and more women are com 


they get the properly proportioned costume piece an 
sure that it belong with the whole costume. If your 
people are not already selling pieces this way, # 
should be in the interest of more satisfied custom 








chandise. 


This is NOT an old 
rundown place. It’s up 


to date and one of the 


furnished on request. 


302 E. Yakima Ave. 


hending that only by looking in a full-length mirror : 
— 


leading stores in 
state. 


The best corner loc 


tion in the city. 
five year lease, 
rent. 


| am 71 years old 


have decided to retire, 


Gross receipts 1943 were $200,000.00; this year is 25% ahead so far. My books and records 
for the past 5 years are available for inspection to responsible parties. 


I want 25% profit on the stock. This is an honest deal and there are many more details 
I do not care to publish. No commissions: will be paid. 


This is a year around fine climate, fast growing city, one of the most important in the state, 
in the center of large trading area of over 200,000 population. Any further information gladly 


H. M. CROTHERS 


YAKIMA, WASH. 


FOR SALE—WONDERFUL GOING BUSINESS © 


$50,000.00 STOCK. 
Lots of Watches, Dia- 


monds and other Mer- 


E 
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As the tempo of battle for final victory increases military 
demands on W & S production of medal boxes, your orders 
may be delayed or you may be asked to accept substitutes. 
As in the past, we know that we shall have your cooperation. 


for May, 1944 
























a The Leaders... Today and Tomorrow! 


Samson 


CARD TABLES 


Samsonite 


STREAMLITE LUGGAGE 
Strong Enough To Stand On 





We’re continuing to create a demand strong 


enough to build your future on! 


This year’s big advertising schedule is run- 


ning in these top-ranking magazines: 


LIFE 


May 8, June 5, July 10, July 31, Aug. 21, Sept. 11, 


Oct. 2, Oct. 30, Nov. 20, Dec. 11 
ESQUIRE 


June, July, August, Sept., Oct., Nov., Dec., Jan. 1945 


LIBERTY 
June 24, Aug. 12, Sept. 30, Dec. 2 


TRUE STORY 
July, Sept., Nov., Jan. 1945 


NATIONAL GEOGRAPHIC 
July, Sept., Nov., Jan. 1945 
Ww 


Denver - SHWAYDER BROS., INC. - Detroit 





WATCH BUYER 


One of nation’s largest distributors 
of fine watches has excellent op- 
portunity for topflight watch buyer 
or thoroughly trained assistant buyer; 
must have thorough knowledge of 
imported watches, case designing and 
styling; several years’ experience in 
merchandising, buying and selling 
high grade watches essential; salary 
commensurate with past earnings and 
proven ability; give complete details 
in first letter; convenient interviews 
will be arranged for selected appli- 
cants. 


Address “T., 5072” 


Care Jewelers’ Circular-Keystone 
100 East 42nd Street, New York 17, N. Y. 














GEMS AND GEM MATERIALS 


By EDWARD H. KRAUS and CHESTER B. SLAWSON 


This book describes practically every commercially 
important gem and gem material, classifies the 
material according to various properties, includes 
tables of comparative gem and gem material 
characteristics and presents available information 
on manufactured gems. Written by two outstand- 
ing authorities. Profusely illustrated. 


Price $3.00 Postpaid 


THE JEWELERS’ CIRCULAR-KEYSTONE 
100 East 4Znd Street, New York 17, N. Y. 












ZIPPER WALLETS 
Now Apailable 


IMMEDIATE DELIVERY 


ENGLISH MOROCCO KEY CASES 
turned edges—lined $3.50 list 


TOWNLEY CASTLE BILLFOLDS 
FROM $2.50 TO $17.50 LIST 
(Keystone) 14K gold corners 


TOURIST SETS $5.00 UP—LIST 


We are interested in opening up NEW JOBBERS in 
most territories 


THE TEPPER CO. 


111 FIFTH AVE. NEW YORK 3, N. Y. 














GEMSTONES 2h rumrp ox ce 
by larity ane deni ne evised ts 


1940, this book contains four re 
G. F. HERBERT SMITH markable color plates presenting 
PRICE $4.00 


60 gems in their natural hues be 
Postage Prepaid 


sides hundreds of other he! 
THE JEWELERS’ CIRCULAR-KEYSTONE 

















illustrations, 
100 East 42nd St. New York 17, N._Y. 


































HONOR ROLL PLAQUES| 


A War-Time Active Money-Maker 


These distinctive Honor Rolls are cast in #} 
non-critical substitute for Bronze, they look just 
like Bronze. Low trade prices allow good profits. } 


“TESTIMONIALS: 
P Send for @dlustrated literature. 
UNITED STATES BRONZE SIGN CO., INC 


“BRONZE TABLET HEADQUARTERS” 
570 Broadway New York 12, ©. Ye 
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These authoritative and interest- 
ingly written books on a wide range 
of subjects about your business will 
be a great help to you. 


Just put a circle around the books 
you want on the coupon below, write 


for the Gem Expert, Connoisseur and Student 
~ of Gemology 
1GEM STONES (NEW EDITION) 








G. F. Herbert Smith $4.00 
2 DIAMONDS Frank B.. Wade $2.00 
3 GEMOLOGIS1I’°S POCKET COMPENDIUM 

R. Webster $1.75 
4GEMS AND GEM MATERIALS 

Drs. Kraus & Slawson $3.00 


§ GETTING ACQUAINTED WITH MINERALS 

George L. English $2.50 
éHANDBOOK FOR THE AMATEUR LAPIDARY 

J. H. Howard $2.00 
sSTORY OF THE GEMS _ H#. P. Whitlock $3.50 
9 TEXT BOOK OF PRECIOUS STONES 

Frank B. Wade $3.00 
10A KEY TO PRECIOUS STONES LL. J. Spencer $2.75 
1! THE SECRETS OF THE DIAMOND 





A. Monnickemdam $2.50 27A SCIENCE OF WATCH REPAIRING SIMPLIFIED 
12 BAMOND Ae GEM STONE INDUSTRIAL A. G. Thisell $3.00 
Paul Grodszsinski $4.00 
13 ay aN THE EARTH, THE STORY OF THE For the Jewelry Repairer, Engraver, Plater and 
D = James R. McCarthy $2.50 nameler 
13A PRACTICAL GEMMOLOGY $2.00 oem co 
Robert Webster, F.G.A. 28 semaines il REPAIRERS’ HANDBOOK 
. G. Keplinger ’ $1.25 
On Silver for the Jeweler, Collector and Anti- 29 JEWELRY, — CUTTING AND METAL a, i 
Baxter 
quarian 30 saipiieae AND ENAMELING | 6G. Pack $2.50 
10.00 
144 THE STERLING FLATWARE PATTERN INDE 31 JEWELRY MAKING & DESIGN ose & Cirino $ 
With Binder s1see 32 REFINING PRECIOUS METAL WASTES 3 
Without Binder $10.00 C. M. Hobe $5.00 
18 MARKS OF EARLY AMERICAN SILVERSMITHS 33 ART MONOGRAMS AND LETTERING (PAPER 
WITH NOTES ON SILVER SPOON TYPES AND COVER) J. M. Bergling $2.00 
LIST OF NEW YORK SILVERSMITHS 34 METALCRAFT AND JEWELRY 
(1815-1841) By she late Ernest M. Currier $16.50 Emil F. Kronquist $2.75 
16 ENGLISH SILVER (1675-1825) 35 TESTING PRECIOUS METALS WITH THE 
Stephen G. C. Ensko and Edward Wenham $2.50 TOUCHSTONE C. M. Hoke $1.00 
17 OLD SILVER, ENGLISH, AMERICAN AND 36 A B C OF MODERN ENGRAVING 
FOREIGN S. B. Wyler $3.00 William Kassel $1.00 
37 TRADEMARKS OF JEWELRY AND KINDRED TRADES $7.50 
ee ee ee eee eee eee ee eases eases esses SS Se sess ess eases sseessesesssessaaas, 
4 ' 
1 g 
'! THE JEWELERS’ CIRCULAR-KEYSTONE 
i 
' 100 E. 42ND ST.. NEW YORK 17, N. Y. } 
4 a 
! Please send the following books: : 
t 
I—2—3-—4—5—_6—- 8 —9—— 10— | |— 1 2— 1 3 1 BA— 1 4 5 — 1 6 — 1 1 819 : 
' 20—2| —22—23—24—25—26—27—27 A—28—29—30—3 | —32—33—34—-35—36—-37 : 
‘ r 
' O CHECK 1 MONEY ORDER © For $......is attached. : 
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— 
HAVE YOU READ THESE BOOKS? 





in ‘your name and address, attach 
your check, and send it to us. We 
will send them postage prepaid any- 
where in the United States. Remit- 
tance must accompany all orders. 
No books sent on approval. Prices 
subject to change without notice. 


For the Skilled Watch and Clock Maker, the 





Apprentice and Student 
18 CURIOUS HISTORY OF MUSIC BOXES 





Roy Mosoriak $5.00 
19 SIX QUAKER CLOCKMAKERS 2 
Edward E. Chandlee $10.00 


20 TIME AND TIMEKEEPERS W. 1. Mitham $1.98 
21 MODERN wy er ets IN HOROLOGY 
Grant H 
22 PRACTICAL BALANCE AND HAIRSPRING 
WORK W. J. 
23 RULES é PRACTICE F pore ADJUSTING WATCHES 
. Kleinlein $3.50 
24 PRACTICAL BENCHWORK FOR HOROLOGISTS 
ais and Samuel Levin $5.00 
25 MODERN WATCH REPAIRING & ADJUSTMENT 
Bowman Borer $2.50 
26 IT’S ABOUT TIME Paul M. Chamberlain $7.50 
27 KEYSTONE WATCH REPAIR RECORD BOOK $2.56 
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Short of Help? 


Here’s one good way to hold those you still have! 
(to say nothing of doing your duty to your country) 


Just-organize all your employees as active War Bond and Stamp sales H E L pP 
solicitors! Put your whole establishment in the War Bond effort! 


You'll be astonished at the results. Astonished—and gratified! WAN TE D 


Once “Betty, the Bond Seller” comes to realize that she’s just as vital 
a part of the war effort as Rosie, the Riveter—or even more so—that 
restless urge to “do something for the war” will fade away. And 
Betty will regard her present job in an entirely new light. 


Ss. 
Don’t take our word for it! Check up against the experience of a HOW MANY BON a 
national 5¢-10¢ chain which, through its hundreds of outlets, sold ARE YOU SELLING? 


a total of $53,464,389 in War Bonds and Stamps in 1943. i jak owl seliiaae b, 


This chain reports that—entirely aside from doing its duty to our exceed, 250 pieces a month, a 
country—it has gained immeasurably in the regard of its employees, . you are not already an Issuit 
and of the communities it serves. Both of these have become convinced Agent for United States ¥ 
that this concern is wholeheartedly playing an important part in the Bonds, we suggest that you 4 
war effort. And employee morale has been sharply increased through cuss this matter with your Fé 
the pride and satisfaction its workers take in their War Bond work. eral Reserve Bank. If your bo 


: sae F : sales are running at a lower figu 
So why not put in effect at once this simple means by which you can your own bank of deme 


help yourself, help your employees, and help your country? probably arrange t havea 
War Bonds To Have And To Hold! pointed as a sub-issuing agenty 





THE ATTACK The Treasury Department acknowledges with appreciation the publication 


of this message ’ 


LET’S ALL BACK 
WITH WAR BONDS! 


This is an official U. S. Treasury advertisement—prepated under auspices of Treasury Department and War Advertising Council hi 
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In Quantities of "I" 
Dozen or Larger 


No. 18228. Colors: 
Mock Tortoise Shell! 
Shell Pink! Green! Lapis 
Blue! Navy! Wine! 
Orange! Red! Powder 


Blue! Multi! 


$36.00 Dozen 


Mock Tortise Shell 
S-inch Flap-Jack 
Compacts with 
nail head top. 


No. 18229 


No. 18228 


5-Inch Flap-Jack compact! Made of 
Plastic! Powder-Leak-Proof! Women 
love larger vanities that hold quanti- 
ties of powder . . . large mirrors and 
large puffs and cases that don't leak. 
This compact boasts of all these fea- 
tures and is available in "10" beauti- 
ful colors. 


Sure to lead in sales! Each compact 
flannel wrapped and boxed! 


Interpreted by the Internal Revenue 
Department as free from Luxury Tax 


Pakula and Company. 


5 NORTH WABASH AVENUE 
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New Giftwares 








Substantially constructed of crystal clear lucite, this 
picture frame is available in all standard sizes from 
$15 to $27 per dozen. Note that photographs are 
securely held. A. Stanley Brussel, 225 5th Ave., N. Y. 


Charming wooden bird-feeding station has a hand 
sculptured tile plaque for a colorful background 
Size is 12" x 13" at a cost of $6.50 each. Ayal 
able from Fanny Morse, 225 5th Ave., New Yor 


Vividly hand-decorated pig banks are-available in 
two sizes for prompt delivery. Large size at $12; 
smaller size $7.20 a dozen wholesale. Offered by 
Mary L. Schermerhorn, 225 5th Ave., New York. 


: 
i 
; 
‘ | 


Dainty sugar and creamer in pink, celado, 
blue or ivory are highlighted with a coin god 
decoration. 2%" in size at $7.20 a dozen wh} 
wholesale. Najeeb, 225 5th Ave., New You 


Attractive "Floramic" candy boxes in three styles % 
are hand. decorated and topped with hand-made 
ceramic flowers. Included in this line is a large 
collection of center pieces. Approximate retail 
price for each $10. A. H. Dorman, 225 5th Ave. 


Fine translucent 
china plates repro- 
ducing a series of 
eight pen and ink 
drawings of game 
birds in flight by 
famous sporting ar- 
tist, Lynn Bogue 
Hunt. Back stamp on 
each describes the 
bird and its habits. 
Four sizes retailing 
from $12.50 to $25 
per set of eight. 
Sun Glo Studios, 225 
5th Ave., New York. 
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PLASTIC COMPACTS 


New... with plenty of sales appeal! Flapjack styled 
plastic compact in assorted colors ... with full 100% 


wool puff. . to retail at 2.95 











IN COLOR 


VOGUE MANUFACTURING CO. OF 


DESIGNERS AND MANUFACTURERS OF FASHIC 
219 West Seventh Street 








Los 














New Giftwares 
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Illustrated is a collection of fine porcelain 
figures, inkwells, vases, cigarette and candy 
boxes, all made in America. Exclusive with 
Beth Weissman, 49 W. 23rd St., New York. 





Four-piece console set may be had in brown, 
green or wine colors as wall as West Coast 
Pottery's unique combination of rose and 
chartreuse. Priced at $42 per dozen sets 
wholesale. Jess Abrams, 225 5th Ave., N.Y.C, 





Fine jewel cases in genuine leather may be 
had in red with peacock blue velvet lining 
or navy with contrasting lining. Velvet cush- 
ions fit each compartment. Large size with 
lock and key $18.75; smaller size $12.75, 
wholesale. Lillian Sherman, 225 5th Ave. 





Wood cigarette boxes with beautifully dec- 
orated tile tops are finished in red lacquer, 
black lacquer, mahogany or pickled cherry 
at $3 wholesale each. From Little-Jones 
Co., Inc., 15 W. 24th St. New York 





Crystal clear lucite bowl is 16" long and 12" 
wide, costing $4.70 wholesale. The graceful 
shape is ideal for flowers or fruit and makes 
an excellent hot weather salad bowl. Plastic 
Star of Hollywood, 225 5th Ave., New York. 



















A brand new breakfast tray featuring the 
finger tip control leg-release in pastel tones 
of all wood with a simulated grain top. An 
excellent value at $34.50 per dozen. Delivery 
is approximately three weeks. Exclusive with 
Raymond Bloch, 225 5th Ave., New York. 
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WEST 


j Craftsman finished from dainty natural Carib 
4 shells gathered on the romantic beaches of the 


| Antilles. 


A Lovely Trio of natural shades—Beige, Silver Grey and 
Dark in either Tie or Lei design as pictured. 


2 Strand $7.20 Doz. 3 Strand $10.80 Doz. 4 Strand $14.40 Doz. 
60 Inch Lei Design $14.40 Doz. 


COLOR ASSORTMENTS or Your SELECTION 


225 FIFTH AVENUE 
New York 
Fanny. Morse 


NEW ENGLAND 
Green Mountain Studios Inc. 
White River Junction 
Vermont 

. a 


ST. LOUIS 
Fairway Manufacturing Company 
3708 Gravois Avenue 
i+ * & 
MINNEAPOLIS 
6. |. Dobbin & Company 
27 North Sixth St. (3) 


PHILADELPHIA 
The Rita Novelty Company 
819 Market Street 
lege" DENVER 
H. H. Tammen Company 
Corner I7th & Larimer Sts. (17) 


“eh 





ow 
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HANDSOME TROPICAL JEWELERY 











CHICK POWELL CO., 836 S. W. FIRST. ST., Miami 36, Fla. ; P 


4 






HALTIED 


WEST INDIES 





A new version in the popular Haitien Chapelet 
Seed—highly polished to restrain their natural 
lustrous grey. 








Offered in either 60 inch Lei or 4 Strand Tie with rich 
® cord. Available at present in natural color only. 


$7.20 Dozen 
Either Design 


Please Order From Your Nearest Jobber For Speedy, Reliable Delivery 


MERCHANDISE MART 
Chicago 
Fred A. Long~- 
Room 1524 


MILWAUKEE 
Theo. Leubusher & Company 
617 North Second St. (3) 


SAN FRANCISCO 
American Cathay Trading Company 
268 Market Street 


LOS ANGELES 
Sam B. Archer 
3035 and 3023 South Grand Ave. (7) 


NEW. YORK 
R. C. Whittinghill & Co. 
225 Fifth Avenue 


NEW ORLEANS 
Morris Levenson 
209 Godchasx Bidg. 


* 
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SMART -- PRACTICAL 


‘ 
Compacts and Cigarette Cases (hold 20 cigarettes) which open with regular push catch. The tops | 
are constructed of woven strips of wood impressed in clear, sparkling plastic that give them | 
acceptance by the most discriminating clientele. They are obtainable in Mahogany, Maple, Maple : 
and Walnut or Maple and Mahogany tops, all with sides of natural magnolia wood. Compact size is | 
314,” x 3”, the Cigarette Case 334” x 344”. They are priced to retail at $2.50 each. ) 


AVAILABLE FOR PROMPT DELIVERY JOBBERS’ INQUIRIES SOLICITED 


SOLD THRU YOUR WHOLESALER LING. 
70 TINGLEY ST., PROVIDENCE 3, R. |. 








a oe... eee, hl Klee 


od FROM FIVE STATES 


—_ attend the 


EFNNIYLVANIA 








4 HOTEL W™PENN 
PITTSBURGH 
PENNSYLVANIA 


JUNE 11-12-13-14-15 


Sponsored by the | 
NATIONAL GIFT & ART GUILD 


Personal Direction of 


& EUGENE A. RICHARDSON 
683 ATLANTIC AVE., BOSTON 
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by VINCENT S. LIPPE, JR. 








OTPOURRI AT 225 FIFTH AVENUE. ... The 


nauguration of a Market Week for the Gift and Art 
Senter starting on June 19 is being strongly backed 
Mhy the building association and the majory of tenants. 
indications are that many representatives will have 








Nand Ruth Lynch of Sun Glo Studios have just pur- 
¢hased a spacious new hilltop home in Westchester. 
‘Ed's nights are spent poring over ambitious plans for 
a swimming pool, tennis courts, etc... . Ray Block has 
just introduced a new collapsible breakfast tray to retail 
at $4.95—a sensational value in today’s market... .A 
new promotional line of Ceramic jewelry from California 
is now at Jess Abrams. ... Page & Bland have added 
a series of clever bean bags to their collection of children 
specialties. .. . The marriage of Filene’s Grace Hunter 
to Carl Vanderveer was the news flash of the month. 
Grace first met her groom in the Orient ten years ago. 
He’s a former official of Sherwin-Williams. 

* * * 
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Charlie Evans of Sun Glo, whose pilot son was 
reported missing over Germany, has had encouraging 
: news that a Flying Fortress landed in the Scandinavian 
area on that day... . Martin Freeman, whose Army work 
‘seems to take him everywhere, is at last on furlough 
and looking fit as the proverbial fiddle. . . . Abe Dor- 
man’s new decorated glass service features brilliant col- 
ors and graceful floral designs on textured crystal. 





* eo. St 


Ed Rubel has some wonderful “tongue in cheek”’ trays 
and framed pictures illustrating the outrageous era of 
Desperate Desmond and his ilk. . . . It’s a real break 
for “225” that Princess Peggy of the Buyers’ Lounge 
is so attached to the building. She’s turned down four 
good outside offers in the past several months. . .. Mary 
Schermerhorn’s latest assortment of ceramic salts and 
peppers has solid eye appeal—among the best values 
in the trade. . . . If you’re scouting for solid walnut trays 
at the right price, check The House of Lackner. . . . 
Mary Rodney’s hand painted footstools are worth a 
“look-see.” 





* * 


Other random tips from your faithful gift horse: A. 
Stanley Brussel’s onyx bookends. . . . Najeeb’s china 
miniatures. ... Heavy sterling sugar and creamer from 
Mabel MacLoughlin. . . . Decorated wall brackets at 
John Junge. .. . Fornari Craftware’s pottery sleigh. . .. 
D Baguette mirror picture frames at Mary Ryan... . 
"Quality leather and velvet jewel cases just introduced by 
William Sherman. 

Janesville, Wis., first industrial city in the nation 
to estimate its industrial and commercial employment 
after the war, forsees 8 per cent more jobs when war 
order cease than during its present period of peak 
production. 
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AVAILABLE FOR 
IMMEDIATE DELIVERY! 


We have on hand, available for immediate delivery, ample stocks of 
High Quality, Low Priced Jewelry Items with instant sales appeal. Check 
over these items and order your supply now. Satisfaction Guaranteed. 





a W fall lines on display by the opening date... . Ed 


JEWELER’S FINDINGS | 
SPRING BARS 


Double Flange, Double Shoul- 
der, regular and female. Large 
quantities in stock. 


SPRING RINGS 


Yellow gold filled and Sterling | 
Silver. | 


JEWELRY ITEMS 


NECK CHAINS | 


Gold filled and Sterling Silver. | 
In 18, 20, 22 and 24 inch. | 
| 


IDENTIFICATION 
CHAINS 


Fast selling soldier’s and 
sailor’s identification chains 
and bracelets. 


COMPACTS | 


New and modern, in round and 
square designs. Small and 
=—— sizes in steel, leather and 
wood. 


ANKLETS 


Gold filled and Sterling Silver. 


HEART SHAPED 
LOCKETS 


Ever-Popular. Comes in beau- 
tifully trimmed Gift Boxes. 
Gold filled on Sterling Silver. 





Mother-of-Pearl on front. 


PEARLS 


|In one, two or three strands, [ 


in attractive boxes. 


CROSSES 


Gold filled Crosses in small 
and medium size. 


RINGS 


10K and 14K gold in baby’s 
and children’s sizes. 


LEATHER BILLFOLD 


Latest, modern designs. Zip- 
per style and others for ladies 
and men. 


LEATHER RATION 
BOOK HOLDERS 


A natural! Has separate com- 
partment for Blue and Red 
Tokens. 


COSTUME JEWELRY 
AND RINGS 


Complete assortment of smart 
costume jewelry and rings. 


RING BOXES 


Ring boxes that help you sell. 
In Plastic, Ivory and Paper. 


RING TRAYS 


Closed and open. 


WATCH BOXES 


Paper and Plastic in modern 
design. 











MATERIALS AND SUPPLIES——_ 


* American Balance Staffs 

* American and Swiss Balance Jewels 

* Roller and Cap Jewels 

* Swiss Staffs and Stems 

* American Stems and Sleeves 

* American and Swiss Hands 

* Findings—all popular kinds 

* Leather Straps, also attachments for Solid 
Lug Type Watches 

* Cements, Oils, Solders 

* L&R, and Zenith cleaning solution 

* Refills for all Assts. of Newall and Bestfit 
Systems 











ORDER STATIONERY AND PRICE LIST 
FREE ON REQUEST! 


SATISFACTION GUARANTEED 


Fglehin Compt 


WHOLESALE JEWELERS 











ROOMS 401-402, 5 N. WABASH, CHICAGO 2, ILL. 
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||| DOUBLE CRYSTAL FRAM 
Spode F L 0 R E WN C E | | This is one of many attractive erystal. 


| frames available in plain beveled glass. 
The fortunate bride who receives | and with etched or hand painted designs, 


Spode dinnerware is always a prospect No. 616 5 x 7 (illustrated) . .$2.75 ea 
for additions to her set. | 7x9and&xtl0 .. 400 e. 


Sole Agents and Wholesale Distributors 


COPELAND & THOMPSON, INC., 206 Fifth Ave., New York || A. STANLEY BRUS SEI 


225 Fifth Avenue New York 10, N. | 









iT & OR Y¥ Line 


Gives You Perfect Balance 
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“CORY leadership was built an a quick, easy way of 
brewing more delicious coffee, UNTOUCHED BY METAL 
—and:on, supplying a complete brewer,. beautifully 
designed, and built of QUALITY materials. 


:., That's the kind. of merchandise CORY is producing . 
today...as fast as we can get full quality materials. 
Our output is allotted to the trade on an equable 
basis. YOUR GOOD WILL and PROFITS, always, are 
protected by CORY quality and price maintenance. 


ENRICH YOUR GIFT DEPARTMENT WITH 
BETHWOOD GIFTS AND ACCESSORIES 


Hand painted accessories on delicate milk glass in 
white, petal pink and soft blue. Candy boxes—vases— 
cornucopias—baskets—perfume sets with trays to match 
—cigarette boxes. Some lamps are still available. 


, Katherine Zipper, 
& Bertha Glebard 712 So. Olive St., 
‘ae ‘Mdse. Mart, Chicago, Ill. Los Angeles, Calif. 


—And many other outstanding gifts by 


eators .& Manufacturers 


re Creat , 
BETH WEISSMAN | 45.y/ 33d Sc, New York sab morte wens atest TS oO eenmnae 
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Exquisitely hand formed of por- 
celain they come in: » 


PINK, YELLOW, BLUE; 


WHITE, RED and PURPLI 
Dogwood, Apple Blossom and — 
Water Lily designs also avail- 
able. 








; W: ARE MEASURED BY THE SERVICE 
' WE HAVE RENDERED THE TRADE, 
AND HOPE TO SERVE YOU FURTHER. 


@ FOR IMMEDIATE DELIVERY e@ 


LUCITE DRESSER SETS IN EXQUISITE CASES. 
LEATHER BILL FOLDS—MEN’S DRESSING CASES. 
NON TARNISH SILVER DEPOSIT GLASSWARE. 


TANZ & GURWITT 
253 STH AVENUE, COR. 28TH STREET 
NEW YORK 16, .N. Y. 


LESALE DISTRIBUT 
GIFT MERCHAND 


TeL. LEXINGTON 2-7574 


WHO ORS 
OF ‘se 








GUARDIAN 
WALLETS 


Featuring: Fine quality ALLIGATOR—ENGLISH 
MOROCCO — CALFSKIN — SADDLE LEATHER 
and PIGSKIN with and without multi-passes. 
ALSO 
FITTED DRESSING CASES 


GUARDIAN 
Leather & Novelty Co. 


Tel: Wisconsin. 7-1267 New York, NY. 











EARRINGS, FROM A COLLECTOR’S GROUP 
OF ANTIQUE BUTTONS, PROVIDE AN 
ACCESSORY FEATURE OF STRIKING 
ORIGINALITY. 


PRICED PER PAIR FROM $1.50 TO $4.50 


Faeas 225 FIFTH AVENUE 
MUrray Hill 5-1636 AT TWENTY-SIXTH STREET 


NEW YORK CITY 
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,o8 WATCH (_) CRYSTALS 


A LIFETIME OF FREE SERVICE 





FINEST QUALITY CLEAR GLAS§|« 





ACCURATE SIZES . 


PERFECTION OF f 
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WATCH-CRAFT — 


REG.U.S.PATENT OFFICE .No 348436 ] 


Don’t waste money on obsolete crystals. Don’t clutter up you 
cabinet with dead stock. Here is a stock control service that wil 
keep your cabinet up-to-date for a lifetime. This stock controj 
service—offered only by C. & E. Marshall—informs you when ney J 
numbers come out. The best, the very best numbers are sent ty 0 
you in individual labeled boxes with instructions telling you ip 
which drawer to place them. You are informed immediately] § 
which crystals are becoming less popular and where they ary, 
You simply remove, sell, and do not re-order them. All you doi 
lift the old boxes out and place the new ones in. Your system jy 
up-to-date with only the best sellers. 


pr 
Sparkling glass that has toughness and in 
elasticity and gives flawless vision. ag 
JC 
wh 


.. + CORRECT SHAPE}. 


“TAILOR-MADE” to fit the watch manufacturer’s original bezély of 
these crystals will snap in and fit perfectly. Each crystal i 
properly domed and allows plenty of hand space. The edges amt} },, 
perfectly finished . . . you need not grind or polish! HERE ISA} % 
CRYSTAL THAT IS SIZED TO FIT ACCURATELY. | ™ 








CABINET SYSTEM 


In a 12 or 18 drawer Cabinet System that will satisfy the mos 
exacting watchmaker. Each size of crystal has its own movablt 
compartment. And each crystal is labeled with size and cm 
manufacturer’s name. You find the exact crystal instantly. (0 
partments can be easily placed in proper positions when! 
numbers are added. 
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Why Today’s Big Volume? 


JC-K Gets Wholesalers’ 
Opinions, Explaining How 
Stocks and Sales Hold Up 


Last month JC-K set out to dis- 
cover how jewelers’ sales can man- 
age to hit all-time highs, how in- 
ventories can hold steady or even 
increase—in spite of WPB orders 
shutting off or severely curtailing the 
production of many staple lines and 
in spite of OPA’s effectiveness 


against inflated price levels. 

For answer to these $64 questions, 
JC-K sought counsel from a number of 
wholesale jewelers, all major distribu- 
tors, throughout the coufitry. Recalling 
that the Census Bureau finds retail jew- 
elers’ inventories at the same general 
level as one and two years ago, JC-K’s 
letter of inquiry went on: 

“Twenty-three wholesale jewelers’ Feb- 
tuary 1944 sales ran 10 per cent ahead 
of February, 1943, and 13 per cent ahead 
of January, 1944. As to the inventories, 
the Census Bureau shows data from nine 
wholesale jewelers whose stocks on the 
last day of February had a cost value 
% per cent ahead of the same time last 
year. 

“Please explain how, in times like 
these, volume can not only be maintained 
but increased, and what new lines, if 
any, are becoming important substitutes 
for goods which have diminished in 
supply.” 

Dozens of different explanations for 
apparent plenty at this time—instead of 
the thousands of closed doors predicted 
4 few months back—boil down to the 
following composite answer: 

Increased dollar volume in both sales 
and inventory comes chiefly from higher 
unit value, especially in diamonds, dia- 
mond jewelry, Swiss watches, gold-filled 
merchandise and stone-set rings, and 
these higher unit values—together with 
considerable activity in substitute lines 
such as leather goods and the liquidation 
of “dead stocks” of earrings, brooch pins, 
¢t-—more than make up for losses of 
American watches, silverware, clocks, 
lighters and electrical appliances. 

Some wholesalers noted that more than 

per cent of their normal volume came 
— lines now shut off ‘or severely re- 
uced by limitation orders—but, even 
with these items eliminated, their volume 
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Knoxville News Sentinel 


FIRE BURNS OUT KNOXVILLE STORE 


Behind that bulge of smoke is the Max Friedman jewelry store of Knoxville, Tenn., which was 

almost completely destroyed by flames recently. Eighteen firemen were injured in the blaze. 

More than 60 firemen pumped 700,000 gallons of water into the building. Mr. Friedman, who 

owns both store and four-story building, estimated that he had about $50,000 worth of 

merchandise in stock, but said it was too soon after the fire to make an accurate estimate 
of how much was saved. 





has increased considerably over the years 
preceding the war. 


CHIEF UNIT-PRICE INCREASES 

For many wholesalers, and obviously 
retail jewelers also, it’s a case of dia- 
monds and diamond jewelry to the res- 
cue. Increased activity here offsets stag- 
gering reductions in clock, silverware 
and watch departments. Substantial 
price increases, perfectly legal since 
OPA exempts diamonds, rubies, sap- 
phires, émeralds and pearls from price 
control, reflect higher importing and cut- 
ting costs. 

Instead of American watches selling 
from $24.75 to $42.50, Swiss watches now 
dominate the market, retailing mostly 
from $39.50 to $60, to automatically in- 
crease the dollar volume in this depart- 
ment. Moreover, a Chicago wholesaler, 
who imported three times as many Swiss 
watches last year as he did in 1941, men- 
tioned a 35 per cent increase in such unit 
costs during the two-year period. 

Substitution of sterling silver for brass 
or white metal, jumping the price 50 per 
cent or so, was seen chiefly responsible 





for higher unit prices in gold-filled and 
costume jewelry. Old inventories of base 
metals were cleaned out long ago. 


WHOLESALERS’ NEW LINES 

Such present big-sellers as diamonds, 
diamond rings and Swiss watches are 
entirely new departments for some 
wholesale jewelers, and where this is the 
case do much to offset losses in war- 
short lines. New sources of supply were 
uncovered for staple jewelry; a Penn- 
sylvania wholesaler remarked, “We were 
surprised to find out how many manu- 
facturing jewelers there really were.” 

This “apparent increase in the number 
of manufacturers who are making karat 
gold and sterling silver jewelry” was 
also noted by one Chicago wholesale jew- 
eler, who added: “By purchasing from 
these sources and our regular sources, 
we have probably received as many units 
as we have used during the pre-war 
years. Naturally, these units have 
doubled in price and contribute to sub- 
stantial increase in volume.” 

New producers of wedding rings in- 
(Please turn to page 199) 
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But WPB-OPA Violators 
Harm Honest Trade, 
Niemeyer Tells JVC 


“Impractical and unreasonable”’ 
wartime restrictions on the jewelry 
industry play a big part in leading 
jewelers into blackmarkets, ceiling 
violations, and other dishonesties, 
said Chairman G. H. Niemeyer at 
the annual meeting of the Jewelers 
Vigilance Committee, held April 19, 
at the rooms of the 24 Karat Clu», 
608 Fifth Avenue, New York. 


Warning jewelers that making hay 
while the sun shines may lead to a post- 
war “legacy” of stormclouds, Mr. Nie- 
meyer declared that some unethical in- 
dustry members are taking advantage of 
uninforceable Government regulations to 
reap: quick war profits. 

“Such a high premium has been placed 
upon dishonesty by the opportunity for 
profit that we find widespread disregard 
for laws and regulations, and a very 
definite lowering of the moral standards 
of our industry,” Mr. Niemeyer declared 
in his annual report to members. 

“The reasons for this condition are 
many. Not the least important of these 
is the fact that the necessary wartinie re- 
strictions imposed upon the industry 
were conceived along too broad lines and 
were copied from regulations applied in 
England and Canada where the jewelry 
trade is much smaller and more con- 
centrated,” he declared. 


VIOLATORS NOT PUNISHED 


Rapping out at WPB, Mr. Niemeyer 
complained that flagrant violators of 
gold conservation Order L-45 “have 
either been mildly chastized or allowed 
to go scot free. 

“This has resulted in illegal produc- 
tion of gold goods on an alarming scale,” 
he said, “to the serious detriment of the 
law-abiding producer. 

“It is no credit to our industry or to 
the War Production Board that those 
responsible for these violations have been 
allowed to produce without restriction 
to the detriment of the honest manufac- 
turer who made real economic sacrifices 
by obeying the restrictive regulations or 
of those whose facilities have been con- 
verted to war use.” 


AND ABOUT OPA... 


About OPA regulations, Mr. Nie- 
meyer said: “The OPA regulations have 
never been and could never be enforced 
in their entirety because they are im- 
practical and unreasonable. While they 
have been modified to some extent, they 
still call for compliance with restrictions 
and regulations against which the trade 
protests and in some cases ignores. Our 
country and our industry would be much 
better off if only those laws, regulations 
and restrictions that could be enforced 
would be put into effect and adequate 
provision for their enforcement made. 

“Other harmful influences . . . come 
from newcomers, such as refugees and 
others who have invaded our importing, 
manufacturing and retail fields. Theses 
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Unreasonable Regulations Creating Dishonesty | 








JVC OFFICERS FOR 1944-45 
Elected to steer Jewelers Vigilance Committee for the next year: left to right, G. H. Nie 
meyer, reelected chairman; Walter N. Kahn, vice-chairman; Sigmund Cohn, secretary. 
treasurer; Byron L. Shinn, counsel. 
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new elements seem to be more concerned 
with ‘a profit’ irrespective of anything 
else, least of all consideration of the 
ethics or traditions of our trade.” 

Asking for “more active cooperation 
of each of our directors,” Mr. Niemeyer 
declared that the burden of responsibility 
and action “should not continue to be 
shouldered by the few men who have 
assumed it in the past.” 


MORE HELP NEEDED ” 


Not only does the‘committee need the 
active help of each director in every 
branch of the industry, but the commit- 
tee must stimulate greater interest in its 
activities in the trade, he said. 

Three major trade worries furrowing 
the brows of jewelers got swift action 
from the committee: 1) OPA’s ruling 
that the tax amount must be included in 
pricing; 2) tax-free auction sales; 3) the 
problem of “waterproof,” “shockproof,” 
and “non-magnetic” watches. 

On the first two the Vigilance Com- 
mittee has already taken action. Filing 
a protest with the Senate Banking and 
Currency Committee on OPA’s ruling 
that the amount of the excise tax must 
be stated, either in dollars and cents or 
as 20 per cent, the Vigilance Commit- 
tee’s tax committee asked that jewelers 
be allowed to go back to the pre-OPA 
method, okayed by the tax law, of stat- 
ing “Federal tax included” without 
specifying the tax amount optional. 

At the same time, the tax committee 


BILLBOARD FOR BONDS 












Above is one of several billboard ads scat- 
tered throughout Washington, D. C.—with 
the sole aim of selling more War Bonds— 
by Selinger's, 818 F. St., NW. Selinger's 
hes been cited by the Secretary of the 
Treasury for the billboard ads, and also for 
its fine record in the recent Fourth War 
Loan Drive. 








protested the present practice of allow- 
ing auction houses to sell jewelry for 
private owners or estates, at a tax-free 
price. Any sale of jewelry by a “recog. 
nized place of business” should be taxed 
at the regular rate, the protest said. 
On the question of “waterproof” 
“shockproof” and “non-magnetic” watches 
the committee turned the matter over to 
Counsel Byron L. Shinn, asked that al} 








the facts be gathered and a request for 
a trade conference to straighten out any 
kinks be filed with the Federal. Trade 
Commission. : 

The committee also determined 
foster closer cooperation with local 
ter Business Bureaus throughout 
country, for closer surveillance of 
advertising. 


OFFICERS ELECTED 


G. H. Niemeyer was reelected to 
the committee for another year. Wal 
N. Kahn, Sigmund Cohn and Byron 
Shinn were reelected as_ vice-chai 
secretary-treasurer, and counsel, r 
tively. 

Four new directors elected to 
board are: Harold I. Alberts, I. Al 
Sons, Boston, president of the Nationa 
Wholesale Jewelers Association; Fred & 

(Please turn to page 211) 





Postwar Planning Is Theme 
Of NWJA War Conference 
June 1-2 in New York City 


Postwar planning will be the maip 
theme of the two-day conference of the 
National Wholesale Jewelers Associ 
tion, scheduled for June 1 and 2 at the 
Hotel New Yorker in New York City. 

One entire morning session will be de 
voted to a question and answer pe 
on postwar problems, with questions 
mitted by members. Speakers will talk 
on subjects “of very great importance @ 
not only wholesalers, but to retailers 
manufacturers,” NWJA Secretary Georg 
A. Fernley has announced. 








The annual conference dinner is s# 
for the evening of the first day, Thur 
day, June 1. 

The conference of wholesalers will be 
gin at 10 in the morning on Thu 
June 1, with another session, afte 
luncheon, beginning at 2 in the after 
noon. Sessions for Friday, June 2, 
run on the same schedule. 
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Watches Ready for Nurses, 
|put Reported Held Back 


|p Dispute Over Pricing 


Approximately 50,000 or 60,000 non- 
iqeled’ wrist watches manufactured in 
tn jast four or five months, or a size- 
portion of them, are awaiting dis- 
due to a dispute between the 
manufacturers and OPA. 
These watches, authorized by WPB for 
ssential users such as nurses and 
gurses’ aides, are considered stop-gap 
roduction. That is, they are made in 
faare periods, between war contracts. 
Therefore, it is impossible for OCR to 
determine just how many are being held 
by manufacturers who are awaiting the 
granting of a price increase. OCR hopes 
to get over 150,000 of these watches pro- 
duced in the second quarter, but unless 
the price situation is cleared up these 
watches will not get into the hands of 
essential users. 
The watches are priced under MPR 
188, which fixes prices at the March, 





1942 levels. An increase is necessary, say 
manufacturers, because of the higher 
costs resulting from irregular produc- 
tion. A petition for such an increase was 
denied several months ago. Since that 
time OPA has received one appeal for 
relief for the denial, but contemplates no 
further action at present. 





Aaron Sverdlik and Ralph Lazrus 
Co-Chairmen in N. Y. Fund Drive 


Co-chairmen of the Jewelry Trades 
Division of the Greater New York Fund 
this year are Ralph Lazrus, of the 
Benrus Watch Co., and Aaron Sverdlik, 
of Robinson & Sverdlik, it has been 
announced. 

Launched April 18, the fund has a goal 
of $4,500,000. Benefiting from the drive 
are 403 hospitals, settlement houses, 
homes for the blind, crippled, and aged, 
and other welfare agencies. Two million 
New Yorkers receive direct assistance 
through these agencies. 

The drive is carried on through busi- 
ness establishments. 








Cops Kept Busy as a Wet Cat—Oriental Pearl Necklace, 
28 Carat Diamond Ring, Both Vanish Within 4 Days 





Press Association photo 


Hosing through the slush on the corner of Park Ave. and 59th St. we see Stewart Tweedale 
ond several policemen. They are searching for the string of 88 matched Oriental pearls, 
thown at right, lost on March 19 by their owner, Miss Louise Carter, when she had an argu- 
ment with Mr. Tweedale, her escort that evening. The police used shovels, rakes—finally put 
cheesecloth over all the sewer openings and flushed the street down with hydrant water. 


It was a tough week for New York 
City cops when a 28 carat diamond ring, 
valued at $100,000, and a string of 88 Ori- 
ental pearls, said to be worth $20,000, 
were lost within a few days of each 

r. 

The pearls were dropped at the busy 
corner of Park Ave. and 59th St.—and 
buried in several inches of snow and 
slush, The ring disappeared in a res- 
taurant. 

Police dug in with shovels, rakes, and 





aqua pura when Miss Louise Carter, 
owner of the string of matched pearls, 
reported that she had lost them in 
watery slush after an argument with her 
‘cort, Steward Tweedale, the night of 
March 19. Aided by cheering kibitzers 
- Mr. Tweedale, the cops succeeded in 
igging out five of the pearls. 
Passersby came across the rest of the 
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string of 88, and turned them over to 
police. It was a bad moment for the 
cops when one honest citizen .came to 
headquarters with the 89th pearl—one 
too many! But it turned out to be a 
dime-store pearl that he’d picked up off 
the street. 

The 28-carat emerald cut diamond 
ring, which belongs to Mrs. Alice Dip- 
larakos Weiller, one time international 
beauty contest winner, vanished on 
March 22 when Mrs. Weiller left it in 
the powder room of a fashionable New 
York restaurant. Mrs. Weiller noticed it 
wasn’t on her finger when she started to 
leave the restaurant, but her search of 
the powder room was unsuccessful. 

Finally, after hours of searching and 
questioning, police found the ring 
perched on a brace between a handbasin 
and the wall. 





jfough Diamond Prices Are Upped 7.0 Per Cent 


Buyers Are Restricted 
To One-Fifth Their Wants 
At Trading Co. "Sight" 


With buyers of rough diamonds 
bidding for five times what the Dia- 
mond Trading Co. offered at the first 
of three recent “sights” in Hatton 
Garden, London, the Trading Co. 
has raised prices by a further 744 
per cent. 


The scramble for goods occurred 
March 9, 10 and 18 when purchasers put 
in bids for $24,000,000 worth of cuttable 
rough, against Trading Co. offerings of 
only $4,800,000 worth. Rationed generally 
according to past purchases, many Amer- 
ican manufacturers nevertheless suc- 
ceeded in getting 50 to 60 per cent of 
their orders. 

The 71% per cent price boost (coming 
on top of an 8 to 10 per cent increase 
last September) went into effect with 
the “sight” of March 30, consisting of 
melees and Dutoitspan sizes. The rise, 
of course, refers only to cuttable goods. 
Industrials are still supplied at pre-war 
prices. Third and last of the recent sales 
took place April 27. 

Commented the London Financial 
News about the price rise: “The Trad- 
ing Co. is naturally anxious to take ad- 
vantage of the rising market, without at 
the same time endangering it in any way 
by saturation, and small ‘sights’ may 
help to this end.” 

However, the same newspaper ob- 
served that the three separate sales orig- 
inally had been intended as one large 
sale in March—but that a split-up was 
necessary because of a shortage of sort- 
ing labor. The Trading Co. naturally 
gives sorting priority to industrial stones 
for the United Nations’ war industries. 

The African World (London) ascribes 
the increase to the fact that “foreign— 
mainly North and South American—de- 
mand for gem diamonds continues. so 
good. This means that the uncut jewels 
are in all probability fetching more than 
twice as much wholesale as before the 
war. One would very much like to know 
to what giddy heights retailers have sent 
up their prices in the prosperous United 
States and equally prosperous South 
American republics. The British Gov- 
ernment has decreed that 85 per cent of 
the diamond sales at Hatton Garden 
must be for export.” 

Quarters close to the diamond trade 
doubt that the Diamond Trading Co. will 
equal this year its record-breaking sales 
of 1948. Reasons: Shortage of material; 
scarcity of skilled sorters. 





WATCH REPAIRS 


O. F. Ostergren Jr., watchmaker of 
Richmond, Va., is among the many 
watchmakers plowing through an end- 
less mire of watch repairs. “No more 
repairs this week . . .” he recently ad- 
vertised. 





Edises Jewelers, Inc., of Stockton, 
Cal., has leased a store in the Cronan 
building in Stockton. 
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“Door Still Open," Says 
Michaels; NACJ Cancels 
National Convention Plan 


The famous “unity” series of let- 
ters between ANRJA and NACJ 
chieftains continued last month, with 
a new letter from each delivered to 
both sets of directors, and apparent- 
ly—after thousands of typewritten 
words—the associations have agreed 


only to disagree. 

Declared Charles J. Michaels, ANRJA 
president, in a 1800-word statement: 

“ANRJA has made a definite and con- 
cise offer on two separate occasions to 
bring retail jewelers into one organiza- 
tion. The offer was fair in every respect 
and, having been gone into detail by both 
associations, there’s little use in further 
argument. It is an open offer—the de- 
cision to accept it or not is entirely up 
to the directors of NACJ. No surrender 
of any kind is looked for, or acceptable 
to us. 

“We want the counsel and suggestions 
of every credit jeweler, but if any group 
prefers to continue as a separate organ- 
ization, we'll try, as we always have, to 
carry on in the general interest of retail 
jewelers, and the industry as a whole.” 

In a briefer statement, 18 days later, 
came reply from the NACJ leader, B. G. 


Association “Unity” Discussions Are Broken Off 












This is itl—the B 25 bomber purchased with the hard cash of members of New York Cip 
Associate Jewelers. Members purchased the bomber, of the same type used in the April 
1942, bombing of Japan, with their subscriptions to the Third War Loan Drive tota 
$275,000. The name of the bomber, "Gold Streak," appears in white letters near the 
Associate Jewelers members bettered their record in the Fourth War Loan Drive, 6 
$555,000 worth of Bonds—enough to buy two bombers—a flying fortress to be named "G 
Arrow’ and a medium bomber to be called "Golden Nugget." 


THE "GOLD STREAK": 





DESTINATION BERLIN 
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Big Drop Is Shown in Number of Workers Employed ie 
In Bona Fide Jewelry Shops During the Past 12 Months 








Rudolph, president of NACJ: 
“Although I have tried to be coopera- 
tive to the fullest extent with President 
Charles J. Michaels of the ANRJA on 
the matter of finding a way for all retail 
jewelers to work together for their com- 
mon good and for the good of the whole 
(Please turn to page 211) 





IT'S THREE OF A KIND—FOR JEWELRY FAMILY! 





It’s a girl! Wait a minute, it’s three 
girls! 

Maybe you read about the triplets 
born March 30 in New York. Bet you 
didn’t know though, that their Mamma 
is a graduate of the jewelry trade. Mrs. 
Muriel Bachant, wife of an Army cor- 
poral and mother of the three babies, 
works for I. Kassoy, Inc., 7 W. 45th St., 
New York City, diamond papers and 
jewelers’ supplies. 

Mrs. Bachant is on the itsy-bitsy side. 
She is exactly five feet high, and her nor- 
mal weight is only 111 pounds. Just be- 
fore her babies were born, however, she 
tipped the scale at 154 pounds! 


The triplets were no surprise to: any- 


186 


Mrs. Muriel Bachant and her three little gems (oops!) born March 30 in New York City. 





one. Mrs. Bachant knew five months ago 
that her baby was going to be a three- 
some. So'did everybody in the Kassoy 
firm, and boy, were they worried! But 
it all turned out fine, and the three little 
girls, Nancy Sue, Karen Anne and Janet 
Lee, are all in perfect health. 

Corporal Bachant, who also knew it 
was going to be triplets, has been in 
England for several months. Lately his 
letters have been mainly wild enquiries 
about his state of fatherhood. He must 
be soothed by now, however—Mrs. Ba- 
chant sent him a cable reading “Babies 
born. Three fine girls. All doing well.” 

Mrs. Bachant, whose maiden name was 
Snyder, has been with I. Kassoy, Inc., 
for about two years. 


| 
| 





Oklahomans Elect George J. Sloan 





February employment in the manufac 
turing end of the jewelry business con- 
tinued downward, due to speed-up of the 
draft, cut-backs in war contracts, and 
the drift of workers to bettér-paying in- 
dustries, including black market sho 

Biggest drop was recorded in the 
jewelry factories, a decline of 14 
cent, with about 2300 fewer employed 
than in February 1943. 

In the silverware and plated ware in- 
dustry, the decline was about 450 work- 
ers, a decrease of 4 per cent. Some 8% 
fewer employees were engaged in watch 
and clock factories, for a drop of 8 per 
cent. 

Since U. S. Labor Department report 
don’t cover “black market” employment, 
actual employment in the jewelry and 
silverware industries may have dropped 
to a smaller extent than the figures in- 
dicate. 





As RJA Head at April Convention 


George J. Sloan, of Tulsa, was elected 
head of the Oklahoma RJA at a joint-com 
vention of the jewelers and the Oklahoma 
Watchmakers Association April 2-4 i 
Oklahoma City. 

Other officers elected are: F. L. Kelley, 
Weatherford, secretary-treasurer, and # 
vice-presidents: N. O. Barnhill, Oklahoma 
City; Ray De La Mater, McAlester; 
Harry Goldstein, Tulsa; Harry 
Bowers, Lawton; Fred McGee, Black 
well; Frank Crane, Holdenville; George 
R. Holmes, Hennessey; H. V. Gritz, Enid 

The convention had the largest a 
tendance of any Oklahoma RJA session. ” 














Jewelers Raise $277 Thousand 
For Red Cross in 1944 Drive 


The largest amount ever raised for # 
relief organization by the jewelry indu® 
try was raised by the Jewelry Industty 
Division of the Red Cross Drive. 1 
total—$277 thousand! Chairman was Vie 
tor Lambert, Lambert Bros., Jeweleth 
Inc., New York City. 
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“Beat Tax”? Rush Boosts Mareh Sales 63 Per Cent 





THEY TALKED OVER VETERAN REHABILITATION 





UHA officers met with War Manpower Commission officials last month in Los Angeles to 
discuss a uniform apprenticeship program for watchmakers, as well as plans for standard 
schooling and rehabilitation of war veterans. Shown here are: Standing, left to right—R. P. 
Gallien, Los Angeles Guild; John Eranosian, San Francisco, field representative, WMC Ap- 
prentice and Training Service; William Erb, secretary California RJA; F. E. Hart, Jr., Cali- 
fornia Department of Education; R. H. Stickel, WMC. Seated—R. B. Schorsch, secretary, 
California Horological Association; R. W. Applegate, UHA Washington representative; 
Orville R. Hagans, UHA executive secretary; John J. Nooyen, president, California Horo- 


logical Association. 





Which Way to Show the New 20 Per Cent Tax? 
Most Jewelers Prefer Sign, Listing Taxed Articles 


Of the three methods which OPA has 
specified for revealing the amount of the 
new tax, most jewelers prefer the plan 
of merely tagging their goods with the 
tax-included price and posting a sign in 
the store listing the articles. A survey of 
500 representative stores throughout the 
country indicates that 61 per cent have 
adopted that method. 

The second most widely-used system is 
to show on the tags the tax-included 
price with a notation that the price in- 
cludes a tax of 20 per cent. This method 
is used by 20 per cent of the stores. 

Another 3.8 per cent use a combination 
of these two methods, showing the per- 
centage of tax on the tags of some items, 
and by means of signs on others. 

Only 15.2 per cent of jewelers quote 
net prices and add the tax as a separate 
item, though all of the department stores 
whose advertising we have noted are 
using this method. 





Portuguese Ships Discharge Swiss 
Cargoes at Port of Philadelphia 


Three Portugese vessels, reached Phila- 
delphia last month with Swiss watches 
and watch movements among their car- 
goes, the Serpa Ponto early in April, the 
San Miguel on April 12, and the Pungneu 
at month’s end. 

The Swiss vessel Nereus is awaited 
about the last of May, with a cargo 
transshipped from Marseille to Lisbon. 





, Louis A. Sauber of the Kay Jewelry 

» Inc. Buffalo, N. Y. store has been 

d secretary of the’ Buffalo Retail 
res Information Bureau. 
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Henry W. Von Unruh, Past President 
Of ANRJA, Dies Suddenly April 19 


Henry William Von Unruh, immediate 
past president of ANRJA, died sud- 
denly of a heart attack the night of 
April 19 while sitting quietly on the 
front porch of his home in Cincinnati. 
He was 53 years old. 

Personally modest, yet forceful on be- 
half of association interests, Mr. Von 
Unruh was a potent influence at the time 
of the first jewelry tax and was an ear- 
nest worker on be- 
half of retail jew- 
eler unity. Himself 
owner for the last 
19 years of a jew- 
elry business at 
Peebles Corners, 
Cincinnati, Mr. Von 
Unruh brought able 
representation from 
the “small jeweler” 
to the high coun- 
cils of the industry. 

President of the 
Cincinnati RJA 
from 1930 to 1933, 
Mr. Von Unruh 
was elected vice-president of ANRJA in 
1939 and succeeded Myron Everts as 
ANRJA president in 1940. He was re- 
elected in 1941. 

Born in Chicago, “Von” attended the 
Cincinnati public schools. He was a 
member of the Masonic Scottish Rite 
and of New Thought Temple. 

The funeral was at the Banber Funeral 
Home on April 22. 











But Activity Less Hectic 
Than in September 1941; 
Diamonds, Watches Lead 


“Terrific!” . . . “Like Christmas!” 
.. . “We had to put on extra help!” 
That’s what brow-mopping jewelers 
were gasping about crowds who 
shoved into their stores, eager to 
buy diamonds, watches, handbags, 
and jewelry before the jump in 
taxes on April 1. 


“Yes!” answered 87 per cent of the 
jewelers asked if the impending 20 per 
cent tax boosted sales, in a JC-K survey 
of leading jewelry stores. 

Words like “very heavy!” “twice a 
normal month’s volume,” or “a rush” 
came from about half of the jewelers 
who allowed as how the public had 
tried to beat the tax. 

Only 13 per cent of those queried said 
they’d had no particular sales increase. 

About 25 per cent said they’d made 
more sales than usual—but compared to 
what happened back in 1941 when the 
sales tax on jewelry first went into effect, 
the present increase was “slight,” they 
said. 

One retailer who found the March 
“beat the tax” rush small potatoes com- 
pared to 1941’s sales gallop expressed it 
this way: .. . nothing to compare with 
the first tax... For this tax we did 
twice a normal month’s business and on 
the former [tax rush] we did three times 
the normal business.” 

Disagreeing with the general opinion 
that this rush wasn’t up to the 1941 
model, an Ohio jeweler thought this time 
the heavy volume was steadier, lasted 
over a longer period. 

Biggest sellers were diamonds and 
watches, but one jeweler said handbags 
got a big rush. Silverware, what there 
was of it, also had a big demand. Many 
of his customers, said one jeweler, 
wanted to order flatware for future de- 
very but pay before the April 1 dead- 
ine. : 

“We sold a number of nice large stones 
and that is what really counts,” declared 
one jeweler who said the rush had been 
“terrific.” 

Several thought the jump in watch 
sales was probably due to confusion on 
the tax rate. Many customers came in 
to buy $30 to $40 watches as graduation 
presents—didn’t know that the tax rate 
on watches under $65 would remain at 
10 per cent. 

Although most of those who were kept 
scurrying by the tax rush said the boom 
was on all through March, many speci- 
fied the last week, and especially the last 
day before the 20 per cent tax went into 
effect, as the time that rang the gong. 

The Census Bureau, in a report cover- 
ing sales of jewelers in 26 states, said 
March sales this year were 63 per cent 
higher than in March of last year—43 
per cent higher than in February, the 
previous month. Biggest sales increase 
was in Missouri, where sales were 115 
per cent higher than in March, 1942! 
Lowest increase reported was 8 per cent, 
in Georgia. 
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One Company Now Making 
Brandiess War Model; 
Sales Quotas Rigid 


Rarer even than  spring-wound 
“War Alarms” will be the likewise- 
unbranded electric alarms, the first 
of which are due to reach retailers 
about May 1. Because you may not 
see them in the flesh for some time, 


and then only in very limited quan- . 


tities, the pictures below are frank- 
ly tantalizing. 
Both pictured models were made dur- 


ing the first quarter by Warren Tele- 
chron Co., Ashland, Mass.,—about 50,- 


000 of them according to Washington, , 


officials of the Office of Civilian Require- 
ments. (In a normal year, U. S. alarm 
clock production: 1,000,000 electrics, 10,- 
000,000 non-electrics. ) 

Two other manufacturers, Hammond 
Instrument Co., Chicago, and Westclox 
Division of General Time Instruments 
Co., LaSalle, Ill., may get into produc- 
tion of electric alarms during the second 
quarter, OCR said, cautioning that un- 
less the WPB order restricting civilian 
production in Group 1 and 2 labor areas 
is rescinded even this small program may 
have to be scrapped. 

As with spring-wound War Alarms, 
WPB allows any peacetime producer of 
electric alarms to share in the distribution 





Self-starting electric alarms, War Model 
No. | (top) and No. 2 (below) same ex- 
cept for styling of ivory-colored plastic case. 
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$4.95 OPA Ceiling Is Set for Electric Alarm Clocks 
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and-sale, even though that manufacturer 
\does not at present have labor or facili- 
ities available for making electric alarms. 
The number of alarm clocks required to 
be sold to such other manufacturers will 
be in relation to their volume of produc- 
tion during the period 1936-41. 
Manufacturers who take part in dis- 
tribution are required to sell under 
quotas for geographical areas, based on 
sales during 1941, adjusted for popula- 
tion shifts. In each area, manufacturers’ 
sales will be based on distributors’ 1941 
‘purchases. 
‘ Retailers, therefore, will order electric 
‘alarms through their normal wholesale 
sources, and can expect to receive only a 
small proportion of the number of clocks 
‘they bought in 1941. Manufacturers have 
‘never sold directly to retailers; so the 
‘latter will only be wasting time in trying 
to buy direct. 


PRICES SET BY OPA 


OPA has set the following maximum 
prices for the electric “War Alarms”: 
Manufacturer’s price to wholesaler, 
$2.60; wholesaler’s price to retailer, 
$3.08; retailer’s price to consumer, $4.95. 
The latter is exclusive of tax, but since 
it is less than $5 calls for Federal Excise 
of only 10 per cent instead of the 20 per 
cent tax which would be necessary if the 
retail price were more than $5. 

Except for minor non-operating parts, 
the materials are the same as those in 
pre-war models, and the electrics carry 
the manufacturer’s regular guarantee. 

Announcing plans for a limited num- 
ber of electric alarm clocks, Warren 
Telechron said that material has been 
made available to manufacturers for as 
many electric alarms as can be made 
without interfering with war orders. 
“Although as many clocks as _ possible 
will be manufactured, production neces- 
sarily will fluctuate because of changing 
requirements for military items.” All 
are earmarked for U. S. civilians. 


SPRING-WOUND ALARM CLOCKS 


Second quarter production of’ spring- 
wound “War Alarms” was estimated at 
1,200,000, but only about half of them des- 
tined for American consumers because of 


. military and lend-lease demands. Before 


the third-quarter starts, OCR hopes that 
makers will have used up their inven- 
tories of plastic or fiber cases and of all- 
steel movements. Some improved spring- 
wound War Alarms may sport steel cases 
and sufficient brass working parts to in- 
sure serviceability, during the current 
quarter. 

Makers of the brandless spring-wound 
“War Alarms” continue to be William L. 
Gilbert Clock Corp., Winsted, Conn., and 
Westclox. Other manufacturers share in 
the distribution, according to quotas. 

WPB Order L-275, dated April 14, 
governs the manufacture and distribu- 
tion of both types of alarm clocks. 





The James W. Brown jewelry store of 
McAllen, Tex., has been sold to Mr. and 
Mrs. Frank Junes, owners of a gift and 
stationery store in McAllen. Jones Jew- 
elry will be the new name of the firm, 
and the original personnel will remain. 


Ask: “How many War Stamps with 
your change?” 
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GOOD INVESTMENT 


Here we have Art Macey (left), of the 
Macey Jewelry Co., Inc., 904 Market St, 
San Francisco, putting it on the dotted line 
for a $10,000 War Bond. Mr. Macey showed 
up at west coast radio station KSFO to re 
new a radio contract for his store befor 
going into the Army—decided to buy the 
Bond as an "investment in the future’ be- 
fore saying his goodbys. 





en Stones and Postwar, 
Theme of AGS Conclave 
April 28-29 in New York 


The two-day conference of the Amer 
ican Gem Society, scheduled for April 
28 and 29 at the Waldorf-Astoria in 
New York City, promised to be a meaty 
one, with a program made up of infor 
mation on the latest discoveries and de 
velopments in gemology, and a chance 
for members to lay postwar plans with 
some down-to-earth benefits. 

Morning sessions will be devoted main- 
ly to the science of gemology, with Dr. 
Edward Wigglesworth, GIA president, 
Dr. Sydney H. Ball, diamond expert and 
diamond consultant for JC-K, Robert M. 
Shipley, founder of the Institute, and 
others talking on new developments ip 
synthetics, new techniques in diam 
grading, diamond production, the dit 
mond market, and other topics. 

Dr. Wigglesworth and Dr. A. © 
Hawkins, leader of the New York chap 
ter, will demonstrate the use of various 
gem-testing instruments. 

Of trade-wide interest are some of the 
topics with which members will come t 
grips at the two afternoon mee 
George D. Skinner, of N. W. Ayer & 
Sons, Iné., advertising agency, will s 
on the benefits of nation-wide advertit- 
ing, and Kenneth I. Van Cott will lead 
an open discussion on planning 4 
war national advertising campaign fot 
registered jewelers. 

Other topics scheduled are: refresher 
courses in gemology for soldier-mem 
bers; what will AGS do about con 
ling the Certified Gemologist title; 8 
AGS raise its dues; plans for collabor® 
tion with gemological groups in other 
countries after the war. 





Harold Thompson has opened a retal 
jewelry store at 4041 Main St. 
side, Cal. 
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Eight-Count Indictment 
Against Credit Control 


Read at NRDGA Meeting 


A coal-black portrait of Regula- 
tion W as an “initiative-strangling”’ 
reform experiment “foisted on the 
American public at a time when com- 
mon sense had given way to emotion- 
alism” was drawn last month by 
William Wagner, executive secretary 
of the National Association of Cred- 
it Jewelers. 


His sounding board was the annual 
conference of the Credit Management 
Division of the National Retail Dry 
Goods Association, meeting in Louisville 
April 24-26. Taking the negative propo- 
sition in a debate, “Should Regulation W 
Be Continued?” Mr. Wagner argued no 
because business can never win the peace 
with its individual initiative seriously 
crippled or seriously paralyzed. He de- 
clared: 

“Regulation W should not be ended 
when the war is over. It should be ended 
now—today—tomorrow—just as soon as 
the executive order can be written and 
promulgated.” 


MODEL FOR STATES 


Regulation W grew out of the Russell 
Sage Foundation’s work in connection 
with the small-loan racket, Mr. Wagner 
said, and was used as a model for pro- 
posed state laws to license instalment 
selling, before it became the law for the 
conduct of credit business by virtue of 
the President’s executive order of Aug. 
9, 1941, issued under authority of an act 
of 1917, 

Step by step, Mr. Wagner examined 
the reasons given in 1941 for promulgat- 
ing Regulation W and declared: 

Not one of the reasons set forth... 
now exists. Conditions that prevail 
today in the economic field, as a rule, 
are the opposite of those that existed in 
August, 1941, or were expected in the 
future by the advocates of Government 
control of consumers’ credit. In other 
words, Regulation W has been found to 

* be fool’s gold.” 


~ REG. W WASN'T NEEDED... 


‘) The- speaker had..a short answer for 
claims of achievement made on Regula- 
tion W’s behalf (that. it has taught ‘mer- 
chants to be better business men, given 
purchasers a higher regard for sound 
credit, placed merchants’ assets in liquid 
condition and business on a sound finan- 
cial basis,,helped prevent losses and col- 
outstandings). His rebuttal: 

“Regulation W has placed a: premium 
on inéfficiency in business by doing for 
-business what business was too indolent, 
too indifferent, too incompetent, too mo- 
rally weak to do.” Mr. Wagner added 





that circumstances would have forced 
every step that devotees of Government 
control. of consymer credit attribute to 
Reg tion W. 

Had there been no Regulation W, 
‘there would have'.been this: difference: 
Business’ and its representatives would 
“have done a better job through the exer- 
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End Regulation W at Onee, NACJ Seeretary Asks 








In the usual order, standing: A. N. Slavick, ANRJA Pacific regional vice-president; newly- 

elected California RJA president Chris J. Christensen, Granat Bros., San Francisco; vice- 

president S. E. Edises, Stockton; retiring secretary-treasurer W. R. Burke, Berkeley; retiring 

president N. F. Baranov, San Diego; newly-elected treasurer Marcus Rice, Rice & Lewis, 

Oakland; vice-president William G. Stedman, Fullerton; convention co-chairmen Herman 

Sieg!, Robbins, Los Angeles, and Max Strasburg, Hollywood. In front, executive secretary 
William M, Erb, 





Four hundred jewelers met to take 
definite steps in a program for veteran 
rehabilitation; plan a $1 million War 
Bond drive, and elect officers at the 
April 5 wartime conference of the Cali- 
fornia RJA in the Hotel Biltmore, Los 
Angeles. 

Elected as president was Chris Christ- 
ensen, Granat Bros., San Francisco. 
Other officers elected were: as vice-presi- 
dents, William G. Stedman, Fullerton, 
and S. E. Edises, Stockton; secretary- 
treasurer, Marcus Rice, Rice & Lewis, 
Oakland; executive secretary, William 
M. Erb, Pacific Goldsmith. 

In a unanimously passed resolution, 
the members voted to give active RJA 
backing to the establishment of a college 
for training in watchmaking and jewelry 
work, at San Jose State College. 

Talking to the group about training 
veterans were Dr. H. A. Sotzin, director 
of industrial arts at the college, and rep- 
resentatives of the Veterans’ Adminis- 
tration and of the Apprentice Training 
Service of the War Manpower Commis- 

.. Sion. 
. Appointed to a committee to work out 
the curriculum and operation of the school 





cise of individual initiative and without 
so much dislocation and destruction of 
business.” 

Most support for continuing Regula- 
tion W indefinitely comes from those 
who are prejudiced against all instal- 


especially “cash”: sellers “who actually 
believe that Government control of con- 
sumer credit has brought sales volume 
back to their stores—volume which they 
erroneously believe has been taken from 
them by progressive instalment mer- 
chants.” 

After paying tribute to the Federal 
Reserve Banks for doing a good job in 
_ enforcing a bad law, Mr. Wagner recited 

an eight-point indictment of Regulation 
vad Summing up, Mr. Wagner charged 
that: 





(Please turn to page 211) 


$1 Million Bond Drive, School for War Veterans Planned 
By California RJA at Los Angeles Convention April 5 


were: as chairman, Howard W. Stack- 
pole, San Jose; Jack Conner, Oroville; 
George Kerrigan, San Diego; Julius 
Loeb, Oakland; N. F. Baranov, San 
Diego; Durward Howes, Los Angeles; 
Arthur P. Care, Los Angeles; Hugh Wil- 
liams, San Francisco; J. J. Loretz, San 
Francisco; J. J. Nooyen, Encinitas; 
President Chris Christensen. 

California jewelers will put on a $1 
million War Bond drive during ‘the 
month of May, it was decided—the aim 
is to buy a “Mercy Squadron” of ten 
hospital planes. Executive Secretary 
William M. Erb announced that the 
California RJA now has the largest paid 
membership of any state jewelers asso- 
ciation, with 650 members, and Mr. Erb 
and past and present officers received 
thanks for their hard work in boosting 
the membership. 

Climax of the day was the California 
RJA’s 11th annual banquet, held in the 
Biltmore grand ballroom. Durward 
Howes presided as toastmaster. After 
dinner new officers were installed, and 
the convention closed with dancing and 
an entertaining floor show. 








‘ment business,’ the speaker contended, ’ 


FOR THE MEMO PAD 


May 
8 Tri-State Jewelers Association 
business meeting and dinner, 
Emerson Hotel, Baltimore, Md. 
14-15 New York State RJA convention, 
otel Van Curler, Schenectady. 
21-22 Florida RJA _ convention, Hills- 
a borough Hotel, Tampa. 

21-22 South Carolina Convention, place 

unannounced. 


June 
NWJA, Hotel New Yorker, New York 
City, June 1-2. 
August 
ANRJA, Waldorf-Astoria, New York 
City, week of Aug. 21. 
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YOU CAN'T MISS 


ON THESE ITEMS 





Dependable ''before-the-war'' 
quality items your customers will 
go for in a big way. Priced for 
excellent mark-ups. 


Pauckies 


Cavalier 
sterling silver 
and gold 
decorated 
buckles with 
ossorted 
shields for 


monograms. 










12.00 to 18.00 per doz. 


FOR REASONABLE 
DELIVERY DATE 


BRAXTON BELTS 


America's Fin- 
a est GENUINE 
~ieeeeee LEATHER Belt. 
oe The ONLY belt 

in the world 
with the pa- 
; tented 

= DOUBLE 
COMFORT feature which prevents slid- 
ing and slipping. 


BLACK OR BROWN = 27.00 per doz. 
| GENUINE PIGSKIN 33.00 per doz. 
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BRACELETS 


Forget-Me-Not Sweetheart 


For graduation and remembrances, one 
of the most beautiful on the market. 


Heavy-weight sterling 24.00 per doz. 
1/20 yellow gold-filled 48.00 per doz. 


Ax 


QUEEN CITY BUCKLE MFG. CO. 


























In the April issue of Jeweters’ Circv- 
LAR-KeEysTone we published an editorial 
in which it was asked how the Govern- 
ment figures showing 26 per cent in- 
crease in the retail sale of jewelry for 
1943 over 1942 without any shrinkage of 
inventories could be explained in view of 
the way in which the production of so 
many kinds of jewelry merchandise has 
been reduced or abolished by war-time 
restrictions. 

Could it be, we asked, that bootleg and 
black market goods, made or sold in de- 
fiance of war-time regulations, are an 
important factor in his seeming para- 
dow? 

Here are extracts from a few of the 
letters which have been received in reply, 
and which we are glad to present as rep- 
resentative expressions of. various opin- 
ions on the subject: 


How About Silver? 
Editor, Jeweers’ CrrcuLar-KrystoNne: 

Replying to your editorial, “It Looks 
Queer,” I don’t think there is any mys- 
tery about it. Last year I bought and 
sold more diamonds than I have in sev- 
eral years and had a much larger inven- 
tory of them. I also had a larger inven- 
tory of glass. You know three or four 
diamonds costing $400 per carat or more 
make up for quite a few watches. 

Also, wholesalers’ stocks were very 
low Dec. 31, and I imagine a lot of that 
shortage was due to the fact that it was 
in retailers’ hands. [According to the 
Census Bureau, wholesale jewelers’ 
stocks were 4 per cent larger in Decem- 
ber 1943, than in December, 1942.—Ed.} 

What is the big mystery to me is how 
so many firms manufacturing jewelry, 
who didn’t use very much sterling pre- 
viously, are able to put quite a line out 
now with a sterling base, while the regu- 
lar manufacturers of sterling flatware 
are cut way down. 

Guienn FE. Witson 
Monmouth, IIl. 


Up to the Trade... 
Editor, Jewerers’ Circutar-KerysTone: 


Your editorial in the April number of 
Jeweters’ Circoutar - Keystone — “It 
Looks Queer”’—should make the whole 
industry stop, look and listen. 


It takes courage to call attention to a 
situation of this kind; but for the good 
of the jewelry business, the glaring in- 
consistency should be faced. If it is not 
dealt with by the trade itself, those of us 
who come into contact with the officials 
of various government agencies, bureaus 





ANRJA To. Move To Fifth Ave. 


Early in May, the American National 
Retail Jewelers Association will move 
its offices from its present location at 
22 W. 48th St., New York City, to 551 
Fifth Ave. (corner of 45th St.). 

The growing membership of the organ- 
ization and the increased services which 
it is rendering make necessary this shift 
to larger quarters. 

Formal opening of the offices will take 
place sometime during summer—perhaps 
during the annual convention the last 
week in August. 


TO THE EDITOR ..... 
—————————————————————————————————————————————— 





and committees know that we shal] 
slapped in the face with it at an appro. 
priate and inopportune time. 

If there is an explanation for jy 
queer situation, the trade should find 4 
and have it available when it ma be 
needed. If there is anything wrong, thy 
trade should remedy matters. ‘ 

Witt1aM Wacyn 
Executive Secretary, Natl. Assn. of 
Credit Jewelers 


Diamonds Dood It? 
Editor, Jewevers’? Circuian-Keysrtoyz; 


I have read your comments under th 
heading, “It Looks Queer,” sever 
times and while I am not one of tho 
guys who are always writing to th 
newspapers, I think I shall make an e 
ception now and in my mild and frien 
manner put you somewhat on the 

I am not unmindful of the fact thg 
there has been some “funny business” j 
our industry, and I deplore it, as 
can well imagine I do. Probably th 
“funniest,” however, lies within th 
realm of the black market on Swix 
watches, but this black market refers tp 
price rather than to the illegal manufae. 
ture of merchandise. The watchs 
reached this country and then wer 
doubtless subject to “price manipul- 
tion” and I censure thoroughly those who 
were responsible for it. 

However, I have just completed a five 
weeks’ trip to the Pacific coast during 
which I have talked with a great many 




















f 
To Your Expectations 


OUR EIGHT YEARS’ EXPERIENCE 
IN THIS LINE ENABLES US 10 
TURN OUT WORK THAT YOU 
WILL BE PLEASED TO SHOW 
YOUR CUSTOMER 
SEND US A TRIAL ORDER 
SATISFACTION GUARANTEED 


WRITE FOR PRICE LIST 


—Business Reply Envelopes Furnished= 
for Mailing in Dials 


wéw 
DIAL REFINISHING 
4301 Lemmon Ave., Dallas 4, 1 
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FOR May, 1944 


swelers and I came back home with a 

t respect for the over-all ethics of 
our industry ... and a great admiration 
of the ingenuity of the men who have 
stayed in business during these trying 


“Mg and large the retail jeweler has 
exercised his ingenuity in meeting a 
situation and preserving his business for 
the future in an honest and decent man- 

r. 
"You say in your editorial that, “and 
we haven’t seen any signs of a wave of 
buying of loose diamonds on the part of 
the public.” 

I don’t know about loose diamonds, 
but I had jeweler after jeweler tell me 
that “diamonds were selling like wild- 
fre” I saw a sale of a $6000 diamond 
in one store and the sale of a $3800 dia- 
mond in another store. I had one man 
tell me that the last week in March 
(doubtless stimulated by the coming 
tax) was “like the week before Christ- 
mas.” 

All of which leads me to the conclu- 
sion that there must be a tremendous 
under-current of something in the indus- 
try that isn’t apparent to me, for you to 
say that, “retail jewelers have some 
pretty tall explaining to do,” and that 
the “facts certainly call for an explana- 
tion.” 

Harter H. Nores 
Director of Sales, Advertising and Mer- 

chandising, Oneida Community, Ltd. 

[Figures supplied by the largest dia- 
mond importers, cutters and dealers in 
New York City indicate that volume of 
diamond sales in 1943 increased about 80 
per cent over 1942. In most retail jew- 
ery stores, diamonds and diamond jew- 
elery account for about 30 per cent of 
the store’s volume. An increase of 80 
per cent in that 30 per cent would mean 
about 24 per cent increase in total sales. 
A much larger increase than this would 
be needed to compensate for the sharp 
reductions in the quantity that can be 
legally produced of many kinds of jew- 
slers’ goods—and boost the total of jew- 
elers’ sales by 26 per cent in addition. 

We still would like to know where all 
that goods came from. 

This does not imply any suspicion that 
all jewelers have purchased merchandise 
from questionable sources. We know 
that there are many who have been scru- 
pulously careful in avoiding black mar- 
ket or bootleg goods. But the over-all 
figures for the trade as a whole still need 
some explaining. 

We urge that every reader study the 
report of the Jewelers Vigilance Com- 

tee on page 184 of this issue——Ed.} 





No Increase In Pens and Pencils 
To Result From WPB's New Ruling 


There is no promise of more fountain 
pens and mechanical pencils in last 
month’s War Production Board an- 
houncement that allowed production of 

items would be on a new basis, in- 
spokesmen state. 

What WPB did was to change the 
method whereby manufacturers figure 
out their quotas. Heretofore manufac- 
turers of fountain pens and mechanical 
Pencils based production on a specified 
foantee of a base period. Now they 

ve been assigned individual quotas. 

Overall volume, both for civilians and 


the military, will remain substantially 
the same. 





















































































mY EXPRESS is a 3-mile-a-minute conveyor belt between your 
plant and consignee. Use it efficiently! When shipments 
are ready, call for a pick-up...right then! If you wait for 


routine end-of-day pick-up, you let a lot of planes go by 
that might be speeding your shipment to its destina- 
tion. Remember: the secret of earliest possible 
delivery is earliest possible shipment! 


A Money-Saving, 
High-Speed Wartime Tool 
For Every Business 


As a result of increased efficiency developed to meet wartime demands, rates 
have been reduced. Shippers nationwide are now saving an average of more 
than 10% on Air Express charges. And Air Express schedules are based on 
“hours” not days and weeks—with 3-mile-a-minute service direct to hundreds 
of U.S. cities and scores of foreign countries. 


WRITE TODAY for “Vision Unlimited” —an informative booklet that will 
stimulate the thinking of every executive. Dept. PR-5, Railway Express Agency, 


230 Park Avenue, New York 17, N. Y. 


Gets there FIRST 


Phone RAILWAY EXPRESS AGENCY, AIR EXPRESS DIVISION 
Representing the AIRLINES of the United States 












Stylists 


O 


JEWELS 
IN 
GOLD 
* 


Modern Methods of 
Production have mate- 
rially decreased our 
manufacturing costs 
and we are now in a 
position to offer our in- 


dividual creations at 


most attractive prices. 


* 


A. J. Gasse 


INCORPORATED 


Manufacturing Jewelers 


515 MADISON AVE. 


NEW YORK 


Pacific Coast Representative: 
Hubert A. Wood, 649 S. Olive St. 
Los Angeles 








Army-Navy "E" Awards 
For International, U. S. Time Corp. 
And Illinois Watch Case Co. 


The International Silver Co. now has 
four “E” pennants to its credit. The 
fourth was awarded to the company’s 
factory X for its outstanding production 
record on incendiary bombs. 

Roy C. Wilcox, executive vice-presi- 
dent of International, accepted the “E” 
award at a ceremony on March 14. Mas- 
ter of ceremonies was Craig D. Munson, 
vice-president and sales manager. Inter- 
national workers who accepted token “E” 
pins. for their fellow employees were 
Miss Ella Glasnapp, Charles Hallcher, 
Richard A. Schwatlow, Charles Thou- 
venin, Gustav Knell, and: Mrs. Mabel 
Lewis. 

The United States Time Corp., peace- 
time maker of Ingersoll and Kelton 
watches, has won its second Army-Navy 
“E”—its second within a year. 

The company is now converted 100 per 
cent to the manufacture of precision in- 
struments for U. S. fighting forces. 

The Illinois Watch Case Co. received 
the Army and Navy production award 
in a ceremony at the Elgin armory in 
Elgin, ‘Ill., on April 1. 

The company manufactures chemical 
warfare shells for “goon guns,” used by 
the Chemical Warfare Service for all 
fighting fronts. 

After the ceremony, the 1000 or more 
employees attending were given a buffet 
dinner, followed by dancing and a show. 

Guests were entertained at dinner at 
the Drake Hotel in Chicago, with Con- 
gressman Andrew J. May and Maj. Gen. 
William N. Porter as speakers. 


Gallagher Is Named Director 


At a meeting of the stockholders of 
Handy & Harman of Canada, Ltd., held 
at the New York office of the parent 
corporation, Thomas Gallagher, assistant 
treasurer and manager of the Canadian 
company, was elected a director. Other 
directors elected, were C. W. Handy, G. 
H. Niemeyer, R. H. Leach, H. W. Boyn- 
ton, J. C. Travis and J. W. Colgan. 


OPA Price Ceilings No Excuse 
For Violating Fair Trade 


The New Jersey Court of Errors and 
Appeals has joined the Appellate Court 
of New York in telling cut-price retailers 
that they cannot use the OPA price ceil- 
ings as a cloak for violations of the State 
Fair Trade Act. In a bulletin congratu- 
lating its members on this decision, the 
American Fair rade Counsel quotes as 
follows from the opinion written by 
Justice Henry Heher. 

“Plainly, it was not designed: that the 
‘freezing’ of retail prices at the level of 
March, 1942, should operate to the ad- 
vantage of a retailer whose sales prices 
during that period violated the State 
Fair Trade Act and thus to the detri- 
ment of all retailers of the commodities 
in the same category who had observed 
the requirements of the Fair Trade Act.” 

This decision reversed a decision of the 
lower court dismissing a complaint filed 
by Helena Rubenstein, Inc., of New 
York charging Charline’s Cut Rate, Inc., 
of Summit, N. J., with selling Helena 
Rubenstein cosmetics at less than Fair 
Trade prices. The retainer’s defense was 
that he was compelled to make this cut 





because OPA had frozen his retaijj y 
to the level of March, 1942. The lop 
court, in sustaining the defendant, 
that the Federal Emergency Price 
trol Act superseded provisions of om 
tracts made under the State Statute, 
Referring to the New York ease 
Schreier vs. Segal, Jusice Heher s 
“The rationale of that decision 
the Congress did not intend ‘to pig 
stamp of approval upon unfair tus 
practices by permitting violators gf, 
state fair trade law to profit at ae 
expense of those who in good faith om 
plied with its provisions’.” wile 


CJA Concentrates on Golf P 


At a luncheon meeting of the Chig 
Jewelers Association April 20 af 
Palmer House, golf was the feat 
Tom Walsh, golf professional and & 
er, past president of the Profes 
Golf Association, discussed the 
points of the game, and two reels of, 
tures taken at the Chicago Open | 
Championship under the direct 
Tom MeMahon were shown. 

During the brief business session, 
President R. Schell Hulbert presidj 
Treasurer Charles Brown’s report ini 
cated a balance of over $7000 with 
bills paid. Leonard Lewy, chairman 
the Red Cross Committte, reported ¢ 
lections to date of $25,275. Lloyd 
of the golf committee, reported that { 
annual golf outing would be held 

edinah Country Club June 8 with 
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-prizes offered. Helfer & Co., and Hi 


Tolchin Co., both of Chicago, were eed 
ed to membership. . 
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REMOVABLE 
SCOTCH PURSE! 
The Scotch Purse 
slips out for} 
"Solo" use. Easy 
to remove — easy 
to replace. 


DISTRIBUTED BY... 
G WHOLESALE. JEWEI 


COLUMBIA. WALESCRAFT CO, 
22 WEST 32id. STREET, NEW XORK 
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Planning jewelry drive for $350,000 for refugee relief and rehabilitation. 
Benjamin Lazrus, Benrus Watch Co., chairman of Essex House dinner May I1; Arde Bulova, 
hhlova Watch Co., chairman of the campaign in the jewelry division; Milton Weill, Arrow 
Standing, |. to r.: 
associate chairman; Benjamin Eichberg, Eichberg & Co., associate chairman; Alexander H. 


Inc., associate chairman. 








York Jewelers’ Dinner, May 11 at Essex House, 
Launches United Jewish Appeal Drive for $350,000 


Seated, |. to r.: 


Aaron Sverdlick, Robinson & Sverdlick, 


Arnstein, Arnstein Bros. & Co., chairman of the diamond division. 


About 400 are expected to launch the 


jewelry division’s drive for $350,000 on 
behalf of the United Jewish Appeal of 
Greater New York, at a dinner May 11 








For Immediate 
Delivery 


| Men’ s Wedding Rings 


Kt. Spiral 
 M4Kt. Plain 


TIFICATION BRACELETS 
IN STERLING SILVER 


‘s light weight oval.... 


$4.00 EACH 

Men's heavy weight oval.... $7.00 EACH 

or extra heavy rect...... $9.50 EACH 

PPh is Soke bole sce $3.00 EACH 
ANKLETS 

Gold Filled on Sterling—carded.$15.50 dos. 

“Sterling Silver—earded ........ $14.50 dos. 


ALL PRICES KEYSTONE 


Pouis Lerloff 


Philadelphia, Pa. 





















POR May, 1944 


“This is the biggest 
said 


at the Essex House. 
quota of any campaign to date,” 





| 
| 


| 
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Arde Bulova of the Bulova Watch Co., 


chairman of the division. “There is no 


doubt in my mind that we shall make it.” | 


* Between one and four million lives will 
be saved this year as the result of the 
appeal, according to Benjamin Lazrus 
of the Benrus Watch Co., dinner chair- 
man. Rescue operations are under way 


} 


in liberated areas, neutral countries, and | 


through the Red Cross in certain occu- 
pied regions of Europe, he pointed out, 
adding that food and medicine are being 
sent to Polish Jews, aid is going to 
Palestine, and much work is being done 
in refugee rehabilitation. 


REFUGEES NOT HOPELESS 


“It would be wrong to draw the con- 
clusion, from a casual reading of news- 
paper headlines, that the plight of the 
refugee is a hopeless one,” Mr. Lazrus 
declared. “Disasters 
pages, but these expeditions of rescue 
and relief are seldom noted anywhere— 
except by those directly affected.” 

Other officers for the campaign in the 
jewelry division are: 

Co-chairman: Alexander E. .Arnstein, 
Arnstein Bros. & Co., Associate Chair- 
men: Benjamin Eichberg, Eichberg & 
Co.; Samuel Epstein, Bulova Watch Co.; 
Morris Guilden, Longines-Wittnauer Co., 
Inc.; Mendel Haber; Oscar M. Lazrus, 
Benrus Watch Co.; Isidore Lipschutz, 
Lipschutz & Gutwirth; Jacob H. Schaef- 
fer, Shiman Bros. & Co., Inc.; Aaron 
Sverdlik, Robinson & Sverdlik, and Mil- 
ton Weill, Arrow Mfg. Co., Inc. 

Chairmen of divisions include: 

Diamonds — Alexander H. Arnstein, 
Arnstein Bros. & Co.; Edwin Freuden- 
heim, J. Freudenheim’s Sons; Henry I. 
Jacobson, Jacobson Bros.; Numa Tor- 
ezyner, N. Torczyner & Son; Henri Un- 
termans; Charles Wolf, Charles Wolf & 
Son. 


make the front | 





What’s 
on the fire? 


—for Manning-Bowman 
dealers and distributors 





A mighty tasty dish, indeed, for the 
post-war market is going te be a 
humdinger. More homes needing new 
electrical appliances than ever be- 
fore. More money to spend. More 
desire for top quality backed by es- 
tablished trade names. 


After Victory, Manning-Bowman 
will be ready for this marvelous 
market with a line that will mea- 
sure up to Manning-Bowman’s rigid 
pre-war quality standards in every 
way...a line worthy of this com- 
pany’s 87-year-old reputation for su- 
perior New England craftsmanship! 


The Manning-Bowman line will be 
ready for distribution as soon as pos- 
sible after we get the “green light” 
even though production has been 
going 100% to the armed services. 


With such a line PLUS outstanding 
merchandising and advertising sup- 
port...it’s a good bet that Manning- 
Bowman dealers are going to enjoy 
a steady, profitable business in the 
post-war period. 



























Manning -Bowman 
“Mens Best 


MERIDEN, CONN. 








PERUVIAN SILVERWARE 


900 fine 


Braee 
Hous 


()re 


Handmadk 
Charms. 

new patterns. 
An 


sortment 


tter 


by Express: sample 


S30 and S50. 


Write by Air. Mail te 


ENRIQUE KAUFMANN ROOS 


P.O.B. 886. Lima, Peru 








DIAMONDS 
MELEE 
— All Sizes — 
GENUINE 
WHOLE 


.Platinum diamond jewelry — Oscar 
Heyman, Oscar Heyman & Bros., Inc.; 
Maurice Tishman, Maurice Tishman, Inc. 

Diamond cutters— Louis Baumgold, 
Baumgold Bros.; Max Fine, Max Fine 
& Sons; Lazare Kaplan, Lazare Kaplan 
& Son, Inc.; David Lubell, Lubell & Ray. 

Smelters and refiners—H. James Stern, 
I. Stern & Co. 

Pearl and stone dealers—Charles L. 
Frank, Belgard & Frank; Herman M. 
Paskow, William V. Schmidt Co., Inc. 

Watches — Simon Gerschy, Gruen 
Watch Co.; S. Ralph Lazrus, Benrus 
Watch Co.; Herman Lehman, Rima 
Watch Co.; Norman M. Morris, Norman 
M. Morris, Inc.; Herbert Ollendorff, I. 
Ollendorff Co. Inc.; Alfred Wyler, 
Wyler Watch Agency. 


=> ___ == 


What's New?... 


If you’ve moved your store to 
location, opened a branch sg 
modelled and installed new 
celebrated your golden anniversa: 
jewelry business—or joined the 
we'd like to hear about it. 


In the 





Jewerers’ Cmcuriar-Keysroxe wants 
news from you and abeut you—it’s Your { 


magazine! So if you have some 


about yourself and your business, geqq | 


it te: Jewerers’ Crcutar-Keysrong, ly 


E. 42nd St., New Yerk 17, N. Y, 
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Fire Insurance Mutual Meets May? 


The 3lst annual meeting ef the ) 
helders of the Natienal Jewelers Mutu) 
Fire Insurance Co. is scheduled fer May 
2 at the Hotel Schroeder at Milw 
Wis., A. W. Anderson, secretary, hy | 
announced. ’ 


Watch attachments—Max Gershberg, 
Lasko Strap Co.; Max Jacoby, Jacoby- 
Bender, Inc.; David Kay; Tobias Stern, 
Jacques Kreisler Mfg. Corp. 

Manufaeturing jewelers—Charles Bar- 
nett, Charles Barnett Co.; Edward J. 
Gross, Benj. & Edward J. Gross Co., 
Inc.; William B. Ogush, William B. 
Ogush, Inc. 

Rough and industrial diamonds—Ber- 
nard Jolis, Diamond Development Co. of 
America; David Landau; J. Warner 
Prins, Warner Prins. 

Jobbers—Henry H. Harteveldt, Henry 


| 
| 
| 
| 
| 


PEARLS 


— All Sises — 


GENUINE - 
RUBIES & 


surer and secretary, there will be m 
election of officers by the directors, anj 
the election of three new directors, 
Present officers are E. R. Fuchs, Mi. 
waukee, president; Samuel Dalin, Wet 
Allis, vice-president; Henry F. Stecher, 





SAPPHIRES 


Squares, Rounds and 
Fancies 


AMETHYSTS 
TOPAZ 
AQUAMARINES 


AGATES 


Plain or Drilled 





Mail Orders Promptly 
Filled 





Special Attention to 
CUTTING 
DRILLING 


MAX STERN « co. 


Importers 


17-23 John St. New York 








H. Harteveldt Co.; Lawrence B. Mala- 
wista, Morris Malawista Son & Bros., 
Ine. 

Case manufacturers—Harvey S. Dinst- 
man, I. D. Watch Case Co.; Jacob Podel, 
Acme Watch Case Co. 

Diamond Dealers Club—Charles M. 
Gutwirth; Albert J. Lubin; David Ma- 
ringer, Simon & Maringer, Inc.; Solomon 
Proujansky; Jack Sigman. 

Downtown jewelers — Albert Book- 
binder, Benrus Watch Co.; Samson Hitt+ 
ner, Bulova Watch Co.; David Levy, 
Gruen Watch Co.; and Max Wolf, Bul- 
ova Watch Co. 





Georgia Retailers Meet for One Day 
To Talk Over Trade Problems 


Georgia retailers met in‘a one-day ses- 
sion at the Georgia Retail Jewelers As- 
sociation convention April 26 at the 
Henry W. Grady Hotel in Atlanta. 

Although the convention did not offi- 
cially get under way until Sunday, April 
26, members met the previous evening 
at an informal “get together” buffet sup- 
per. Sunday morning began with a toast 
to Uncle Sam—a War Bond breakfast. 

Sunday morning and afternoon were 
devoted to business sessions. Among the 
speakers were Alvin Magnon, Tampa, 
Fla., who represented ANRJA; Herbert 
F. Underwood, Jacksonville, Fla., who 
spoke on “Gems and Gemology,” and 
Claud Grizzard, who talked on “What 
Does Your Customer Think of You?” 

Closing the convention with a bang 
was the Georgia RJA annual convention 
dinner, which was followed by music for 
dancing and an entertaining floor show. 

Names of officers elected at the session 
had not been announced at the time JC-K 
went to press. 





In the office of Carl D. Lindstrom, Los 
Angeles jeweler, is this: “Don’t try to 
make a killing while others are being 
killed.” Mr. Lindstrom has three boys 
in the armed services so really means 
what he says. 





Back the Attack—sell War Bonds! 


Milwaukee, treasurer; A. W. An 


Neenah, secretary, and I. W. Anders, | 
Neenah, assistant secretary. The thre 
directors whose terms expire are E, R 
Fuchs, Henry W. Rank, Milwaukee, and 


A. W. Anderson. 
The meeting will 


follow the 9th 


annual convention ef the Wisconsin RJA, 


April 80 and May 1 at the same place, 
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Earrings in various patterns in 14 KT 


Green and Red Gold 

St. Christopher Key—14 Kt in 
sizes; also Bill Clips, Charms 
Links to match 


Love Knot Ring—14 Kt Red and Cl 


Gold Combination in four sizes; 
rings, Cuff Links and Studs to ma’ 


Our comprehenstwe line ef — 


Gold, 
eled 
Vanity, 
Cases are distinctive 
have sales appeal. 


CLIFFORD A. MILLER & CO., 
Manufacturers 
64 West 48th Street 
New York 


Platinum end Enam- 
Nowelties, 
Cigarette and Ca 

and 
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Delmark Watch Co., 15 Maiden 
fe = is moving to new offices at 585 
fifth Ave., in suite 2701-2. 

Wants ¢ The Artistic Silver Craft, Inc., manu- 
8s Your g firm, is moving from its offices 
€ tem 4t 130 W. 46th St. to 198 Broadway. 

8, snd 4 ewis Rodis, for the past six years 

we, ly r of Adels-Loeb, Inc., Albany, 

. | has left to make his permanent home in 

gan Antonio, Tex. 

¢ Carl D. Lindstrom, Los Angeles pre- 
| couse jewelry manufacturer, has opened 

fay? | ies office at 31 W. 47th St., New York 


| 


Pal | City. -W. J. Harber heads the New York 


“ma 


uty) office. 
or May ¢ Miss Eva Garey, who has been with L. 
vauke, Luria & Son, Inc., 160 Fifth Ave., for 


' many years, is now the buyer of both 
+ | sterling and plated flatware and hollow- 
ware. 

qThe French Flexible Enameling Coe., 
manufacturer of gold cigaret cases, vani- 
8 ties, and novelties, has moved from 74 


s, Mi- | W. 46th St. to larger quarters at 71 W. 
» Wet | 45th St. 
techer, | q F. Beinhauer & Co., 1041 3rd Ave., is 
erin, | closing its doors and going out of busi- 
derson, | ness. Reason for discontinuing the 75- 
} three year-old firm, ill health of Owner Frank 
E.R | Rahnert, 
and | ¢ Lucien Grunzweig, diamond merchant, 
has gone into business for himself with 
} th offices at 1819 Broadway. He is a former 
| RJA, partner in the recently dissolved firm of 
lace, © Grunzweig and Zinner, which served the 


industry for 50 years. 

q Gordon Bros., Boston, Mass., now has 
| complete ownership of the firm of Udall 
| & Ballou, Inc., 734 Fifth Ave. Gordon 
Bros. has taken a five-year lease on the 
Udall & Ballou store, and will continue 
0 operate the firm under the original 
ame. 

In business for himself, with offices at 
| 64 W. 48th St., is Will Alsitzer, former 
representative of Davidson & Sons Jew- 
elry Co., Inc., in the midwest, south, and 
in metropolitan New York. He will 
wholesale engagement rings and other 
jewelry. é 
4 Friends of Benjamin Finkelstein, part- 
ner in the Pilgrim Watch Co., 161 Canal 
St. bid him goodbye and good luck last 
month at a special dinner in his honor. 
The occasion—Mr. Finkelstein’s induction 
into Uncle Sam’s armed forces. Attend- 
ing were about 50 industry members. The 
dinner was at the Tythian Temple. 

4 Howard Beehler president of the Hor- 
ological Institute of America, has joined 
the Bulova Watch Co. to take charge of 
the firm’s veterans’ rehabilitation pro- 
am. Bulova plans to build a school at 
oodside, L. I., to teach veterans watch- 
making. Behind the Bulova plan is the 
full approval of several government 
agencies. 
q About $1200 was given to national 
charitable organizations at the April 4 
meeting of the New York Jewelers 
Benevolent Association meeting in the 
Proctor Lodge building. The sum, a 
special fund set. up by the association 
}§ ‘or that purpose, went to four different 
* | nation-wide charities. Second meeting of 
if the month, on April 18, was devoted to 
NYJBA families with sons, husbands 
and brothers in the armed forces. 
4 “Association strength” was the topic 
at the April meeting of the Watchmak- 
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ers Association of New Jersey, held in 
the group’s regular meeting room in the 
Essex House in Newark. Speakers in- 
cluded both members of the New Jersey 
group and representatives from the New 
York MHorological Society. Members 
were thrilled by a movie, “America Can 
Give It,” which showed actual battle 
scenes on the various battlefronts where 
American soldiers are fighting. 
q A lively question and answer night, 
held by the New York Horological So- 
ciety April 3 at Proctors Lodge build- 
ing, featured such topics as whether a 
worn bushing hole should be replaced 
with jewels or should be closed, and the 
desirability of Swiss manufacturers sim- 
plifying the variety of watch parts. Isa- 
ore Liemer, James O’Shaughnessy and 
Edyard Feller, a former member now 
stationed at Aberdeen Proving Ground, 
led the discussion. Dr. Carl Vogel, a 
watch collector, was welcomed back 
after long absence. 





24 Karat Clubbers Enjoy Good Food, 
Good Fellowship at Spring Dinner 


The 24 Karat Club’s annual spring 
dinner party, held April 11 at the Hotel 
Warwick, proved to be the same de- 
lightful affair as in other years. Although 
lobster and chicken were served in place 
of those juicy prewar beefsteaks, there 
was no cutting down on pleasant conver- 
sation, good food, and the best in 
entertainment. 

Present were 100 members of the club, 
who met for cocktails and hors d’oeuvres 
at an informal reception preceding the 
dinner. Members then filed into dinner 
and were seated after singing the Nation- 
al Anthem. During dinner, club president 
Walter Eitelbach made a short address 
of welcome. 

A thoroughly entertaining floor show, 
featuring a mistifying magician, fol- 
lowed. Members then extended a standing 
vote of thanks to Julius Kaufman, chair- 
man of the entertainment committee, for 
providing a highly enjoyable evening for 
all. 





New York Jewelers’ Cooperative 
Now Boasts 46 Stockholders 


The Executive Jewelers Purchasing 
Corp., cooperative buying wholesale firm 
organized by the Executive Board of Re- 
tail Jewelers Associations of Greater 
New York a few months ago- (see page 
172, JC-K for March), is “a’growing.” 

The corporation now has 46 stockhold- 
ers, all retail jewelers, and has an im- 
mediate buying power of more than 
$750,000, Sam M. Jacobson, president, 
has announced. Shares sell at $105, and 
may be purchased only by retail jew- 
elers. 

The cooperative firm will soon open 
showrooms at its offices at 585 Fifth 
Ave., New York City, Mr. Jacobson says. 





The building which housed the Royal 
Diamond & Watch Co., Ine, at 840 
George St., New Brunswiek, N. J., was 
gutted by fire recently. No estimate was 
made of damage. 











“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


ENCRUSTERS. 
STONE RINGS ENGRAVED 


@ CRESTS @ ORILLERS 

@ COATS-OF-ARMS @GEM CUTTERS 

@ SCHOOL AND FRATERNAL EMBLEMS 
Ratimates furnished witheut 


obligation 
BRAUNFELD & MEHLMAN 


1o% Fulton St. New York, N. ¥. 


FRIEDMAN GEM CO., INC. 


LARGE FINE 
15@) way 4 
AMETHYST 

STAR SAPPHIRES 


ZIRCONS Gg sito 
CULTURED PEARL NECKLACES 
71-73 Nassau St., New York City 





BEAD SPECIALIST 
All Kinds of Genuine Stone Bead Necklaces 
Earrings — Semi Precious Stones 


Selections on request te responsible Jewelers. 
Necklaces lengthened and restrung 


DOUBRAVA CO. 
12 Joha St., New York City 














, Whitelaw Brothers 
& DIAMONDS ff 


t 48 West 48th St., New York, N. Y. 


MEGA 


NORMAN MM. MORRIS 
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8 Fifth Ave 





SIMONS BROS. CO. 
THIMBLES 


PHILADELPHIA 





269 So. 9th ST. 











DIAMONDS ALL SIZES 

from % point to 10 pointers, 

single and full cut, classified by 

sizes and qualities. 

Finest polishing 

from Palestine, 

also sizes up to 4 carats each, 
phone LOngacre 5-3672 or write 


H. SORIN, 576 5th Ave, N.Y. 19, N.Y. 
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tats fail dy's 


© ssshehry 
by Pereira 


This unique idea in Earrings ean be also worn as @ 
Made with various precious stones or in Plain Geta. 


Special Order Work Upon Request 


B. PEREIRA INC. 


22 West 48th St. New York, N. Y. 








Spring Bars 


Male and Female 


American Set Jewels 


Elgin—Hamilton—Waltham 
IIlinois 


Sold wholesale only—write for 
prices and further information. 


CROWN IMPORTING CO. 


116 Nassau St. New York 7, N. Y. 
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Rich Costume Jewetry 
Executed in beautiful designs 
in Sterling Silver, with an 
exceptionally Fine Gold Finish. 
Showroom: 366—S5th Ave., New York 


JOSEPH A 
Manuf 
62 W. 47th St. 





New York, N. Y. 








PEARLS 
Neusst m Genuine 
Oriental 

Pearl Replicas 


BETTY RAHL 
- Fifth Ave. © NEW YORKe MU. 5-5519 
MM HOURS: 1:30 7 530 P M 


Costume Jewelry 
EARRINGS 
WATCHES 
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STRANGELY ENOUGH 





by Walter Goi 
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/E 
D THE 15k 


et ot: - 
Just agout EVERY ONE 
OF THE NATIVES WORE 
PRIMITIVE JEWELRY; EAR 
RINGS, BRACELETS, NECK- 
LACES, ETC.--THESE STURDY * 
LITTLE ANd PROVED 7 


GOLD auSH OY 6 GUADALCANAL Ly 

ve. SOME OF OUR MORE AMBITIOUS SOUVENIR 

HUNTERS TOOK TO COLLECTING JAP GOLD 

TEETH--A MORE THAN SOMEWHAT PRACTICAL, 

MOVE SINCE THE “STUFF THAT GLITTERS 
15 WORTH 35 DOLLARS AN OUNCE /! 
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* 4:9 MONG THE MOST 
POPULAR FORMS OF JEWELRY WORN BY 
THE MEN WHO WRESTED GUADALCANAL 
FROM THE ENEMY WERE BRACELETS MADE 
OF ALUMINUM SALVAGED FROM WRECKED 
JAP PLANES THAT LITTERED THE ISLAND !! 
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Super Feat! Fisherman Catches 


Back the Attack—sell War Bonds! 





Lost Wrist Watch With Magnet— 


Er, It Is Said to Be Claimed 


Could this be? 

The story, which came floating in on a 
rumor, is this: A friend of an Oshkosh, 
Wis., jeweler went on a fishing trip on 
Lake Michigan. It was the sort of fish- 


x DISTINCTIVE 


MEXICAN Jew 


See our extensive collection of silver Mexi 
handcraft including rings, bracelets, pias’ 


earrings, 
F. EICHEN 


1133 Broadway New York 





ing trip where you saw a little round 





hole in the ice, poke a line through it, 
and wait. Anyway, while waiting, this 
gentleman dropped his wife’s wristwatch, 
borrowed for the occasion, plunk through 
the little round hole. 

Here’s the part that’s tough to digest. 
He tied a magnet on the end of his line, 
dropped it through the hole, fished out 
his wife’s watch (The jeweler friend is 





J. A. SAMUEL & COll” 


220 BROADWAY NEW YC 


PALLADIUM 








now making repairs.) 





Was the water shallow, or the magnet 
super-large, or—maybe he used a Radar 
direction finder. Clutching our magnet 
and our watch with the Mickey Mouse 
face we are heading for Central Park 
Lake to find out. Care to join us? 

Ask: “How many War Stamps with 
your change?” 








NO. 400 TOKEN AND RATION BOOK HOLDE 
IN GENUINE LEATHER (INDIVIDUAL 
BOXED), $10.80 PER DOZEN. : 


.STATIONERS SPECIALTY Ci 
New York 10, N. f 


19 West 21st St. 
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Taking special Naval training courses 
*) 1 Swarthmore College, Swarthmore, Pa., 
§. |jsAllen R. Cartoun. He is the son of M. 
% Cartoun, vice-president of the Lon- 
i. gnes-Wittnauer Watch Co. Nineteen 
la years old, he has been in the Navy 10 
hh 


months. ; 
}q T/Set. Kenneth R. Park, associated 
for seven years with Frederick T. Wid- 
mer, Boston retailer, was in Boston on 
, furlough a few weeks ago and stopped 
in to say “hello” to his former employer, 
S},s well as other friends in the trade. 
tthe is now stationed at Fort Bragg, N. C. 
Exiasidney A. Weiss, watch buyer for 
- mery Ward & Co., recently en- 
Hiisted in the Navy and received an En- 
’s commission as a Line Officer. He 
c for duty on April 25 at Prince- 
ion University. Prior to enlistment Mr. 
Weiss combined with his duties as watch 
y i buyer 2 $1 a year job with the WPB, as 
sonsultant on watches. 
Recently commissioned a_ lieutenant 
fer being in the Army for the past two 
years, Lt. Irvin F. Harmon, former sales- 


CKED LT. IRVIN 
NO! F & HARMON 














man for Klein Bros. Co., is now overseas. 
Harmon received his gold bars after 
pleting work at OCS in Miami, Fla., 
Mew weeks ago. His brothers, Roger 
i Alfred Harmon, also are in the Air 
Morps and are waiting to be sent over. 
Maurice Gerwe, member of the firm of 
b Gerwe-Brown, Cincinnati, was inducted 
~, pato the Army April 6 and is now sta- 
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PLATING 


Silverware Repaired 
Equal to NEW 
Removing of Engravings 


WH.HERTEL & Co.,INC. 


Silversmiths & Platers 
17 W. 45th st. 
New York City 
:™ years at the same 
° address” 
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Santiago, Chile 
Importer — Exporter — Wholesaler watches 
and jewelry; interested in making busi- 


“im) "€ss connections with American manufac- 
—§) turers, 
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The man with the towel is Corp. Harry J. 
Sederquest, formerly with D. C. Percival & 
Co., Boston, and now stationed in India. | 
No, he isn't getting ready to bathe in the 
pool of the Taj Mahal—those are Army 
tents in the background! In a recent letter 
to the folks at home Corporal Sederquest 
says he has just bought a bicycle and is 
seeing some of the country, but vows he'd 
a lot rather be back doing a turn with the 
Boston Jewelers Bowling League. 





tioned in Texas. He is the son of John 
A. Gerwe, head of the wholesale house, 
whose two other sons are also serving 
Uncle Sam. They are John Gerwe, Jr., 
married here recently and now stationed 
in Alaska, and Vincent Gerwe, in the 
Coast Guard. 

q In a letter to Robert L. Hummel, Vine | 
St. jeweler, Lt. J. Paul Knight, former 
operator of a diamond cutting business 
in Cincinnati, informed his friends in the 
trade that he has completed his 30th 
mission over Europe. He is now an Army 
Air Force instructor in England. The 
note also described his meeting with his 
brother, Donald Knight, serving with the 


q On a furlough visit to the “home folks” 
at the Rima Watch Co., 608 Fifth Ave., 
New York City, last month, was Corp. 
Arthur Zaharoff. Corporal Zaharoff was 
a Rima employee before he joined the 
Army. He is stationed at Camp Cooke, 

Cal., and is in the field artillery. | 

















$/SGT. DAVID 
STEIN 


CORP. ARTHUR 
ZAHAROFF 


| 

Also in the field artillery is S/Sgt. | 
Dave Stein, another Rima employee. | 
Staff Sergeant Stein is at the fighting | 
front in Italy—and he has two brothers 
there with him, in the same outfit. 
q.S/Sgt. Franklin A. Sauer, now with 
the Air Corps in Australia, was formerly 
a salesman at the Cleveland branch of 
the Charles N. Hancher Co., of Wheel- | 











lk we must 
say No.... 


Youll like the 


way we say it! 


We cordially invite you to our 


showrooms at Newark, N. J., 


where we are displaying karat 


gold mountings . . 


- wedding 


rings ... stone rings . . . assorted 


jewelry ... sterling and gold-on- 


sterling earrings . . 


identification bracelets .. . 


ries .. 


. sterling 


rosa- 


é metal and leather com- 


pacts and cigarette cases .. . 


fine leather wallets and dressing 


kits. 


From our extensive stock, most 


of your needs, 


aside 


from 


watches, can be promptly met, 


and if there are any we cannot 


supply, we'll give you the facts 


truthfully and try to help you 


with alternatives. 


In short, we think you'll like our 


service. 


May we have an op- 


portunity to show you? 


Joseph Salper, Inc. 


128 Market St. 


Newark 2, 


N.J. 














«DON’T BUY 


DIAMOND PAPERS OR JEWELERS SUPPLIES 


BUY...— 


WAR BONDS & STAMPS 


tf you must buy European or Domestic 
Waljets, Cotton, Tweezers, ete., b ay 
us and we'll buy more Bonds and ps. 


Write for Catalog, Samples, Prices 
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PIN HOLES 


-.are no Problem when 


NIASH WELDING SOLDERS 
are used 
SEAMLESS— 


Ideal for shoulders, shanks and 
sizing. No Grooves after Polish- 
ing. 

For PINK, YELLOW or GREEN GOLDS 


NIASH REFINING CO. 
116 Nassau St., New York 7, N. Y. 


ETERNA WATCH COMPANY 
OF AMERICA, INC. 


MAKERS OF FINE WATCHES 
SINCE 1856 
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RCH CROWN TAGS 


CELLULOID—METAL—PARCHMENT 


Send for Catalog Miustrating 
Our New Improved Line 


18 Crawford St. Newark. N. J. 














REPAIRING of JEWELRY 


IN ALL ITS BRANCHES 
Also 


SPECIAL ORDER WORK 
ESTABLISHED 1910 


M. J. STERN 


61 Beekman St. New York City 
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SILVER POLISH 
Tested and approved leading silver 
Workin itles— 
Efficient Ish developed 
entifie research—Sold 


WONDER CHEMICAL CO. 
% Brecktyn, N. Y 


545 Third Ave. 











ing, W. Va. S/Sgt. Sauer does aerial 
photographic work. Pvt. Ferdinand 
Strothman, a former watchmaker with 
the Clarksburg, W. Va., branch of the 
Hancher’~Co., is putting his knowledge 
of precision instruments to good use 
while serving with the instrument mainte- 
nanc€ service of the Army. 

4 Now an Army man is Norton Lewis 
Solomon, youngest son of Saul L. Solo- 
mon, jewelry and materials wholesaler 
of Lancaster, Pa. Before joining the 
Army he was associated in business with 
his father. He is now stationed at Camp 
Wheeler, Ga., and is in the Infantry. 

4q In New Guinea is Lt. Leo Leveridge, 
son of Athos Leveridge, diamond im- 
porter now with the War Production 
Board. Mr. Leveridge’s son, Sgt. Don 
Leveridge, recently flew back from Eng- 
land to enter Officer Candidate School in 
Georgia. 

q Sgt. Fred Bornet, in the photo division 
of the Signal Corps, had a sudden re- 
minder of home not long ago. Sergeant 
Bornet was an employee of the Arrow 
Mfg. Co., Inc., Hoboken, N. J., before 
he went in the Army. Recently he was 
wounded in action on one of Uncle Sam’s 
far-flung fronts. Sergeant Bornet was 
awarded the Purple Heart. When he re- 
ceived the medal, he found that it was 
in an Arrow box! The Arrow firm, 
which manufactures jewelry boxes and 
displays, is the largest supplier of medal 
boxes for the armed forces. 

q Another Arrow employee now in the 
Army was recently picked a winner. He 
is S/Sgt. Raphael Epstein, now stationed 
in Australia. Staff Sergeant Epstein 
won first prize in an American Red Cross 
art show for his sculpture of a native 
islander. He also won a prize for a 
water color portrait. 





Still on the Upgrade, Retail Sales 
Jump 22 Per Cent in February 


Retail jewelry sales bounded upward 
again in February, the Census Bureau 
reported last month. Nearly 600 retail 
jewelry stores, reporting from all the 
country, did a total dollar volume of 
$4,408,499—an increase of 22 per cent 
over February 1943. (This is the sales 
volume of the stores reporting—not a 
national total). 

Sales of independent stores in general, 
including women’s ready-to-wear, restau- 
rants, shoe stores, etc., rose only 8 per 
cent throughout the nation. 

Jewelry stores came third on the’ list 
of stores with big increases. First came 
florists, whose sales jumped 26 per cent 
over February of last year. Next were 
motor-vehicle dealers, who had a jump 
of 23 per cent. From there the figures 
drop to increases of 16 per cent (for 
restaurants and drug stores), and below. 

From January to February of this 
year retail jeweler’s sales rose 7 per 
cent. Sales for the first two months of 
1944 totaled 18 per cent above the first 
two months of last year. 





Two More Jewelers Join 
ANRJA Credit Commitee 


Two additional committeemen have 
been added to the list of jewelers on the 
special credit selling committee of 
ANRJA. 

They are M. S. Abelson, of Abelson’s, 
Inc., Newark, N. J., and Saul Hershberg 





of Hershberg’s, Inc., Rochester, N. Y. 


‘Springs, Colo., Jan. 10, 1944, 





Tough Break for Colorado Robber} 
—Tags Pictured in JC-K Identify 
Rings Transported to Minnesotg * 


“Do you recognize a tag and style o 
inscription like this?” JC-K asked lag 
month, beneath a picture of green 
loid tags through which Winona, 
police hoped to trace ownership of 
diamond rings offered for sale by a gy. 
pected thief. 

The picture got results—and at ong, 
Capt. Herbert S. Mosher, head of the 
Criminal Investigation Department of 
Pinkerton’s National Detective A, 
agents for the Jewelers Security 
ance, wrote the following letter to Jc-K 
on April 13: 

“This is to advise you that—asg a re.4 
sult of the reproduction of a jewelers 
tag in JC-K, at our request—the chief of 
police of Colorado Springs, Colo., tele. 
phoned us today and advised that the 
tag was identified as having been at. 
tached to a part of a $3700 loss gys- 
tained by Martin Jewelers, Colorado 


“We wish to thank you for the kind 
cooperation given us.” 





Wisconsin Jewelers 39th Convention 
April 30 and May | in Milwaukee 


The 389th annual convention: of the 
Wisconsin RJA was set for April 30 and 
May 1 at the Hotel Schroeder, in Mil- 
waukee. The program of speakers and 
roundtable discussions was _ centered 
around wartime problems of the retail 
jeweler. 

The opening session of the convention 
got right to the heart of jewelers’ difi- 
culties, with an open forum on the new 
20 per cent excise tax, black market mer- 
chandise, and watch and jewelry repair 


services. Election of officers was also 
scheduled for the Sunday morning 
session. 


On the program for the afternoon ses 
sion were Bruno V. Bitker, Milwaukee 
OPA director, and a representative of 
the Wisconsin Watchmakers Association, 
who spoke on the aims and objects of 
that organization. 

Reports of the various committees 
were set for Monday’s closing session, 
with the group’s 39th annual dinner 
dance scheduled for the evening. 





4 Cent Overcharge May Cost $50! 


Triple damages or $50! That’s what 
a customer who proves a price violation 
on the part of a merchant is entitled to, 
the U. S. Court of Appeals of the Dis 
trict of Columbia ruled last month. 

That means that though the ceiling 
violation amounts to only a few dollars 
—or only a few cents—the customer cal 
get $50. 

The court was upholding an OPA rule 
to that effect. It awarded court cost 
and $50 in damages to a customer who 
had been overcharged 4 cents on a call 
of soup. 


ae 











LADIES—GENTS WATCHES 


7-15-17 Jewels 
Also 18 Carat gold 10> ligne wrist watches with 
sweep hand. Gents 7-15-17 jewets waterproof with 
and without sweep hand. Ladies’ gold and gold- 
filled Fob watches, 7-15-17 jewels. 
» @ Immediate Delivery @ 


LOUIS VAN ZATSMAN 
7 W. 44th St., New York 18, N.Y. MU 2-9893 MU 2-946! 
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buyers visiting in Philadelphia 
(Ree. Smith, Parkersburg, W. Va., 
ei Raymond E. Rehm, Coatesville, Pa. 
ro prisoner of war in Germany is 
Yisgt Philip Sheinfeld, former employee 
of Brown, Gold Co. His plane was shot 
down over Italy. 

Mrs. Rose Goodheart, who conducted 
, watch and jewelry repair shop at 1430 
g, Penn Sq. for 12 years, has moved to 
larger quarters at 19 S. 15th St. 

David Hilsee, for many years with 

iley, Banks & Biddle Co., and presi- 


1 dent of that firm from 1923 until his 


health failed him in 1938, last month 
celebrated his golden wedding anniver- 
sary. He and his wife, the former Man- 
nie Ashcraft, were married on April 17, 
1994. They are still in the home where 
they moved when they were first married. 
4 Among former employees of I. Bedich- 
imer & Co., 79-year-old manufacturing 
firm at 1206 Sansom St., now serving in 
the armed forces, are Lt. Eli D. Pron- 
chick, Army Air Corps; Frank Battaglio 
and Nicholas Di Piero, U. S. Navy; 
Anthony Battaglio, Charles J. Davey, 
Charles Battaglio and Gerard J. Rein- 
hardt, U. S. Army. The last two are 
now serving Overseas. 

This year Philadelphia jewelers outdid 

mselves on the Red Cross War Fund, 
with more than 800 firms in both the 
wholesale and retail divisions contribut- 
ing. Heading the drive as chairman for 
both divisions was Myer B. Barr, of the 
Associated Barr Stores. Assistant chair- 
men were: for the wholesale division, 
Michael Ballen, 732 Sansom St.; for the 
retail division, William E. Leach, of the 
Associated Barr Stores. Goal this year 
was $10,000 and, although the total 
amount received had not been announced 
as JC-K went to press, Philadelphia 
jewelers were expected to go ’way over 
their quota. Contributions can still be 
made, Mr. Barr has declared, and Phila- 
delphia jewelers can send their Red 
. checks to Mr. Barr at 1112 Chest- 
nut St. 





Why Today's Big Volume? 

(From page 183) 

terest a Baltimore wholesaler, who re- 
marked that these rings were “terrific- 
ally popular for the past two years but 
exceedingly scarce because of the low 
ceilings and inadequate manufacturing 
facilities of the old-line manufacturers 
[many engaged in war contracts]. “But 
now,” says the same source, wedding 
tings are “furnished in large quantities 
by new concerns, mostly of the smaller 
type, as well as by former platinum- 
smiths who have received special allot- 
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REBUILT WATCHES 


of the better kind, for the better Jewelers, 
of every description in Swiss and American 
for ladies and gents.—Orders filled promptly. 
We also carry a full line of watch cases of the 
latest styles in every description at the lowest 
market prices. 


Write for Catalog. 
CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 
134 S. 8th S#. Phila., Pa. 
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ments of gold from. the Government.” 

Other market trends as seen by various 
jewelry jobbers: 

—Substantial stocks of unbranded 
pearls, “extremely saleable up to the 
past month, but still no stock of branded 
lines.” 

—Identification bracelets, accounting 
for hundreds of thousands of dollars of 
the wholesaler’s business during the last 
couple of years. Stocks substantial. 

—Leather goods, bought in large quan- 
tities because of fear of Government 
freezing; now plentiful. 

—Stone-set rings, with glass stones 
more or less supplanting synthetics; ac- 
count for a large part of wholesaler’s 
volume; fairly plentiful supply. 


Resurrected Inventories 


Maybe it was a swing-back in style; 
maybe willingness of the public to snap 
up whatever was available. At any rate, 
a Philadelphia wholesaler points out that 
“any number of jewelry items that had 
been a dead issue for quite some time 
have sprung into life recently. Earrings, 
brooch pins, etc., were very slow-moving, 
but today they’re about the fastest-sell- 
ing articles in the industry.” 

An excellent sum-up of the wholesale 
jewelers’ present-day position was this 
paragraph from an Indianapolis concern: 

“The industry has never been in a more 
favorable financial position. By empha- 
sizing careful inventory control and rapid 
turnover on substitute and _ high-cost 
merchandise, and by accumulating cash 
reserves for later inventory replacements, 
we can keep financially strong to weather 
possible economic shock following termi- 
nation of war, and continue strong to 
enjoy the opportunities of expected good 
business in the post-war.” 


Crippled Coal Miner Needs Tools 
To Learn Watchmaker's Craft 


There’s been a lot of talk lately about 
“rehabilitating” war veterans by teach- 
ing them the watchmaking trade—now 
here’s a chance for watchmakers to do 
some “rehabilitating” right away! 

From J. W. Adkins, a watchmaker in 
Maryville, Tenn., we received a letter 
last month. Mr. Adkins has been doing 
his share of “rehabilitating,” but now he 
needs help from other watchmakers. 

For many months Mr. Adkins has been 
helping Ardent Ross, former Tennessee 
coal miner, learn the watchmakers’ 
trade. Ardent Ross couldn’t go to a 
regular watchmaking school, because not 
too long ago his spine was erushed in a 
mining accident and now the only way 
he can get around is in a wheel chair. 

Tools and text books are something he 
can’t afford. He needs tools, books, ma- 
terials and damaged watehes. So if 
anyone wants to get started on rehabili- 
tation right away, by giving Ardent Ross 
some of the things he needs to learn a 
trade whereby he can make a living for 
himself and his family, they can write to 
J. W. Adkins at post office box 362, 
Maryville, Tenn. 








E. J. Gare, Sr., of the firm of E. J. 
Gare & Son, 122 Main St, Northampton, 
Mass., recently celebrated his 60th anni- 
versary in the same building. 
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JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We have served the trade 
since November I, 1894. 











BYARD F. BROGAN 
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4q.C. V. Vickery has opened a watch and 
jewelry repair shop at 211 N. Liberty 
St., Jackson, Tenn. 

q Miss Jacqueline Wendel is the new 
manager for William Dinowitz’s jewelry 
store at 7 N. Eutaw St., Baltimore. 

4 L. C. Cliett, jeweler and watchmaker 
of Albany, Ga., has moved his business 
from Court Ave. to 519 Cotton Ave. 

q The Kay Jewelry Co. at 7 W. Lexing- 
ton St. in Baltimore has been giving 
heavy advertising play to chinaware and 
glassware. 

q D. E. Grissim has resigned as manager 
of the Ray Jewelry Co., Columbia, Tenn., 
and plans to open his own watch repair 
business at an early date. 

q In a new store is Banks Jewelry Ex- 
change, Norfolk, Va. Formerly at 121 
Granby St., the retail firm is now at the 
corner of Main and Bank Sts. 

q J. B. Sylvan, of Sylvan Bros., Co- 
lumbia, S. C., has been named a director 
of the Columbia Merchants’ Association, 
representing the jewelry industry in that 
city. 

q The Dowden Jewelry Co., operated by 
J. W. Dowden, has moved to new quar- 
ters at 295 Starks building, about two 
blocks south of the company’s former 
Jocation. 

q Jay Engel, of J. Engel & Co., Balti- 
more, and Mrs. Engel have just returned 
from a seven-week stay at Palm Beach, 
Fla. Leon Engel and his wife are also 
enjoying southern suns. 

q Charles S. Stoler has opened a jewelry 
and repair shop in room 704 of the 
Grace-American Building in Richmond, 
Va. He will specialize in diamonds, jew- 
elry, special orders, and watch and clock 
repairs. 

q.S. F. Scrivener, former head of the 
diamond department of Perel & Lowen- 
stein store in Memphis, Tenn., has been 
made manager of the Perel & Lowenstein 
store in Jackson. Mr. Scrivener has been 
in the business for 40 years. 

q William Culp, at James R. Armiger 
Co., 310 N. Charles St., has announced 
that the Baltimore store has discontinued 
its regular stationery department for the 
duration. Reason: shortages of paper 
and engraving job difficulties. 

q With an estimated manpower shortage 
of 8500 persons, the Greater Atlanta, 
Ga., area was put on a 48-hour week 
basis on April 1. The order will affect 
all of the trade shops in the city. Ap- 
proximately 600,000 people live in the 
area. 

q Bruce W. Watters, jeweler of St. Pet- 
ersburg, Fla., has purchased the F. H. 
Cole Jewelry Co., Inc., of that city. Mr. 
Watters will operate both stores tempo- 
rarily, later will consolidate the two 
businesses at 434 Central Ave., where 
the Cole firm is located. 

q Thad B. Reese, manager of the May- 
fair jewelry Co., Albany, Ga., was elected 
first commander of the Albany post of 
Veterans of Foreign Wars recently. Be- 
fore coming to Albany and the Mayfair 
store last fall, Mr. Reese was manager 
of the Duval Jewelry Co. in Jacksonville, 
Fla. 

4q The L. E..Kaiser Klock Co. at 32112 
N. Charles St. in Baltimore boasts of 
three generations of Kaisers in the busi- 
ness. Founded in 1849 by Charles Kai- 


ser, it was taken over subsequently 
his son Louis and now Elmer, gop 
Louis, is working actively with hig y 
ent to serve their Baltimore customers, | 
q Thieves entered the Royal Jewelry (j 
Inc., of Ashland, Ky., last month gy 
walked out with 150 watches, 25 woes! 
ding and engagement rings, and a py 
ber of watch straps. The robbery 0 
curred some time during the weekend g 
April 8-9. Police said the thieves enteng 
through a skylight on the second floor, 
May’s Jewelers is the name of a 
retail jewelry firm at 22 Steele St., gy 
ford, N. C. Proprietor is E. P, § 
Jr., and Miss Margaret Oliver is stop 
manager. With the firm are John } 
Adams and Miss Marjorie Kirkma, 
Formal opening was on March 31. Ty 
store has been completely remodeled 
modern style. 
q Roberts Credit Jewelers, with stom 
at 402 N. Howard St. and 2110 E. Mong 
ment St. is proud of the “thank yoy 


letters that have been coming in frog | Pé 


servicemen. Roberts has been distribyt 
ing Bibles and playing cards to soldiex 
through the USO, and has received lt 
ters from men in hospitals, overseas, anj 
at posts all over the country. 

q Millers Jewelers, Charlotte’s newest 
retail jewelry store, held its formal ope 
ing on March 10, and is located ing 
completely remodeled and modernize 
store unit. S. Miller, its proprietor, isa 
native of Charlotte and has been @ 
gaged in the jewelry business for th 
past 30 years. He will be assisted in th 
business by Mrs. David Jacobs as offte 
manager. 

q About $12,000 worth of diamond ring 
were stolen from the store of Theodor 
Overbeck & Son, 212 N. Liberty St., Bab 
timore, in March. The tray of rings wa 
discovered to be missing immediatdy 
after one of two men, who came int 
look at inexpensive men’s jewelry, stodl 
near the case where they were on display, 
The two men had left when the loss wa 
discovered. 

4 The Miami Diamond Center, a whole 
sale jewelry firm at 66 N. E. 2nd St, 
Miami, had its formal opening on Marth 
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Wastek, special order manufac- 
F igrer, in the Clark building, is glad to 
lene iy back in his office after a sick spell 
7 (yf of 5iX weeks. 
ae (Herman Hollander, legal counsellor 
A jor the Western Pennsylvania RJA, says 
num fie expects to leave for service with 
| focle Sam’s navy in about six weeks. 

= {Also absent from his office for the past 
ate jyo months is Lou Eckstein of Triangle 
oor, [Jewelry Mfg. Co., Clark building. He is 
a ney} sow recuperating at his home and ex- 
to return in about two weeks. 
3 Pfc. Samuel P. Bachner of the Army 
ston Corps, formerly manager of Key- 
in | stone Jewelry Mfg. Co., Clark building, 

yas home on a 10-day furlough in March. 

Yueh of his time was spent looking up 
ed jy gd friends in the jewelry trade. 

Recent out-of-towners to visit Samuel 
tone aus Co., wholesale firm at 808 
fony, | Liberty Ave., were: C. S. Marshall, Lee- 
You” | tonia, Ohio; Mrs. J. Heizman, Altoona, 
fron | Pa; M. C. Pruyn, Hollidaysburg, Pa.; 
iby. | Mrs. Mary Wilson, Latrobe, Pa.; John 
diers | F. Kimpel, Ellwood City, Pa., and Ed- 
| Ie | ward De Pascale, Meadville, Pa. 
ang | { Leon Ruben, East Liverpool, Ohio, 
















west —s 

te looks Like Less Copper? 

il} There’s a threat of a copper shortage 

in the speed-up drafting of all available 

manpower into the armed forces, the 

War Production Board said last month. 
Although the recent outlook on copper 

ion has been pretty good, WPB 

dicials said, all figures and allotments 

are based on top production with ideal 

operating conditions and “maximum out- 
” 


za 
~ 


The inroads of Selective Service, under 

the new policy of fewer draft defer- 
ments, may bring copper production 
down, WPB declared. 





SA aRBsetetas Fess 


(From page 200) 

2. Formerly located on Sansom St. in 
Philadelphia, the company will specialize 
in diamonds, diamond jewelry, and 
watches, as well as regular jewelry lines. 
Members of the firm are J. M. Rabino- 
wit, Morris Rabinowitz, Martin L. Ra- 
binowitz, and Sol Goldstein. 

4 Adjourned until September is the Nor- 
folk and Portsmouth RJA, which had its 
final meeting of the spring season on 
April 6. Speaker of the evening was 
Frank Driessll, president of the group, 
who talked on “The Diamond Market.” 
Members voted thanks to association 
secretary C. P. Harmon for promoting 
large attendance at every meeting. Next 
meeting will be a dinner on Sept. 7. 

4 Although the annual convention of the 
Tri-State Jewelers Association will not 
be held this year due to wartime diffi- 
culties, members will get together on 
May 8 for a specially-called dinner meet- 
ing, President S. Judson Mealy has an- 
nounced. Officers for 1944-45 will be 
elected and there will be a business ses- 
sion after the dinner. Committeemen 
who will nominate officers are Jay Engel, 
J. Engel & Co., chairman; Howard C. 
Heiss, Howard C. Heiss Co., and John 
Fetting, A. H. Fetting Mfg. Jewelry Co. 
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retailer, allots a generous portion of his 
time to participating in various war ac- 
tivities. He also promotes war activities 
through his store. The announcement of 
any new drive by the government is the 
signal for Mr. Ruben’s window to light 
up with a striking display to tie-in with 
the current drive. 

q August K. Schran, retail jeweler of 
Sharpsburg, Pa., wonders if he isn’t en- 
titled to do just a little “chest thumping” 
over his record as a War Bond salesman. 
He sold over $500,000 worth of bonds in 
the Second War Bond Drive and $328,921 
worth in the third. His efforts won for 
him a special citation from the Treasury 
Department. 

q David I. Helfer, manufacturer in the 
Clark building, says he and several other 
jewelry manufacturers in the Pittsburgh 
district will adopt the policy of closing 
their places of business at noon every 
Saturday. The acute help shortage has 
made overtime grow to such proportions 
that the half-day Saturday policy has 
become necessary to give employees some 
time for relaxation. 

q Serious thought to postwar planning 
is being given by the members of the 
Western Pennsylvania RvA in this lo- 
cality, says Herman Hollander, legal 
adviser. At their next meeting, to be 
held April 18, they have secured John 
Hamm, former Assistant OPA Admin- 
istrator, to address the association on the 
subject of “Future Installment Selling 
in Post War Years.” 

q Two former students of the Western 
Pennsylvania Horological Institute, 
Charles Metal, formerly with Morrow’s 
jewelry store, McKeesport, Pa., and 
Walter Ball, formerly with Schmidt 
jewelry store, Braddock, Pa., have gone 
into business together. Name of the new, 
modernly equipped shop is Pittsburgh 
Horologists. It is located at 506 Grant 
St., downtown Pittsburgh. 

q William O. Smith, director of Western 
Pennsylvania Horological Institute, says 
his school “now has 110 students enrolled. 
This really starts our new building off 
with a bang.” The former headquarters 
in the House building, downtown, will 
be retained to handle the school’s “basic 
course.” Students graduating from this 
course will then be eligible to attend the 
“master course” conducted in the new 
building on Ridge Ave., Northside. Mr. 
Smith says he has adopted a rigid “apti- 
tude test” which definitely classifies all 
new students entering the school and it 
also serves as a valuable measuring 
stick to instructors in conducting their 
work with the individual student. 





Pittsburgh Gift Show June 11-15 


June 11 through 15 are the dates set 
for the semi-annual Pennsylvania Gift 
Show to be held at the William Penn 
Hotel, Pittsburgh, it has been an- 
nounced. 

The show is sponsored by the National 
Gift and Art Guild, of which John A. 
Boyd, Traverse City, Mich., is president. 
Managing director of the guild is Eu- 
gene A. Richardson, Boston. 





Back the Attack—sell War Bonds! 





GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE. PITTSBURGH 








MORRIS GOLDSTOCK 
203 CLARK BLDG., PITTSBURGH, PA. 
WATCH CASES, DIALS, WATCH 
MATERIALS, JEWELRY BOXES, SOLDERS, 
FINDINGS, OPTICAL SUPPLIES 








J. B. BERNSTEIN CO. 
Wholesale Jewelers 
DIAMONDS and MOUNTINGS 


502 Clark Bldg. Pittsburgh, Pa. 











LANDAW BROS. 
Watch Materials and 
Jewelers Supplies 


406-407 Clark Building 
PITTSBURGH, PA. 











Carl Rose, jeweler in Fort Wayne, 
Ind., is closing the doors of his store 
at 826 Calhoun St. every Tuesday to 
catch up with watch and jewelry re- 
pairs. 





Lordsburg Jewelry Co. in Lordsburg, 
N. M., is a new retail jewelry store 
operated by E. L. Preis. Mr. Preis was 
formerly with the H. H. Conder jewelry 
store in Lordsburg. 





William H. Goodgeon, head of the 
William H. Goodgeon Co., retail firm 
of Westerly, R. 1. recently celebrated 
his 92nd birthday. 





Ben Fein has resigned as_ assistant 
treasurer and buyer of the E. M. Rosen- 
thal Jewelry Co., wholesale house at 702 
H St., N. W., Washington, D. C. 





“FIRST” FOR RED CROSS 


First to have its employees contribute 
100 per cent in the Red Cross in down- 
town Wichita, Kan., was the Superior 
Watch Co., 110 N. Topeka St. Owner of 
the store is W. B. Brasfield, secretary of 
the Kansas RJA, and Norman L. Os- 
borne, secretary of the Kansas State 
Horological Association, is with the firm. 
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AGC. Wereiteal & Co. ane. 


WATCHES: (* 4a _\ \- DIAMONDS 
CLOCKS ‘JEWELRY : SILVERWARE 
373 at 

WASHINGTON $T. 


BOSTON 
MASS. 








Specializing 
in 
Cutting Semi-Precious 


STONES 
in quantity 
PHILIP F. POPOLLA 
Imports—Lapidary 


33 W. 46th ST. N.Y. CITY 











ENGRAVING - ENGINE TURNING 
DESIGNING 


BRhOCADING 
* 


NORTH ATTLEBORO ENGRAVING 


ATTLEBORO FALLS 


CQ. 


MASS 








ENAMELING 


ON YOUR 
EMBLEMS and NOVELTIES 
SEND THEM TO 


MANUFACTURERS SUPPLY CO. 








174 Chestnut St. Providence, R. 1. 





NICKEL SILVER 
PHOSPHOR BRONZE 
THE SEYMOUR MFG. CO. 


SEYMOUR, CONN 








MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 


For further information address 
Administrative Office 


1112 BOYLSTON STREET 
Boston, Massachusetts 





DINIKS 


STERLING 








Summetalic 
Korot 3 on Steriing 


and STERLING SILVER 


REAL STONE JEWELRY 


direct to retcilers 


W. E. RICHARDS CO. 


ATTLEBORO, M 
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q D. C. Percival & Co., Boston, lost its 
last watchmaker to the Army, when Rus- 
sell Bedford was drafted into the service 
April 1. 

q Mrs. S. Sidney De Young of J. & S. S. 
De Young, 387 Washington St., Boston, 
was in New York City in April on a 
business trip. 

q Providence jewelry stores reported a 
slight lull immediately following the im- 
position of the 20 per cent tax but noted 
a quick rebound. 

q Josiah Bartlett, watchmaker, now lo- 
cated at 387 Washington St., Boston, is 
moving on May 1 to the Dexter build- 
ing, 458 Washington St. 

q Mr. Arnold Bayardi, of Bayardi Bros., 
Inc., jewelry manufacturers of New 
York, has registered as a new student 
at the Gemological Institute. 

q Harold Hughes, of the watch repair 
department of the J. A. Foster Co. store 
in Providence has returned to work 
after recuperating from an operation. 

q The T. & R. Jewelry Co. of Providence 
has announced a change in name to Ross 
Jewelry Co. Personnel, organization and 
address, 430 Kinsley Ave., will remain 
unchanged. 

q Arthur S. Kelley, treasurer of Norling 
& Bloom Co., Boston, just back from a 
five weeks’ vacation in Florida, is re- 
luctantly shaking the sand out of his 
shoes and catching up on trade affairs. 

q Guy L. Langton, president of Free- 
man-Daughaday Co., Providence, at- 
tended a four-day conference in Florida 
of the National Association of Manufac- 
turers Institute on Industrial Relations. 
q Evelyn Durant is the new buyer of 
hand bags and leather novelties at Smith- 
Patterson Co., Boston. Erskine Gay, 
diamond salesman at Smith-Patterson 
Co., took a week of his vacation in New 
York last month. 

q The NEMJS&SA is at work on a new 
Buyers’ Guide which will list member 
firms of the association along with ad- 
dresses and types of merchandise manu- 
factured. It will be a complete revision 
of the present guide, which was printed 
in 1940. 

q John F. McNarmar, treasurer of E. H. 
Saxton & Co., and Mrs. McNarmar have 
just returned from a two weeks’ vacation 
at Southern Pines, N. C. While there, they 
had a visit from their son, who is in 
Marine officers’ training school at Quan- 
tico, Va. 

4 Among out-of-town buyers seen at 
Sanger & Co. last month were: Harvey 
B. Locke of Amesbury, Mass.; Mrs. 
Frank E. Morrow of Camden, Me.; 
Ernest L. Hoar of Warren, R. I.; Harold 
R. Strand of Wood & Strand, North- 
ampton, Mass. 

4q At an April meeting of the board of 
directors of the Boston Jewelers Club, it 
was decided to omit the customary sum- 
mer outing in June because of wartime 
transportation difficulties and instead 
have a Beefsteak Dinner in town in Oc- 
tober, for members only. 

q The Executive Jewelers’ Purchasing 
Corp., newly formed New York cooper- 
ative wholesale firm, recently ran an ad- 
vertisement in Providence papers thank- 
ing manufacturing jewelers for coopera- 
tion shown representatives of the firm on 
a recent buying trip to Providence. 


q Burton W. Briggs of E. #. 
* Co., Boston, has just received a Fe 


from the United States Patent Office 
on a clock that announces the time yep. 
bally. Mr. Briggs’ patent has been pend. 
ing for three years. He says his clock 
will probably not be on the market until 
after the war. 

q Whiting & Davis Co., Plainville, Mass, 
manufacturer of mesh handbags, has pur. 
chased the business of the Mandalian 
Mfg. Co., North Attleboro. Whiting & 
Davis president, Sturgis Rice, Says pur- 
chase of the Mandalian firm, also mesh 
bag manufacturer, is part of his com. 
pany’s “postwar planning.” 

q Richard Chesley, formerly diamond 
salesman at Thomas Long Co. Boston, 
and members of the Eastern New Eng- 
land Guild of the American Gem §o. 
ciety, is giving lectures on gemology jp 
his spare time. He is still with the Gen- 
eral Electric Co., where he went some 
months ago to take a war job. 

q The Boston Jewelers Bowling 
bowed again to the Waltham Watch Co, 
experts at Waltham on April 18. For 
the three strings, the Waltham team rap 
up a score of: 496; 491; 491, making a 
total of 1478. Against this the Boston 
team rolled up 486, 454, and 478 for the 
three strings, making a total of 1413, 
Waltham bowlers were: Warner, Beng- 
strom, Dicks, Sawin, and Marcelle. For 
Boston, Solomon, Marino, Brown, Clark, 
and Robinson. 

q At the April meeting of the Eastern 
New England Guild of the American 
Gem Society on April 13 John S. Ken- 
nard of Kennard & Co., Boston, spoke 
on the importance of the wartime con- 
ference of the American Gem Society, 
to be held in New York on April 28-29, 
Dr. Edward Wigglesworth conducted 4 
gem quiz, and members heard a talk of 
the diamondscope and_ refractometer. 
Miss Grace Peet, of the Boston Mineral 
Club, attended as a guest. 

4 Miss Elizabeth Brown, who resigned 
her position as secretary to Dr. Edward 
Wigglesworth of the Gemological Insti- 
tute of America about a year ago to 
take a war job with the Polaroid Co. in 
Cambridge, has now returned to the fold. 
She is again seeretary to Dr. Wiggles 
worth, and has received a hearty wel 
come from members of the Eastern New 
England Guild of the American Gem 
Society, in which she has been active. 
Miss Brown says she is “delighted to be 
back.” 

4q Rhode Island jewelry plants report 
a continuance of tight labor conditions 
and some declare that the manpower 
shortage makes it difficult to use theit 
full quota of silver. Most manufactur 
ers believe, however, that they call 
“scrape by” providing conditions get n0 
worse. Meanwhile, considerable attention 
is given to the postwar market; a JC-E 
representative survey indicates that many 
firms will stay in the higher-priced field 
after the war or at least continue 
silver line in addition to their brass 
white metal merchandise. Most leader 
in the field are optimistic on postwat 
prospects with many expecting their em 
plovment after the war to exceed p 
ous records. 





q The new watchmaking school whith 
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ed at the Waltham Watch Co. on 
= 15 with nine students, now reports 
student membership of 28. This num- 
. r is expected to jump to 30 soon, An 
additional instructor has been obtained 
to keep up with the demand, and an- 
other is about to be added. There are 
students from Florida, North Carolina, 
New Hampshire, Vermont, and other 
New England states registered at the 
school, with prospective applicants from 
Kansas, Minnesota, and Wisconsin. It 
has been decided to limit the school to 
45 students. The project has been made 
ible through the cooperation of the 
Prassachusetts Department of Education, 
the Waltham Watch Co., and the Mas- 
sachusetts & Rhode Island Retail Jewel- 
ers Association. 

Boston jewelers went over the top in 
fine style in the Red Cross drive, exceed- 
ing their quota of $9,000 by $450, ac- 
cording to the last accounting. This ad- 
mirable result was achieved under the 
leadership of Edmund Kirby and J. 
Gould Cook, chairmen of the drive 
among the jewelry trade. At the Red 
Cross headquarters of the drive, there 
was much appreciation expressed for the 
quick and generous response of the 
jewelers. 





4 Years as Wallace Salesman Brings 
46 Friendly Letters to H. S. Haywood 


Forty years with Wallace Silversmiths 
is the service record of Harry S. Hay- 
wood, sales representative of the silver- 
ware manufacturing firm in the south and 
southwest. 

News of Mr. Haywood’s 40th anniver- 
sary got around the trade via the “grape- 
vine,” with startling, and pleasing, 
results. 

Mr. Haywood suddenly found him- 
self deluged with mail. Many of his 
friends—46, to be exact,—hearing about 
his 40-year record, sat down to write 
him their congratulations and best wishes. 
Each letter reminisced about Mr. Hay- 
wood’s years of friendly association in 
the trade and pleasant service to his 
customers. 

Mr. Haywood has put the letters in a 
specially prepared anniversary album. 





New Hampshire Retail Jewelers 
Will Meet Sometime in June 


The New Hampshire Retail Jewelers 
Association is making plans for its an- 
nual meeting in June, to be held at the 
Farragut House, Rye Beach, N. H. 

The date first selected for the affair 
coincided with that of another large 
gathering scheduled for the same day, 
and Miss Addie Fiske Goodell, of Epping, 
N. H., secretary-treasurer of the Associa- 
tion, is negotiating for another date con- 
venient for Association members. 





Northern Ohio Guild, AGS 


Refraction and total reflection of gem- 
stones were studied by the members of 
the Northern Ohio Guild of the Amer- 
lean Gem Society at the group’s April 
meeting, held in the library of Western 

tve University on April 18. 
lecturing to the group was Dr. Don- 
ner of Western Reserve University. 





Say: “How about tacking a War 
Bond on your bill?” 
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Providence Manufacturing Firm 
Constrained Until End of Year 
For Violating WPB Silver Order 


For allegedly violating WPB’s silver 
conservation order M-199 the Providence 
manufacturing firm of Goldstein-Poland 
Co., 158 Pine St., has been ordered to 
refrain from buying or processing silver, 
except on toll jobs, from mow until the 
end of 1944. The firm consented to the 
order late in March. 

The manufacturing firm admitted buy- 
ing and processing silver in excess of its 
quota under M-199 between Feb. 5 and 
Oct. 30, 1948, WPB announced. The over 
purchases amounted to 51,190.77 ounces. 

However, WPB said, last January the 
company voluntarily sold silver out of 
its inventory, and thereby considerably 
reduced the amount of silver purchased 
and put into production in excess of its 
quota. 

According to the court order, con- 
sented and agreed to by the firm, Gold- 
stein-Poland Co. may not buy silver or 
manufacture silver ‘articles on its own 
behalf prior to Dec. 31, but may put sil- 
ver into process on toll agreements, 
which means that they may produce sil- 
ver articles for other manufacturers, with 
silver from the other manufacturers’ 
quotas. 





Bay State, Rhode Island Retailers 
Convene in Boston on April 26 


Bay State and Rhode Island jewelers 
turned out for the 29th annual conven- 
tion of the Massachusetts and Rhode 
Island Retail Jewelers Association at 
the Parker House in Boston on April 26. 

Nominated for office in 1944-45 (al- 
though not elected at the time JC-K 
went to press) were: Harold Partridge, 
Trefry & Partridge, Boston, for presi- 
dent; Robert A. Abbot, Wood-Abbot Co., 
Lowell, for Ist vice-president; Cyrus J. 
Gidley, New Bedford, for 2nd vice-presi- 
dent; John H. Peterson, Needham, for 
secretary; Frederic W. Bird, E. B. Horn 
Co., Boston, for treasurer. 

Programmed were Burrill Getman, 
sales manager of Gorham Mfg. Co., who 
talked on the silver situation; Lawrence 
Bodenheimer, New York City importer; 
Harold Alberts, president of the Na- 
tional Wholesale Jewelers Association; 
American National Retail Jewelers As- 
sociation President Charles Michaels; Dr. 
Fdward Wigglesworth, president of the 
Gemological Institute of America; Wal- 
ter Kleinlein, Waltham Watch Co. 

The banquet sent members home in a 
good humor. Speaker was Neal O’Hara, 
humorist and newspaper writer. Music, 
dancing, and a floor show followed the 
banquet. 


St. Paul Watchmakers Guild Meets 


Thirty-five members attended the 
March meeting of the St. Paul, Minn., 
Watchmakers Guild, held on the 21st at 
the Alverdes restaurant. The business 
meeting was preceded by a group dinner. 

Speakers were A. G. Beaubien, of the 
apprentice training service of the War 
Manpower Commission; Max Schenk, St. 
Paul Vocational School, and Eugene F. 
Heuer, also of the school. 








The Em Bee jewelry store will be 
operated by Morris Blumenfeld at 85 
E. Cherry St., Rahway, N. J. 











YOUR DIVIDENDS 


ON FIRE, WINDSTORM 
AND EXTENDED COVER- 
AGE INSURANCE CARRIED 
IN THE JEWELERS OWN 
COMPANY WILL 


BUY MORE WAR BONDS 


OVER $880,000.00 IN DIVIDENDS 
PAID TO POLICYHOLDERS. 


ALL JEWELERS AND THEIR EM- 
PLOYEES CAN INSURE WITH US. 


WRITE TO: 

















A superior polish 
— made by silver- 
smiths for jewel- 
ers’ use andresale, 


REED & BARTON 














SILVER COMPANY 
Rhode Isiand 


22 Patterns Sterling Stiver 
Mancresuee 





Providence 











; Sold only direet to Retailers 
WELLS MFG. CO., ATTLEBORO, MASS. 








GEMOLOGY—DIAMONDS 


The only complete course in gemology, 
the science of all gem stones. 

Special courses in diamonds. Courses 
in all ‘jewelers’ merchandise except 
watches. 


GEMOLOGICAL INSTITUTE OF AMERICA, Inc. 
Dept. J-3, 541 S. Alexandria, Los Angeles 5, Calif. 
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Working 
for 
Victory 


Critical metals, steel — brass — nickel 
— lead — cadmium — zinc—etc., have 
gone to war. 

The nation’s labor has followed, de- 
voting their efforts to the production 
of necessary war materials and essen- 
tial civilian goods. 

Let the dollars join in this Home 
Front effort to insure the Victory— 
BUY WAR BONDS. 


F. H. NOBLE & COMPANY 


Manufacturers 
559 W. 59th St., Chicago, Illinois. 




























































Gold=Silver 
DLATING 


“ASK ABOUT” 


[HODAN IZE 


TRADE MARK REG. U.S PAT. OFF 


Silverware 


REPAIRED & PLATED LIKE NEW 


Swartz & Co. 


10 S, Wabash Ave. CENtral 6089 ~ 





















q R. A. Allen, retailer of Cooperstown, 
N. D., spent considerable time in Chicago 
recently combining a long looked for 
vacation with business. He was accom- 
panied by Mrs. Allen. 

q The David Benson Co., manufacturer 
of costume jewelry, formerly located at 
59 E. Madison St., is now quartered in a 
newly decorated suite on the 6th floor of 
the building at 5 N. Wabash Ave. 

q Charles Dvorkin & Co., watch makers’ 
and jewelers’ supplies, located for sev- 
eral years in room 604 of 5 S. Wabash 
Ave., are now located in suite 616 of the 
same building. The firm has three times 
its former space, with newly fitted office, 
display, and store rooms. 

q Otto Stumpf, who began his jewelry 
career with W. B. Clapp, Young & Co., 
in 1878 and for the past few years has 
been in business for himself, is now asso- 
ciated with Joseph A. Reichman Co., 29 
E. Madison St., in their enlarged quar- 
ters on the 18th floor. Mr. Stumpf will 
superintend the repair department. 


q At the annual meeting of the Fraternal 
Association of Chicago Jewelers held on 
March 4 Fred M. Whitney, Hadley Co., 
was elected president; H. J. Kramer, 
Lassau-Kramer Co., vice-president; John 
G. Leiner, Benjamin Allen & Co., secre- 
tary and treasurer. The directors are: 
voseph H. Gavin, W. H. McGreevy, 
Henry Vidt and Morris Morevitz. 

q.C. & E. Marshall Co. has opened a 
new “loop” showroom in suite 1222 in 
the Garland building, at the corner of 
Washington St. and Wabash Ave. The 
new showroom, which is twice the size 
of the company’s offices in the Pittsfield 
building, overlooks Lake Michigan. Fa- 
cilities for visitors to rest, write letters, 
etc., are provided, as well as a complete 
showing of the company’s lines. J. F. 
Macke will have charge of the downtown 
showroom. 


=, than 75 members were present at 
the April dinner meeting of the Chicago 


| Credit Jewelers Association held at the 











Standard Club, 320 Plymouth Cour 
the Sth. President Valentine Jones, we 
recently returned from two months in 
Florida, opened the meeting and after 
committee reports named the noming 
and auditing committees to report at the 
next meeting in May. He then ¢ 
upon executive secretary Ben Halper ty 
further explain the method of indicatin 
the new excise tax on merchandise ip the 
store. A uniform method was desired 
and after discussion it was decided tp 
use posters in show windows and stores 
showing the amount of tax included on 
each article subject to tax. Two reels of 
sound movies, showing actual combat 
scenes, were shown. 

The annual dinner dance of the Chj- 
cago Credit Jewelers Association was 
held on the night ef April 30 when mem- 
bers and guests tested the capacity of 
the Terrace Garden of the Morrison 
Hotel. This was one of the largest and 
best affairs of its kind in the history of 
the association. An orchestra furnished 
music during the dinner and entire eye- 
ning and two excellent floor shows were 
presented. 





An informal barbecue dinner will be 
held by the West Side Retail Jewelers 
Association this year in place of the 
group’s annual banquet, it was decided 
at a meeting on April 10. The members 
expressed satisfaction with their present 
plan of closing one afternoon a week, as 
it gives them more time for recreation 


on weekends. 





Donavan & Seamans Co., Los Angeles, 
Cal., is celebrating its golden anniversary 
this year. The firm, founded in 1894, 
sent its customers a special folder thank- 
ing them for their patronage on the oe- 
casion of its founding date, March 19. 





Say: “How about tacking a War 
Bond on your bill?” 
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FEINSTEIN BROS. 
Jobbers in 


WATCH MATERIALS and SUPPLIES 
FEDERAL FINISHED CRYSTALS — OPTICAL GOODS 


5 SOUTH WABASH AVE. - 3 - CHICAGO 





Watch and ring boxes 





We have just enlarged our offices and added a new line 
consisting of the following items: 


New and Rebuilt watches, cases and dials 
Watch straps and J. B. watch bands 


Cocktail, baby, wedding and birthstone rings 
Cocktail cases, with and without diamonds 


Spray and rhinestone pins, compacts, cigarette cases, 
pearls, lockets and crosses 
Vest chains, neck chains, key chains, pens. 


FEINSTEIN: BROS. 




























THE JEWELERS’ CIRCULAR-KEYSTONE 


Los 


inte 
Ho} 
Ma 


Ros 
W. 
kin: 


Net 


Ap 








FOR 








on 
who 


Ssahre is 


S2sesean tu 


Bae*2aezeae 


ea 


‘2 oN 
’ ' 














Franco Cuts Spain's Luxury Tax; 
30 Per Cent Rate Interfered 
Too Much With Retail Sales 


Franco, the Spanish dictator, has 
ound that a 30 per cent tax on luxuries, 
including better-grade watches, defeats 
its own purpose by reducing sales. Ac- 
cordingly, Spain’s excise rate has been 
slashed to 20 per cent. 
The Swiss Federation for Watchmak- 
i S: 
Th aeaest this merchandise is men- 
tioned gold watches, also watches cased 
in silver or platinum or set with dia- 
monds, wherever the retail price is above 
$0S. 
A reduction in the luxury tax be- 
came necessary due to the fact that the 
30 per cent tax had handicapped too 
much the sale and production of this 
type of merchandise.” 


f 





Illinois Retailers Hold Two Day 
Convention in Chicago April 23-24 


All phases of the jewelry industry 
were dealt with at the annual conven- 
tion of the Illinois Retail Jewelers Asso- 
ciation, Sunday and Monday, April 23 
and 24, in Chicago. 

In charge of the entire Sunday pro- 
gram was the Illinois Jewelry Pluggers, 
a group of hard working boosters whose 
aim is building up the state association 
and conventions. Taking charge this 
year were Clifford McLane, Benjamin 
‘Allen & Co.; Dave Helfer, Helfer-Patz- 
wald & Co.; Rudolph Samuels, Stein & 
Ellbogen Co.; Samuel Bitkower, Wyler 
Watch Agency. 

Among the speakers were Mr. McLane, 
Mr. Bitkower, Howard Shaeffer, Elgin 
National Watch Co.; E. E. Emdman, 
Swartchild & Co.; Paul Armstrong, II- 


linois director of Selective Service; 
Charles T. Evans, ANRJA_ executive 


secretary; Ed Falkenhayn, president of 
the Chicago Horological Guild. 

On exhibition during the convention 
were the large and unusual watch collec- 
tion of Harry W. Yaseen, RJA presi- 
dent, and a complete assortment of vari- 
ous gemstones. H. Paul Juergens, presi- 
dent of the Chicago Metropolitan Gem 
Society, explained the different stones to 
visitors. 


Los Angeles Guild, UHA 


Fifteen new members were accepted 
into the Los Angeles Guild of the United 
Horological Association at the group’s 
March 16 meeting. They are: 

E. A. Kramer, L. E. Winston, S. J. 
Rosenheim, J. S. Beck, A. A Anderson, 
A. Mariam, E. J. Rieder, Earl Webster, 
W. B. Baehr, H. V. Evans, W. J. Wat- 
kins, R. Bingham, O. D. Johnson, M. O. 
Nendel and A. R. Moyer. 

Speakers at the meeting were R. W. 
Applegate, Washington representative of 
the UHA, William Erb, secretary of the 
California RJA, and John Eranosian, of 
the War Manpower Commission. 











WATCH DIALS 


REFINISHED 
MICHIGAN DIAL REFINISHING CO. 


612 METROPOLITAN BLDG. 
DETROIT, MICH. 
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Applegate Said to Be 
In Line for OCR Post 
To Aid Watch Repairers 


It looks like R. W. Applegate, Wash- 
ington representative of the United Hor- 
ological Association, will soon join the 
ranks of the $1 a year men. 

It is expected that he will be appointed 
to the Office of Civilian Requirements of 
the War Production Board, according to 
UHA executive-secretary Orville R. 
Hagans, to a $1 a year post to help co- 
ordinate efforts to grant watchmakers 
the necessary metals and materials to 
carry on essential repairs. 

Members have been asked to contribute 
to the National’s promotional trust fund, 
which will be used to defray Mr. Apple- 
gate’s expenses in Washington. 

In a letter dated March 6, addressed to 
UHA secretary Orville Hagans, Donald 
R. Longman, director of the service 
trade division of OCR, wrote: 

“Most disturbing has been our tardi- 
ness in establishing an active program to 
maintain watch and clock repair services. 
In the national consumers survey under- 
taken jointly by the Bureau of the Cen- 
sus and the OCR, more serious complaint 
was registered with reference to watch 





and clock repair service than any other | 


field of repair work. 

“With respect to those trades with 
which the service trades division has 
been organized to deal . . . the service 
trades division has been quite successful. 
It seems high time, therefore, that it 
acquire the personnel necessary to carry 
out similar work for watch and clock 
repairing.” 

“It is my suggestion,” the letter said, 
“that no time be lost in the development 
of a program ... I am especially anxious, 
therefore, to obtain the most qualified 
man available ... ” 





February Jewelry Sales Volume Up 
$20 Million, Excise Tax Indicates 


The excise tax on jewelry sales for the 
month of February 1944 was about $2 
million higher than for the same month 
last year—indicating an increase in re- 
tail jewelry sales of about $20 million. 
The tax figures, announced last month by 
the Treasury Department, include sales 
by department stores, specialty shops, 
etc., as well as by retail jewelry stores. 

More than $176 million worth of jew- 
elry was sold at retail in the U.S. in 
February, according to the 10 per cent 
tax figure, which is $17,645,691. 

The jewelry business contributed more 
in sales taxes to the U.S. Treasury than: 
admissions to theatres and other places of 
amusement, about $16 million; furs, 
about $10 million, and toilet preparations, 
about $6 million. 





Swiss Watch Industry Will Play 


Major Role in Spring Trade Fair 

The Swiss watch industry will play a 
leading role at the annual Swiss Indus- 
tries Fair which is scheduled for April 
22 to May 2 at Basle, Switzerland. Tech- 
nical production will be the main theme 
of the annual trade show. 

The watchmaking industry will occupy 
an entire pavillion—one of the largest— 
at the fair, it has been announced. 











ALWAYS USE 
THE NEWALL 


“Finger Print" System 
WHEN SELECTING 


SWISS WATCH 
MATERIAL 


Order From 

Your Jobber 
THE NEWALL MFG. CO. 

CHICAGO 2, ILLINOIS 














CHAS. ASCHERMAN 
AND COMPANY 


Wholesale Jewelers 


GENTS’ GENUINE HEMATITE 
RINGS $13.75 to $30.00 
503-7 Hippodrome Bidg. 
CLEVELAND 14, OHIO 








WATCHES—JEWELRY 
LEATHER GOODS 


We have added the following lines 
to our stock: 


Rings + Pearls +« Watches + Lockets + 
Earrings « Compacts « Ladies’ Pins + Foun- 
tain Pens + Trays + Pipes « Billfolds + 
Card Sets + Duffle Bags + Military items « 
Picture Frames + Cigarette Cases 


Write For Our Large Catalog 


MEDAL WATCH CO. 


55 East Washington St., Chicago 2, Illinois 














CLEAN WATCHES 
THE BETTER WAY / 


wits PAULSON 


CLEANING JB 
Cie Ne 
\ A) LLY 
SF HENRY PAULSON & coy 

a“ 


37 so WABASH AVE CHIC Go 


ffcme WATCH CO. 


S S.WABASH AVE. CHICAGO ILL. 





USED WATCH 
MATERIALS 


USED MOVEMENTS 1| 
Good Condition 
Geed Dials * 2 
O-Size Elgia, 
7J 92.80 160 $3.50 
$2. Y THE PRICE OF 
18 Size Hunting, 
Elgin, Waltham | NEW MATERIALS 
7J,$1.25—15J, $1.75 
18 Size O.F. 









Wheels, pinions, 
pallet forks, etc., 
for all watches. 


Elgin, Waltham — 
73, $1.50—15J, $2.00 
6 Size » Wal- | Send sample of 


them, what you want! All 
7J,$1,.50—15J,$2.00 | Guaranteed! Remit 
only if satisfactory. 





65. $2.00—18, $2.50 
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VIRGIN Diamonds 
CELLINICRAFT Jewelry 


tected profit You can recommend ttese lines 
to your customers with confidence 





PROMPT SERVICE ALWAYS 


GERWE-BROWN CO. 


Wholesale Jewelers 


CINCINNATI 








WE specialize in special 
order work. Send us your 
specifications. We'll sub- 
mit a design without 
obligation. 


THE SCHUMER BROTHERS CO. 


Manufacturing Jewelers 
5 E. Third St. Cincinnati, Ohio 


















DIAMOND-CUTTING 


EXPERT WORK 


FAST SERVICE 


LITWIN & SONS 
114 West 6th Street, Cincinnati, Ohio 











KLEIN BROTHERS 
COMPANY 


WHOLESALE JEWELERS 


ENQUIRER BLDG. CINCINNATI, O. 
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| Sr Kohane, representative of the 
enrus Watch Co., who travels in the 
midwest, is the latest member of the 
Town Criers. 

E. B. Jacobs of the D. Jacobs Sons 

o. last month spent a brief holiday at 
French Lick Springs, Ind. Julius D. 
Jacobs will vacation fer two weeks with 
his family some time this month. 
q Mr. and Mrs. O. B. Wise, who at one 
time operated a jewelry store in Cin- 
cinnati, are now operating a store in 
Huntington, W. Va. It is the store for- 
merly owned by Mr. Wise’s brother, Ores 
Wise. Recently, Mr. and Mrs. Wise 
have been associated with William F. 
Grassmuck Sons, Cincinnati. 
4 Returning from his first sales trip ef 
the year, Harry Schwettmann, Gruen 
Watch Co., president of the Town Criers, 
announced he would schedule a meeting 
of the club’s officers soon te make ar- 
rangements for summer activities. An- 
other Gruen salesman, back from his first 
trip on the road this year, is Frank 
Deprez. 

The annual reunion of a group of 
“horse minded” jewelers of this section 
took place at the Kentucky Derby, May 





Minnesota Jewelers, Watchmakers 
Hold Joint-Convention April 16-17; 
S. P. Elam Elected Head of RJA 


Minnesota jewelers met to discuss 
trade problems and elect officers for the 
coming year at the annual convention of 
the Minnesota RJA, held April 16 and 
17 at the Hotel Nicollet, Minneapolis. 
S. P. Elam, of Austin, was elected presi- 
dent succeeding Maurice Adelsheim of 
Minneapolis. Reelected as secretary- 
treasurer was Morton Sauer, Minneapolis. 

The early afternoon of the 16th was 
devoted to the Minnesota Master Watch- 
makers Association, which met in joint 
session with the jewelers. 


Retiring president Adelsheim gave the 
opening address. Charles T. Evans, 
ANRJA executive-secretary, spoke on 
the ANRJA and its work, while William 
C. Westphal, president of the watch- 
makers group, talked on “The Watch- 
makers Licensing Bill in Action.” The 
annual convention banquet was held the 
evening of the 16th. 

Speakers at the morning session of the 
17th were Carleton’A. Wildes, secretary 
of the Minneapolis credit exchange, who 
talked on the future of Regulation W, and 
Prof. R. S. Vaile, professor of economics 
and marketing at the university of Min- 
nesota, who’s subject was “Some Impacts 
of War on the Retail Trade.” 

A business clinic on wartime and post- 
war problems of retail jewelers was 
headed by F. A. Ohlsen and A. W. Schulz 
as co-chairmen. Following was a series 
of informal discussions on diamionds, 
gold jewelry, watches, and substitute 
merchandise. 

Committee chairmen made their annual 
reports at the closing session. They are: 
finance, J. W. Felix; membership, A. S. 
Paffrath; legislation, Earle Barker; reso- 
lutions, James D. Dougherty; nomina- 
tions, Charles Munn. 








answered by George E. Brown, 
Brown Co.; Richard T. Welling, Lock 
land jeweler; Karl Zoellner, P, 
mouth; Ted Bitterman, Bitterman B 
Evansville, Ind. 


Jacob Reinstatler, 76-year-old West 
nd jeweler, was beaten to death 
hammers by thugs on April 10. A oy 
tomer found the old man UNCONSsCieus oy 
the floor—rushed to the hospital With 4 

compound skull fracture, he died 
later. Police are said to be looking for 
two teen-age yeuths seen leaving thy 
stere shortly after the assault. 


q Among visitors who called on thy 
trade last month were Isaac Resenba 
Mt. Vernon, Ind.; Charles Hays, Ig 
ne Ind. — Laut, New B 
O.; John P. Hagel, Washin 

W. A. Gahlenbeck, Pensacola, Piet al 
Williams, Cynthiana, Ky.; Carl 
Columbus, Ind.; John Coles, Nash 
Tenn.; William H. Cotham, Columbia, 
Tenn.; R. L. Rost, Pulaski, Ten; 
Charles D. Smith, Brookhaven, Miss,; 
and Harold Corcoran, International §j. 
ver Co. representative. 


q An unusual “calling card” was sen} 
back home recently by Pfc. William 
Heitzler, fermer employee of Gordon 5, 
Miller & Co., manufacturer of sched 
jewelry. He is stationed with the Amy 
Air Forces in England and served as, 
ground crew member for the famed Fly. 
ing Fortress “Hell’s Angels” when it 
was setting a record of 48 missions com- 
pleted and 12 Nazi fighters downed. He 
wrote his name on the ship, which wa 
brought to this country for a tour. Hi 
friends had an opportunity to see if 
when it stepped off at Dayton, 0, 
month. 


q Members of the jewelry industry her 
which broke all records by selling $l; 
200,000 in Bonds during its week of 
managing the Fountain Sq. Bond p 
will be cited by the Treasury, James i 
Hutton, Jr., vice-chairman of the Wi 
Finance Committee, Fifth War 
drive, has announced. A certificate 
honor will be awarded to the Cin 
Wholesale Jewelers and Manufactu 
Association which conducted the 
week campaign in cooperation with 
Town Criers and other jewelry or 
izations. This group sold more 
during their week than any of the 
51 sponsoring groups. 


6. The call to Churchill Downs il 
pomoemne 
H 
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DISTINCTIVE 
JEWELRY 
WATCHES 


DIAMONDS =f 
THE D. JACOBS SONS Cf 


Wholesale Jewelers 


. 811-13 RACE STREET 
CINCINNATI 2, OHIO 
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Where to Buy 
AMERICAN 
China and Glass 














” BLENKO 
wi] |HAND MADE GLASS 
al 
A wide diversification of smart gift lines and 
West ctive accessories. 
whl| RUBEL & COMPANY 
cu} | 225 Fifth Ave. New York 
‘in 
a 
‘| | THEODORE HAVILAND 
5 he FINE CHINA DINNERWARE 
te MADE IN AMERICA 
the All Decorations Are Exclasive 
aum, THEODORE HAVILAND CO., INC. 
W.2rd$T. 1550 MERCHANDISE MART 
Lal | wew vorx CITY CHICAGO, ILL. 
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FRE EE 


ASTLETON CHINA 


INCORPORATED L. E. HELLMANN, President 
DE LUXE TABLEWARE 


for the 
FINE CHINA TRADE 


MADE IN AMERICA ® MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 


SFEE 


& 








sent 
. 
4. LENOX CHINA 
my SERVICE PLATES 
as § DINNERWARE 
+" NOVELTIES 
a LENOX Made in Amertce 
He] | LENOX, INC. Trenton, N. J. 
val 








ei!| “CARENADE” CRYSTAL 


4 | Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 











re Send for Mlustrated Catalog 

: ENRIGHT-LE CARBOULEC, INC. 

‘ier] | 160 Fifth Ave. New York City 
; M CHelsea 2-5588 

W. 





: Bi studiou x 


‘| nve CRYSTAL ano BENT GLASS 
| Giftware of Distinction 


KENSINGTON, INC. NEW KENSINGTON, PA. 











=|HAWKES CRYSTAL 
GLASSWARE 


for discriminating 


people—WRITE 


T.G. HAWKES & CO. 
CORNING, N. Y. 
N. Y. Office: 542 Sth Ave. 


HARY RYAN 
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© Ser. Witi1aM N. Crraonzere, employee 
of Maurice Tishman, Inc., New York 
diamond importing and jewelry manu- 
facturing firm, was killed in action in 
Italy on Feb. 19. He was a nephew of 
Maurice Tishman. 

Oscak Burxuart, for 26 years state- 
ment clerk for Benjamin Allen & Co., 
Chicago, died suddenly on April 12 as 
he was en route home from the office. 
For several years Mr. Burkhart has been 
assistant secretary of the Fraternal As- 
sociation of Chicago Jewelers. 

Howarp Wiis Hovrcuins, 55, with 
the firm of Kastenhuber & Lehrfeld, 
New York City, 
since he was 17 
years old, died 
April 12 after a 
brief illness. He 
first joined the com- 
pany as an office 
boy in 1906. In 1912 
he became sales 
representative, and 
traveled throughout 
the midwest, south, 
and in Cenada. He 
was a member of 
the Brotherhood of 
Traveling Jewelers, the Maiden Lane 
Outing Club, and other organizations. 

GERALD N. JACOBSON, 53, partner in the 
firm of Jacobson Bros., diamond im- 
porters, New York City, died March 16 
after a nine months’ illness. He was with 
the firm for more than 30 years, and a 
partner for the past 20 years. 

Aaron Kanes, head of Aaron Kades 
Co., wholesaler and retailer of Newburgh, 
N. Y., died on March 28. A wholesaler 
for 40 years, Mr. Kades was in business 
at 21 Maiden Lane before moving his 
business to Newburgh some years ago. 
Mrs. Kades will carry on the business. 

Gustave Ketter, 76, retired jeweler of 
Appleton, Wis., died March 28 at his 
home. Mr. Keller was elected vice-presi- 
dent at the first meeting of the Wiscon- 
sin RJA in 1906, and served that organ- 
ization as president from 1909 until 1918. 
He was one of the organizers of the Na- 
tional Jewelers Mutual Fire Insurance 
Co., and was vice-president and director 
for many years. He retired from busi- 
ness several years ago. He also held 
public office in Appleton several times— 
as alderman, supervisor of the county 
board, and as postmaster. 

Atoy C. Lappen, 47, watchmaker at 
9 Maiden Lane, died March 22. A vet- 
eran of World War I, he was a member 
of the Maiden Lane Outing Club and the 
Jewelers Fraternal Association. . 

J. P. Masors, 79, owner of retail jew- 
elry stores in Colorado City and Sweet- 
water, Tex., died recently of a heart at- 
tack. He had operated his two stores for 
more than 45 years. His sons will carry 
on the business. 

Cuartes E. Ravcn, 66, president of 
C. & H. Rauch, Ine., Cincinnati whole- 
sale firm, died April 1. He spent much 
of his time traveling for the firm, and 
was a member of the Iowa State Com- 
mercial Travelers. 

Stemunp Sore, 68, proprietor of three 
suecessful retail jewelry stores in Goshen 
and Elkhart, Ind., and Bloomington, II1., 
died April 3 at his home in Goshen. His 
five sons, Richard, Earl, Sydney, Nelson 
(new in service) and Melvin, who have 








been associated with him, will continue 
the operation of the stores. 

Hueu Wa rer Spavtprne, secretary of 
Handy & Harman, died March 81. Mr. 
Spaulding served 
Handy & Harman 
as silver trader for 
many years in both 
foreign and domes- 
tic operations. 
Starting with the 
firm in 1902, Mr. 
Spaulding rose in 
the company 
through bookkeep- 
ing, accounting, and 
sales departments. 
He was appointed 
cashier in 1919 and 
elected secretary in 1924. He was sec- 
retary of the firm from 1924 until his 
death. 
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Where to Buy 
IMPORTED 
China and Glass 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 
Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 














EDWARD BOOTE 
35 & 37 West 23rd St., New York, N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 














ROYAL DOULTON 
English Bene China and Earthenware 


THOS. WEBB & SONS 
Hand made English Crystal 
IRISH B 
The original productien 


WH. S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, N. Y. 





JUSTIN THARAUD, Ine. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
Englixh Bone China 


MYOTT’S 
English Staffordshire Ware 








PAUL A. STRAUB & CO., Ine. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 
Dinnerware, Art Goods, Giftwares 


Marray Hill 3-5460 











ENGLISH CHINA 
Lustre Ware Pitchers, Toby Jugs, Cigar 
ette Sets, Teapots, Sugar and Creamers. 


TEDMAN IMPORTING CO. 


225 Fifth Ave. Room 829 New York, N. Y. 
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We deeply regret to announce the death 
on Wednesday, April 12, 1944, of our 
dear friend and sales representative 


HOWARD W. HUTCHINS 


His faithful and untiring devotion dur- 
ing the 38 years of service with us will 
be keenly missed by all. 


KASTENHUBER & LEHRFELD 
21 West 46th Street 


New York 19, N. Y. 








Picture of Large Organization 
Doing Precision Clean Work 
With Zenith Cleaning Fluids. 





ULL, 


lh [laslew 


are helpin 
those ping ack Y 





The MARUDO WATCH COMPANY ... specialists 
° in repairing Chronographs, Repeaters, Automatics, 
The WatchMaster Watch-rate Recorder is Waterproofs and Complicated Watches use ZENITH 


proving invaluable to watchmakers who CLEANING SOLUTIONS Exclusively. 
are qualifying to purchase them (for the Zenith Solutions give you... 


above purposes) by helping to turn out “ is ” 
dependable watch-repair work in less time Precision Clean Performance 
AT A LESSER COST 


PRICE — 75¢ QUART $2.00 GALLON 


American Time Products soot fu o'pinsres mn meee 
580 Fifth Ave. INC. New York, N.Y. | ZENITH CLEANING FLUID CO, 


52 BEEKMAN ST. - NEW YORK 7, N. ¥. 
Distributors of Western Electric Watch-rate Recorders Sold by Jobbers from Coast to Coast 
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The A BC of Watch Repairing 


Part X-Adjustments to the Escapement 


by L. D. STALLCUP 


O begin with, if a good watch has not been tam- 

pered with since it left the factory, or has been in 
the hands of only competent repairmen, there is not much 
likelihood of the escapement requiring any major ad- 
justments or changes, barring accident, even if a staff 
has been replaced. 

When you have completed « job to the point where 
you are ready to inquire into the action of the escape- 
ment, examine it carefully and conservatively. Be posi- 
tive that you can improve on its present condition before 
you make any changes whatever. 

We will not go into the theory of escapement construc- 
tion here, because that is amply covered in many horo- 
logical text books. We do suggest, though, that a watch- 
maker should be able to make an intelligent drawing of 
a lever escapement. So doing, you will better understand 
its principles, 

The watchmaker should also bear in mind that it is 
usually much easier to alter an escapement than it is to 
determine correctly what, if any, alterations should be 
made. 

Now, let us proceed to examine the escapement in an 
ordinary American watch. 

First, the pallet stones and roller jewel must be firm 
in their settings. The roller jewel should fit in the fork 
slot with almost imperceptible play. The outer edge of 


the roller table in a single roller escapement must be 


smooth and highly polished; so must the outer edge of 


_ the safety roller in a double roller escapement. The sides 


of the fork slot and inner curves of the horns should be 
smooth and highly polished. There should be no signs of 
wear or rough places at all on the sides of the roller 
jewel slot in the fork. 

Now, with the hairspring removed from the balance, 
place the balance in the watch, and wind the mainspring 
a bit so as to let the escape wheel have a little power 
on it. 

The first step, then, is to “bank it to drop.” That 
means clesing’ the banking pins to where the full motion 
of the fork will just allow a tooth of the escape wheel 
to drop past either pallet stone. When you have it 
banked to drop, move the pallet fork to and fro until the 
escape wheel has made a full revolution, thus making 
sure there are no teeth in the escape wheel slightly 
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longer than others. If any long teeth are found, rebank 
to drop so they will pass. 

Next, the roller jewel action should be examined to 
see that it enters the fork slot from either direction as 








Fig. 75. Making 

sure that the 

roller jewel action 
is correct, 





at “A,” Fig. 75, striking the side of the fork slot. If it ~ 
does not strike properly, the roller jewel must be moved 
in or out to correct its action. 

The roller jewel must be vertical to the roller table, 
and with a double roller escapement be careful that the 
roller jewel does not protrude too far and touch the 





L 
Fig. 76. The roller 
jewel should not 
touch the guard 
pin, "B iy 























0 


guard pin as at “B,” Fig. 76. The guard pin itself 
should never touch the bottom of the passing hollow in 
the roller. 

We now give our attention to the pallet stones. Being 
sure the escapement is “banked to drop” again, rotate 
the balance very slowly and observe the “drop lock” for 
both pallet stones on the escape wheel teeth. The “drop 
lock” is the amount of lock at “C,” Fig. 77. In a high- 
grade pocket watch with nicely fitting pivots, the amount 
“C” can be as low as one-tenth of the width of the face 
of the pallet stone. But in many of the moderate-grade 
Swiss bracelet watches with poorly fitting pivots it may 
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be necessary for this amount “C” to be as much as one- 
fourth of the width of the face of the pallets. The lock 
should be equal on both stones. 

If the pallet stones are to be moved in order to change 
the amount of drop lock, it is important to consider first 
what the effect will be of any such move besides its 
* changing the lock. The drop is affected rapidly by mov- 
’ ing the discharging or “L” stone. Therefore, if the drops 


Fig. 77. Observ- 
ing the drop lock 
for pallet stones 
on escape wheel 
teeth. 





are equal we should make any change in the lock by 
moving the receiving or “R’”’ stone. If the lock is too 
great, and the drop is larger on the outside of the dis- 
charging stone (some refer to this as “outside shake’), 
the discharging or “L” stone should be moved. If the 
lock is too great, and the drop is larger on the inside, it 
is necessary to move both stones a little. 

Move the discharging or ““L” stone out a small amount 
and move the receiving or “R” stone in a little until the 
locks are correct and equal. Bear in mind that you can 
always change the drop a little by spreading the stones 
or closing them together in the pallet as there is almost 
always a small amount of looseness in the way in which 
they fit their slots. Spreading the pallet stones increases 
the drop from the receiving or ““R” stone to the discharg- 
ing or “L” stone, and decreases to drop from the dis- 
charging or “L” stone onto the receiving or “R” stone. 

Drawing the stones closer together has the opposite 
effect. Therefore it is apparent that a change made in 
this way may make a correction with a very slight move- 
ment of the stones as the effect is always doubled. The 
moving of a pallet stone in or out in the slot will also 
affect the draw (or draft) of the escapement, and this 
should be borne in mind whenever making any changes 
‘in the positions of the pallet stones. The effect of mov- 
ing the “R” stone out is to increase the draw on both 
stones, and if the ““L” stone is moved out and the “R” 
stone moved in, it will decrease the draw on both stones. 

When the escapement is banked to drop, the fork 
should move exactly the same distance on either side of 
a center line drawn from the pallet pivot to the balance 
pivot. If—after the pallets have been set—you find the 
fork moves farther to one side than the other, it is pos- 
sible that the fork will have to be bent a little to bring 
it into line. This is usually done easily in lower-grade 
watches, but precaution should be taken in high-grade 
watches where the fork may be hard and therefore 
brittle. 


SAFETY ACTION OF GUARD PIN 


The guard pin must extend into the passing hollow of 
the roller to such an extent that when the passing hollow 
is turned away from facing the fork, the guard pin 
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* safety 


touches the roller and prevents the fork from moving 
back across the line of centers. 

Now hold the balance with the roller jewel in a Posi- 
tion as in Fig. 78. With the escapement in this Position, 
carefully move the fork towards the roller table. The 








Fig. 78. Examin- 

ing the safety 

action of the 
guard pin. 





guard pin must touch the edge of the roller table before 
the “R” stone unlocks from the escape wheel tooth. A 
similar condition must be established for the “L”’ stone, 
also. The usual remedy here is to lengthen the guard 
pin, if a double roller type, or if a single roller, to 
bring it closer to the roller table. Very seldom does one 
need to move the pallets to overcome this difficulty. After 
making any change here, “bank it to drop” again and 
check the pallets and drop locks. 

Now, place the escapement in the position shown in 
Fig. 79. The roller jewel has just contacted the side of 
the fork slot. When the escapement is in this position, the 
guard pin gives no “safety action’ because it is being in 
its passing hollow. The safety action must therefore be 


Fig. 79. In this 
position, the 
guard pin has no 
action, 
which is pro- 
vided otherwise. 





governed at this time by the freedom between the face 
“H” of the fork horn and the corner “K” of the roller 
jewel. Holding the balance in this position, move the 
fork carefully until the face “H” of the fork horn con- 
tacts the corner “K” of the roller jewel. It must make 
contact before the pallet stone unlocks. If it does not, 
your watch will surely be a “stopper.” To remedy, move 
the roller jewel outwards from the center of the roller 
table a bit. Try this carefully on both sides. Then “bank. 
to drop” again, and check the drop locks. 

After you have made the adjustments to your com- 
plete satisfaction, open the banking pins slightly. This 
will allow the pallet stones to slide into a deeper en- 
gagement with the teeth of the escape wheel. The 
amount of this “slide” should be equal to about one-half 
of the “drop lock.” 

Draft or draw (whichever term you wish to use) is 
the result of the angle between the locking face of the 
pallet stone and the radius of the escape wheel. This 
angle or inclination of the locking face of the pallet is 


required to hold, by the pressure of the escape wheel — 


tooth, the lever against the banking pins. 

The action of this is shown, and should be checked, 
by slightly moving the lever away from the banking pin, 
but not enough to unlock the escape wheel tooth. When 


released, the lever should return promptly to the bank- 
(Please turn to page 213) 
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"Unity" Letters... 
(From page 186) 


iewelry industry, developments have 
Lereed me to conclude that it is a waste 


ime. 
of obviously ANRJA’s objective is not 
unity among retail jewelers, but liquida- 
tion of the NACJ. It will serve no good 
urpose, therefore, to try to negotiate 
so long as the present ANRJA regime 
remains in power. 

“Outstan ing points of all the talking 
that has been done are that Mr. Michaels 
has proposed nothing new, but rejected 
constructive suggestions for the practice 
of unity by bringing the whole industry 
‘into accord on the matter of trade shows, 
and has ignored the plan of Fred B. 
Dreifus to form a retail jewelers’ council 
to coordinate the efforts of the two na- 
tional retailers’ associations.” . 

(The Dreifus plan: Have each asso- 
ciation name six or eight men toa Retail 
Jewelers’ Council, a policymaking body 
for tax, legislative, jewelry show and 
trade practice matters of interest to 
jewelry retailers, and let each association 
continue as at present on all other 
matters. ) 


CONVENTIONS—AND EXHIBITS 


ANRJA’s convention, week of Aug. 
91 at the Waldorf-Astoria, New York, 
will have the same advantages as last 
year, Mr. Michaels declared, in response 
to Mr. Rudolph’s suggestion that both 
associations cancel plans for shows in 
1944. (See page 176, last month’s JC-K.) 
Of last year’s convention and show, Mr. 
Michaels said it “caused no added travel, 
permitted retailers to actually save time, 
and benefitted those who had goods to 
sell, by making ‘trips unnecessary.” 

Consideration of exhibitions or shows 
should be kept where it belongs, away 
from merger plans, Mr. Michaels de- 
cared, adding that exhibitions are a 
minor feature of ANRJA _ conventions, 
though a service to members and of value 
to exhibitors, and that the exhibits could, 
if required, be discontinued without fi- 
nancial hardship to the association. 


NACJ CANCELS CONVENTION PLANS 


Instead of a national convention and 
show, NACJ is scheduling a series of 
regional meetings this summer for its 
members, President Rudolph announced 
a same letter, dated April 18. He 
said: 

“The position taken by the Jewelry & 
Allied Trades Assosciation, the exhibit- 
ors’ organization (see page 165, JC-K 
for March), on trade shows is so sound 
and so much in keeping with wartime 
conditions that steps are being taken to 
have the NACJ’s Board of Directors re- 
scind the action taken in January to hold 
4 nationwide convention and trade show 
in 1944, 

“The NACJ never has held a trade 
show without the cooperation of the 
jewelry industry’s leading manufactur- 
ets, importers and wholesalers. Without 
their wholehearted support, a jewelry- 
trade show cannot be a credit to the 
Jewelry industry. . Accordingly NACJ’s 

8 already well under way for hold- 
ing a nationwide convention and trade 
show in 1944 in the East have been 
abandoned. 

‘In line with wartime requirements re- 
garding railroad transportation, the 
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NACJ is arranging a series of regional 
meetings. Each such meeting will be a 
part of the NACJ’s 1944 annual meeting. 
The number of regional meetings and the 
places in which they will be held will be 
announced shortly. 

“Every regional meeting will be at- 
tended by some of the officers and direc- 
tors of the association. Constructive and 
educational programs will be taken to 
the retail jewelers instead of asking them 
to further tax overburdened transporta- 
tion facilities by traveling long distances 
to a nationwide convention and trade 
show, especially when such events are 
frowned upon by the Office of Defense 
Transportation and the leading manufac- 
turers, ifnporters and wholesalers of the 
jewelry industry.” 


JVC Meeting... 
(From page 184) 


Bullock, Dolan & Bullock Co., Provi- 
dence, president of the New England 
Mfg. Jewelers & Silversmiths Associa- 
tion; William F. McChesney, Gorham 
Mfg. Co., Providence, president of the 
Sterling Silversmiths Guild of America; 
ne H. Noyes, Oneida, Ltd., Oneida, 
N..¥, 

Other directors are: Alpheus L. Brown, 
New York City; Arthur P. Care, E. W. 
Reynolds Co., Los Angeles; Sigmund 
Cohn, Sigmund Cohn & Co., New York 
City; Walter Eitelbach, Walter Eitel- 
bach & Co., Inc., New York City, presi- 
dent of the Jewelers Security Alliance; 
George Engelhard, National Jeweler, 
Chicago; P. M. Fahrendorf, Jeweters’ 
Crrcutar-Keystone; Roland A. Gesell, 
R. Gsell & Co., Inc., New York City, 
president of the American Watch As- 
semblers Association; Edward F. Hersch- 
ede, Frank Herschede Co., Cincinnati, 
president of the Gemological Institute of 


- America; James H. Hetzel, Fisenstadt 


Mfg. Co., St. Louis; R. Schell Hulbert, 
Oneida, Ltd., Chicago, president of the 
Chicago Jewelers Association; Walter N. 
Kahn, L. & M. Kahn & Co., New York 
City, president of the American Jewel- 
ers Protective Association; Benjamin S. 
Katz, Gruen Watch Co., Cincinnati. 

Calvin M. Kendig, Hamilton Watch 
Co., Lancaster, Pa., president of the 
American Jeweled Watch Manufacturers 
Association; Edward Krehbiel, Black, 
Starr & Gorham, Inc., New York City; 
Victor A. Lambert, Lambert Bros. Jew- 
elers, Inc., New York City; Jacob Mehr- 
lust, New York City, president of the 
Platinumsmiths Association; Charles J. 
Michaels, Michaels, Inc., Hartford, presi- 
dent of the American National Jewelers 
Association; Frank Milhening, J. Mil- 
hening, Inc., Chicago; Leopold Nathan, 
S. Nathan & Co., New York City, presi- 
dent of the Precious Stone Dealers As- 
sociation. 

G. H. Niemeyer, Handy & Harman, 
New York City; William B. Ogush, Wil- 
liam B. Ogush, Inc., New York City; 
August O. Packer, Dieges & Clust, New 
York City, president of the Educational 
Jewelry Manufacturers Association; B. 
G. Rudolph, Rudolph Bros., Inc., Syra- 
cuse, N. Y., president of the National 
Association of Credit Jewelers; W. 
Waters Schwab, J. R. Wood. & Sons, 
Inc.. New York City, president of the 
Jewelry Crafts Association; Abraham 
Shiman, Shiman Mfg. Co., Newark; Wil- 
son A. Streeter, Bailey, Banks & Biddle 
Co., Philadelphia. 





Wagner on Reg. W... 
(From page 189) 


“1. Regulation W is undermining. It 
deprives the poor and gives to those with 
money. 

“2. Regulation W is destructive. It 
undermines the morale of both buyers 
and sellers. It wrecks established busi- 
ness and destroys investments. 

“3. Regulation W is cruel. It gives no 
consideration to the needs of the so- 
called submerged section of society. It 
provides no relief for those entitled to 
escape from the harshness of its provi- 
sions. 

“4. Regulation W is anti-social. It 
exalts ability to pay, no matter from 
whence the ability to pay springs. The 
beneficiaries of its part in the distribu- 
tion of consumers’ goods are the war 
profiteers, the black-market operators, 
the tax dodgers, and the unscrupulous 
generally. 

“5. Regulation W places a premium on 
dishonesty. Meddling interference with 
the ordinary functions of business leads 
to chiseling and that in turn leads to 
other forms of dishonesty. 

“6. Regulation W is demoralizing. It 
has a tendency to make men engaged in 
business throw off the responsibility that 
goes with the right to be in business. 

“7, Regulation W supplants the spirit 
of voluntary self-regulation, the most 
effective way to govern human behavior. 

“8. Regulation W undermines the 
maintenance of homes. It makes it im- 
possible to keep homes in good condition 
through its unreasonable controls over 
loans for repairs and improvements. 
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Typewriters in Dealers’ Hands, 
Mostly Used and Older Models, 
Released From Rationing by OPA 


Want to buy a typewriter? Well, you 
may, if you can find one. 

Late last month the Office of Price 
Administration relaxed rationing of 
typewriters in the hands of dealers. From 
now on, as far as stocks in dealers’ hands 
are concerned, typewriters are for sale. 

Typewriters still in the hands of man- 
ufacturers have not been freed for the 
general market, howeve® They are still 
controlled by the War Production Board 
that is, reserved for essential users. 

This release from rationing doesn’t 

mean that there will be plenty of type- 
writers available. The only typewriters 
affected by the release are a) used 
models, b) typewriters made before 
March 15, 1942. 
. Most of the’ released typewriters will 
‘be in the “used” class because dealers, 
up to now, weren’t allowed to sell their 
stocks but were allowed to rent type- 
writers. 
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New Locations ... 


Albert Rubin jewelry store, 12 S. Pearl 
St., Albany, N. Y. 

J. M. Wildman Co., Ine., 86 Main St, 
E., Rochester, N. Y. 

Zale Jewelry Co., 105 Public Sq., Spring- 
field, Mo. - 

Harvey E. Stahl jewelry store, N. Cen- 
ter Ave., Somerset, Pa.z ~* m., 

Nat’s jewelry store (Nathan Lubitz), 72 
Broad St., Red Bank, N. J. 
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EADING PUNCHES—I was lucky enough to buy 

a steel die for making beading punches for stone 

setting. What is the best temper to make these punches 
after hardening them? (Question No. 5620.) A. S 


Answer—wWe suggest tempering the punches to the 
brown-yellow color that forms at a temperature of about 
500 degrees Fahrenheit. This will stand up in wear for 
a long time, without undue risk of cracking at the thin 
edges of the working end of the punch. The steel should 
not be hardened for a length of more than half an inch; 
more would be unnecessary, and would increase risk of 
breakage of the shank of the punch. 


HITENING IVORY—How can ivory beads be 
whitened, that have become yellowed by age? 
(Question No. 5621.) J. S. B. 


Answer—Under a glass vessel, arrange a piece of 
coarse wire screen on wire legs or other support, with a 
small saucer under this, and the beads placed on the 
screen. In the saucer put a small quantity of chloride 
of lime and muriatic acid, which will evolve chlorine gas. 
The glass cover will allow the gas to stay surrounding 
_ the ivory beads; the gas bleaches the yellowed ivory. 
The cover may be one of the glass bells used as covers 
for French clocks, or any kind of wide-mouthed glass 
jar with room enough inside, placed bottom-up over the 
work. It helps the bleaching process if the gas-filled 
glass is exposed to sunlight. 


IVOT POLISHER—In making for myself a pivot 

polisher,Ahe first spindle I tried out I don’t believe 
I got hardefied evenly enough to do any further work 
on it, and before starting the next one, thought I’d better 
get seme advice. I havé an asbestes block, jewelers’ gas 
burner, and blowpipe. By the tiie one part of the rod 
was clear red, the other -half-would get darker, the work 
being too long to blow flame over all at once. So, one 
end is very hard, but the other end I van slightly cut 
with fine file. I don’t want to buy a ftitnade for‘maybe 
only this job, but maybe you can advise how: to handle 
this with what I have. (Question No. 9682.) W. K. 
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WORKSHOP 
QUESTIONS 
AND 
ANSWERS 


Answer—Get a block of jewelers’ willow charcoal; 
make one side truly flat by rubbing it on coarse sand- 
paper tacked on a flat-surfaced board. With a round 
file, make a shallow groove lengthwise of the block; lay 
the spindle in this; alongside of the spindle lay another 
piece of charcoal, and on top of this lay another piece 
overhanging the spindle, and two smaller pieces at the 
ends of the spindle. This forms a heat-retaining “fur- 
nace” around the work, with an opening the length of 
the spindle, into which the blowpipe flame is to be 
directed. Soon the charcoal surrounding the spindle 
will be red-hot, and this will make it easy to heat the 
work evenly, by retaining heat where at any moment 
you flame is not directly applied. When the entire 
length of steel is evenly red-hot, grasp an end of it with 
pliers or heavy tweezers, and dip it quickly in cold 
water, carefully keeping it vertical as it goes into 
the bath. 


AINSPRING STRENGTH—When judging the 
strength of a mainspring by the amount of mo- 
tion the balance makes, how much motion is correct? 


(Question No. 5623.) Vv. F. 


_ Answer—With the mainspring fully ‘ial the bal- 
ance should make not more than a turn and a half; and 
with the spring almost run down—say after running 30 
hours—the balance should make not less than a turn 
and an eighth, 


OBBLING PENDULUM—I know all about 

wobbling of pendulum caused by spoiled spring 
at top where it hangs to movement. But one I have now 
has perfect spring, and it wobbles in running. I notice 
the wire rod leans backward, fastened at the back of 
bob, which is thicker than some. Does this cause the 
wobbling, and how can it be fixed right? This is @ 
French make clock, regulated from dial in front. (Ques- 
tion No. 5624.) M. G. 


Answer—The pendulum rod must be altered so that 
it hangs vertically, from the suspension down to and 
including the place on the rod where the fork contacts 
the rod. We believe the wobbling is caused by the “lean- 
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ing” of the rod, which would cause an action as if the 
rod were bent in an offset toward the clock movement. 
This should be corrected by making a bend in the rod, 
beginning where it enters the bob, bending a slant in 
the rod upward and away from the back of the clock 
movement, to a point below the fork, so that then the 
rod from there up to the suspension will hang straight 
and the plane of the bob will also be vertical. As this 
will have the effect of shortening the pendulum a little, 
this must be corrected. by letting the pendulum down- 
ward a corresponding amount by turning the regulator 
in the “slower” direction. This change of form of the 
rod should prevent the wobbling of the pendulum. 


EGULATOR PENDULUM—Am thinking of mak- 

ing a clock, not exactly a precision or astronomical 
clock, but a good accurate type, that I could use for a 
regulator for my store. Been in an argument what type 
pendulum to use. I was told it would be impossible to 
obtain invar rod during the war. In general, what ad- 
vice would you give on choice of pendulum? (Question 
No. 5625.) P. F. 


Answer—We can pass on to you what is traditional, 
based on long experience among clockmakers, that un- 
less you care to go to great lengths in making a defi- 
nitely compensating pendulum, costing a good deal for 
materials and spending much time on the work, you 
may do well by choosing straight-grained varnished wood 
for the rod, and cast lead for the bob. This comes as 
near to fulfillment of good theory in pendulum design 
as can be done inexpensively ; it concentrates the mass of 
the entire pendulum as nearly as possible in the pendu- 
lum bob. By having the bottom of the bob rest on the 
regulating nut on the end of the pendulum rod, a fairly 
effective although crude temperature compensation may 


be accomplished. 

U CLOCK CO.—Can you tell me the age of a 
eh/e clock with plate below pendulum engraved 

“U.S. Clock Co., New York.” This is a large wall clock, 

black walnut case, entire front plate glass, with a mer- 

cury pendulum. On the glass door is the word “Regu- 

lator” in gold leaf letters. (Question No. 5626.) A. H. 


Answer—This clock was made by a firm Terhune & 
Edwards, at 18 Cortlandt St., New York. From adver- 
tisements in trade journals we know the firm was in 
business between 1869 and 1874; have no record of how 
long before or after that five-year period their career 
extended. These dates however may indicate approxi- 
mately between 70 and 75 years as the age of the clock. 


JSC4PEMENT LEVERS—Why are the very long 
levers no longer used in watch escapements? 
(Question No. 5627.) J. C. 


Answer—An earlier vogue in designing was to make 
levers long, which required poising by means of the 
counterbalances opposite the lever, seen in such watches. 
Later, it became customary to omit counterbalances by 
making lever shorter; there is not a great lack of poise 
in these, and there is the advantage of less inertia; less 
mass to move at each beat of the escapement. This is 
considered to offset the effect of a slight lack of poise 


_ In pallet-fork-and-arbor assembly. 
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THE ABC OF WATCH REPAIRING 
(From page 210) 


ing pin. If it does not do so, examine its freedom in its 
own pivots, also the cleanliness of the locking faces of 
the pallet stones. 

[The book “Science of Watch Repairing Simplified” 
by Thissell gives some clear descriptions of methods 
used in escapement adjusting. It may be obtained from 
the J-C-K book dept.—Ed.} 

Nevertheless, all instruction books notwithstanding, 
one of the best possible ways to learn escapement ad- 
justing is by personal instructions from a good mechanic, 
which should be followed by some years in the well 
known school of “hard knocks and tough experiences.” 

You are now ready to replace the hairspring. We have 
previously indicated a quick and ready method of ascer- 
taining where to locate the stud, to get it into proper 
beat. 


SIMPLE ADJUSTING 

We well know that the hairspring and balance assem- 
bly, their condition and operation are the main factor in 
the timekeeping of any watch. Knowing that we have 
the balance and escapement in the best condition in 
which we are able to put them, we turn our attention to 
the hairspring. 

If, through accident or mishandling, the hairspring 
has become badly distorted, a new hairspring is advis- 
able. However, slight bends here and there may be 
smoothed out without much difficulty, if one uses care. In 
working on any hairspring that appears bent, or appears 
to out in the round, start with the center coil and work 
outwards. Special care must be given to the center coil 
that it run true, for no watch will keep time with the 
center coil of the hairspring throwing the body of the 
hairspring to and fro with each beat. When a hairspring 
is true in the round, and in action, it will appear to 
“breathe” with no jerks or quivers. 

Technicians, designers and factories disagree on the 

absolute form to be used. Therefore, one should, in re- 
forming the overcoil, try to follow the form apparently 
used in the original design. With the balance cock up- 
side down on your bench, place the hairspring (on its 
stud) in it. Observe that the center of the collet comes 
directly over the center of the jewel. Also move the reg- 
ulator either way to the full length of its travel, and see 
that the curve of the overcoil where it passes through 
the regulator pins is concentric with the center of the 
jewel. 
If it is not, when under this test, the collet will appear 
to move when you move the regulator. Needless to say, 
the curb pins should not bind tightly on the hairspring, 
but should have a little freedom for the vibration of the 
hairspring. Do not open the curb pins to make a watch 
run slower. You may slow it down under certain arcs of 
vibration, but that method does not give-consistent tim- 
ing. There are, however, a few conditions under which 
the curb pins on some small bracelet watches may be 
opened slightly. As it is not the purpose of this series 
to go into the technicalities of fine adjusting, we recom- 
mend a full study of adjusting, forming hairspring coils, 
etc., as given in several of the modern books on horology, 
especially as illustrated in the latest edition of “Modern 
Watch Repairing” by Bowman & Borer. 
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Special Notices 
Payable invariably in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATION WANTED .75c. for 
first 25 words. Additional word Se. a 
word. 

Heavy type, $3.00 for first 25 
words. Additional words, 10c a word. 

Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 

If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
elosed. 

Advertising matter addressed’ to 
7 advertisers will not be de- 

ve . 


Special notice forms close 17th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 


To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 17 
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Situations Wanted 
Under this heading, 75c. for first 25 
werds, 5c. for each additional word; 
minimum charge, 75c. 





IF YOU ARE IN NEED of a watch- 
maker, jeweler or opticians, write to 
Henry Paulson & Co., 37 So. Wabash 
Ave., Chicago, IIL 





ENAMELER, thoroughly experienced; if 
interested in his services, write to Box 
“fF, 6111,” care Jewelers’ Circular- 
Keystone, 





JEWELRY cuttlebone modeler, caster, 
also file and polish a little; can roli 
gold; can also invest. Harry Bashover, 
81 Summit Ave., Newark, N. J. 





JEWELRY salesman-manager; age 38; 
married; 20 years’ experience in both 
cash and credit stores, New York or 
vicinity. Address “P., 5228,” care 
Jewelers’ Circular-Keystone. 





SALESMAN, age 30, family man, 4F; 17 

~years’ cash and credit experience; now 
employed, desires change in metro- 
politan New York. Address ““W., 5132,” 
care Jewelers’ Circular-Keystone. 





MANAGER, buyer, executive, diamond 
expert, mechanic, no Borax stores; not 
a case cleaner or window trimmer; no 
branch receiving clerk. Address “D., 
5093,” care Jewelers’ Circular-Keystone. 








DIAMOND MAN, married, experienced 
loose goods, also bunch rings; finest 
references; willing to go anywhere. 
Address “C., 5234,” care Jewelers’ 
Circular-Keystone. 





SALESMAN, 30 years of age; 10 years’ 
selling experience; honorably’ dis- 
charged from Army, seeking change 
with good post-war possibilities: Ad- 
dress “P., 5199,” care of Jewelers’ 
Circular-Keystone. 





IDEAL combination, store manager, 
salesman, advertising man; immediate 
availability, reputable credit jewelry 
chain; minimum salary $200 a week; 
reference. Address “E., 5103,” care. 
Jewelers’ Circular-Keysone. 





FIRST CLASS watchmaker, 33 years’ ex- 
perience; draft exempt; desires posi- 
tion June ist with reliable firm; age 
48, married; sober and dependable; all 
replies answered. Address “J., 4812,” 
care Jewelers’ Circular-Keystone. 





- WATCHMAKER, 43, 29 years’ experience, 


unusually accurate workman, good ap- 


pearance, born U. S. A., desires posi- 
tion with high grade concern; state 
salary offered and hours. Address “D., 


5188,” 


ALASKAN enterprise can now obtain 
young, top flight counter jewelry sales- 
man of managerial ability; long suc- 
cessful experience; finest reference. 
Address “K., 5126,’ care Jewelers’ Cir- 
cular-Keystone. 


care Jewelers’ Circular-Keystone. 








EXPERT manager for modern jewelry 
store; thoroughly familiar most success- 
ful large volume cash or installment 
operations; $10,000 to start. Address 
re 5204,” care Jewelers’ Circular- 
Keystone. 


THOROUGHLY experienced and success- 
ful cash, credit store manager desires 
to take over complete operation of in- 
dividual unit; satisfactory results as- 
sured. Address “S., 5230,’ care Jewel- 
ers’ Circular-Keystone. 


EXECUTIVE accountant, expert knowl- 
edge of taxes, budgets, cost account- 
ing, seeks responsible position with 
chain or manufacturer; excellent 
background and record. Address 
“E., 5086,’ care Jewelers’ Circular- 
Keystone. f 


CAPABLE business man; many years’ 
experience wholesale diamond business, 
seeks responsible position; also experi- 
enced buying from public; presently 
connected large jewelry house as buyer. 
Address “C., 5235,” care Jewelers’ Cir- 
cular-Keystone. 


JEWELRY saleswoman with fine retail 
experience in midtown New York, sell- 
ing fine precious and _ semi-precious 
stones; speaks four languages; seeks 
position in New York City. Address 

















“B., 5099,” care Jewelers’ Circular- 
Keystone. 
THOROUGHLY _ experienced diamond 


man, now employed as buyer of. dia- 
monds and jewelry, wishes to make a 
change; capable assuming full respon- 
sibility, buying, selling, management ; 
draft exempt. Address “D., 5236,” 
care Jewelers’ Circular-Keystone. 


MANAGER, outstanding salesman, thor- 
ough knowledge of merchandising, 
credits and collections, window trim- 
ming; extremely conscientious and ef- 
ficient; married; age 40. Address “D., 
5166,” care Jewelers’ Circular-Keystone. 


WATCHMAKER seeking employment in 
Virginia; excellent workman, careful 
and painstaking; draft exempt; more 
than 25 years’ experience; state sal- 
ary, surroundings and hours in first 
letter. Address “E., 5189,” care Jewel- 
ers’ Circular-Keystone. 


SALESMAN, personable, competent; 18 
years’ wide store experience; top notch 
diamond man; experienced loans, credit 
management; permanent; prefer south- 











west, or west coast. Address “R., 
a care Jewelers’ Circular-Key- 
stone. 





MANAGER, experienced i ; 
credit stores that do a large vole 
business ; will take complete char 


every department includin @ of 
and advertising work; salary $lena 


a year. Address “C., 5165,” 
ers’ Circular-Keystone, Cate ea 





a 

MANAGER, salesman, desires change: 
age 40; 19 years with well : 
jeweler, thoroughly experienced in 
credits, accounting and selling; |. 
cation preferred northwest or south. 
ern California. Address “L, 5127» 
Care Jewelers’ Circular-Keystone,’ 


DIAMOND EXPERT 
>; appraiser: 

wide knowledge of jewelry; oe le 
years’ experience with rm_ where 
precise appraisals were made on the 
basis of mature judgment; refing: 
executive ability; buyer qualifications: 
now employed. Address “A. 5079" 
care Jewelers’ Circular-Keystone, ' 











MANAGER, excellent salesman, _ thor. 
oughly experienced in every phase of 
credit jewelry business; sales promo. 


tionally minded; minimum weekly 
$100, plus commission; prefer south. 
eastern Pennsylvania. Address “J 
Bree,” care Jewelers’ Circular-Key- 
stone. 





RETAIL jewelry salesman, now employed 
by a leading Fifth Ave. store, seeking 
similar but more advantageous connec. 
tion in New York or vicinity; thorough 
knowledge diamonds, colored stones; 
enough experience to manage; married; 
draft exempt. Address “G., 5170,” care 
Jewelers’ Circular-Keystone. ' 





ENGRAVER; desires position in high 
grade store or shop; 25 years’ experi- 
ence doing expert monogram and in- 
scription work on gold and silver; 
would expect top pay or piece work; 

“BH T 5,” 


best references. Address 
5225,” care Jewelers’ Circular-Key- 
stone. 





EXECUTIVE bookkeeper-accountant; 
expert knowledge and experience in 
credits, financing, office manage- 
ment and ,every phase of jewelry 
business; exceptional ability; out 
standing record; seeking responsi- 
ble position. Address “A., 5047,” 
care Jewelers’ Circular-Keystone. 


WATCHMAKER’S assistant, three years’ 
experience; selling ability, estimate re- 
pairs, very good reference, personality 
and education; 38 years of age: draft 
deferred; desires permanent position; 
west coast or northwest preferred 
Address “B., 5223,” care Jewelers’ Cir 
cular-Keystone. 


EXPERIENCED store man; _ executive 
ability ; first class salesman a grade 
watchmaker desires position with high 
grade exclusive jewelry firm as depart 
ment manager or taking charge watch 
service department; east central states; 
salary $100 week. Address “B., 5211, 
care Jewelers’ Circular-Keystone. 


EXECUTIVE and store manager, W 
years’ experience; former road stor 
supervisor; full knowledge of credits 
and collections, accounting, salesmai 
ship, advertising, window trim 
etc.; no reasonable offer ‘re 
Address “O., 5136,” care Jewelers’ Cit 
cular-Keystone. 


STORE MANAGER; admirably equippel 
to assume full responsibility high 
installment jewelry store; des 
age; highly informed every concelvablt 
phase; years’ diversified experience; 
employed now but geared for 
job; $15,000 minimum; first class 
erence. Address “A., 5160,” care J 
ers’ Circular-Keystone. 


DIAMOND EXPERT, 29 years’ diverst 
fied experience, now buyer _ larg 
jewelry firm, would consider change; 
thorough knowledge loose diamonds 
mounted jewelry, old mine diam 
extensive buying experience here 
abroad; executive of character 
ability. Address “F., 5237,” care Je 
ers’ Circular-Keystone. f 
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SITUATIONS WANTED—Continued 


= 





DIAMOND EXPERT, jewelry salesman 
of high character and ability, 43, mar- 
ried; 20 years’ experience diamonds 
and fine jewelry; will. consider change 
‘for permanent responsible position with 
highly rated concern ; employed at pres- 
ent western New York. Address °G., 

Circular-Key- 





5218," care Jewelers’ 
stone. 
es 


WATCHMAKER, ist class, high grade 
man over 30 years’ experience on com- 
plicated baguettes and fine watches, 
desires connection with high grade up- 
to-date modern store where such werk 
is handled and proper prices obtained 
or same; married; age 53; of sober 
habits; salary $100. Address “A, 
5210,” care Jewelers’ Circular-Keystone. 








MANAGER, now employed, seeking im- 
mediate change to responsible position, 
cash or credit store New York City or 
vicinity; experienced, capable, all 
around salesman, credit man, book- 
keeper, buyer, window dresser; thor- 
ough knowledge repairs and_ expert 
estimator ; married; 33 years old; draft 


4F; best references. Address “K., 
5195,” care Jewelers’ Circular-Key- 
stone. 





EXECUTIVE available to a busy head of 
a chain; here is @ man who can be 
your perfect right hand man or general 
manager; experienced in every phase 
of credit jewelry operation; the perfect 
combination of heavy credit store expe- 
rience with an accounting background ; 
age is 36; married and honorably dis- 
charged from the Army; prefer Penn- 
sylvania locality. Address “H., 5193,” 
care Jewelers’ Circular-Keystone. 





MANAGER, buyer, executive, take com- 
plete charge; 20 years’ managing chain 
credit jewelry establishments; vast 
knowledge and experience handling 
credits, collections, advertising, window 
display and real merchandiser; pro- 
gressive new ideas; fine character: and 
appearance; super salesman and. dia- 
mond expert; permanent; draft exempt ; 
now in Ohio, desires immediate change ; 
don’t answer unless you want a man- 
ager to take complete charge; $125 
weekly. Address “‘B., 5187,” care Jewel-: 
ers’ Circular-Keystone. 


————————EEE 
Lines Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





MIDDLE WEST distribution ; importer of 
silver jewelry wants to represent do- 
mestic jewelry, gift, novelty or similar 
line. Address “J., 5221,” care Jewelers’ 
Circular-Keystone. 


TRAVELING salesman covering South- 
east, Middle West, wants gold line or 
better costume jewelry; live accounts; 
best references; post war connections 
for India. Address “C., 4904,” care 
Jewelers’ Circular-Keystone. 


EXPERIENCED eastern factory repre- 
sentative, Pacific Coast, wants high 
grade gold jewelry, ring, kindred lines, 
commission ; personal interview in New 
York - City near future; appreciate 
prompt senly. Address “M., 5066,” care 
ewelers’ Circular-Keystone. 


JEWELER-SALESMAN in Los Angeles; 
Calif., territory wants additional line 
Selling exclusive trade accounts, also 
credit volume stores; could include San 
Francisco and San Diego. Address “D., 
aml care Jewelers’ Circular-Key- 

e. 


ADVERTISER, with exceptional follow- 
ing among jobbers and large users on 
the Pacific coast, desires manufacturers 
or importers line; volume and the re- 
tention of post-war business assured. 

ddress “K., 5222,” care Jewelers’ Cir- 
cular-Keystone. 

















——EESEEEEEEEe== 
Side Lines 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SALESMEN wanted to carry complete 
wedding ring and mounting line. Ad- 
dress “M., 5226,” care Jewelers’ Cir- 
cular-Keystone. 





SALESMEN to handle a complete line 
of sunglasses as a side line; fast sell- 
ing item. Address “J., 5140,” care 
Jewelers’ Circular-Keystone. 





SALESMAN, any territory outside New 
York City; ladies and gents gold wed- 
ding rings. Address “H., 4977,” care 
Jewelers’ Circular-Keystone.’ 








Help Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 eents a word 


Essential Werkers need Release Statements 





WANTED, first class watchmaker, sum- 
mer season, May to October. J. H. Saw- 
yer, Bar Harbor, Maine. 





WANTED first class engraver; good pay 
and. good working conditions; perma- 
nent. Southern Jewelry Engraving Co., 
Atlanta, Ga. 





WATCHMAKER who wants to do extra 
trade work at home for high grade Ohio 
jewelers Address “E., 5214,” care 
Jewelers’ Circular-Keystone. 





POSITION open for watchmaker; no war 
time job; good salary; clean work, we 
pick our repairs; nice city to live in. 
Keebey’s, Inc., Little Rock, Ark. 





JEWELRY polisher having one or more 
years’ experience; fine city and a very 
pleasant place to work. Address “R., 
5177,” care Jewelers’ Circular-Keystone. 





FIRST CLASS watchmaker, an all- 
around man; salary $75 per week; 
position permanent. J. W. Nichols, 
Uniontown, Pa. 





WANTED, one first class diamond setter 
and one first class engraver; state ref- 
erence, age and experience. Salas & 
Company, 413% Fannin, Houston, Tex. 





WANTED, two jewelers, one capable 
of setting stones. Gantt Jewelry 
Manufacturing Co., 405-6-7 Abdou 
Bldg., El Paso, Texas 





WATCHMAKER seeking lifetime job in 
town of 10,000; salary and commission ; 
in jewelry business 55 years. Worrell’s, 
Mexico,, Mo. 





WANTED jeweler-engraver by one of 
Texas leading retail jewelry stores; 
ideal working conditions; $75.00 per 
week. Address “A., 5240,” care Jewel- 
ers’ Circular-Keystone. 


WANTED experienced watchmaker; 
steady position, good salary, pleas- 
ant working conditions. Address 
“D., 5102,” care Jewelers’ Circular- 
Keystone. 








WANTED jeweler for general repairs, 
sizing and stone setting, in A-1 retail 
store in North Carolina city; fine prop- 
osition to the right man. Address “A., 
5098,” care Jewelers’ Circular-Keystone. 





Essential Workers need Release Statements 





JEWELER-ENGRAVER, capable; ex- 
cellent salary and opportunity; per- 
manent position; finest store in 
Arizona. Apply Pitt’s Jewelers, Tuc- 
son, Arizona. 





WATCHMAKER, first class man, capable 
of servicing high grade Swiss watches 
for West Virginia’s leading store; per- 
manent position. Charles N. Hancher 
Company, Wheeling, W. Va. 





WANTED first class watchmaker ; perma- 
nent position with old established store ; 
good pay, salary or commission; wire 
our expense; moving expenses paid. 
H. Post & Sons, Decatur, Ill. 


WANTED, jeweler and engraver; also 
stone setter; steady position, good sal- 
ary; firm 72 years in business; store 
air conditioned; wire our expense. H. 
Post & Sons, Decatur, IIl. 








POSITION. open for jeweler and en-’ 


graver; no war time job; good salary: 
clean work, we pick our repairs; nice 
city to live in. Keebey’s, Inc., Little 
Rock, Ark. 


WATCHMAKER; permanent position 
in old established store; plenty of 
overtime work if desired. Gerald 


* — Jeweler, Poughkeepsie, 


SALESMAN, experienced, to sell fine 
jewlery to retail stores established terri- 
tory metropolitan area; salary and 
commission. Address “T., 5233,” care 
Jewelers’ Circular-Keystone. 


WANTED experienced watchmaker; per- 
manent position; good salary ; pleasant 
working conditions; only high grade 
— Post Office Box 405, Savannah, 

a. 


WATCHMAKER - engravér, for first 
class North Carolina store: perma- 
nent position for good man; state 
salary desired. Address “N., 5146,” 
eare Jewelers’ Circular-Keystone, 


WATCHMAKER, excellent, permanent 
position with old established firm op- 
erating four stores in Idaho; $75 week- 
ly, or salary and perc e. Rudman 
& Gottberg, Jewelers, ‘tw n Falls, Ida. 


WATCHMAKER; opening new store 
in Dayton, Ohio; have excellent 
proposition; state qualifications. Ad- 
dress “A., 5137,” care Jewelers’ 
Circular-Keystone. 


WANTED experienced manufacturing 

jeweler; also man to do jewelry re- 

g for permanent position in Salt 

Lake City, Utah. Address “A., 5148,” 
care Jewelers’ Circular-Keystone. 


WANTED first class watchmaker; per- 
manent position with old established 
store; good pay; write giving refer- 
ences and salary wanted. Address “G., 
5154,” care Jewelers’ Circular-Keystone. 


WATCHMAKER, for large jewelry store; 
excellent opportunity ; permanent posi- 
tion; pleasant working conditions; good 
salary according to ability. Kappels, 
535 Liberty Ave., Pittsburgh 22, Pa. 


WANTED, first class watchmaker for 
permanent work with established firm ; 
salary or commission; pleasant 
working conditions. Templeton’s Jewel- 
ers, 12 W. 8th St., Chattanooga, Tenn. 


WANTED watchmaker or salesman, 
and second watchwaker; permanent 
position to right person with ability. 
W. G. Spies Company, 115 North 
4th St., Steubenville, Ohio. 


SALESMAN acquainted with trade in 
east and middle west to sell line of fine 
casted ring mountain good opportu- 
nity. Address “S., 78,” care Jewel- 
ers’ Circular-Keystone. 


(Continued on page 216) 












































For May, 1944 


216 


eae ns Dane 


ye Ss 


Lerten 


gamma 


= ee eiaslonsGs SP 6 tae 


ror 


a vines tar Sen 


Bae ie 


Scrat hie SESE eT 


| 


ek aie T in Sig 








Special Notices 


(Continued from page 215) 








HELP WANTED—Continued 





Essential Workers need Release Statements 





JEWELERS; job repairman; polisher; 
stone setter; enameler; gold work- 
er; permanent positions. Green 
Company, Mfg. Jewelers, 1016 Wal- 
nut, Kansas City 6, Missouri. 





WANTED watchmaker-engraver; perma- 
nent job with good salary in old estab- 
lished southern jewelry store. Address 
“V., 65180,” care Jewelers’ Circular- 
Keystone. 





» repair man and engraver, 
$1.90 an hour, time and half over- 
time, double time for Sundays. John 
A. Marshall, 508 Close Bldg., To- 
ledo, Ohio. 





WANTED, watchmakers and combina- 
tion men in well equipped air condi- 
tioned jewelry store; can make as 
much as you want to. Carter Jewelry 
Co., Leesville, La. 





WATCHMAKERS be your own boss, $3 
per watch, material and space fur- 
nished; good working conditions. Ad- 
dress Feinstein Bros. 5 S. Wabash 
Ave., Chicago. 





WANTED first class watchmaker; rer- 
manent position ideal conditions; give 
full particulars when applying. M. B. 
Smith, Jeweler, 105 E. Trade St., 
Charlotte, N. C. 





WATCHMAKER for West Coast posi- 
tion; permanent; good working condi- 
tions; state age and experience. Ad- 
dress “E., 2040,” care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER wanted, draft exempt, 
competent; references; steady job; 
sala $90 per week. Julian’s Credit 
Jewelers, 6330 Pacific Blvd., Hunting- 
ton Park, Calif. (near Los Angeles). 


WATCHMAKER; A-l; dependable, 
capable; excellent salary and oppor- 
tunity; permanent position; finest 
store in town. Apply Pitt’s Jewelers, 


Tucson, Arizona. 








WANTED, combination diamond setter 
and jeweler for well established store; 
daylight shop; good pay for steady 
man. Maxwell’s, 10 Pine Ave., Long 
Beach, Calif. 





MANAGER—assistant for central Ohio 
jewelry store; permanent position; 
give details of experience in your 
first letter. Address “C., 5212,” 
eare Jewelers’ Circular-Keystone. 


EXPERIENCED watchmaker in New 
England town; salary or commis- 
sion; state experience and refer- 
ences in first letter. Address “N., 
5135,” care Jewelers’ Circular-Key- 


stone. 








WANTED experienced jewelry salesman; 
permanent position; state references, 
salary and full particulars in first 
letter; enclose snapshot; Ohio store. 
Answer Box “L., 5156,” care Jewelers’ 
Circular-Keystone. 





WANTED jewelry repairer; good man; 
permanent position; one who can set 
diamonds ; give reference and salary ex- 
pected; good sition for right man. 
Address “J., 5155," care Jewelers’ Cir- 
cular-Keystone. 


Essential Workers need Release Statements 


Essential Workers need Release Statements 





WATCHMAKER, immediate and per- 
manent opening for A-1 mechanic, 
in first class North Carolina Store; 
geod working conditions and salary. 
Address “S., 5145,” care Jewelers’ 
Circular-Keystone. 





WANTED, jeweler to do repair work; 
$1.50 per hour; and jewelry polisher 
and finisher $1.10 per hour; by one of 
the largest retail stores in the south- 
west. Address “‘D., 5149,” care Jewelers’ 
Circular-Keystone. 





WANTED experienced watchmaker ; 
steady position; good salary; pleasant 
working conditions; Wisconsin license ; 
also engraver and jewelry repair man. 
Address “H., 5138,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED at once diamond setter and 
general jewelry repair man; per- 
manent position; excellent proposi- 
tion; write full particulars. Ben- 
jamin-Irving Co., 225 Pine, Long 
Beach 2, Calif. 





WANTED, three watchmakers; perma- 
nent positions; will pay $75 to $100 per 
week for good watchmakers; excellent 
opportunities; wire our expense. Win- 
ters Jewelry Co., 120 North Broadway, 
Wichita, Kan. 





EXPERIENCED credit jewelry sales- 
man; excellent post-war opportu- 
nity for right man, with growing 
chain; draft exempt only. M. C. 
Morris, Jacobs Jewelry Co., Nash- 
ville 3, Tenn. 





es 


WATCHMAKER; permanent Position; 
ideal working conditions, establish. 
ed 1868; give references, age, ex. 
perience and salary expected in firg 
letter. Geo. E. Taylor, 115 Park 
Ave., Plainfield, N. J. 








WATCHMAKER, permanent position for 
A-1, experienced in high Lge Ameri- 
can and Swiss watches, with old estab- 
lished firm in the South at once. Apply 
to Box “M., 4889,” care Jewelers’ Cir- 
cular-Keystone. 





—— 


ASSISTANT watchmaker and clock 
repairman, to work with expert re- 
pairman; pleasant working and liv. 
ing conditions; town 9,000 popula- 
tion, western Pennsylvania. Jordans 
Furniture Store, Punxsutawney, Pa, 





EXPERIENCED watchmaker wanted by 
old established and reliable concern in 


Seattle, Washington; salary $75 to 
$100 week; write particulars. Address 
“B., 5161,” care Jewelers’ Circular- 
Keystone. 





WANTED, watchmaker and engraver; 
$75 week guaranteed and all overtime 
you want to make; plenty of good 
clean work in nice air conditioned store. 
J. L. Albriton, 418 East Capitol, Jack- 
son, Miss. 





JEWELER with practical experience, age 
from 40 to 45; American, to assist fore- 
man and with a rapid premocten to 
become foreman; an excellent opportu- 
nity for a capable man. Address “C., 
5173,” caré Jewelers’ Circular-Keystone. 





WATCHMAKER wanted; fine oppor- 
tunity for really A-l mechanic; 
must be high class in character as 
well as ability. Green Jewelry Com- 
pany, 1016 Walnut, Kansas City 6, 
Missouri. 





JEWELER on repair work and light spe- 
cial order work; good steady job and 
a wonderful opportunity; state in first 
letter what you can do, experience and 
salary expected. Address “O., 5175,” 
care Jewelers’ Circular-Keystone. 





JEWELER who is able to do his own 
setting qualified to do good work; able 
to take charge if opportunity is given; 
write full particulars in first letter. Ad- 
dress “K., 5176,” care Jewelers’ Circu- 
lar-Keystone. 





INSTRUCTOR in watch repairing, for 
steady position with old established 
school in the East; write stating ex- 
perience and salary expected. Address 
“F., 5169,” care Jewelers’ Circular- 
Keystone. 


WATCHMAKER absolutely permanent 
position in high grade store estab- 
lished almost 40 years; ideal work- 
ing conditions; fine community; a 
worthwhile position for a good 
mechanic. M. Meyer, Marion, Ind. 











WATC 


dependable and capa- 
ble; 


HMAKER, 

excellent opportunity; pleasant 
working conditions; permanent; 
age, qualifications and salary expected. 
Address “J., 4821,” care Jewelers’ Cir- 
cular-Keystone. 


WATCHMAKERS: I will pay $3.50 
for every watch repaired correctly; 
only competent watchmakers need 


apply. arles Chapman, 230 S. 
Halsted St., Chicago. Phone Monroe 
2734. 


1 


DIAMOND SETTER, must be first class 
workman; will guarantee steady em- 
ployment; in business over 40 years; 
will pay top price for a good man; wire 
our expense. The - Rudolph Deutsch 
a 1268 Euclid Ave., Cleveland, 
Ohio. 








WATCHMAKER wanted to help repair 
watches for the cadets in the Air Corps 
only; can make $85 a week or more; 
must be steady; air cooled workroom, 
pleasant surroundings; in reply state 
all particulars. E. A. Greenwood, 1507 
Sacramento, San Antonio, Tex. 





WANTED first class watchmaker; de- 
pendable and capable man; top 
wages to A-1 mechanic who is in- 
terested in turning out finest quality 
work; fine retail store established 
25 years. Rogers & Co., 15 S. High 
St., Columbus 15, Ohio. 





JEWELER salesman, residence in Chi- 
cago or vicinity, having contacts with 
Post Exchanges, Ship’s Service Stores, 
retail jewelers; territory Chicago and 
Great Lakes area and surrounding tef- 
ritory. Address “H., 5117,” care Jewel- 
ers’ Circular-Keystone. 








JEWELERS (3) accustomed to doing 
good special order work; $1.50 per 
hour and time and a half for overtime; 

d ‘vacation; fine place and fine city 
n which to live; give information in 
detail. Address “J., 5174,” care Jewel- 
ers’ Circular-Keystone. 
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HELP WANTED—Continued 
fauential , Workers need Release Statements 





iry repairman preferred; depend- 

and capable; reference required ; 
send photograph ; excellent opportunity 
to grow with a growing concern; good 
salary. Address “T,, 5179,” care Jewel- 
ers’ Circular-Keystone. 


D watchmaker, engraver and 
jewe 










ARE a jewelry salesman of good 
Bre nity, energetic and ambitious; 
ou can trim windows and deal 
honestly with customers, and want a 
permanent position with a 1eliable firm, 
write Goldner’s, 617 Church Street, 
Nashville 3, Tenn. 





MAN; The Harrington Co. of 
Columbus, Ohio, offers a position 
with a very attractive future to a 
man of exceptional ability who has 
had experience in the better class 
of stores; confidential correspond- 
ence invited. 


[ALESMAN wanted; Busch & Sons, an 


old established firm, offer an excellent 
opportunity to a salesman of initiative 
and interested in progressive advance- 
ment; please write or call for an inter- 
view. Busch & Sons, Inc., 875 Broad 
st, Newark, N. J. 











ANTED watchmaker, draft exempt, 
first class for old established firm; 
ideal climate year round; pleasant 
working conditions; this is a perma- 
nent position with a good future 
for the right man; $90 to $100 per 
week. Ted W. Brown, 418 Amer- 
ican Ave., Long Beach, Calif. 





ATCHMAKER-MANAGER ; unusual op- 
portunity for substantial earnings on a 
good salary and bonus basis; congenial 
easy working conditions in New Haven, 
Conn.; also require good watchmaker 
for our New York store; write to Uni- 
real, 2 Cortland St., New York City, 





ALESMAN with window trimming ex- 
perience; permanent position for a man 
who has given post-war planning 
thought, one who is reliable and has 
good personality; state salary and ref- 
erence; all communications confidential. 
ar’s, 617 Church St., Nashville 3, 
‘enn, 





WATCHMAKER, permanent position 
open with Southwest’s most famous 
reliable firm; pleasant working con- 
ditions in air conditioned store; 
come to America’s most perfect sun- 
shine climate and feel good for- 
ever; essential workers need release 
statements. Address Greenwald & 
Adams, Tucson, Arizona. 


a 


POSTUME jewelry salesman; midwestern 
territory open for costume jewelry 
salesman calling on specialty, jewelry 
and department stores; must have car 
and come highly recommended; terri- 
tory open consists of Ohio, Indiana, 
Kentucky and part of West Virginia; 
strictly commission basis; no side line 
man wanted. Address “J., 5120,” care 
Jewelers’ Circular-Keystone. 











ANTED, watchmaker and engraver, 
tapable of fine workmanship; also 
4 second watchmaker; give full 
particulars in first letter; applica- 
tion strictly confidential; good sal- 
ary and permanent position to right 
man. Address L. R. Brehn Jewelry 
pany, Bisbee, Arizona. 


Bhat scan A ae 








Essential Workers need Rele« Se t 


Essential Workers need Release Statements 





WATCHMAKER wanted for Oak 
Ridge, Tennessee; new city, mod- 
ern housing conditions; apartments 
and good small homes available; 
pleasant working conditions; will 
Pay good wages or commission 
basis; send details to Frank Mol- 
teni, manager, Henebry’s, Oak 
Ridge, Tennessee. 





WATCHMAKER with enough smail town 
jewelry store experience to take charge 
repair department, estimate, take in 
work and do plain sizing of rings we 
sell; if able to do plain engraving, would 
be helpful; want quality work rather 
than quantity; watchmaker with us 16 
years, going into Navy; state salary 
-~ references. R. L. Rost, Pulaski, 

enn. 





STENOGRAPHER, assistant book- 
keeper; experienced in assorting 
diamonds; complete charge of 
office; splendid opportunity with 
New York concern. Address “B., 
5231,” care Jewelers’ Circular-Key- 
stone. 





COSTUME jewelry salesman; New En- 


gland territory open for costume jewel- 
ry salesman calling on specialty, jewel- 
ry and department stores; must have 
car and come highly recommended ; ter- 
ritory open consists of New York State, 
Connecticut, Massachusetts, Rhode 
Island, New Hampshire and Vermont; 
strictly commission basis; no sideline 
man wanted. Address “K., 5121,” care 
Jewelers’ Circular-Keystone. 





SALESMAN wanted; old established re- 


tail jewelry firm offers an. unusual] op- 
portunity to a high type and ambitious 
salesman of initiative and executive 
ability and one interested in progres- 
sive advancement; preferably a regis- 
tered jeweler, American Gem Society, 
or a gemologist; advise age, ex- 
perience and salary expected. Address 
“T,, 4791,” care Jewelers’ Circular- 
Keystone. 





SALESMAN—office manager; old well 


established company closely con- 
nected jewelry field, wants good 
salesman who also likes office rou- 
tine; six months Los Angeles office, 
balance year on road northwest and 
southwest; splendid future; write 
giving full details and salary 
wanted; also enclose photo. Address 
“F,, 5216,” care Jewelers’ Circular- 
Keystone. 





NEED SALESMAN and floor manager ; 


permanent position, pleasant surround- 
ings, good salary; one of Tennessee’s 
better and larger credit stores; if you 
are thoroughly experienced, not a “wise 
guy” and willing to work, have nice 
position to offer; you must be inter- 
ested in a permanent thing, floater not 
wanted; want high type, earnest and 
industrious person. If interested wire 
Royal Jewelers, Knoxville, Tenn. 








EXPERT diamond assorter who is 


capable of assorting and preparing 
work for diamond bunch rings and 
to take charge of department; won- 
derful opportunity and very good 
possibilities for the right man; state 
previous experience in this field; ali 
replies held in strictest confidence; 
essential workers need release state- 
ments. Address “New York, 4959,” 
care Jewelers’ Circular-Keystone. 


ENGRAVER; prominent San Francisco 


retail jeweler has an opening for first 
class engraver on a permanent basis; 
capable man who would like to live in 
California can earn approximately $100 
@ week under union conditions with 
pension plan, hospitalization, and other 
benefits; will pay moving expe to 
California if on six months’ tr man 
makes good and remains; wri full 
details of experience and send ‘sam- 
ples. Address “D., 5239,” care Jewel- 
ers’ Circular-Keystone. 





OPENING for a man, preferably 


35, to assist in the operation und the 
further development of our 

of stores in the East; while expert 
knowledge in any one field is not 
of the greatest importance, it is 
vital that the applicant have some 
satisfactory experience in either the 
legitimate jewelry installment, or 
department store field and be able 
to assist and ultimately play an im- 
portant part in merchandising and 
promoting these stores and what- 
ever new ones we plan on adding 
to the chain; merchandising, adver- 
tising copy and display, credits are 
the important requirements for the 
applicant; an excellent salary plus 
an assurance for a secure future 
for the right person, Essential work- 
ers need release statements. Address 
“N., 5227,” care Jewelers’ Circular- 
Keystone. 





For Sale 


Stores, Stocks and Businesses 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 





FOR SALE; well established trade shop 


in southwest; fine opportuni for 
qualified man; only large trade shop in 
state; illness cause of selling. Address 
“L., 5224,” care Jewelers’ Circular- 
Keystone. 





FOR SALE, jewelry stores from estate cf 


L. Hardaway, located in Springhill, La., 
and Magnolia, Ark.; Springhill popula- 
tion 6000; stock and fixtures approxi- 
mately $4,500; Magnolia population 
5000; stock and fixtures approximately 
$6,500. Apply Mrs. L. Hardaway, 
Haynesville, La. 





FOR SALE high class, fully equipped, 


modern up-to-date optical and jewelry 
store, grossing around $10,000 yearly; 
low rent, long lease; no competition, 
only store of its kind in town; owner 
wishes to retire; cash buyer only. M. J. 
Gould, 459 Main St., Metuchen, N. J. 
Phone Metuchen 6-1242. 





LONG established, very modern jewelry 


store; new fixtures; doing $100,000 a 
year; all cash; located in south central 
Missouri; inventory about $55,000; no 
old stock; all stock bought at right 
prices ; will sell for $5,000 below inven- 
tory; auctioneers do not reply. Address 
“B., 5168,” care Jewelers’ Circular- 
Keystone. 





OWNER WISHING to retire, will con- 


sider selling a store as a going busi- 
ness; doing about $50,000 gross a year; 
good stock; splendid watch repair de- 
partment; finest wholesale connections ; 
established 75 years; fine opportunity 
for responsible merchant or high class 
chain; present owner glad to remain 
until new owner becomes established ; 
not interested in auctioneers. Address 
“J., 5125,” care Jewelers’ Circular-Key- 
stone. 








(Continued on page 218) 
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Special Notices 





(Continued from page 217) 





FLORIDA, well established good paying 
cash jewelry business; complete with 
equipment, fixtures, material and clean 
stock; practically new cash register, 
large watch cleaning machine, soldering 
machine, new crystal grinding machine, 
5 ft. safe, watchmaker’s desk, tools, 
lathes, chucks, staking tool; ideal for 
first class watchmaker appreciating the 
$1,200 genuine material; total value 
approximately $7,000; offered for im- 
mediate sale $5,550 cash; owner re- 
tired; no dealers. Address “Y., 5184,” 
care Jewelers’ Circular-Keystone. 





FOR SALE, attractive jewelry store in 
beautiful western city; finest cli- 
mate, large army camp and air 
force; five year lease, low rent; 
fine location; invoice stock and fix- 
tures about $20,000; gross busi- 
ness 1943 $50,000; a real opportu- 
nity for someone looking for a big 
money maker; $30,000 cash; owner 
very ill and forced to sell; do not 
answer unless you have the cash and 
mean business. Address “M., 5157,” 
eare Jewelers’ Circular-Keystone. 


For Sale 


Tools, Equipments, Merchandise 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


DROP HAMMER 150 Ib. individual motor, 
fine condition; bargain. Colonial Mfg. 





Co., 74 W. 46th St., New York 19, N. Y." 


GENUINE topaz, aquamarine, amethyst, 
green beryl, single stones, emerald cut, 
2 to 100 carats, a few oval amethysts ; 
send for price list and description. 
Verna O. Ward, 55 East Washington 
St., Chicago, Ill. 





NEW AND USED wheel cutters; slide 
rests; lathes and attachments; casb 
paid for used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien, 220 W. Sth St., Los An- 
geles, Cal. 


JEWELERS! read carefully; this is im- 
portant; in stock for immediate de- 
livery watch and jewelry repair books 
and checks; jobbing envelopes with 
attached call checks, all sizes; complete 
stock books for diamonds, watches, 
jewelry; diamond guarantees; daily re- 
port sheets; complete credit forms; 
business stationery; window priced 
cards; if not in stock we will make it. 
Dauer Printing Co., manufacturers, 
headquarters for jewelers; printed sup- 
plies of every description; 31 EB, 22nd 
St., New York 10, N. Y.; estimates 
given; write for samples; a good house 
to get acquainted with; U. S. parcel 
post delivery service, makes us your 
rt bg neighbor. Phones Algonquin 





Business Opportunities 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad- 
vertising columns clean. Advertisers 
under Business Opportunities, etc., 
must furnish trade references. An- 
nouncements must pass the strict cen- 
_sership requirements of The Jewelers’ 
Circular-Keystone. 





KOHLBUSCH diamond scale enclosed in 
glass; level and weights; like new. Ad- 
dress “New York, 5153,’ care Jewelers’ 
Circular-Keystone. 





40 LB. watchmaker’s foot wheel and 
counter shaft, also bench tools. Edward 
- a Sr., 45 Park St., Montclair, 





FOR SALE, Paulson crystal control 
timing machine like new $225. G. 
i Cogley, 411 Lock St., Tarentum, 

a. 


CENTRIFUGAL wax casting machine, 
motor driven, double seat; also dies 
for stamping wedding rings; also 5000 
small sterling silver military emblems. 
Address “G., 5114,” care Jewelers’ Cir- 
cular-Keystone. 


FIVE Elgin, Waltham, Illinois or Hamp- 
den 18 size movements for material 
$6.00; three 16, 12 or 0 size $6.00; 
500 imitation stones for repairing 
jewelry $2.00. B. Lowe, Box 311, St. 
Louis 1, Mo. 


ONE DOZEN Ingersoll pocket and wrist 
* watches, not running, $9.00; 5 Swiss 
wrist watches in white cases, 6%4L., 
6%L., 10%L. and baguettes $15.00; 
two gross new watch crystals $3.25. B. 
Lowe, Box 311, St. Louis 1, Mo. 


STOCK SIGNS for jewelry stores, made 
in glass, metal and display board; hun- 
dreds of stock wordings; card dis- 
plays, sixe 7 x 11, 5 for $1.00; shipped 
everywhere. Address “Q., 4777,” care 
Jewelers’ Circular-Keystone. 


STERLING safety catches $2.00 per 
dozen; ass’d pin stems $3.00 per 
gr.; sterling sisterhooks $1.00 per 
dozen; large sterling sister hooks 
$3.00 per dozen; enclose remittance 
on orders less than $25.00. H. L. 
Hirsh & Co., 183 Eddy St., Provi- 
dence, R. I. 




















“ GORDON BROTHERS, cash buyers of 


complete jewelry stores and surplus 
stocks; for details see our advertise- 
ment page 161. 





CASH for diamonds, watches and jewel- 
ry; established 37 "hace send surplus 
stock for cash estimate; bank refer- 
ences. Emil Noel, 29 E. Madison &t., 
Chicago, Ill. 


HIGHEST cask prices paid for surplus 
or entire stocks and estates of dia- 
monds, watches and jewelry. M. 
Iralson, Suite 402, 209 S. State St., 
Chicago. 

WANTED to buy jewelry stores, by grow- 
ing jewelry organization; would prefer 
the New England states or Eastern At- 
lantic coast and Southern states; give 
full particulars in the first letter. Ad- 
dress “C., 5101,” care Jewelers’ Circu- 
lar-Keystone. 


COLMES BROS.; cash buyers of 
jewelry stores with or without fix- 
tures; we interview you at our ex- 
pense in any part of the country: 
bank and trade references. 18 
Tremont St., Boston, Mass. 


SAMUEL GANSBERG will buy your 
surplus or entire stock and fixtures or 
estates for cash; my direct outlet en- 
ables me to pay you higher onrices: 
bank and trade references of the high- 
est character. Write 37 Maiden Lane, 
ce AA gry: Telephone Bowling Green 


PROGRESSIVE New York diamond 
house with first hand sources of 
supply would like to cooperate with 
middle western concern interested 
in building up active wholesale 
diamond trade. Address “A., 5232,” 
care Jewelers’ Circular-Keystone. 

















YOUNG MAN, watchmaker and 


man, with: thorough knowledge 
the jewelry’ and watch hye 
wishes to invest as a 
other type of proposition in 
or wholesale business, New York 
vicinity. Address “K,, 5142.” 
Jewelers’ Circular-Keystone, 





NAT LEHRER will buy ror cash 


jewelry store complete or an 

thereof; my direct connections for ' 
let enable me to pay the best prin, 
all communications held confidenis 
bank, trade references; write or ph, 
132 Hester St, New York City; pi, 
Canal 6-8242, night phone Tivoli 2-372 





OPPORTUNITY for manufacturer 


cializing in popular priced ster} 
silver costume jewelry; large » 

lar Fifth Ave., New York firm, ¢ 
use very large volume pins and 

rings, etc.; will finance. Ad 

“H., 4520,” care Jewelers’ Cirey 
Keystone. 





JEWELRY stores and stocks bought 


cash, any size, any amount, anywher 
my tremendous outlet and direct o 
nections enable me to pay you high 
prices; communicate with me at ¢ 
and my representative, or myself, 
call on you; our offer will amaze 
ae Rifkin, 81 Bowery, New 
ty. 





JACK M. WERST will pay you 


eash for your surplus or 
stock of jewelry, diamonds, 
with or without fixtures; o 
from Coast to Coast; best 
ences; no deal too large or 
act now. Miami Savings Bldg., 
ton, Ohio. 





ARE YOU GOING out of business? 


can guarantee you the cost of 
merchandise plus the expense 
running a sale, with my 
conducted auction or flat sale; 
sale too large or too small; | 
also pay cash for your entire 
with or without fixtures; write 
my proposition, all co 
confidential; best of ref 
throughout past 30 years. H 
Nathan, 5 S. Wabash Ave., 





WANT TO BUY established 


store for cash; prefer city 50,000 
100,000 located Texas, New 
California; give all particulars 
as rental, lease, location, in 
of merchandise, franchises 
watches, silver, china, etc., 
volume of 1943 business; 
wants for permanent personal 
eration; must be first class 
all information confidential. 
dress “N., 5197,” care J 
Circular-Keystone. 








WOULD you like to retire from 


ness, if you were given a 
sible guarantee, that your 
stock would be closed out at 4® 
profit of at least 80% above® 
actual wholesale cost; our 8 
will also dispose of your fixtm 
good-will, material, accounts, 
lease at a price far beyond yout 
pectation; write us for completeé 
tails, you will not be obligated 
so doing; references from 
jewelers who have used this 
recently will be sent you alor 
unquestioned bank reference. ¥ 
at once to McRae & Shaw, 
Floor, 168 N. Michigan Aveq 
cago, Ill. 





218 


THE JEWELERS’ CIRCULAR-KE 








as? 





cKKnwo. 
Wanted to Purchase 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








| ll 


NTED, bench and watchmakers tools. 
Warrite R. L. Loether, 409 Smithfield St., 


Pittsburgh, Pa. 





—————— 
D, Victor Rexicino or Echarco en- 
MANTEP block; state price. J. Wm. 
opp, 470 S. Liberty St., Elgin, Il. 








EMPTY Duralife K. K. steel cabinet, 
16% inches long,-18% inches wide. D. 
Jackson, Box 171, Highwood, Ill. 








WANTED to buy used watchmaker’s 
lathe, motor, chucks and staking set in 
good ,condition. Address “E., 5151,” 
care Jewelers’ Circular-Keystone. 








WANTED to purchase well located jewel-. 


ry store in town of 10,000 or larger 
in East Texas, Louisiana or Mississippi. 
Box 1311, Alexandria, La. 





WANT TO BUY jewelry store for cash, 
in small town up to 50,000 population. 
Address “L., 2513,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, scales, drills, etc.; give full 
details. Ernest Linick, 29 E. Madison 
St., Chicago, Ill. 





WANTED, several ring cases, new or 
used, blocked for from 24 to 84 rings; 
give capacity each case, price and other 
particulars. Address “G., 5192,” care 
Jewelers’ Circular-Keystone. 





JEWELRY STORE wanted by individual ; 
will pay cash for substantial estab- 
lished business; give particulars re- 
garding inventory, fixtures, etc.; cor- 
respondence confidential. Address “A., 
5059,"" care Jewelers’ Circular-Keystone. 





SILVERWARE, sterling or plated, flat- 
ware and hollowware, new or used, en- 
graved or not, complete sets or mis- 
cellaneous pieces; we pay top prices 
with the exception of retail customers; 
please submit list of your silverware; 
cash by return air mail. Vroman’s, 520 
W.. 7th St., Los Angeles 14, Calif. 








Watch Work, etc., for 
the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SPECIALIZING in repairing of chrono- 
yaphs and fine watches for the trade. 
Ci * aad 22 West 48th St.,. New York 


CLOCKS repaired, all makes, foreign 
and domestic, spring weight and elec- 
tric; prompt service; work guaranteed. 

em Clock Service, 1344 . Division 
St., Chicago 22, Til. 








FINE watch repair for the trade; more 
than 35 years’ of experience; prompt 
service for out of town customers; for 
further information address “P., 5069,” 
care Jewelers’ Circular-Keystone. 








WATCH REPAIRING carefully and effi- 
ciently done by thoroughly experienced 
watchmakers; mail work handled 
Promptly. J. Thomas, 35 Maiden Lane, 
Room 88, New York City. 





EXCEPTIONALLY fine watch repairing; 
only a trial need convince you; estab- 
lished for ever 30 years; prompt, hon- 
est and courteous service. Harr Watch 
a a 545 Fifth Awe., New York 

y. 





RELIABLE watch repairing for the 
trade since 1921; efficient. depend- 
able mail service. Standard Watch 
ee Broadway, New York 





WATCH REPAIRING to the trade, r 
liable, dependable for prompt delive 
to out of town trade; small stable ac- 
counts preferred. H. Drimer, 3726 
~~ Ave., Brooklyn, N. Y. Esplanade 


SPECIALIZING in repairing of chron- 
ographs, Swiss and American watch- 
es for the trade. O. Diwald, 1102 
Sixth Ave., New York City. Tel 
Chickering 4-2125. 








ONLY high grade workmanship, exact- 
ing in detail; service prompt; excellent 
reference backed by 28 years’ experi- 
ence, established 10 years. Schwartz 
Watch Repair Laboratory, 1243 Boyn- 
ton Ave., Bronx, New York. 


CASING for importers, first class, 
clean work; moderate prices; de- 
pendable and prompt service, New 
York City; for further information 
address “Q., 5229,” care Jewelers’ 
Circular-Keystone. 








FINE watch repairs by able craftsman, 


identified with watch repairing for 25 
years; best references; work guar- 
'anteed; mail orders’ invited; for 
further information address “Box M., 
4835,” care Jewelers’ Circular-Keystone. 


WATCHMAKER, skilled, long years’ 
experience, desires to contact re- 
sponsible firms only appreciating 
high type work; will accept trade 
work; mail orders promptly; bank 
or other references available. Ad- 
dress “P., 5203,” care Jewelers’ Cir- 
cular-Keystone. 











Special Order Work and 
Repairs for the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





EXPERTS at precision centrifugal cast- 
ing for the trade. Harry Ballon & Co., 
73 Dorrance St., Providence, R. I. 


TWEEZERS sharpened (hardened and 
tempered) ; hairspring tweezers; ‘satis- 
faction guaranteed. Valdemar Vir- 
tanen, 43 Park Place, Morristown, N. J. 


WHOLESALE ‘bead restringing, quick 
service ; reasonable prices; for inforima- 
tion ‘write,to Grayam and-Hayes, P. O. 
Box 52, Cuyahoga Falls, Ohio. 


DO YOU DO optical: work? Let us help 
you; send us your customers’ broken 
lenses, frames, prescriptions, etc.; we 
repair and fmail the same day; trade 
prices. Industrial Optical Co., 136 Ful- 
ton St., New York 7, N. Y. 


JEWELRY AND WATCH repairing; 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 
finished like new. Hasenjaeger Bros. 
Jewelry Co., 505 Arcade Bidg., St. 
Louis, Mo. 


JEWELRY engraving, carving, chasing, 
ladies, gents wedding rings, identifica- 
tion bracelets; lettering of every de- 
scription ; out of town trade taken care 
of. E. Glassman Jewelry Co., 5 S. Wa- 
bash, Suite 1218, Chicago 3, Ill. Phone 
Dearborn 3424. 

















Wanted to Rent 


Minimum charge (25 words) $1.50 
' Additional words, 5 cents a word 





WANTED space for office; location, 45th 
to 48th St. 5th and 6th Aves., New 
York City. Address “H., 5220,” care 
Jewelers’ Circular-Keystone. 


To Let 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





SPACE in jewelry office for watchmaker 
or diamond setter; north light. 45 
West 45th St., New York. Phone 
Bryant 9-7552. 








Lost 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





WATCH 16S filled Hunting case, 50 
Elgin movement; case No. 22236, 
movement 1594925; lost in tran- 
sit; liberal reward. George A. Ward, 
36-51 Main St., Flushing, N. Y. 








Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





PATENT your good ideas; send me your 
simple sketch or model; free con- 
fidential advice-literature ; register your 
trademarks. Z. H. Polachek, registered 
Patent-Attorney- neer, 1234 Broad- 
way, New York City. 


Miscellaneous 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 





WATCHMAKERS; increase your ability 
through the highly recommended books ; 
“Rules and Practice for Adjustin 
Watches” and “Practical Balance an 
Hairspring Work” by Walter Kleinlein. 
Your jobber or trade journal. 








RUSTED MOVEMENTS taken apart 
easily; rust removed from @ as 
without damage to finish; f yy 
pint “Jarene” only $3.50; free de- 
livery; send check or M. O.; money 
back guarantee. U. S. Detergents 
Co., 315 E. 91st St., New York City; 
member Jewelers Board of 
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Manufacturers’ News . 


ASSOCIATES HONOR KANTER UPON ENTRY TO ARMY 





Breaking the close associations that 
have been built up through years of 
working together—even when the break 
is a temporary one and to enter the 
service of one’s country—is never easy. 
But the associates of Bernard L. Kanter 


of Jacoby-Bender, Inc., certainly did 
their best to make their “au revoir” to 
Bernie a happy memory for him to take 
away when he puts on that khaki 
uniform. 

Bernie recently passed his physical ex- 
amination and is scheduled to enter the 
Army soon, so his pals at Jacoby-Bender 
got together and arranged for a “Service 
Entree” dinner in his honor on the eve- 
ning of March 27 at the Hotel McAlpin, 





New York. Seventy-eight of his friends 
and associates—many of them from other 
houses in the jewelry industry—attended 
to join in wishing him God-speed. 

Good fellowship and jollity were the 
keynote of the evening with ample sup- 
plies of liquid refreshments, a delicious 
dinner, and an entertaining floor show. 
Serious speech making was kept to the 
minimum. Three speakers briefly ex- 
pressed the good wishes of the gathering 
—Arthur Bergman, who was in charge 
of the arrangements and acted as master 
of ceremonies for the evening — Max 
Wolf—and Louis Cutler, who presented 
Mr. Kanter with a substantial War Bond 
as a parting gift from his associates. 





Hamilton Watch Announces 
New Advertising Campaign 


_ For his navigation today... 








Shown above is the first of the new 
series of full-page Hamilton watch ad- 
vertisements to the consumer, which be- 
gan last month. Although still mentioning 
Hamilton’s war work, these ads look 
ahead to the day when jewelers will 
again sell Hamilton watches. Each one 
will feature an important occasion when 
the gift of a Hamilton watch would be 
appropriate, will carry the slogan “A 
watch worth waiting for,” and will re- 
mind readers that their neighborhood 
jeweler is gift headquarters. Ads will 
appear in two colors in Life and the 
Saturday Evening Post, and in black and 
white in National Geographic. As in 
1948, they will be supplemented by 
frequently-run small-space “reminder” 
ads in a long list of national magazines. 
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Ronson Advertising Contest Extended 


Acceding to numerous requests for 
additional time, Ronson Advertising 
Awards has extended to May 31 the 
closing date for submitting ads in its 
nationwide contest, sponsored by Art 
Metal Works, makers of Ronson cigar- 
ette lighters. Many agencies and photo- 
graphic studios, say the spopsors, indi- 
cated a desire to enter the competition 
but pleaded inability to meet the original 
deadline owing to manpower shortages 
and production difficulties. 

The extra two months have therefore 
been granted in order to give everyone 
who wants to compete, ample time in 
which to prepare their entries. 

The competition, which requires the 
submission of illustrations for advertise- 
ments in which a Ronson lighter is part 
of the scene, is open to all advertising 
agencies, advertisers, photographers, and 
commercial artists. Twelve prizes are 
offered. 

Full details of the contest, including 
rules and entry forms, may be obtained 
by writing to the contest office, Ronson 
Advertising Awards, 6 E. 45th St., New 
York 17, N. Y. 





Correction, Please: 


Through a typographical error, the 
Wyler Watch Agency, which is the ex- 
clusive distributor of Wyler watches in 
the United States, was incorrectly re- 
ferred to in an item in JC-K for March, 
as the Wyler Watch “Company.” There 
is no such concern as the Wyler Watch 
Company, the correct style of the firm 
being The Wyler Watch Agency. 

To avoid any possible confusion, JC-K 
is glad to publish this correction. 








Another Album Added 


' ih] e ' one 
To Sonora's "Series E" Recordings The 
Sonora Radio & Television Corp., Chi. “A 


cago, announces that another album ¢ “ 
its 1944 Series of phonograph records, : 
“Sparkling Piano Melodies,” played by 
MBS radio star Pauline Alpert, has been 
released and, in accordance with Sonora’s 
past policy, is being distributed natiop. 
ally through jobbers. 

Called the “First Lady of the Key. 
board” by Broadway columnist Nick ‘ 
Kenney, Miss Alpert is featured ag the | 
“Whirlwind Pianist” in her current series 
of broadcasts over the Mutual Broad. 
casting System. Comedian Fred Allen 
presented her as the “young lady who 
sounds like two pianos” when introdye. 
ing Pauline over his radio program te. 
cently. 

Miss Alpert was known as a great 
concert pianist until she was won over | 50 
to jazz—“her own type of jazz,” as she | °¥ 
puts it. She plays the classics frequently, | b# 
but the tempo and technique are her own 
creation. Her modern arrangements of | 
the classics and her interpretations of | Tl 
popular songs are recorded for Sonor | *™* 
in the “Sparkling Piano Melodies” album, 1 

The popularly priced Series E albums | 4 
backed by a national advertising cam. | Y 
paign, were auspiciously launched with 1 
the recent issue of the first album, | ® 
“Aloha Hawaii” (recorded by Lani Me | 
Intire and his orchestra), which has re- the 
ceived wide acceptance from both dealer | 
and consumer, according to Jos. Gerl, the 
Sonora president. sel 





Basketball Champs Get Bulovas an 





In one of the most exciting tourna § the 
ments held at Madison Square Garden § $I 
since the inception of the National Bas 
ketball Championship, Utah upset St § tir 
Johns in the finals on March 30 to cap § an 
ture the title. Utah and St. Johns, re § ari 
spectively, had been the winners of the § of 
National Collegiate Athletic Association § kit 
tournament and the National Inter-Cok § bu 
legiate Athletic tournament in a series § wa 
of games held at Kansas City, Buffalo, § to 
Philadelphia and New York City. eve 

Bulova watches were presented #§ wo 
















trophies to all members of both the St § an 
Johns and Utah teams. In the photo § mo 
graph above, the boys from Utah haveg C. 
just received their awards. The player ' 
behind the tournament trophy is Arn po 
Ferrin, who was the individual no 
scorer for the tournament, shooting sta 
points against Dartmouth and 17 pointé§ ter 
against St. Johns. 
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U, $. Sailor Wanted a "Komfit" 
Band; He Got It! 


A few weeks ago one of Uncle Sam’s 
Navy boys, First Class Aviation Special- 
ist Jj. J. Fischer, wrote the following let- 
ter to the Forstner Chain Corp. 

“] have been endeavoring to purchase 
one of your yellow Komfit watch bands. 
The results are discouraging. Every 
storekeeper told me I was silly even to 
think I could get one. 

“] have owned one of your bands for 
several years, but on a flight to the 





J. J. FISCHER 


.. » he got his 
“Komfit” watch 
band. 


South Pacific I was unloading cargo, 
caught my watch on the ship, broke the 
band and lost it over the side. 

“If it is possible for you to ‘dig up’ 
one of these bands, please send it C.O.D. 
[ll appreciate it more than you will ever 
know.” 

The story has a happy ending. Avia- 
tion Specialist Fischer got his “Komfit” 
by return mail. 


The company, being largely converted - 


to war work, had none available, but one 
of the officials was wearing a band of 
the type Fischer described, and promptly 
took it off his own wrist and sent it to 
the sailor with the compliments of him- 
self and the. firm. 

Fischer was so happy that he told one 
of his superior officers about the incident, 
and the story was picked up by a war 
correspondent and published in a Cali- 
fornia newspaper where it was spotted 
by Jeweler Walter P. Shoemake, of 
Modesto. 


Gorham Profit for '43 
Shows Decrease 


Due largely to sharply increased taxes, 
and the conservative precaution of set- 
ting up reserves to meet any possible 
shrinkage of inventory values, the annual 
report of the Gorham Mfg. Co. for the 
fiseal year ended Jan. 31, 1944, showed 
a decrease of $118,410 in the net profit 
from the preceding 12 months, despite 
the fact that gross income was up by 
$317,333. 

The company was engaged almost en- 
tirely in war work during the past year, 
and encountered considerable difficulty 
arising out of the government’s cutbacks 
of production schedules on some of the 
kinds of items that Gorham was making, 
but on the strength of its good record 
was able to secure other war contracts 
to replace the cancelled business. How- 
ever, the uncertainties involved in war 
work under present conditions prevent 
any forecast of. operations for the 
ee ahead, reports President Edmund 

ayo. 

The company is in sound financial 
position, with a substantial surplus, and 
no liabilities except current ones out- 
standing. Ratio of current assets to cur- 
tent liabilities is better than ten to one. 
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Partners Divide Crawford Watch Co. 


Samuel Schecter and Alex Wein an- 
nounce an amicable dissolution of their 
partnership in the Crawford Watch Co., 
15 Maiden Lane, New York, effective 
April 15. This company has been in ex- 
istence for the past ten years and its 
remarkable success in recent years is 
evidenced by the wide distribution of its 
“Crawford” and “Kingston” lines of 
watches. Mr. Wein will continue the 
business of the Crawford Watch Co. and 
feature “Crawford” watches. Mr. Schee- 
ter has embarked in business for himself 
under the firm name of The Kingston 
Watch Co., with offices at 48 W. 48th 
St., where he will handle the Kingston 


line. 





Hamilton's Annual Report 
Reflects Outstanding Achievement 


The annual report of the Hamilton 
Watch Co., issued on March 25 over the 
signature of President Calvin M. Kendig, 
is a shining example of the real patriot- 
ism that expresses itself in deeds rather 
than in words and that receives its re- 
ward not in swollen profits but only in 
_ consciousness of a good job well 

one. 


Contrary to the opinion frequently ex- 
pressed by rabble rousing orators that 
every concern doing war work is waxing 
fat on the profits, the Hamilton Watch 
Co. actually earned a smaller return in 
1943 when 96 per cent of its facilities 
were devoted to Government work than 
it did in 1942 when it was only starting 
to convert from its regular commerical 
line—$576,842 in 1948 against $822,886 in 
1942, both figures being net after taxes. 

Nor was the shrinkage due to the re- 
capture of excess profits through the in- 
come tax, the gross profits before any 
Federal, state or local taxes being re- 
spectively $1,255,557 in 1943 and $1,887,- 
888 in the previous year. At the same 
time payments to wage earners went up 
by over a million dollars—from $4,430,- 
261 in 1942 to $5,578,600 in 1943. 


Meanwhile the company had developed 
and put into production many new and 
intricate precision devices and had done 
it so well as to earn the coveted Army- 
Navy “E”, and a renewal of the award. 
As one of its achievements alone, Hamil- 
ton in 1948 produced marine chronom- 
eters “in a volume never before re- 
motely approached by all of the foreign 
chronometer makers combined” and of a 
quality that enabled these mass-produced 
Hamiltons to beat the best of the foreign 
chronometers in the U.S. Navy’s exacting 
timing tests. Yet the production of 
chronometers is only one of the many 
Hamilton achievements. 


It is no exaggeration to say that Ham- 
ilton’s contribution to the conduct of 
the war has been a truly vital one. And 
it has been made at the sacrifice of peace- 
time profits. 


Bulova Salesmen Honor Hochman 


Manny Hochman, member of the Bul- 
ova sales force for the past 18 years, 
was recently given a gold tie-clip and a 
gold money holder by the Bulova sales- 
men in recognition and appreciation of 
his fine work in arranging various func- 
tions for the sales staff. Both pieces 
were engraved “In token of our esteem 
—from the Bulova Sales Force.” 








Kreisler Ad Campaign Includes 


‘Every Newspaper Roto Section 


Marking the latest step forward in a 
program of close cooperation with the 
retail jeweler, Jacques Kreisler Mfg. 
Corp. of North Bergen, N. J., manufac- 
turers of watch attachments and ladies’ 
and men’s jewelry, this month is launch- 
ing an extensive national consumer ad- 
vertising campaign in newspapers and 
Life magazine. 

The initial series of ads will appear 
in every English language rotogravure 
section in the United States, and in a 
number of main news sections and maga- 
zine sections as well. It is believed that 
this is the first time that all rotogravure 
papers throughout the country have been 
used by one advertiser in a single adver- 
tising campaign. 

The entire series is designed to convey 
the thought that eccasions worth cele- 
brating call for jeweler’s-quality gifts. 
The advertisements will stress jewelry 
gifts for such events as Mother’s Day, 
Father’s Day and Graduation, and, in 
keeping with company policy, each one 
incorporates the line: “Sold Only 
Through Jewelers.” This new consumer 
campaign is only a part of the company’s 
long-range program for the promotion 
of popularly priced Kreisler ladies’ and 
men’s jewelry through the legitimate 
jeweler. 

Recognizing that post-war competition 
for jewelry business will be keen for 
both the manufacturer and various types 
of retail outlets, the Kreisler program 
has three primary objectives. (1) To 
sustain and increase the consumer ac- 
ceptance and demand for Kreisler mer- 
chandise; (2) to further the sale of jew- 
elery as gift merchandise; and (8) to 
promote the jewelry as the logical source 
not only of costly jewelry but of jew- 
elry gifts in the popular price brackets. 

Ben Sackheim, N. Y., is the agency. 





Wins a Wittnauer in Photo Contest 





Patricia Morrison, Hollywood Motion Pic- 
ture actress, and Joseph Rotunno of 4105 
W. North Avenue, presenting a Wittnauer 
watch to John Mendicino, first prize winner 
in the Second Annual Photo Exhibit of the 
Chicago Press Photographers Association. 





Has Gold-Filled Jewelry Available 


The Liberty Jewelry Co., Inc., manu- 
facturing and wholesale jewelers, 1140 
Maison Blanche Building, New Orleans, 
La., which is featuring a distinctive line 
of ladies’ cluster rings and ladies’ and 
men’s birthstone rings and wedding rings, 
announces that it will also be glad to 
fill orders for nationally known brands 
of gold-filled jewelry in moderate quan- 
tities. Memo samples of the available 
merchandise will be furnished on request. 
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Marvella Expands Ad Campaign 


Sales @f Marvella’s nationally adver- 
tised top grade simulated pearls, sold 
under the brand name of “Persian Gulf” 
quality, have increased more.than 600 per 
cent this year, officials of the Opera Pearl 
Co. announced last month. Current de- 
mand considerably exceeds production, 
but Marvella is making shipments on a 
monthly quota basis to their regular 
wholesale customers. 

Marvella officials attribute the great 
increase in the sale of their top qualities 
to three factors: First, the gradual effect 
of Marvella’s national advertising cam- 
paign, which is now at its most powerful 
point to date. Second, the great em- 
phasis that jewelers everywhere are mak- 
ing on higher priced costume jewelry 
during the current high income period. 
Third, the “near” exhaustion of the cul- 
tured pearl supply, the greater part of 
which came from Japan. 

Starting with the May and June issues 
Marvella is running a series of full-page 
bleed advertisements in four colors in a 
list of national magazines with a com- 
bined circulation of over four million. 
Amongthe periodicals to be used will be 
Vogue, Good Housekeeping, Harper's 
Bazaar, Bride’s, Town. & Country, Ma- 
demoiselle, Esquire and Social Spectator. 

The strategy behind the campaign is of 
course to build definite consumer accept- 
ance against the time when it will be 
possible to supply jewelers everywhere 
with sufficient quantities of Marvella 
pearls. In the meanwhile, Marvella is 
urging jewelers to segregate and display 
as prominently as possible, whatever 
Marvella pearls they are able to secure 
from their wholesale jewelers, so as to 
cash in on the current powerful campaign 
as it develops. 

To keep the trade currently informed 
on Marvella policies and activities, a 
strong campaign is being run in the two 
national and four sectional jewelry 
magazines. 

Both of Marvella’s two top qualities— 
“Persian Gulf” at $25.00 a single strand 
and “Indian Ocean” at $13.50 a single 
strand—are Fair Traded. 





Bulova Shifts Sales Representatives 


Two of the veteran members of Bul- 
ova’s sales force have recently been. as- 
signed to new territories. 

Andy May, who formerly served Dela- 
ware and parts of South Carolina, Penn- 
sylvania, North Carolina, Maryland and 
Virginia, has been transferred to New 
England, which he covered many years 
ago before joining Bulova. 

Bill Kersner, who has been working 
parts of Kentucky, Maryland, North 
Carolina, Ohio, Tennessee, Virginia, and 
West Virginia, will henceforth cover all 
of North Carolina and Delaware to- 
gether with the adjoining sections of 
South Carolina, Pennsylvania, Maryland 
and Virginia. 





Service Entree Dinner to Finkelstein 


A “Service Entree” dinner was ten- 
dered to Ben Finkelstein of Pilgrim 
Watch Co., New York, on Wednesday, 
March 29, at Pythian Temple, 185 W. 
70th St., in honor of Mr. Finkelstein’s 
entering the armed forces. 

The affair was attended by fifty of 
Mr. Finkelstein’s friends and associates 
who presented him with a $500 War 
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Bond, the presentation being made by 
Louis Cutler. Other speakers included 
Max Wolf, as master of ceremonies, Sam 
Finkelstein, brother and business partner 
of the guest of honor, and Arthur 
Bergman. 

Cocktails before the dinner, and a floor 
show following it, completed the pro- 
gram. 


100: Years of Jewelry Box Making; 
Dennison Mfg. Co. Marks Centennial 


Few American business houses can look 
back upon an unbroken career that spans 
an entire century. One of that select 
group is the Dennison Mfg. Co., Fra- 
mingham, Mass., which began in 1844 to 
make paper boxes for the jewelry 
trade and has been at it ever since. 


Back in 1844, Colonel Andrew J. Den- 
nison, a shoemaker in Brunswick, Me., 
decided that he could put his talents to 
some more profitable use than cobbling. 
His son, Aaron, who was a watchmaker 
felt that the imported jewelry boxes he 
had to buy were too expensive for their 
quality, and the Colonel believed that 
there were probably a good many others 
who felt the same way and that with his 
cobblers tools he could makes boxes for 
them that would be better and cheaper. 


The experiment was begun, and in No- 
vember, 1844 Col. Dennison wrote his 
son.a letter which may be considered the 
first. report on the operations and fi- 
nancial condition of the Dennison 
tbusiness. 

‘“We are now in the full tide of ex- 
periment, but whether successful or not 
remains to be seen,” he wrote. “We have 
made 5 gross (jewelers. boxes) today for 
the first time, I believe, since we com- 
menced,” 


“N.B.—I don’t see how I can get along 
short of 20 or 30 dollars, as I am owing 
my help considerable and must have some 
to keep the wheels in motion besides.” 

Col. Dennison’s experiment has indeed 
been proved successful. No longer does 
the production of 5 gross jewelers boxes. 
per day hold quite the significance of 
achievement that it did in 1844, And the 
time when back wages were owed to the 
help has long since passed. The Directors 
report for the year ended Dec. 31, 1943, 
which has just been issued, shows a net 
profit after taxes of $711,387, and a com- 
bined capital and earned surplus of 
$2,341,591. 


Naturally that transition did not occur 
at one leap or overnight. Like that of 
most sound and successful companies, 
Dennison’s history has been one of steady 
and continuing progress, including an 
enormous broadening of the list of pro- 
ducts made by the company. Dennison 
tags,. Dennison crepe paper, Dennison 
seals and gummed labels today are known 
the world around. 

Even in the field of boxes, though the 
jewelry industry is still one of the most 
important fields, it is by no means 
Dennison’s only customer. Perfumes, 
typewriter ribbons, hardware, are only a 
tiny sample of the long list of articles 
that today are packaged in Dennison 
boxes. 

New products, new processes, new 
fields are constantly being explored, and 
plans for post-war activities are well ad- 
vanced. Dennison, hundred year old 
veteran, faces the next century with firm 
assurance of continuing success. 





Bulova Establishes Pension Plan 


President John H. Ballard of the By. 
ova Watch Co. announces that the com. 
pany has established a pension trust fund 
to provide for a retirement plan for the 
benefit of all employees. The plan js to 
be financed entirely by the company ang 
no contributions whatever to the fund 
are required from employees. 

The program provides that any em. 
ployee of the Bulova Watch Co., or of 
any of its wholly owned subsidig 
upon reaching the age of sixty, or Upon 
completing 30 years of service with the 
company, may retire on a life-time pen- 
sion. 

The plan is retroactive, so that every. 
one who has already reached the retire. 
ment age, or completed 30 years of em. 
ployment is covered by the pension ar 
rangement, as well as those who become 
eligible in future. 

Also, retirement at the time of becom. 
ing eligible is not compulsory. Any em. 
ployee who prefers to continue working 
may do so if he chooses. 

The amount of the pension is com. 
puted upon the basis of one per cent of 
the average annual salary or wages paid 
the employee, multiplied by the number 
of years of service—up to 80 years, 
which is the maximum allowed for this 
purpose. Thus, a man who has been with 
the company for 30 years or more will 
receive a pension of 30 per cent of his 
average annual pay; a man with 25 years 
of service will get 25 per cent of his 
average yearly earnings during that 
time, and so on. 

The fund will be administered by a 
retirement committee composed of em- 
ployee representatives from each of the 
company’s various plants. The Chase 
National Bank has been appointed trus- 
tee for the plan. 








He Likes His New Rensie 


Victor Borge, noted Danish Pianist-Come 
dian, expresses delight with his new Rensi¢ 
watch. Seated, right, is Paul V. Eisner 
center, Max E. Taussig; owners of the Paul 
V. Eisner Company, distributors in the 

United States of the Rensie watch. 


—_—_—— 


Cory Issues Catalog Supplement 


Since recent changes in the Cory lin 











of glass coffee brewers apply only to# 
few of the models, it was decided @ 
conserve paper by not publishing a come 
plete new catalog at this time, but 0f 
putting out a 1944 supplement to tif 
19438. catalog, listing changes in fitting® 
and parts, and announcing reinstatement 
of the “Standard Royal” model. ‘i 
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KEEP IT CLEAN 


Last MontH we did a little wondering as to whether 
black market or bootleg goods had been an important 
factor in enabling the retail jewelry trade to show an 
increase of 26 per cent in sales last year, despite the 
reduction or elimination of many kinds of jewelers’ 
goods. 

Now the Jewelers’ Vigilance Committee has gone con- 
siderably further and made the outright charge (see 
page 184 of this issue) that violations of such things 
as WPB’s gold limitation order are flagrant and wide- 
spread. 

Such charges from the solid and responsible leaders 
of the industry are not to be lightly shrugged aside. 

From every point of view, the situation is a serious 
one. Many people in Washington already believe that 
an industry like jewelry should not be allowed to exist 
in war-time anyway, and the flouting of wartime regu- 
lations by such an industry only adds fuel to the flame. 

We may feel that some of these regulations are unjust 
or unnecessary—but the way to get them corrected is 
not to ignore them—it is to comply with them while 
we work for their modification or repeal. Any other 
course is inviting disaster. 

In sheer self-preservation as well as in ethics and 
decency, every man who makes or sells jewelry should 
see to it that his methods are above suspicion. 


ON YOUR MARKS! 


AnotTHER War Bonp drive is shortly to begin. Dur- 
ing the 20 days starting June 12, the public is to be 
urged to buy extra Bonds, and the Government is asking 
that every retailer in every trade cooperate to the 
utmost of his ability in gettiwg the appeal across. 

In view of the splendid record of the jewelry trade 
in previous campaigns, we have no doubt that the re- 
sponse will be prompt and whole-hearted. It is not 
the purpose of this editorial to give a pep-talk (which 
we are sure is quite unnecessary) but merely to serve 
as a reminder that it is none too soon to begin planning 
what to do and how to do it. 

Window displays must be designed and the material 
assembled, advertising must be prepared, arrangements 
must be made for the sale of Bonds and Stamps in the 
store. All those things take time, and only by starting 
them well in advance, can we make our cooperation 
fully effective right from the start of the campaign. 

Let’s start now to lay the ground-work for a proud 
record by the jewelry trade. 


OVER-ZEALOUS 


How muvcu, IF Any, effect upon sales will be caused 
by OPA’s regulation that the amount of the tax must 
be revealed is still uncertain. More experience with it 
is needed before a positive answer can be. given. 

Meanwhile, however, it is imposing additional work 
upon already over-worked retail stores by requiring 
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them to change their pricing methods, and it is diffe, 
to see what useful purpose it is accomplishing, Colt 
tainly it has no bearing on the matter which is OPA, 
responsibility—the prevention of unjustified price in. 
creases. The amount the consumer pays for any artice} 
is exactly the same whether or not the jeweler states} 
that the amount of tax included in its price is 20 perf 
cent. y 
Nor does OPA’s excuse that failure to reveal the taxh 
might result in padding prices seem to us to be sound} 
If a merchant is going to cheat on his price ceilings | ; ¥ 
he'll cheat anyway. Forcing him to show the amouy} 
of the tax on his price tags isn’t going to make him} 
honest, or make enforcement any easier. Z 
The law under which OPA was created gives it the 
job of holding down prices but specifically forbids jf 
to upset established trade practices except when ther 
is evidence that such action is necessary in order ty 
prevent inflation. Obviously there could have been 2 
such evidence in this instance because the regulation w 
written before the new tax even when into effect. , 
It looks like a clear case of a Government agen 
exceeding its authority, and we believe that the decisi 
of the Jewelers’ Vigilance Committee to fight for re 
of the regulation is thoroughly justified. 


IT BOOMERA 


THE AGITATION that has arisen lately on the subjé 
of “water-proof,” “shock-proof,” “non-magnetic” watel 
es is a good example of what happens when people st 
making extravagant claims for the goods they are s ing 

Undoubtedly there are many watches that actual 
are water-proof—at least when they leave the importel 
hands. But also there are a great many which desp 
their shiny steel cases are a long way from being wat 
proof even when they are new. Yet, because they le 
about the same, ignorant or unscrupulous dealers, 7 
their eagerness to cash in on the popularity of f 
water-proof watch, have been selling this inferior m 
chandise as “water-proof.” 4 

Naturally when the true quality of these wate 
began to show up in consumer use, a flood of indigi 
tion resulted. Reputable elements of the industry, de 
mined to put a stop to this intolerable situation, Mf 
drawn up a code which goes so far as to forbid thet 
of the term “water-proof” to describe any watch, 
are asking its adoption by the Federal Trade Comm 
sion, which will give it the force of law. k 

The violence with which this situation has bog 
eranged should be a clear warning to everyone who 
be tempted to misrepresent any of his goods. . 


Pace I. 


THE JEWELERS’ CIRCULAR-KEYS 
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